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Anotuer example of the Gorham Master va 
Craftsman’s artistry—regal in its simplicity, Sard «tire 
delicate of ornamentation. Your jeweler proving a bing Akos 
will gladly show this design and other i 


beautiful Gorham picces. 
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The Different Ruby Varieties and Their Imitations 





Translated Expressly for 





the Jewelers’ Circular 

















N a recent issue of Deutsche Gold- 

schmiede-Zeitung was a contribution by 
Julius Cohn under the above title. We give 
translation of same in part. 

“Ryen though the commercial production 
of the synthetic ruby has been a matter 
of fact for 25 years, we must, in a discus- 
sion concerning the natural product bear in 
mind two circumstances which have con- 
siderable importance in the evaluation of this 
precious stone. Natural rubies originated in 
quite another manner than the synthetic, 
namely in solution or, so to speak, in the wet 
way. Then again even the best specimens 
of both kinds of precious stones are en- 
dowed with the mark of their origin, so that 
a fully unexceptional differentiation is pos- 
sible through the medium of optics. We 
will take into consideration this viewpoint 
when we turn later to the natural ruby and 
its varieties, which belong to the costliest 
prec‘ous stones on earth, 

“The ruby, like the sapphire, belongs to 
the corundum class. Its principal ingredient 
is aluminum oxide; clay earth. On the basis 
of the synthesis of Verneuil certainty pre- 
vails today as to the composition of the red 
pigment of the different occurences of ruby. 
A slight admixture of about one-third per 


cent. of chromoxide is the cause of the | 


splendid color of most rubies. Of the pig- 
ment in the specimens derived from Siam 
alone there is no clearly defined amount 
arrived at. Presumably, besides chrom- 
oxide, some oxide of iron is present. 
“Although our precious stone is found in 
quite a series of lands, for example, in 
Badakschan (whose ruby mines were cele- 
brated in earlier centuries but today are quite 
exhausted), in Afghanistan, Borneo, Aus- 
tralia, America, nevertheless of present day 
Importance the chief production for com- 
merce originates in Ceylon, Burma and Siam. 
For the jeweler it is of value to know that 
the different tones of the ruby, especially 
from the above three fields, experience a 
basically different valuation. It appears to 
me apt, on this account, to classify the rubies 
appearing on the market as follows: 1, 
Light-red rubies of Ceylon; 2, Carmine-red 
rubies of Burma, with a shade of violet or 
blue; 3, Pigeon-blood red rubies of Burma; 
4, Dark-red, brownish- to purple-red rubies 
of Siam. 

“Of these three kinds, the pigeon-blood 
red shade of the Burma ruby appears rarest. 
t is Prized highest among the Burma 
natives as also by the connoisseurs of 
ge Stones of all lands.’ The writer 
ere gives some account of the evaluations 


of rubies according to size, color, etc., the 
Bauer, Streeter, etc., methods of computa- 
tion, the “Tavernier Rule,” and so on. Con- 
tinuing, he says: 

“From the oral information of a Parisian 
dealer in precious stones who had drawn 
supplies of rubies direct from India for 
decades, it has come to my knowledge that 
the material found there is first offered to 


the native princes for purchase. Those 
stones not selected by these then go 
mostly to Europe or America. According 


to this, the extraordinarily beautiful rubies 
are only available at the mines. * * * 
“It cannot be denied that the synthetic 
chemist brings a product into the market 
which in quite prominent measure possesses 
all the «'aracteristics of the true Burma 
ruby. Through correct cutting, that is to 
say, if one, with the help of a dichroscope, 
cuts the stone perpendicularly to the optic 
axis, it is possible to bring out the beautiful 
color of pigeon-blood red in every particu- 
lar exactly as nature offers it. The artificial 
representation is often so good that, without 
microscopical examination, can a _ precious 
stone expert pass an assured opinion on the 
origin of a pigeon-blood ruby. * * * By 
thorough scientific examination before pur- 
chase the jeweler is in the position to acquire 
absolute certainty concerning a stone placed 
before him. Thus the microscopic exami- 
nation, for instance, by a mineralogist ex- 
pert in testing precious stones offers in 
every case an unexceptional proof of the 
origin of a stone. Chiefly, it is in the 
peculiar composition of the crystal that both 
the natural and the artificial product is be- 
trayed. The natural ruby shows needles of 
titanium dioxide, especially so-called rutile 
needles, which always cross one another at 
an angle of 60°—120°. Besides this it near- 
ly always contains a series of other charac- 
teristic fluid and mineral occlusions. Of 
importance is the fact that present-day 
synthetic technique is not in position to 
embody, at the precise angle, such intersect- 
ing titanium dioxide needles and fluids in 
the crystal at a temperature of 1,800°-2,000°. 
Hence we have in these characteristics the 
surest sign as to the origin of a ruby.” 
Further, the writer explains that titanium 
dioxide appears in the modification of 
Brookite and anatase. “On the side of the 
artificial product,” he says, “we have like- 
wise a sign which, in spite of the strenuous 
endeavors in manufacture, cannot be an- 
nulled: cracks and rents caused by internal 
stresses in the synthetic crystal are. condi- 
tional. In the course of several years’ ob- 


servation I have become convinced that 
there does not exist a single synthetic 
precious stone which does not permit per- 
ception, somehow, of these characteristics. 
In order to make these unexpungable signs 
recognizable even in the most difficult cases 
of the examination of precious stones, it 
will be necessary to extend our past men- 
tioned differentiation methods at this point. 

“For the examination of natural and 
artificial rubies the microscopical method 
suffices fully. Taking also the work of Dr. 
H. Michel in his book ‘Die kunstlichen 
Edelsteine’ (published by Wihl. Diebener, 
Leipzig) with its exhaustive description of 
the crystallo-optical procedure, there is no 
possible doubt as to the origin of a stone. 
It is, therefore, certainly to be expected that 
the pigeon-blood ruby, especially if it has a 
kind of velvety gleam, has belonged into the 
centuries to the most prized precious stone. 
As a capital investment, then, it is to be 
recommended.” 

Next, the writer describes “star-ruby” 
(Sternrubine) and “catseye ruby” and 
asterism. He declares that with a better or 
more commonly inculcated knowledge of the 
scientific qualities of the natural precious 
stones they will regain any prestige that 
artificial products can take frota them. 








A Great Work on Egyptian Jewelry 





AN iulteresting volume produced by the 

New York Historical Society is “Gold 
and Silver Jewelry and Related Objects,” by 
Caroline Ransom Williams, Ph. D., Litt. D., 
Honorary Curator of the New York His- 
torical Society’s Egyptian Collections. This 
work, which has been published at the cost 
of $10 per volume, is an authoritative sketch 
of what is known of Egyptian jewelry and 
lays the foundation of the proper apprecia- 
tion of jewels from the tomb of Tut-ankh- 
amen, both those known to the public and 
those yet to be described. 

The book offers original contributions to 
its study of ancient alloys and of ancient 
craftsmanship. One hundred and sixty ex- 
amples of jewelry work heretofore almost 
unknown and of rare interest and beauty are 
shown in plates and discussed by Mrs. Wil- 
liams. Among other unique features of the 
book are a chronological list of outstanding 
Egyptian and classical jewels from the Nile 
Valley; a sampler elucidating technical de- 
tails in a way that will enable craftsmen to 
reproduce them; construction drawings of 
finger-rings, and an extensive use of photo- 
micrographic enlargements. 

There is a very full index which affords 
ready reference to the contents of the book, 
as well as the incidental information of the 
bibliography contained in the footnotes. 








The McFadden Jewelry Co., Stuttgart, 
Ark., is moving to San Benito, Tex. 
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I’ is not always in books devoted entirely 
to the jewelry trade that the jeweler and 
gem merchant can get all the valuable in- 
formation available to him and useful in the 
proper conduct of his business. Occasionally 
in the works covering other industries there 
will be found important sections most in- 
formative tc the jeweler and his employes 
and which contain information which should 
be available to his organization in his busi- 
ness library. Two general works of this 
character which contain chapters of distinct 
interest to the members of our trade have 
been published recently ; one, “Marine Prod- 
ucts of Commerce,” by Donald K. Tressler, 
published by the Chemical Catalog Co., New 
York, and the other, “The Marketing of 
Metals and Minerals,” by Spurr and Worm- 
ser, published by the McGraw-Hill Book Co., 
New York, which are described briefly in 
the following reviews. 





Marine Products of Commerce, THeir Ac- 
guisITION Hanpbi.inc, BtoLtocGicaL ASPECTS AND 
THE SCIENCE AND TECHNOLOGY OF THEIR PREPARA- 
ION AND PRESERVATION. By Donald K. Tressler, 
Ph.D. in collaboration with a number of specialists 
in various industries. Cloth, 762 pp., 9 x 6 inches, 
well illustrated. Published by the Chemical Cata- 
log Co, New York. Price $9.00. : 

HIS work of Dr. Tressler, who is assist- 

ant for developing fisheries in the 
United States Bureau of Fisheries, is de- 
signed by the author both for the scientific 
and practical man. While it attempts to 
give both chemists and biologists a general 
survey of the fishery industries and has a 
mission in calling attention to the need of 
chemical and biological research to solve the 
numerous problems of such industries, it, 
nevertheless, has a distinct place in the 
jeweler’s library owing to the chapters on 
pearl and pearl industry, on mother-of-pearl 
and on the precious coral industry. These 
chapters are the work of Dr. George F. 
Kunz, the well-known gem expert and vice- 
President of Tiffany & Co., who is one of 
the 17 specialists who collaborated with Dr. 
Tressler in the production of the volume. 

Dr. Kunz’s contribution on the pearl and 
pearl industry, which comprises Chapter 8 
of the work, begins by taking up pearls that 
are important historically, giving the weights 
of 18 of the greatest of such pearls. He 
then goes on to treat of North American 
Pearls, the importance of the industry in 
other sections of the world, and has a very 
interesting discussion on the origin and 
growth of pearls. Taking up the composi- 
tion and properties of pearls, Dr. Kunz dis- 
cusses their structure, composition and pres- 
€rvation, the methods employed in the pearl 
industries, etc., and then goes on with a 
brief description of pearl gathering at va- 
Tous places, particularly the Persian Gulf, 
Ceylon, Red Sea, Venezuela, Panama, Mex- 
10, Australia, Malay and others, with 
notes on the California abalone fishery. 
here are brief discussions of the evaluation 

“Ol pearls and the ways of calculating their 
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value, the chapter ending with utilization of 


pearls in jewelry, telling how they are 
drilled, strung and mounted. 

Supplementing this chapter of Dr. Kunz is 
a very interesting article on “Pearl Es- 
sence” by Harden F. Taylor, assistant in 
charge of the Division of Fisheries, which 
gives considerable information on the com- 
position and preparation of pearl essence and 
the fluid used in the manufacture of imita- 
tion pearls. 

In Chapter 9 Dr. Kunz discusses the 
mother-of-pearl and blister pearls of marine 
origin, discussing the pearl shell industry at 
great length and telling of the uses of 
mother-of-pearl for buttons and other pur- 
poses, as well as in jewelry and miscella- 
neous objects. In Chapter 10 the same au- 
thor discusses the precious coral industry, 
giving more information on this subject than 
will probably be found in almost any other 
work available to the jeweler. He intro- 
duces his subject with a brief history of 
the industry, telling of its importance, and 
then takes up the nature of coral and dis- 
cusses the coral fishing, the places where it 
is done and the different methods employed. 
After a few words on the grading of coral, 
he speaks of the way it is worked by the 
coral workers and ends with the summary 
of its utilization in jewelry. 

While these are not the only chapters of 
the work that may interest the jewelry read- 
er, they are those of vital importance to his 
business and the parts which tnake the work 
a valuable addition to his literature on gems. 





The Marketing of Metals and Minerals, A 
Sertes oF ArtIcLes By Speciatists. Edited by 
Josiah Edward Spurr and Felix Edgar Wormser, 
Fditor and Assistant Editor, respectively, of the 
Engineering and Mining Journal Press. Cloth, 674 
pp., 6 x 9. Published by the McGraw-Hill Book 
Co., Inc.. New York. Price $6.00. 


HIS is the first edition of a work unique 
in character as it is about the only at- 
tempt that has so far been made to cover 
the subject of marketing of the products of 
our mines. The present volume was planned 
by the author about four or five years ago 
when it came to his notice that no literature 
covering this important part of the mining 
business was available and no book on the 
subject had been issued. The material pre- 
sented has been garnered from the store of 
information of those familiar with the sub- 
jects and represents knowledge personally 
gathered by the collaborateurs which they 
used, each one in his own work. As there 
was no previous literature on the subject, 
there has been no compilation and no refer- 
ence to authorities. But in the 64 articles 
which the work contains covering 92 distinct 
metals and minerals which have a market- 
able value, the mining industry and the busi- 
ness world in general, has been given in- 
formation that is to be obtained from no 
other source. 
The hook is divided into three parts, the 
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first part discussing the marketing of metals 
and ores and taking up the subjects of alum- 
inum, antimony, arsenic, bismuth, cadmium, 
cerium, chromite, cobalt ores and metals, 
copper, germanium, iron ore and pig iron, 
lead, magnesium, manganese, molybdenum, 
nickel, quick silver, radium, selenium, tel- 
lurium, tantalum ores and metal, thallium, 
tin, tungsten, vanadium ores and metal, slab 
zinc and zinc concentrates, with the three 
precious metals of interest to the jewelry 
trade. Of these the chapter on the market- 
ing of gold is by one of the editors, Mr. 
Wormser, the chapter on silver by Parker 
D. Handy of Handy & Harman and the 
chapter on platinum metals by J. M. Hill 
of the United States Geological Survey. 


The chapter on gold is of but general in- 
terest to the jeweler though there are some 
facts in regard to the mint and assay offices 
that it is well for him to know. The chap- 
ter on silver by Mr. Handy naturally gives 
prominence to its first use for coinage pur- 
poses, though he discusses very briefly its 
marketing in the silverware, jewelry, and 
dental trades as well as the electrical in- 
dustries. 


The chapter on platinum by Mr. Hill, 
whose reports on the subject for the Geo- 
logical Survey are published regularly in 
THE JEWELERS’ CirRcULAR, has more or less 
been forestalled by some of the information 
in these reports. His statistics show the 
dominance of the jewelry trade in the use 
of the platinum metals, the jewelers hav- 
ing taken 57 per cent. in 1920, 60 per cent. 
in 1921, 67 per cent. in 1922, and 65 per 
cent. in 1923, of all the platinum metals 
used in this country. The strongest market, 
he says, is usually in the Fall when manu- 
facturing jewelers begin producing their 
stock for the holiday trade. There is a 
table of prices of platinum by years begin- 
ning with 1911 (when platinum was quoted 
at $43.50 an ounce, palladium $55 and iridium 
$62) up to the present time that brings out 
the fact that during the years 1917, 1918 and 
1919, the market price of palladium ex- 
ceeded that of platinum to a material extent. 
The prices of palladium and iridium for 
1922, 1923 and 1924 are omitted from the 
table. 

In the second division of the volume cov- 
ering the marketing of non-metallic minerals 
are nearly 40 of such minerals including a 
most important article on gem stones by 
Dr. George F. Kunz, vice-president of Tif- 
fany & Co.; one on garnet by Mr. Wormser 
and brief articles on beryl and beryllium and 
zircon, zirconium and hafnium, both by H. 
C. Meyer. The chapter on the “Marketing 
of Gem Stones” by Dr. Kunz would alone 
make this volume worthy of a position in 
the jeweler’s library, as he discusses the 
marketing of diamonds, rubies, sapphires, 
emeralds, aquamarines, tourmalines, jade, 
garnet, turquoise, opals, lapis lazuli and 
amber. In this chapter is contained tables 
showing the comparative value of natural 
precious stones (exceptional specimens) on 
the basis of carat, gram and of ounce avoir- 
dupois and troy, and a similar table for 
stones of fine quality. There is also a table 
giving the customs receipts as to the im- 
portation of diamonds, pearls and imitation 
stones from 1914 to 1923, inclusive. 

Dr. Kunz discusses the practice of mar- 
keting the stones from the mines to the con- 
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sumer in a simple and truly untechnical way 
which makes the matter both easy and inter- 
esting to read by the layman, discussing 
the subject from an historical as well as a 
present day standpoint. The jeweler will 
here find many facts relating to his industry 
not contained in the ordinary text books on 
gems, some of which may be important to 
him in the conduct of his business and often 
interesting and valuable for use in adver- 
tising and merchandising pamphlets. In some 
he goes into detail as to the peculiarities of 
the conditions under which they are sold. 

For instance, in speaking of jade, he says: 

“The jade market in Burma presents 
annually one of the strangest commer- 
cial spectacles, for here the entire quan- 
tity of jade extracted in Burma is gath- 
ered together and sold at a single day’s 
auction. This attracts as buyers repre- 
sentatives of the leading jade-carving 
firms, several of whom come from Can- 
ton, where the green jadeite is cut, and 
the rest from Peking, Foochow, and 
Shanghai, whose specialty is white jade. 
All the stones, after having been care- 
fully ticketed, are exhibited the day be- 
fore the sale, so that they may be ex- 
amined by prospective buyers. After the 
auctioneer has taken his stand in the 
middle of the crowd, a number is called 
out. Instead of a vocal response from 
the bidders, several men rush to the 
auctioneer and grasp his hands and 
wrists beneath the shelter of his wide 
sleeves. A moment of silence ensues, 
when all at once the auctioneer calls out 

a price and a name, indicating that the 

piece of jade has been adjudicated to 

this bidder. The transaction is con- 
summated by means of secret bids ex- 
pressel by handclasps. This strange 
practice of bidding is quite common in 
the East elsewhere, and for other pre- 
cious stones, and has been for many 
years. The stones are then taken by 
the buyers to their homes, principally 
to Canton, where they are cut and 
carved, and sold to the local dealers, 
who, in turn, export them to New York, 

London, Paris and other centers.” 

The above is indicative of the interesting 
way in which all the subjects discussed are 
treated. Speaking on the subject of South 
African mines, Dr. Kunz says: 

“That all diamond mines are not a 
success is evidenced that in August, 
1924, in the Assembly of the Union of 
South Africa, C. A. Van Nickerk 
(Boshop) asked the Minister of Mines 
and Industries what mines in the Or- 
ange Free State were at present closed 
down; what were the reasons, and what 
was the approximate loss of income by 
the State owing to this action. The 
Minister replied that nine diamond mines 


were closed, namely, Blaauwhbosch, 
Drieskoppies, Ebenezer, Roberts Victor, 
Voorspoed, Monastry, Orange Free 


State and Transvaal Diamond Mine, 
New Thor, and Theron; the causes be- 
ing in some cases want of capital and 
in others dubious payability. As none 
of these mines were being operated, the 
Measure caused no present loss.” 

He ends his chapter, with some informa- 

tion about one diamond mine in the United 

States, saying: 
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“In Arkansas there are only two 
men working at the Arkansas Diamond 
Company Pike County mine, washing 
from Joose material. Recently 29 dia- 
monds were found, weighing 132.65 
carats; 12 are of the most absolute 
white, 4 yellow, 13 brown. The largest 
stone weighed 40.22 carats; it is a flat- 
tened irregular octahedron, and is the 
largest diamond as yet from the Amer- 
ican continent. The second largest, 
weighing only 33 carats, of very poor 
quality, was found within 100 miles of 
Toronto, Canada. The stone measures 
23 mm. in length, 18 in width, and 9 
in thickness. It is purest white material, 
its whiteness being that of a fine river 
stone.” 

The third part of the volume consists of 
general articles of little interest to the 
jewelry trade at large, one is on “Metallif- 
erous Ores and Concentrates,” another on 
the “London Metal Exchange” and the third 
being “The Case For and Against a New 
York Metal Exchange.” The book has a 
copious index of 27 pages affording ready 
reference to all the matter contained therein. 








Lest We Forget 





E are altogether too prone to think of 

our times as being unexcelled in all the 
arts and beauties of life. Look at our 
diminutive wrist-watches. How our fore- 
fathers would have marveled to see such 
pigmies of time-keepers. What surprise they 
would have felt to see all the many wheels 





RING BY WOERIOT, 15TH CENTURY 


comprised in a watch compressed into such a 
little space. Such is our blind ignorance. An 
ignorance which should bring the blush of 
shame if we only knew. 

To learn how commonplace most of these 
“wonders” of our modern days were even 
centuries ago we should look more atten- 
tively into the history of the arts and sci- 
ences. A study of the work of the old 
craftsmen punches holes in our conceit about 
present-day superiority. The superlative 
elegance entering into the environment of the 
wealthy during the 15th to the 16th cen- 
turies is an object lesson to the craftsman 
of this day to be reverentially studied and 
imitated. 

Talking of wrist-watches, how does the 
miniature watch and its setting in a ring, 
as displayed by the accompanying engrav- 
ing strike you? It dates from the 16th cen- 
tury and is designed by the creative genius 
of the goldsmith Pierre Woeriot. We will 
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give our readers some more of the admirable 
designs of this clever jeweler in another 
page.—C. W. C. 








The Muses 


N? art designer has a right to the title 
unless he, or she, has devoted an ade- 
quate amount of time and conscientious study 
to the Muses. The Muses, as personification 
of the Arts in the several branches, are 
quintessence of symbolism in the arts. All 
the different characteristics portrayed in the 
make-up of each of the individual Muses 
are attributes acclaiming the personality. 
Hesiod enumerates the Muses in the follow- 
ing course: Clio, Euterpe, Thalia, Melpo- 
mene, Terpsichore, Erato, Polyhymnia, 
Urania, Calliope. Barré says: 

“Some authors only recognize eight, others 
seven, five, four, three and even two. The 
number nine is, however, that which has 
mostly been held in favor, and here are the 
different reasons that have been proposed to 
explain this number: According to St. Aug- 
ustine, who, however, only carries on the 
opinion of Varron, there were at first only 
three Muses that were the personification of 
the three different methods of obtaining 
sound: by the voice, by blowing in wind in- 
struments, and by the percussion of ‘cistres,’ 
cymbals, etc. The inhabitants of Sicyone or- 
dered three artists to make the statues of the 
Muses, and they were contented with the 
manner in which the three sculptors acquitted 
themselves of their task that they placed the 
nine statues in the temple of Apollo, to each 
of which Hesiod applied the name that has 
been conserved to the present day. The ex- 
planation given by Pausanias conforms some- 
what to the preceding. He admits the exist- 
ence of the three primitive Muses, adored on 
Mount Helicon, under the name of ‘Melete,’ 
Meditation, ‘Mneme,’ Memory and ‘Aede,’ 
Song. And all three being represented by 
three sculptors, Cephisodote, Stroniglion and 
Olympioshene, the number found itself 
brought to nine. But Plutarch contends that 
the ancients, who knew at first three Muses, 
in whom they personified science in general 
under the names of Philosophy, Eloquence 
and Mathematics, were led, progressively, 
into subdividing each of these three sciences 
into several parts, and that, at the time of 
Hesiod, they had raised the number to nine. 
The author of ‘Theogony’ has wanted to give 
the number of Muses a more poetical ex- 
planation, and, in consequence, a less natural 
one. Jupiter and Mnemosyne, to whom the 
Muses owed their birth, took nine nights to 
beget them. Lastly, if we may believe 
Clement of Alexandria, Megacles, son of 
Macaree, king of Lesbos, brought nine slaves, 
who were able by the charms of music, to 
appease the bilious rage of his father and put 
an end to the frequent quarrels that he had 
with his wife. These sisters, learned and 
virtuous, were adored as divinities under the 
name of Muses. It is also contended that so 
many Muses were created as there were 
letters in the name of Mnemosyne, their 
mother.” 

Besides their individual attributes, the 
Muses are sometimes represented with a 
feather on their heads, alluding to the con- 
test with the Sirens, whom they stripped of 
their wing feathers, which they wore as orna- 
ments. 
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Paris Jeweler Tells of Easter Trade at Seaside Resorts 





By L. Reid 
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ASTER is the time when travelers of all 

sorts begin their rounds at seaside and 
mountain resort. Men from the big Paris 
designers then start off, some go to Deau- 
yille, Trouville, Dieppe and other fashionable 
resorts, others go to watering-places, 
although it is just a trifle early for the Spa. 
The reason for choosing Easter is very 
simple. The large hotels open in Summer 
oly, as a general rule, unless they happen 
to ‘be close to the railway station, and 
cater for a business clientele. But they 
make an exception of Easter, when they 
throw open their establishment for 10 days 
or a fortnight, to take in foreigners for the 
most part, who manage to get a few days 
at the seaside at this time. This of course 
applies to the seaside only, mountain re- 
grts are too chilly at this time of year. 
The fact that hotels are open means that 
the managers are there and that arrange- 
ments can already be made about opening 
show cases for instance, where the leading 
jewelers of the town, or the branch house 
of a big Paris firm can show his wares. 
Arrangements are also made for mannequin 
parades at this season, and great attention 
is now being paid to the jewelry worn by 
girls showing off dresses, while parades of 
girls for the purpose of showing the new 
models in jewels will also be made, in con- 
junction with the ordinary mannequin 
parade, of course. 

Seaside business in clocks is very good, 
atraveler from a big wholesale firm told me. 
“You cannot imagine how many people buy 
a cheap kind of clock, just to last over the 
Summer,” he said. “No, they are not 
pretty (depreciatingly), just rough, service- 
able timepieces, that can be left in an empty 
villa all Winter without undue anxiety as 
to their being stolen. Alarm clocks also 
go very well at the seaside. In some hotels 
and pensions there is no relying on being 
awakened in time, and people readily pur- 
chase a clock, just to last the time of their 
stay in any place. Then a cheap clock 
makes a very good present. 

“A great many wrist watches are sold at 
the seaside,” he continued. “This is for 
good and sufficient reasons. A really good 
timepiece cannot be taken down to the 
sands and people need to know the right 
time, more at the seaside than elsewhere, 
lor naturally there are not many public 
clocks. I have any number of samples of 
men’s watches with me,” he said, picking 
4 his bag, “they run rather stall, it is the 
fashion. Yes, smaller than last year, even. 
ladies wrist watches are so small that they 
look almost like cuff-studs, they appear to 
get smaller and smaller every year, now- 
adays. Yes, there is something in that,” to 
a Suggestion that the manufacturers put as 
little metal and as much work into the 
Watches as possible. “There is no doubt 
that the makers are economizing on both 
Platinum and gold. Which is a very self- 
evident necessity, with ever-increasing prices. 
: great deal of silver-gilt is being turned 
ut for the seaside. It lasts a couple of 





years and is then still comparatively speak- 
ing fresh.” 

Taking out several pretty little watches, 
fixed on a stout ring for the finger, he said, 
“No one would believe that such small 
specimens could be made at all, some years 
ago. They ‘go’ alright, too. It might not 
be quite the thing for an important business 
man with trains to catch, but for a lady of 
leisure they keep time quite sufficiently well.” 
Some tiny watches were encircled with dia- 
monds others with seed pearls, while the 
remainder of the ring was quite plain, 
whether in platinum or gold. The small, 
diamond set wrist watch is held in place 
with a piece of very stout moiré ribbon, 
manufactured on purpose, but instead of 
black, ribbon to match the costume is used. 
Yes, this is very good for trade, for wrist 
watches are being chosen to match the 
toilette and this means a watch for each. 
I can thus sell four or five times as many. 
Naturally when one toilette becomes soiled, 
the watch is mounted on another piece of 
ribbon and serves for something else. But 
the woman who dresses in Paris buys all 
the clothes she requires for the season be- 
fore leaving the capital. She frequently 
forgets the jewelry, however. That she gets 
at the seaside. 

“Beyond watches and clocks, I am placing 
quite a lot of orders for necklaces, sautoirs 
and so on, he went on. The cheap stuff is 
selling best, just now, as of course local 
jewelers will not lock up a lot of capital 
at this time of year. But sautoirs are 
always a sure thing. White coral, with a 
tinge of pink is well in demand, while 
deep red coral is still selling. No one quite 
knows how long the ‘scarlet’ fashion will 
last. This makes the small man especially 
just a bit shy of stocking very much of it. 
But in the cheaper lines they are placing 
orders, for there is not much loss on this 
class of goods, as they always sell at a slight 
reduction, it is practically the profit that they 
sacrifice in this case. Artificial pearl neck- 
laces are going very well indeed. It will 
certainly be a pearl year.” Holding up a 
sautoir, made of large, lustrous “pearls,” 
with a knot of scarlet silk, as large as the 
“pearls,” used alternately with a scarlet bead 
placed at intervals, and finished with a 
scarlet tassel, he said: This is one of the 
fancy patterns that is so much in demand 
just now. I am selling the same pattern 
in jade, with knots of green silk, just four 
or five scarlet beads and a great scarlet 
tassel, measuring some five inches and very 
‘bushy.’ ” 

“Look at this contrast,” he said, holding 
up a very long necklace made up of tiny 
pearls alternating with scarlet beads, with 
a very long, but slim tassel of black silk. 
“This is three times as expensive as the 
other, although so much quieter and re- 
strained.” 

“Necklaces and sautoirs will be very long 
or very short this year,” he continued. 
“Nothing but extremes everywhere, that is 
the rule. I am even showing samples with 


73 


opaque and ‘transparent’ beads mingled, on 
the same rope. No, I don’t admire them, 
myself, but freak stuff sells very well at 
the seaside, it is only required for the season, 
or even less, then the woman tires of it 
and buys something else. Look at this, for 
instance, and he picked up a sautoir com- 
posed of glass beads, beautifully cut in 
facets, one crimson, something like a fine 
ruby, the second crystal. Imagine that at 
the Cursaal of an evening ?—the stones have 
almost the fire of real rubies and diamonds, 
when seen in some lights. No deception is 
intended, of course, for none but Oriental 
potentates could dream of owning anything 
so magnificent in real stones, thus the vul- 
garity of wearing imitation stones is not 
committed as plainly as they could not be 
genuine by any stretch of the imagination. 

“How I am doing? Very well in the 
cheap line, but the less said about the rest, 
the better. Money is scarce, although 
orders to be confirmed later are being placed. 
There is a tendency to wait to see how the 
political situation will develop. But I have 
done good ground-work anyway.” 








Members of New England Jewelers’ Golf 
Association to Hold Spring Tournament 
at Shennecossett County Club, June 
29 and 30 
Hartrorp, Conn., April 23.—The Shenne- 
cossett Country Club, Eastern Point, New 
London, Conn., has been chosen by the board 
of governors of the New England Jewelers’ 
Golf Association as the mecca for the Spring 
tournament, to be held on Monday and Tues- 

day, June 29 and 30. 

This course is about midway between 
Boston and New York and on this account 
and the beauty of the course, with its mag- 
nificent Hotel Griswold, it is particularly 
desirable for such a gathering. 

There are usually about eight divisions of 
eights, besides two or three guests’ divisions, 
making about eighty players in all. This 
will be the third tournament held at this. 
resort by this association, and its 10th 
Spring event, besides the same number held 
each Fall, usually in the White Mountains. 
in connection with the New Hampshire Re- 
tail Jewelers’ Association. 

F. R. Hollister, of the Chapin-Hollister- 
Stone Co. is the president and he says this 
year’s event looks as if it would eclipse alt 
previous efforts, as the club now has a 
membership of about 250. Guests will be 
welcomed as usual and there will be ample 
prizes for their divisions, as well as the 
regular members, 

Monday morning the qualifying round will 
be played. In the afternoon will come’ the 
first play off. Tuesday morning the semi- 
finals will be played and the finals in’ the 
afternoon. In the evening a banquet will be 
served with distribution of prizes. 

This year’s tournament will be on the 
match play system, full handicap being 
allowed every member, except those qualify- 
ing for the first division. They will be 
obliged to play scratch as the winner of this 
eight will be the 1925 club champion. 








John Coats, of Warwick, N. Y., has pur 
chased a store in Newton, N. Y., where he 
will conduct a jewelry and watch repairing 
business. 
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Continuous Shipments 
Direct From the Mines 








. large shipment of Star 

Sapphires and Star Rubies 
recently sent from India to our 
factory in London for cutting, 
reached us this week. 


We are now in a position to fill 
any demands for Star Stones, sizes 
ranging from one to sixty carats 
and colors from the soft grays to 
the beautiful deep blues. 




















GEM SAPPHIRES STAR RUBIES 
GEM EMERALDS CALIBRE SAPPHIRES 
GEM RUBIES CALIBRE EMERALDS 
STAR SAPPHIRES CALIBRE RUBIES 
BRACELET RANGES 


ALBERT RAMSAY & CO. 


2 WEST 47TH STREET 
NEW YORK 


LONDON OFFICES: Telephone FACTORIES: 
4-5 Holborn Circus Bryant 5958 10 Dyers Buildings 
London, E. C. London, E. C. 


INDIA 
Bombay Calcutta Rangoon 


When in London a visit to our London office and factory will be of interest to you. 
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SILVER THIEF CAUGHT 





Chain of Events Leads to Capture of a Crook 
Who Had Stolen from New York 
Concerns 


The excellent co-operation and liaison ar- 
rangement existing between the Maiden 
Lane, New York, jewelers and the detectives 
who patrol this section of the city, was 
demonstrated last week when the authorities 
took into custody a man who had stolen sev- 
eral articles of silverware from the store cf 
Reed & Barton, 2 Maiden Lane. The cotn- 
bined efforts of the detectives and a jewelry 
concern at 170 Broadway resulted in the 
arrest on Tuesday, April 21, of Gerard 
Mathias, who has several aliases and who 
has a police record. The prisoner was ar- 
raigned before Magistrate Corrigan in the 
First District Magistrates Court last Wed- 
nesday and is now being held under $5,000 
bail to await the action of the Grand Jury. 
Lonergan & Henry, dealers in jewelry and 
silverware at 170 Broadway, a comparatively 
new firm in the trade, was largely responsible 
for the arrest of this man. 

While the man was being taken along 
Nassau St., where it is claimed he committed 
another theft, he broke away from the de- 
tectives and led them a “merry chase” 
through several buildings, over a number of 
roofs until he was finally captured hiding 
under a large skin in a loft of a building on 
William St. 

About one o’clock on Monday, April 20, 
this man came into the store of Reed & 
Barton and asked for the manager. The 
clerk went to the rear office to make inquiry 
but learned that the manager was not in at 
the time. After the stranger had gone it 
was discovered that five salt shakers and a 
sterling silver syrup pitcher worth in all 
$74 were missing from a shelf, } 

At 4.30 o’clock the same afternoon, Fred- 
erick G. Henry, of Lonergan & Henry, 
called at the store of Reed & Barton and 
asked Mr. Clifford, the manager, whether 
any of his stock was missing. He was told 
that a number of salt shakers anda syrup 
pitcher had been taken from the»store only 
that morning. Mr. Henry informed Mr. 
Clifford that he had the merchandise and 
that it had been left in his place by a young 
man who was introduced by an engraver 
located in the same building. The man who 
had left the silver, wanted to dispose of it 
and told Mr. Henry he would come back 
later, 

_The firm immediately notified the detec- 
tives who patrol Maiden Lane and on Tues- 
day, Detectives Michael J. Regan, who for 
some time has been stationed on John St., 
but has recently been assigned temporarily 
to Maiden Lane, in company with Detectives 
John Howe and Peter Brennan, went to the 
office of the concern. They remained there 
until 2.30 p. m., when the young man who 
had brought the silver to the office of Loner- 
gan & Henry appeared at the place. 

_ He was questioned and admitted bringing 
in the silver, stating that it had been given 
to him by a young man whom he knew fre- 
quents Park Row, in the vicinity of Brooklyn 
Bridge, He told the police that after being 


*/Siven the stuff by this young man, he was 


referred to a professional bondsman who 
wc formerly a keeper in the penitentiary. 
his bondsman had referred him to the en- 
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graver at 170 Broadway, who, in turn, 
brought him to the office of Lonergan & 
Henry, thinking that he would be able to 
dispose of the silver at that place. 

Detectives Regan and Howe took the 
prisoner to Park Row and stood in the 
vicinity of Brooklyn Bridge for a few mo- 
ments when the man pointed out another 
man who was standing near the curb. The 
second man was accosted and questioned and 
immediately denied that he knew anything 
about the silver. He told the police that 
their prisoner was telling a falsehood and 
then informed the authorities that their 
prisoner had been operating in several stores 
on Nassau St. Among the places where he 
claimed this man had taken stuff was the 
store of Weber & Heilbroner, at the corner 
of Nassau and Spruce Sts. 

Detective Regan took charge of the man 
who had: been picked up in the vicinity of 
Brooklyn Bridge while Detective Howe fol- 
lowed with the other man who was charged 
with stealing the silverware. They walked 
down Nassau St., intending to go to the store 
of Weber & Heilbroner and.as they reached 
the front of the store, Detective Howe 
slipped on the curb falling to his knee. In 
a moment his prisoner broke away from him 
and started to run down Spruce St. toward 
William St. On reaching William St., he 
ran to a building at 182 and fled up to’ the 
roof and then dropped to the roof of the 
building at 184 William. During this time 
Detective Howe had the man in sight and 
fired several shots in the air in the hope that 
he would stop. When Detective Regan had 
seen the other man run, he immediately fol- 
lowed and they finally found the culprit hid- 
ing under a skin in a loft occupied by a 
concern which deals in leather and skins. 

After being captured, the man finally con- 
fessed that the story that he had been telling 
the police was false. He admitted that he 
was the man who had visited the store of 
Reed & Barton and had stolen the silver- 
ware. He was then taken to police head- 
quarters and fingerprinted and from the 
records it was learned that he had been ar- 
rested on several different occasions under 
the name of Gerard Mathias, alias “Harry 
Mandell” alias “Arthur Andrews.” The 
records show that he had served a term in 
the House of Refuge, also in the penitentiary 
and had only recently been liberated from 
Sing Sing where he had finished a term for 
grand larceny. He had also been arrested 
on three other occasions but was discharged. 

The fine spirit of co-operation shown by 


‘Longergan & Henry is commendable and 


indicates just what such relations between 
the police and the concerns in the Maiden 
Lane district can accomplish. If all other 
firms would co-operate in the same manner 
the police feel that the channels for the dis- 
posal of a great deal of stolen property 
would be closed. 








M. Manas & Co. have leased the building 
at 421 Broadway, Paducah, Ky., and will 
move to that location from 223 Broadway 
the latter part of May. Mr. Manas started 
business in a small way in 1915 at 208 Broad- 
way. A year later he moved to the building 
at 223 Broadway and has been in that loca- 
tion for the past nine years. The store will 
be redecorated, new fixtures installed and the 
store will be beautifully illuminated. 
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Atlanta Tax Committee of City Council 
Reeommends Change in Assessments 


ATLANTA, Ga., April 22.—Atlanta jewelers 
are pleased with the action of the tax com- 
mittee of the city council which today voted 
unanimously to recommend a change in the 
system of tax assessing and a reduction of 
17.5 per cent. on the basis of taxation to 
merchants and manufacturers. 

The present method of assessing merchants 
and manufacturers in Atlanta is to ask the 
president of each concern to make a return 
by March 15 showing the value of the com- 
pany’s property, furnishings and fixtures. 
The tax assessors discount this value 25 per 
cent. and then use as the basis for taxation 
70 per cent. of the 75 per cent. thus ob- 
tained—a basis which is in reality of 52.5 
per cent. 

The changes recommended by the tax 
committee will compel every merchant and 
manufacturer to turn in to the tax assessors 
an auditor’s statement of his assets. The 
assessors will then levy taxes upon 35 per 
cent, of the return so made, thus effecting a 
reduction of 17.5 per cent. in the basis of 
taxation. Merchants and manufacturers are 
pleased with the new arrangement, as it 
lowers the basis for taxation and, if they are 
honest and make a full return, lowers their 
taxes. 








Philadelphia Jewelers Adopt Daylight Sev: 
ing Time Although State Law Enforces 
Standard Time 


PHILADELPHIA, Pa., April 29.,—Following 
the advice of Robert L. Coates, secretary of 
the Philadelphia Wholesale Jewelers’ A’sso- 
ciation, the members last Monday began 
businéss under daylight saving time, all their 
clocks being put ahead one hour. Mr. Coates 
made a canvass of the members and found 
sentiment for the change practically unani- 
mous. This in spite of the State law which 
makes standard ‘time official and obligatory 
in Pennsylvania in anticipated defiance of 
the Grimes bill which would have made it a 
crime to display daylight saving time in 
public. 

This measure, which was the work of a 
woman member of the Legislature from 
Pittsburgh, was passed by a large majority 
of both houses at the last session and up to 
last Saturday there was much uncertainty 
as to what action Governor Pinchot would 
take on it. It not only forbade display of 
daylight time on all public clocks, including 
the sidewalk timepieces of jewelers, but 
penalized it on clocks in stores and other 
public places. 

However, the Governor vetoed the meas- 
ure at the last moment as an unnecessary 
and mischievous piece of legislation and so 
the jewelers need not worry about going to 
jail or paying heavy fines. In any case 
they had decided to go ahead and run their 
business on daylight schedule, regardless of 
the law, feeling certain that no court would 
convict them under its provisions. 








The unique novelty—a ring that changes 
its color to match the dress, which was de- 
scribed in a recent issue of THE JEWELERS’ 
CircuLaR, is the invention of Charles T. 
Wittstein, president of the Arch’Crown Mfg. 
Co., Warren and Arch Sts., Néwatk, N. J., 
and is manufgctured by that company. 
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Jewelers 24 Karat Club Beefsteak Dinner 





Members of Big New York Social Organization Gather at Hofbrau for Annual 
Feast and Frolic 
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HE big event for members only—the 
annual beefsteak dinner of the Jewelers 
4-Karat Club of New York—held last 


Thursday night at the Hofbrau, Broadway 
and 30th St., made a new record in the 
history of gatherings of this justly famous 
social organization. 


Long ago, before the 





WILLIAM H. JOERS, PRESIDENT 

days of Mr. Volsted and padlocks, beefsteak 
dinners were held by the club along the 
“Great White Way” and voted big successes, 
and so they were in their time, but compared 
with the big event last week they do not 
register. The beefsteak was par excellence 
and was served in 1925 style, which in- 
cludes knives and forks instead of fingers, 
the spirit of good fellowship ran high and 
the program of entertainment was of 
24-karat quality. The dinner was attended 
by about 100 members of the club and the 
vote was unanimous that it was a real 
24-Karat Club event judged from every 
standpoint, 

The announcement of the club scheduled 
the dinner for 6.30 p. Mm. and the fact that 
Charles H. Conant, John Brantman, Max 
Bauman, Charles Marx and C. W. Sommer, 
composed the committee in charge, made 
the members anxious to be on hand promptly 
‘0 as not to miss any of the evening’s en- 
Joyment which it was felt sure would be of 
the best. 

Those who came early were soon busy 
welcoming others as they arrived and pass- 
ng a social half hour before the final com- 
mand was given to file into the banquet hall. 
The tables were arranged on three sides 
of the room and the officers found places at 
the front while congenial groups selected 
eats at the other tables where they found 
rut cocktails, celery and olives awaiting 
their attention. Then came the beefsteak— 
tray after tray—the best that money could 


buy and piping hot. Served with crisp bits 
of toast and the added convenience of plates, 
knives and forks, the supply quickly dis- 
appeared, to be replenished by the watchful 
waiters as the occasion offered. As an 
added lure for the laggard appetites already 
dulled by the generous supply of steak, 
delicious chops claimed attention to be fol- 
lowed by ice cream, coffee and cigars. 

By that time the program of entertainment 
had started with a monologue artist who 
“pulled” a number of “wise” cracks and told 
a patter of humorous stories which got the 
jewelers into an even more jovial frame of 
mind than had the singing of popular and 
old time favorites during the dinner hour. 

The full ensemble of Broadway beauties 





SECRETARY 


WILLIAM J. WARD, 


who were programed as the “Great White 
Way Minstrels” next appeared as_ the 
orchestra crashed out a welcome. The 
“oirlies” were there with everything that 
could be expected by the most blase Broad- 
wayite except perhaps that the everything 
did not include quite as much clothing as is 
usually worn by North Pole seekers or 
Esquimaux. Anyway they danced and sang 
and made a big hit with their audience. 
Then out stepped a dainty maid who, acting 
as announcer, called upon the troupe for 
specialty acts which included the singing of 
Miss Joan Alexandria, Miss Mildred Holli- 
day in acrobatic dance, the Bay Sisters in 
songs and dances and Flavela the wizard of 
the piano accordian, The grand finale of 
the first part of the program, came to an 
end when the minstrels danced their way 
around the room singing and throwing 
colored streamers at the jewelers. 

The Sigler Kids opened the second part 
of the program with a boxing exhibition 
and were roundly cheered. They were fol- 
lowed by Al Baker, a vefitriloquist who was 
a master of his art and kept everybody in a 
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roar of laughter. The hits on members of 
the club which he made his “boy” say got a 
good hand and his work was much enjoyed. 
The ventriloquist was followed by Elmer P. 
Ransome, a magician whose card tricks and 
other stunts kept the jewelers guessing. The 
five Magner Girls, “high steppers” of the 
first radiance, and Miss ‘Delphine Daughn, a 
South Sea Isle dancer, won their share of 
applause as did the saxaphone trio and 
other numbers. 

The Oriental dancer was the final offering 
of the evening and the dinner broke up with 
the singing by the jewelers and favorable 
comments on the success of the gathering. 
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Shipments of Domestic Jewelry to Foreign 
Countries During February Valued 
at $65,456 

WASHINGTON, D. C., April 25.—Figures 
just released by the Bureau of Foreign and 
Domestic Commerce indicate that the ship- 
ments of domestic jewelry to other coun- 
tries during the month of February amounted 
in all to $65,456. While over half was taken 
by Canada, to which country alone we sent 
jewelry valued at $35,858, some fair ship- 
ments were also sent to Cuba, Mexico and 
the leading South American countries, as 
well as to China, Straits Settlements, Java, 
the Philippine Islands and Australia. 

The full list of the countries and the 
amount sent to each are given by the Bureau 
of Foreign and Domestic Commerce as 


follows: 
Value 

Country Shipment 
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L. C. Stoll will erect a new building at 
Mc Cook, Neb., for his jewelry business: 
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Jewelers Hold Great Convention at San Francisco 











Members of California Gold and Silversmiths’ Association Discuss Important 
Trade Matters at Fifteenth Annual Meeting Held at Palace Hotel— 
Officers Re-elected and Resolutions Adopted—Convention 
Preceded by a Golf Tournament 














San Francisco, April 22.—The 15th an- 
nual convention of the California Gold and 
Silversmiths’ Association, held at the Palace 
Hotel, on April 16, 17 and 18, was one of 
the largest and most enthusiastic gatherings 
ever held by the jewelers of this State. 
While San Francisco, Los Angeles, San 
Jose, San Diego and the other larger centers 
were well represented, the attendance was 
well distributed from the smaller cities and 
towns also, which made the discussions re- 
volve probably more especially around the 
problems of the smaller jeweler than the 
large ones. 

The same staff of officers and executive 
committee was unanimously re-elected as 
follows: President, Jas. A. Montgomery, 
of Montgomery Bros., Los Angeles; first 
vice-president, Constant J. Auger, San 
I‘rancisco; second vice-president, John R. 

- Kocher, San Jose; third vice-president, 

Armand Jessop, J. Jessop & Sons, San 
Diego; secretary, M. A. Hirschman, San 
' Francisco; treasurer, Jas, A. Sorensen, San 
Francisco. 

The Executive Committee besides the offi- 
cers, making 13 members in all, consisted of : 
Godfrey Eacret, San Francisco; J. G. Dono- 
van and L. S. Nordlinger, Los Angeles; 
Julius A. Young, Oakland; Carl Noack, 
Sacramento; J. Herbert Hall, Pasadena; 
E. B. Smith, Santa Ana. 

Resolutions were adopted as follows: 


The Resolutions 


First: That we extend to the family of E. C. 
Marliave, who, since its beginning, was the hon- 
ored, trusted and respected Field Secretary of this 
association, our sincerest sympathy. 

* +. * 


Second: That we extend our heartiest thanks to 
James A. Montgomery, president of this association, 
who for two years has so ably led us through the 
storms, rocks and quicksands of association’s diffi- 
ties, and we pronounce him the “Nestor” of Cali- 
fornia Jewelers. 

* * * 

Third: That we extend our appreciation and 
thanks to Messrs. Larter, Rothschild, Hufnagel, 
Roessler and others who have carried, and are 
carrying on, the fight for the elimination of the 
unjust excise taxes and pledge to them our con- 
tinued support. 

* . * 

Fourth: That this convention go on record in 
favor of National Jewelers’ Publicity, to the end 
that untrue, unjust and damaging articles may be 
kept out of the news columns and our craft be 
given the favorable publicity which it merits, 

* o * 

Fifth: That the convention communicate with 
those in authority in our Public Schools system 
and offer to them our support in the teaching of art 
in every form, to the end that our fair State, her 
cities, villages, homes, furnishings, clothes and 
adornment may reach a state of beauty and develop- 
ment never before surpassed. 

* * * 


Sixth: That it has been proved, wherever tried, 
that the custom of free engraving is unprofitable, 
unnecessary and easily overcome by unanimous 
action; therefore we condemn that practice and 
urge co-operation to the end that it may be 
eliminated entirely. 

* * 7. 


Seventh: That we commend the work of the 


Horological Institute of America, to the end that 
there may be developed better horologists, insure to 
them a just and ample remuneration, and preserve 
to the watch industry the satisfactory service of 
high grade watches, which, in the last analysis, de- 
pend on such service for their sale and manufac- 


ture. 
JS oe 


Eighth: Our appreciative thanks are given to the 
trade press for advance publicity concerning this 
convention, to the committees of local jewelers who 
managed the golf tournament and other entertain- 
ment, to the Beresford Country Club for the fine 


JAMES A. MONTGOMERY, RE-ELECTED PRESIDENT 


luncheon, to the Palace Hotel for courtesies ex- 


tended. 
” * * 


Ninth: That we earnestly recommend to all Cali- 
fornia Jewelers a re-reading of the Jewelers’ Code 
of Ethics, copies of which may be had from Secre- 
tary Anderson, Neenah, Wis. 

* * * 

Tenth: That we urge every jeweler to avail him- 
self of the excellent service and savings to be had 
through the National Jewelers’ Insurance, at 
Neenah, Wisconsin, and also the life insurance for 
himself and his employes which may be had at 
wholesale rates, without physical examination, 
through his membership in the National Associa- 
tion. 


The Golf Tournament 


Contrary to the usual convention routine, 
the committee on arrangements, consisting 
of Carl G. W. Noack, of Sacramento, and 
Jas. A. Sorensen and Godfrey Eacret of San 
Francisco, started the program off with a 
golf tournament on Thursday, April 16, at 
the Beresford Country Club (full details of 
which appear on another page). At 7.30 in 
the evening there was a get-together meet- 
ing at the Palace Hotel, where the members 
registered and other preliminaries were 
taken care of. This cleared the slate for an 
early start on the business program Friday 
morning which included much of interest to 
the jewelers. 
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Friday’s Session 

Friday at 10 a, M. the convention wa 
called to order by President Montgom 
He opened with a fitting tribute to the late 
E. C. Marliave, and each one present bowed 
his head in silence for a moment in reveren 
remembrance to the departed associate. 

Mr. Auger also referred to the loss of 
Mr. Marliave in his address of welcomp 
which followed. In a few well chose, 
words Mr. Auger extended a very cordig) 
greeting to the visitors and everyone settle 
down to business, realizing that a very fyl 
program had been arranged for the ty 
days’ business session. 

Over 60 members answered to the fof 
calJ, and a dozen or more came in later, 

The minutes of the 1924 convention hel 
in San Diego were read in full by R L 
Frick, the new Field Secretary, and accepted 
as read, 

The treasurer’s report by Mr. Sorensen 
was entirely satisfactory judging from the 
applause which it evoked; likewise the re. 
port of the Membership Committee by Mr. 
Auger, which showed a net gain of 18 mem. 
bers during the past year, bringing the 
membership of association up to 232. 

Next came the address of President Mont- 
gomery, who said: 


PRESIDENT MONTGOMERY’S ADDRESS 


To the Members of the California Gold and Silver. 
smiths’ Association. 
Gentlemen: 

I am told that during the year ending April |, 
1925, the jewelers of the State of California 
traveled the downward road. If this be true, then 
it is fitting and proper that we who are so vitally 
interested should give some thought to the prospects 
of the coming year as it relates to the jewelry pro 
fession. 

Our convention comes at an opportune time to 
consider all sides of this question, and to deter 
mine if we have reached the bettom. Do we face 
darker shadows? Or are we facing brighter skies 
just above us? 

From the program of our convention I learn that 
careful consideration of these serious questions wil 
occupy a prominent part of our business during 
this convention. In your own experience, in your 
observation of the experience of other men, you 
must have observed the methods and_ conditions 
under which business is now done. Business has 
greatly changed—our lines of merchandise are com 
stantly changing. Many of our good sellers in the 
past are today unsalable. Some are dead. Our 
volume of business has decreased—our expenses 
have increased. 

The last available Harvard Research information 
available is for 1823. 1924’s Business Records is 
not yet available. I am sure you all know th 
figures. In 500 stores the average profit shows 
was 1 9/10 per cent.—stock turnever only 90 pet 
cent. This is not encouraging or profitable reading. 
To my mind the question is this: Can we not de 
vise some way to bring hack the sale of merchal- 
dise that was so profitable to us in the past? Or 
are there other lines of merchandise the sale of 
which we can introduce into our stores? Or must 
we change our plans of doing business to meet tht 
changed conditions of today? If it were agreeable 
to the members of this convention present I would 
like to suggest to you that you give up your time 
and the benefits of your experience, your knowl- 
edge, and your wisdom and let us form seve 
committees this morning, each one to work out 
along different lines, and let us tackle this condition 
of affairs as it relates to our own business, in of 
own State of California, suitable to our own Com 
ditions. 

First. A Trade Interest Committee to take # 
the time payment plan and the deferred paymest 
question. q 

Second. A Committee on Business Practices 
what should we do in our own stores to increa* 
the volunie of our business? How should we conduct 
it? Tell us—How should we maintain our prices: 

Third. A Committee on Auction, Laws and Or. 
dinances. 

Fourth. A Committee on Silverware. How @* 
we sell more silver? How can we secure a redu 
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tion in the number of patterns of sterling and 
Jated flatware patterns manufactured today? Shall 
oa continue to give-away engraving free of any 


oot. A Committee on Sales of Watches and 


Watch Repairs. 
I suggest these as a starter. Perhaps you know 


of other points you would like to see discussed. 
The floor is yours, only remember we want con- 
crete results. We have talked too long, let us get 
down to hard pan in our work. ’ ; 

I am deeply interested in the silver question. 
The year 1924 has seen the production of some 
patterns in sterling silver toiletware that are fit 
to grace the dressing table of a princess, of lovely 
hollow silverware, flatware, and fancy articles. The 
yield of the year has been rich indeed, and never 
surely have the manufacturers done more than they 
have done and are doing today to help the dealer 
to sell silverwares. “Silver Week” is coming June 
and. I would like to see every pne join in and 
make a splendid special showing this year. Adver- 
tise “Silver Week”—feature its showings—take it 
up. Silver is selling better than in late years from 
what I can gather. The Silver Department has 
held up better than most departments. Silver can 
now be sold without loss, and now that the tax is 
removed, or practically removed, this departinent 1s 
put on a profitable basis. What you need is good 
methods of display, and most courteous and in- 


telligent salesmanship. | 

During 1924 our Counsellor Alfred Elliott, and 
members of the Executive Committee succeeded in 
defeating a most pernicious bill at Sacramento, 
which would have destroyed the entire sale and 
inspection repairs of railroad watches by any 
jeweler of the State. The bill called for all watches 
to be supplied by the railways, all inspection, all 
work to be done by the railways themselves, re- 
lieving the men entirely of this responsibility. Mr. 
Elliott will, no doubt, enter into the particulars of 
this more freely later on during the conventior. 


President Montgomery then discussed a 
number of subjects including watch repair- 
ing, the rent question, economy and ex- 
penditure, safe, careful buying, and the 
value of the show window, which he termed 
the first thing in connection with a store 
that the prospective customer sees. The 
jeweler, therefore, must devise displays that 
are bright, interesting, forceful and original. 
To do this successfully he must devote con- 
siderable time and effort, and some money, 
to the work, 

The time-payment business has problems 
of its own, he said. Doing business on the 
time-payment plan does not do away with 
the ordinary problems of retail merchandis- 
ing. It offers no sure and easy way to 
make money in the jewelry business. It 
affords no shelter for careless buying, hap- 
hazard stockkeeping, and salesmanship that 
is more than half asleep. Those men and 
those stores that are doing a successful busi- 
hess on the time-payment basis would prob- 
ably make money anyway. They know 
merchandising and keep always on their 
toes after business. 

An increasing number of high-grade 
stores in all parts of the country are turn- 
ng to time payments, or considering such 
achange. The more closely they study time- 
Payment methods beforehand the better, for 
then they will be the better prepared to 
cope with unfamiliar problems that will 
surely arise when they start to do business 
on a time-payment basis, 

‘He concluded by discussing the problems 
or distribution and the conditions of busi- 
ness in 1924 and 1925. 

The following 
Were appointed : 

Resoutions : Armand Jessop, San Diego; 
tay Young, Oakland; Charles F. Mana- 

n, Pasadena. 

SILVERWARE: George Brock, Los Angeles; 
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G, Eacret, San Francisco; J. Herbert Hall, 


Pasadena, 

MEMBERSHIP COMMITTEE: Constant J. 
Auger, San Francisco; James Sorensen, San 
Francisco; M. A. Hirschman, San Fran- 
cisco. 

AUCTION SALES AND ORDINANCES: Chester 
A. Montgomery, Los Angeles; Constant J. 
Auger, San Francisco, and Carl Noack, 
Sacramento. 

Question Box: George Brock, Los 
Angeles; E. H. Smith, Santa Ana, and F, 
Hollander, Eureka. 

NOMINATION COMMITTEE: J. G. Donovan, 
Los Angeles; Julius Young, Oakland, and 
John R. Kocher, San Jose. 

BusINESS PRACTICES AND TRADE INTER- 
ests: Armand Jessop, San Diego; J. Her- 











1ST VICE-PRESIDENT AND 
REGIONAL VICE-PRESIDENT OF THE 
A NSM jie 


C. J. AUGER, 


bert Hall, Pasadena; J. G. Heermance, 
Modesto. 

In his address on “1925 Tax Elimination,” 
Armand Jessop, of San Diego, gave a care- 
fully prepared analysis of what has been 
accomplished in the way of tax elimination 
and made a strong appeal for every jeweler, 
large or small, the country over to continue 
the fight for complete elimination, emphasiz- 
ing the fact that it takes collective strength 
to accomplish results in a big issue of this 
kind. 

Next was a short talk by Mr. Auger on 
“Association Work on Senate Bill No. 120,” 
which was a pernicious bill introduced at the 


_last California Legislature whereby the rail- 


roads would furnish all trainmen with 
watches and keep them in repair, thus seri- 
ously affecting the business of many a 
jeweler in the State. 

On motion of Mr. Eacret, a vote of thanks 
was tendered Messrs. Auger, Sorensen and 
the other gentlemen who gave up the time 
to go to Sacramento and kill this bill in 
committee. 

The next speaker was Chas. F. Manahan, 
of Pasadena, who gave an interesting and 
enlightening talk on “What Is Wrong with 
the Jewelry Business,” who said, in part: 


ADDRESS OF CHAS. F. MANAHAN 
A swarthy man, begirt with the skin of an animal 
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of the mountains, lounged iompatiently at the 
entrance to.his cave. Now and then he puttered a 
bit with a small fire or re-arranged a number of 
curious articles spread out on a flat log nearby. 
Frequently he peered down the paths through the 
forest as if looking for some one and had we record 
of his speech undoubtedly Tubal Cain’s mutterings 
referred to an unsatisfactory condition of the 
jewelry business. 

Our wonderful old patron saint, Benvenuto 
Cellini, who admitted himself the best of his class 
and who certainly was a better advertiser than we 
of today, migrated from Florence to Rome and to 
Paris and back again, plausibly for the reason that 
business was not so good. 

Forty-six years ago the Illinois Retail Jewelers’ 
Associaticn met in the Sherman Hotel, Chicago, and 
discussed the aggravations of the trade which 
largely centered about indiscriminate retailing by 
the wholesalers. 

So there is nothing new in the subject of my 
story, even though it seems to many of us that just 
now it is more certainly true than ever before, 
Are we a decadent business? Are we’ to join the 
blacksmith and the harness maker of the “way 
back when” days? A three letter word meaning 
“the affirmative” seems to be the answer. 

How we got this way may be the subject for 
long discussion. What we are going to do about 
it seems to me the most important matter that can 
engage our attention. The mere fact that business 
in general is for the moment of unsatisfactory 
volume, is now lost in the larger worry of possible 
fundamental changes and the likelihood of the 
present generation of jewelers adapting themselves 
to new conditions. What are the new conditions 
now existing and in prospect? 

Some evenings ago I surveyed the windows on 
both sides of the street for three blocks in the best 
business section of Pasadena. I found that 32 of 
71 stores ,sold things commonly considered as 
jewelry Store merchandise. This is one angle of 
our trouble that is no news to you. That the 
articles were mostly of non-technical nature and of 
the easiest selling lines would also be well known. 
There are too many stores of all kinds. One 
authority says that here in California stores have 
increased three times as fast as population. Man- 
ufacturers are showing an increased desire to find 
more or better channels of outlet. Can we justly 
blame them? Styles and materials have so changed 
in the last years, indeed in the last months, that 
we are caught with many now undesirable, unsalable 
investments. Let us see what we may find of -con- 
structive material. I talked with a number of jewel- 
ers and queried, ‘“‘what are we going to do about 
itr 

Their answers are illuminating. “A Vigilance 
Committee of Renters,’ “another one of Tax-pay- 
ers,” “the installment business,’ “turn the store 
into a Gift shop,” “consolidate with your competi- 
tor,” “rent half the store to a congenial line,” 
“add suitable lines such as Radio.” Then we 
have a large number who do not wish to learn 
new tricks, but desire to modify or elaborate as 
may be good judgment. Their thoughts crystalize 
about two main ideas, “more turnover with less 
investment,”’ “decrease the over-head.” 


Earnest attention to more turn-over, greater vol- 
umn, intensive merchandising, whatever you will 
call it brings an unexpected, and to the jeweler, a 
rather startling corollary. I refer to our reluctance 
to sell anything at a reduced price. And right 
here I wish to insert a paragraph from the Febru- 
ary issue of the American Jeweler: “Ever since 
our Colonial days we have had a reverence for 
antiquity. Nothing should be scrapped—not even 
when past its usefulness. This and the fetich of 
‘service’ have done more to impede the progress 
of the watchmaker and jeweler than any other one 
thing.” Then, as he warms up to his subject, 
the author adds this, “‘the ‘wear forever’ idea has 
done more to prevent the sale of Sterling at a 
profit than any other one thing.” Is it good 
judgment to refrain from selling slow moving 
or obsolete merchandise at a cut price or indeed 
at any price that will move it. I suppose that 
three out of four jewelers in this room have one 
or more 18 size Elgins in stock, quite likely a few 
adjustable bracelet watches and surely more green 
gold ones than they like to think about. We have 
been called collectors rather than merchandisers. 
Ilow to get rid of this passe, profit taking prop- 
erty? No conventional methods will have any 
effect. Ingenious sales schemes and price reduc- 
tions, I believe to be the best methods and the last 
alone is not of sufficient virtue without the allure- 
ment of the first. 

I get the idea that we must be much more re 
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iso that we must revise our ideas 


ul, 
sourcef ” * * 


about “ethics. 
It sure 
light on an) 


interesting to any man who seeks 
subject by questioning his colleagues, 
whether they be in Whittier or Modesto. Now 
comes a jeweler who is skeptical of advertising. 
He says “the kind. of advertising which we have 
ofore considered ethical, seemingly only builds 
up very slowly a sort of good will in a business 
which was never especially profitable. When. I 
spend money in advertising I want to hear about 


heret 


it next day.” ; 
’ Another one says, “this matter of packages and 


boxes has me worried. * * * I have to furnish 
out of my gross profit too many boxes and cases. 
If there is to be a fixed selling price I would like 
to have it based on the total cost.” 

Now I wish to quote a jeweler who may seem 
4 bit revolutionary. His ideas have been revolving 
around the fixed selling price until he is dubious 
and distrustful. “I have looked over the paper 
this morning,” he says, “and I find that the 
majority of the ads base their appeal on one of 
two things, viz., pride of ownership, or price at- 
traction. I am too much restricted in the chan- 
nels by which I may stimulate buying, why should 
I hang on to a lot of watches which are supposed 
to be sold at a certain price and which are now 
out of style?” Why indeed? I think I agree with 
this man. Brothers, we need more action, and I 
am suspicious that much of the so far expended 
effort of Jewelers’ Associations has been abortive 
and not in the most productive channels. The ac- 
tual dollars and cents condition of the retail jeweler 
is not noticeably better than 10 years ago. Stili 
doing free engraving, guaranteeing work for a 
year and as one expressed it, “still in the horse 


and buggy days.” 
FRIDAY AFTERNOON 

“Our Experience with Deferred Pay- 
ments” was the subject of an impromptu 
talk by Julius A. Young, who stated at the 
outset that deferred payments have proven 
very satisfactory with his firm, the H. 
Morton Company, of Oakland. The princi- 
pal consideration in extending credit, he 
said, is to do it on a sound business basis, 
making use of credit association information 
to determine the customer’s credit standing. 
A subject of interest to every trade asso- 
ciation in the United States was discussed 
by Albert H. Elliot, counsel for the associa- 
tion, in his address: “The Present Attitude 
of the Government Toward Trade Associa- 
tions.” He first touched on the way in 
which the United States seems to be coming 
more and more into the affairs of the States, 
and he declared that it would be subservient 
to the Constitution, for the United States to 
administer the affairs of the people in their 
own internal business. Mr. Elliot carefully 
described the difference between interstate 
commerce and intrastate commerce. Some 
transactions, he said, are in debate as to 
whether they are really between States, or 
confined to one State. He cited a moving 
picture case in Nebraska, involving the dis- 
tribution of films, coming from New York, 
and consequently interstate, but having the 
packages opened and actually distributed 
within the State of Nebraska. This case is 
still pending. 

The joyful theme of Mr. Elliot’s address, 
Owever, was the decision, recently handed 
down in San Francisco, by the United States 
Circuit Court of Appeals for the Ninth Dis- 
trict. It was on the appeal of the Pacific 
States Paper Trade Association against the 
Federal Trade Commission, in a suit origi- 
nally brought against the petitioners, by the 
éderal Trade Commission. The decision 
Was a sweeping victory for the paper con- 
Fence and for the rights of trade associa- 

s, 

“You can discuss prices and discounts, at 

your trade association meetings,” declared 
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Mr. Elliot, with a smile of satisfaction, and 
he read some of the juicy extracts from the 
decision, which was written by Judge Rud- 
kin and concurred in by Judges Gilbert and 
Ross. One of these extracts was: “nor was 
it the purpose of the statutes to reduce trade 
organizations to the status of mere social 
clubs, nor to restrict the conversation of 
members to mere idle gossip.” 

The association’s counsel, however, made 
it very plain that, while the decision in the 
paper case has been a great victory for trade 
associations, there is still a great deal of 
need for: care and circumspection. -In part, 
he said: ‘You cannot say to Manufacturer 
Jones: ‘You have sold to a man we consider 
an unfair competitor, and therefore we will 
not buy anything further from you.’ It 
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would put you in jail, if you did that, in 
combination. Comparing the business game, 
to a golf tournament, Mr. Elliot declared 
that each member can and must play the 
game fairly and according to the rules, and 
members ofan association, as individuals, 
can try to make business competitors play 
the business game. “If a manufacturer, for 
instance, sells to a consumer at the rate he 
gives to a retailer, you can’t pass resolutions 
against his methods. As individuals, how- 
ever, you can talk with him and try to make 
him play fair, in the business game.” 

J. C. Meinbress, local representative of 
the Jewelers Security Alliance, gave con- 
crete information in regard to robbery sta- 
tistics and methods employed by crooks with 
many helpful suggestions for the jeweler’s 
protection of life and property, in his 
address on “Are You Adequately Protecting 
Your Person and Property?” 

“What Is Ahead for California?” was the 
subject on which B. M. Rastall, of Cali- 
fornia, Inc., was invited to speak. In view 
of the rather depressing period of business 
just passed through, his talk on the resources 
of the State and possibilities for further 
development was reassuring and inspiring to 
all present. However, the State jewelers 
were not carried away with the idea of in- 
ducing merchants in all lines of business ‘to 
flock to California. 

The convention went on record as believ- 
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ing that wide publicity should be given to 
the number of jewelers doing business in 
California, as compared with the number of 
jewelers in some of the other States, the 
idea being to show the very high percentage 
of jewelers, per capita, in the State. The 
following “figures were given out by the 
chair ; 4 
‘ Number 
of Jewelers 
1,111 
1,212 
663 
1,129 
364 
232 


State 
California 
Illinois 
Indiana 


Population 
3,426,000 
6,485,280 
2,930,086 
10,400,006 
1,357,000 

784,000 

It was believed that the publication of the 
foregoing statistics would show anyone 
planning to engage in the business here, and 
coming from other States, that competition 
is necessarily keen in California. 

Following Mr. Rastall, the next speaker 
was a fepresentative of the Metropolitan 
Life Insurance Co., who told of the insur- 
ance plan adopted by the National Jewelers’ 
Association two years ago, and answered 
questions in regard to this group insurance. 

“Free Engraving” was the subject of a 
paper written by A. T.. Anthony, of Los 
Angeles, which was read by J. Herbert Hall, 
of Pasadena. This was followed by a gen- 
eral discussion, in which the sentiment was 
strongly in favor of the jewelry trade as a 
whole discontinuing the service of free 
engraving, 

The last speaker of the afternoon session 
was Mr. Auger on the subject of “The 
Value of Our National Association,’ who 
said in part: 


Washington 
Oregon 


ADDRESS OF CONSTANT J. AUGER 


At the St. Louis convention held last year a new 
method of operation was adopted. This was the 
dividing of the country into five regions or zones 
with a resident vice-president, who is also a member 
of the National Executive Committee. This respon- 
sibility has fallen to me and I will endeavor to do 
my best with it. 

These offices were planned and created so as to 
better co-ordinate the work of the national associa- 
tion, and to facilitate a closer bond of understand- 
ing, harmony and co-operation among the several 
State Associations and the parent organization. 
This western zone (number five) embraces the 
States of Washington, Oregon, California, Mon- 
tana, Idaho, Nevada, Utah, Wyoming and Arizona. 

I am sorry this position was not given to some 
one having more time than I. The duties include a 
visit to each of these states at the time of their 
convention, as well as keeping in touch with them 
and their activities. The position also calls for a 
greater knowledge of national association affairs 
than TI possess, but I was not consulted, just 
elected, therefore I am cn the job. 


THE ORGANIZATION, 


The A. N. R. J. Associaticn has now been func- 
tioning for 20 years, and at present has a member- 
ship of about 4,000. Like all trade organizations, 
it has had during its early years of existence many 
trials and difficulties, but having lived through 
them successfully it has now become a substantial 
and permanent organization and has to its credit 
many accomplishments for the gocd and the welfare 
of the jewelry trade. 


ITS AIMS AND PURPOSES, 


To help the individual retail jeweler 
successfully conduct his business— 

First. By the elimination through co-operative 
action of abuses, of which there are many, and 
which singly he could not possibly cope with. 

Second. By bringing to his attention the matter 
of education in regard to business management, pur- 
chasing and merchandising methods, and 

Third. For the passing of national laws, such 
as tax elimination, national stamping law, standard 
of weights and qualities, and the elimination of the 
fake auctions, etc. 

Its acomplishments, thanks to its officers who 
have given of their time and talents so unstintingly 
are many. One of the most important is the re- 
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duction of tax secured by our Special Excise Tax 
Elimination Committee under the able chairman- 
ship of Ralph Roessler. While the entire elimina- 
tion of this war-time measure tax is not accom- 
plished, a great relief to the jeweler has been 
effected, and with this same committee in charge 
we have every hope of their ultimate complete 
success. Bo ie A 

And another noteworthy accomplishment is its 
having interested and engaged the Harvard Bureau 
of Business Research to make a survey of the costs 
of doing business of the retail jeweler by a study 
of his operating expenses. One of the important 
points that this study brought out is that many 
retail jewelers still have the point of view of crafts- 
men rather than that of merchants. 

a * ia 

Another important point that the bureau has 
found in this study is that the average retail 
jeweler does not possess the same necessary infor- 
mation to operate his business successfully that is 
possessed by the managers of a department store 
and other retail stores with which he is competing. 
This seems to have been caused' in part by a gen- 
eral lack of interest in merchandising methods. 
This, however, is being overcome for those who are 
giving this subject study and thought. 

Your national association therefore strongly urges 
you to take full advantage of the service of this 
bureau in helping you with your accounting prob- 
lems. 

The advance in the retail mark up on the sale of 
silver by many of the important silver factories is 
due in great part to the long and persistent efforts 
of your national! association. 

Your association has assisted both morally and 
financially the organization and work of the Horo- 
logical Institute of America. The Institute, as you 
know, is helping to raise the standard of horological 
education, and fostering the establishment of horo- 
logical schoois so badly needed since the war. 

Through the organization of its Mutual Fire In- 
surance Co. it has effected a great saving of insur- 
ance premiums to the members who have taken ad- 
vantage of it. The subject of burglary insurance 
organized on the same mutual plan is being studied 
and may also come to pass. 

It has fostered co-operative national advertising, 
because it believes in no other way can you combat 
the injurious publicity so prevalent in our public 
press concerning the danger of wearing jewels be- 
cause of the robbery and burglary hazard. Also 
the influencing of style favorable to the wearing of 
jewelry can only be accomplished by national ad- 
vertising. 

It has adopted a code of ethics containing a 
standard of trade practices which, if lived up to by 
all members of our craft, would soon place us in 
the position of having the entire confidence of the 
jewelry buying public, the results of which would 
be the preserving of the jewelry business exclu- 
sively for the jeweler. 


Saturday Sessions 


An address on Saturday morning by 
Archer Bowden, San Jose attorney, stirred 
up a spirited discussion. His subject was 
“An Effective Auction Ordinance.” The 
discussion which followed indicated that, at 
present, there is no such thing as an effective 
auction ordinance in California. Mr. Bow- 
den’s address showed the great lack of uni- 
formity in the auction ordinances of the 
various California cities. In Sacramento 
and San Francisco, the law prohibits certain 
classes of goods from being auctioned off 
after dark. In San Jose, no auction of new 
goods is permitted, 

In the discussion, the Los Angeles jewelers 
acknowledged temporary defeat in their ef- 
forts to secure the passage of a satisfactory 
auction ordinance, but President Montgomery 
said they were going to try again. Louis 
Burnett, of Burnett Bros., voiced a strong 
Protest against auctions, as conducted in 
San Francisco. “We need an auction ordi- 
nance, if only for the protection of the gen- 
tral public. People have no idea of values,” 
he declared, 

Constant J. Auger said that a number of 
Civic organizations, in San Francisco, are 
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now trying to frame an auction ordinance. 
A number of other association members 
voiced protests against the present systems 
of jewelry auctions. “They only ought to 
be permitted in the case of a genuine 
sheriff’s sale,” said Louis Burnett. Charles 
Manahan, of Pasadena, alone spoke in favor 
of the auction, 

Constant J. Auger said that it is hoped to 
try to give San Francisco a better jewelry 
ordinance. Later, the results of the State’s 
various auction ordinances may be incorpo- 
rated into a State law. 

During the morning session Geo. A. Brock 
delivered an interesting address on “Stand- 
ardization,” in which he said: 


ADDRESS BY GEORGE A. BROCK 


The late war drove home the necessity of “Stand- 
ardization,” and our great Secretary of Commerce, 














GEORGE A. WHO ADDRESSED THE 


BROCK, 
CONVENTION 


Herbert Hoover, has urged it upon American manu- 
facturers in every way possible. 

The first step, so far as I know, has been taken 
in our business by the manufacturers of sterling 
silver flatware, through a meeting held during this 
present month in New York City. 

This meeting was attended by representatives of 
the silver factories, by officers of the American 
National Retail Jewelers’ Association, and by a 
special representative of the Department of Com- 
merce of the United States. This representative of 
the Department of Commerce gave this meeting the 
benefit of the experiences, accomplishment and sav- 
ings of other lines of manufacturing, through re- 
ductions of the numbers of patterns, sizes, etc., 
which in some cases was almost unbelievable, and 
outlined benefits and savings that would accrue to 
the manufacture and distribution of sterling silver 
flatware by the reduction in the number of patterns 
now in use and the restriction of the number of 
new patterns to be made in the future. The ground 
work was laid for this movement by conversations 
with the silver manufacturers, and a resolution in- 
troduced by the Silverware Committee of the 
American National Retail Jewelers’ Association and 
passed by that organization, setting forth the evils 
of an excessive number of sterling flatware pat- 
terns, and petitioning that the number be reduced. 
We believe this reduction will be acomplished and 
the foundation laid thereby for future reductions 
of variety in other articles manufactured for the 
jewelry trade. 

To come back to our own immediate affairs—let 
us begin with our own stocks of merchandise and 
begin by processes of elimination and more careful 
selection to “standardize” our stocks of merchan- 
dise. : 

Let me give one sample from my own experience. 
At one time we sold a great many gold pencils 
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and, our buyer believing in variety, selected and 
was carrying in stock fourteen different patterns, 
12 of which were different styles of engine turn- 
ing. By checking our sales we began elimination, 
and reduced the number of patterns to four and 
found that the pencils not only sold as well, but the 
time taken to make a sale was reduced and the 
amount of stock required was less than one-half. 

In a lesser degree this principle will apply to 
nearly all lines of merchandise carried by a retail 
jeweler. There is no doubt in my mind that some 
one in this audience has decided by this time that 
reductions in quantity and variety of stock does not 
apply to his particular case and imagines that I am 
dealing in theories. Let me say to that man in all 
seriousness that at some time in my experience as 
a jeweler I have been in his position, and had some 
one given me suggestions of this kind it would have 
made the way easier and increased my turnover of 
stock and added to my net profits. May I add a 
word further in this personal way? I have two 
main ambitions for the future welfare of my  busi- 
ness—a more rapid turnover of my merchandise 
and a better service to the public. I hope every 
jeweler in this room will follow these very simple 
rules. 

The next question in your minds no doubt is— 
how to begin. Suppose we discuss watches. 
Analyze your stock, refer to your watch register or 
keep a simple check of your sales tickets and find 
your slow movers and gradually eliminate them. 
Perhaps you may find it to your advantage to keep, 
only one, or at the most two makes of American 
watches—the same might be true of Swiss watches 
—check carefully what type of these watches sell 
most freely and reduce the number of slow selling 
types of watches to a minimum, and, with your 
stock adjusted, buy in smaller quantities and more 
frequently. 

The same methods may be applied to flatware 
patterns, to toilet ware, to cuff buttons and to your 
stocks in general, and at the end of a year’s efforts 
you will see a marked improvement in your stock, 
a decrease in the investment and a better turnover, 
which will increase your net profits—you will have 
“standardized”’ your stock. 

— * e 


Statistics prepared by the Harvard Bureau of 
Research have clearly shown that the present mar- 
gin of profits is insufficient to cover the service 
rendered by the retail jeweler. 

T@.remedy this condition, we must endeavor to 
impfove our business methods, secure a more rapid 
turnover of merchandise, co-operate fully with our 
National Association to secure elimination of un- 
just taxation, reduction in the number of patterns 
of silverware and other staple merchandise, and 
impress upon the manufacturers of our merchandise 
that no prosperity is possible unless it begins with 
the distributor of their: wares—the retail jeweler. 


Another address was by Chas. J. Noack, 
who talked on the benefits derived from 
membership in the association. He said: 


ADDRESS BY CARL G. W. NOACK 


I refer back to the time when this association 
was first in its inception. And the seemingly un- 
surmountable difficulties that the founders streve 
hard to overcome. Giving unselfishly of their time 
and money for the benefit of the craft as a whole. 
Most of the jewelers at that time were doing busi- 
ness in a haphazard sort of way. And with chang- 
ing conditions it was realized that something had 
to be done. I can remember back to the time 
when Mr. Dorman used to talk before us. A big 
blackboard full of chalked figures. And the talk 
of turn-overs, profits, etc., were so impressed upon 
my mind that I know I shall never forget them. 
Of course, we know how difficult it is to get turn- 
overs in this business of ours, but at least we can 
try. And if we laymen are told and shown the 
why, wherefore, etc., it is surely a benefit. The 
smaller jewelers, as a rule, had not the time to 
figure out the costs of doing business and the mark 
up necessary in each department to make that de- 
partment profitable. This problem had been ear- 
nestly considered by committees who suggested re- 
sale prices, based upon sound principles of busi- 
ness. And this to assist the smaller jewelers. This 
surely was a great benefit. 

And then along came Mr. Brock, with his won- 
derful work upon the Jewelers’ Research Bureau. 
I can realize the time and energy it must have 
taken on his part to complete this work. And, 
gentlemen, allow me to tell you, that if I had not 
derived another single benefit ‘out of the association 
but this one thing I have been repaid a thousand- 
fold. With the constantly changing conditions I 
found it more and more necessary to know definite 
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details about our business. And it was with the 
assistance of the Manual of Accounts that I was 
brought into the light. The stock-keeping system 
has been of special value. Knowing just what is 
selling and when. Besides gleaning innumerable 
piher facts so e sential. And I can assure every 
jeweler, W ho is in need of just such assistance, that 
the small amount that the Manual costs will be 
amply repaid. Surely this has been of benefit to 

‘And then comes the thought that through my 
membership in the State association I was affliated 
with the national association and that I was a part 
of that great machinery that was so successful in 
having the 5 per cert excise tax reduced to a great 
extent. Can you deny that that was a great bene- 
ft? And this affiliation permits me to insure with 
the Jewelers’ Mutual Fire Insurance Co., a com- 
pany that has grown greatly since its inception, 
affording me an opportunity to insure at a premium 
t about 30 to 40 per cent of my local fire insur- 
ance rate. 

And then, last, but by no means the least, come 
the friendships that I have formed with cther 
‘ewelers and members of this association. To come 
here and meet with fellow craftsmen, interchanging 
ideas, gathering thoughts from minds more fertile 
than mine, has beea a benefit most wonderful to 
me. These meetings, I am sure, have tended 
greatly to eliminate so many of the petty jealousies 
that do exist amongst members of cur craft. sut 
now you take those Four Horsemen from San Jose, 
Kocher, Sothwell, Lean and Ryder. Always the 
talk of the convention. They travel together, eat 
together, in fact, are not one bit afraid of one 
another. And I am sure that the faith they have 
in their friendship has been a most wonderful bene- 
ft to them. And so it will benefit each and every- 


one of us. 
And, in conclusion, a business such as ours, that 


is being encroached upon all sides, and with the 
rapidly changing conditions, needs the guidance of 
an associatiin. And the men who are its officers 
and those upon the executive board, who so unsel- 
fishly give of their time for the benefit of all, are 
certainly deserving of the support of the craft as a 
whole. 


Throughout the convention, the Question 
30x General Discussions were interesting 
and often took the form of a rapid fire of 
question and answer, 

“What should be our policy toward out- 
of-date merchandise?” was one question 
which brought a flood of suggestions, one 
of them naturally being, to sell them at 
prices which would tempt customers. One 
proprietor of a large establishment told of 
sending back a lot of old red gold watches 
to the factory where white gold was substi- 
tuted for the red and now the watches are 
nearly all gone. 

Another eagerly debated question was that 
of selling on deferred payments (installment 
plan.) A large number of the jewelers 
showed the belief that the trend of the times 
demands some concessions along the line of 
letting reliable customers pay in several in- 
stallments. 


SATURDAY AFTERNOON 


At the opening of the afternoon session 
John B, Guernsey, of the Emporium, San 
Francisco, one of the largest department 
stores on the Pacific Coast, delivered an ad- 
dress on “Shall We Sell Merchandise on 
Extended Credit?” which proved one of the 
most interesting talks of the convention. 
He pointed out the danger of jewelers gen- 
erally deciding that, because their business 
has been rather slow where deferred pay- 
ments have not been adopted and some of 
the credit houses seem to be making spec- 
tacular progress, that it is just simply a 
Matter of one extending credit and the other 
hot. If the situation is analyzed, it is found 
that many other factors enter into the credit 
ouse’s progress than simply the fact that 
they extend credit. 
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ADDRESS OF J. B. GUERNSEY 

On the advantages and disadvantages of 
deferred payments, Mr, Guernsey said in 
part: “Retail purchases can be divided into: 
(1) Merchandise for current consumption 
and (2) Occasional purchases. Only the 
latter sho.Jd be sold on the deferred pay- 
ment plan—motor cars, watches, expensive 
jewelry, homes, furniture, etc. In selling on 
the deferred payment plan a definite under- 
standing, with the customer at the time of 
purchase is preferable to an implied promise 
to pay at an indefinite time. By offering a 
definite deferred payment plan in advance of 
purchase the customer incurs no obligation 
to pay other than as specified, and much ill 
feeling is avoided. By offering deferred 
payments frankly as such the privilege can 
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be sold like merchandise and the reasonable 
value thereof can be collected from the cus- 
tomer to the mutual satisfaction of customer 
and merchant. The disadvantages can be 
classified under two heads (1) Increased 
capital required in the business and (2) some 
danger of changing the character of the store 
in the eyes of its customers unless the plan 
is carefully presented. 

“The principal requirement is that deferred 
payments should be extended on the same 
standards as open charge accounts, which 
means that no deferred payment account 
should be opened for a customer of whose 
integrity you have the least doubt. The 
Credit Association and other clearance 
houses should be used in the same way that 
the department stores and other retailers 
open their charge accounts. Whether you 
retain title through the use of a lease de- 
pends upon the volicy of your store. In 
favor of the lease arrangement, there is a 
real moral effect on the customer of signing 
a lease; your banker would be better satis- 
fied with your accounts if they were secured 
in this way, and the public have been edu- 
cated by the automobile and furniture people 
to the use of leases so there is really no 
more difficulty in obtaining a customer’s 
signature to a lease securing title than to 
some other document simply outlining the 
understanding.” 

After pointing out various factors con- 


85 


tributing to the outstanding successful 
jewelers of the pioneer credit houses, and 
stating that the old proverb “Fools rush in 
where angels fear to tread” was never bet- 
ter exemplified than in this matter, Mr. 
Guernsey closed his talk with a summary 
of these six points as a suggestion for the 
jewelry trade as a whole: 

First, Agree upon a uniform basis of ex- 
tended credit, uniform as to down payment, 
as to the number of months, as to the rate 
of carrying charge or interest, and perhaps 
even as to the wording of the monthly bills. 

Second: After agreeing upon the uniform 
policy, let the public know that it is avail- 
able in any reputable jewelry store as a mat- 
ter of course, avoiding the great danger of 
attempting to compete in the advertising of 
credit terms, as there is no limit to this type 
of competition. 

Third: Educate the public to the greater 
and proper use of jewelry. 

Fourth: In advertising, concentrate upon 
the definite description and illustration of 
specific merchandise in’ an educational’ way to 
create a desire. By'letting the public know 
that deferred payments are available in any 
reputable store, you will spike the artillery 
of the shyster jeweler whose advertising 
space is devoted chiefly to the exploitation 
of credit terms, and in lieu thereof, you will 
concentrate the attention of the public on 
the merchandise you have for sale and are 
advertising. 

Fifth: Improve your merchandising job 
by the injection of more of the style ele- 
ment. 

Sixth: Capitalize the public’s long stand- 
ing confidence in bankers and jewelers by 
emphasizing consistently the element of abso- 
lute dependability. Back this up by a satis- 
faction guarantee that means what it says 
without argument and emphasize that jewels 
and merchandise whose prime element is its 
intrinsic quality, should be bought from the 
quality jeweler rather than from drug stores 
and the like. 

Mr. Guernsey was asked a good many 
questions, and there was a general scramble 
when he departed for copies of the Em- 
porium deferred payment plan which he left 
with the Chairnian. 

J. G. Donovan, of Los Angeles, then read 
a paper on “Credit Men’s Views on Install- 
ment Selling,” written by a credit man of 
the south. Mr. Donovan himself did not 
agree with all the writer’s statements and 
conclusions, neither did a good many others 
present. 

This concluded the speeches, and reports 
of committees were called for. Armand 
Jessop read the report of the resolutions 
committee, which is given at the outset of 
this report. J. G. Donovan reported as 
chairman of the nominating committee and 
the recommendation of that committee that 
all the officers and the members of the ex- 
ecutive committee be re-elected was unani- 
mously carried. 

The selection of the next meeting place 
was left to the Executive Committee as 
usual, with the probability that Los Angeles 
will be the chosen city. An invitation was 
extended from Stockton, however, so it is 
not an entirely a foregone conclusion that 
the southern city will be selected for the 
1926 convention. 

This closed the 1925 session, with the exe 
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ception of the banquet in the evening for 


which very special preparations were made. 
The Golf Tournament 


The Fifth Annual Golf Tournament took 
place on the opening day of the California 
Gold and Silversmiths 15th annual con- 
vention, April 16, at Beresford Country 
Club. Twenty-eight retailers and whole- 
salers had registered for the tournament, 
and all appeared for the game. The course, 
at this club, is wonderfully trapped, the 
scenery beautiful and the cookery has the 
reputation of being unsurpassed. With the 
exception of one brief April shower, the 
day was perfect. 

Following are the results: 

WINNERS 


The low gross, D. Francis, of Shreve & 


Co. 

The low net, J. P. Wrayton, of Shreve, 
Treat & Eacret. 

Lowest Gross, either 9 holes, E. L. Both- 
well, San Jose. 

Low net, either 9 holes, A. J. Francis 
(Morgan & Allen) and L. W. Kaye (Knox 
& Kaye). 

The Golf Committee, in charge of the 
tournament, consisted of: Alphonse Jeddis 
(of the Alphonse Jeddis Co.), chairman; 
H. C. Van Ness (the Gorham Company), 
and Geoffrey Eacret (Shreve, Treat & 
Eacret). A luncheon was one of the 
features of the tournament. It was up to 
the club’s reputation. Those participating in 
the tournament were: Wm. Fulton, Charles 
Lindeman, Thomas Bennett, Leo Kaye, 
Marion Hirschman, Jesse Waterman, 
Alphonse Jeddis, J. P. Wrayton, A. J. 
Francis, Leopold Oppenheimer, J. E. 
Noonan, S. Wurkheim, R. Lyte, F. D. 
Francis, L. D. Lumbard, H. C. Van Ness, 
Joseph H. Niderosh, G. Eacret, James E. 
Ziegler, Alfred H. Bullion, Walter L. Glenn, 
Charles Fox, E. H. Forestier, C. J. Klein, 
E. L. Bothwell, Charles F. Manahan, C. M. 
Warner and J. Herbert Hall. 








Death of H. S. Hewitt 


Boston, Mass., April 24.—The death of 
H. S. Hewitt, of Brockton, was announced 
in Boston last week. The news caused great 
sorrow among the trade. Mr. Hewitt was 
highly respected in jewelry circles in both 
Cities, He was one of the leading jewelers 
in Brockton, where he maintained a store of 
a most attractive character. He was 55 years 
of age. 

Death resulted from complications arising 
from a carbuncle on his neck. A few 
months ago Mr. Hewitt had recovered from 
4 protracted illness, and it was thought that 
he would be spared for many years to con- 
tinue his splendid work in the trade. 


He is survived by his widow and a daugh- - 


ter, to whom the sympathy of his fellow 
Jewelers is extended. 








Frank B. Thayer, for many years at 159 
Madison Ave., Memphis, Tenn., with the 
oldest jewelry store on that street, announces 
that July 1 he will move to new quarters in 
the Hotel Peabody block on Union Ave., the 
third door from 2nd St., and one door west 
of the main entrance. This sumptous hotel 
now looms up 12 stories and the two lower 
floors and mezzanine on three streets are 
divided into apartments for mercantile places. 
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Jewelry Class at East Side Continuation School, New York 














HE jewelry class established several 

months ago at the East Side Continua- 
tion School, 66 Chrystie St., New York, has 
from all appearances passed out of the ex- 
perimental stage and is now an assured 
success. The principal feature of this class 
is that it provides instruction in all stages 
of jewelry making, and allows the boy who 
by law is compelled to receive some form of 
educational instruction until he is 17 years 
of age, to study and fit himself for jewelry 
manufacturing. 

While the class is well attended and stead- 
ily growing, it is in urgent need of a great 
deal of equipment with which the boys can 
work and obtain practical experience. With 
the hope of getting some of the much needed 
apparatus, the Jewelry Crafts Association, 
which organization ‘was largely responsible 
for the establishment of this class, is solicit- 
ing its members and others in the trade for 
discarded machinery, tools and material. 

Instruction in the class is, of course, con- 
fined only to boys who are very attentive to 
their instructor and are apparently ready 
and glad to learn the trade. The instructor 
of these boys is H. D. Uhl, a practical 
jeweler and a former instructor at the school 
of the Reco Mfg. Co., Astoria, L. I. 

There are between 85 and 100 boys at- 
tending the class at the present time. The 
morning class is overcrowded, but there is 
still room for a few more students in the 
afternoon. According to a New York State 
law each boy, if he leaves or graduates from 
school before he attains the age 17 is com- 
pelled to receive four hours of instruction 
each week. Whether the pupil attends a 
morning or afternoon class is optional. 

The class of work being undertaken in- 
cludes: saw piercing, tracing, modeling or 
dapping, drilling and azuring for stones and 
general practice in elementary jewelry mak- 
ing. The boys also acquire a knowledge of 
trade matters by reading the issues of THE 
JEWELERS’ CIRCULAR. 

Employers of boys in the jewelry trade 
have shown a favorable attitude toward the 
jewelry making class. Many boys working 
in jewelry shops, but who are still compelled 
to go to a continuation school, are not aware 
of the existence of this jewelry making class. 
Therefore, employers should call their atten- 
tion to the fact in order that they may 
enroll and use their four study hours each 
week in learning something of the trade in 
which they are to make their living. 


Several days ago Instructor Uhl made 
known some of the equipment which he needs 
to properly instruct his class of boys. His 
list includes: Work benches and stools for 
36 boys; motor-driven drill press and small 
drills Nos. 60 to 78; engravers’ markers 
(scratching tools); oil stone and oil; the 
various shapes in 16 c/m needle files and 
escapement files, Nos. 3 and 5; one dozen 
knife edge gravers and handles; one dozen 
narrow flat gravers and handles; one dozen 
wide flat gravers and handles; one steel dap- 
ping die and set of ball punches; one medium 
weight hammer for dapping; three dozen 
saw frames and 1/0-3/0-4/0-5/0-6/0 saw 
blades; sheet brass in various thicknesses; 


sheet German silver in various thicknesses; 
bench vise, draw plates and draw tongs; 
riveting hammers; shears, and flat, half- 
round, pointed, round and cutting pliers; 
parallel pliers; sliding tongs; small flat dies 
or anvils; large anvil on block; ring man- 
drils; six-inch flat, half-round, three-cor- 
nered, barette and shade files, also handles 
for these files; small centre punches; tool 
closets; any additional equipment. 

This school does not conflict, in any way, 
with The Jewelry Arts School, a privately 
conducted jewelry manufacturing and setting 
school, endorsed by the Jewelry Crafts As- 
sociation, as the instruction in the Continua- 
tion School is confined solely to boys who. 
are under 17 years of age and who are em- 
ployed during the day. 





A GOLDEN WEDDING ~~ 








Retired Cleveland Jeweler and His Wife 
Honored by Many Friends 


CLEVELAND, O., April 22—The golden an- 
niversary of Mr. and Mrs. Albert W. Radde 
former jeweler, was held on April 13 at the 
Hotel Cleveland. About 50 relatives and 
friends attended a delightful banquet and 
social' evening. There was a reception at 
the home on Sunday afternoon April 12, 
and many of the trade called to felicitate 
the couple. 

Mr. Radde, who is 77 years of age, is one 
of Cleveland’s pioneer jewelers, having been 
in business over 40 years. He retired in 
1918. 

Seven children and five grandchildren 
helped him and his wife celebrate. 








HELD UP AND ROBBED 





Armed Bandit Secures Loot Valued at $1,000 
from Seattle Jeweler 


SEATTLE, Wash., April 22.—Entering the 
Crescent Jewelry Store, 1100 First Ave., late 
in the-afternoon one day recently, a bandit 
armed with an automatic pistol held up 
David Levy, proprietor, who was preparing 
to close the store, and robbed him of $160 
in cash and three diamond rings valued at 
$1,000. 

Mr. Levy told the police that he was in 
the act of closing the safe when the man en- 
tered, and he turned, thinking the visitor was 
a customer. He was ordered to reopen the 
safe in which the rings and cash had: just 
been placed, and at the point of the pistol 
obeyed the command. 

“Now lie on the floor and don’t move, for 
I am a desperate man,” the bandit ordered. 
The proprietor complied, and after the rob- 
ber had taken the cash and merchandise and 
left the store, ran to the door and found he 
had been locked in. He hurried to a rear 
exit and called the police. 

At the present writing, no trace of the 
bandit had been found by police and detec- 
tives. 








P. G. King has moved from Puente ‘to 
Monterey Park, Cal. 
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The News from England 











Easter Trade in London Shops—South African Platinum Mining Property 
Being Acquired by Germans—Decrease in Export Trade Reported by 
Sheffield Manufacturers as Due to Manufacturing in Eastern 
Dominion Countries—Mappin & Webb Report Improved 
Business—A Daring Jewelry Raid 














Lonpon, April 17.—Apart from the regu- 
lar seasonal sales of jewelry the shops this 
holiday week have done pretty well with gift 
lines, a tour of the ‘suburban jewelers reveal- 
ing the fact that the purchase of Easter 
jeweled novelties was on a higher level than 
in former years. This is accounted for by 
the increasing significance attaching to this 
season of the year and the growing tendency 
to make gifts similar to the good-will spirit 
of Christmas. Most of the suburban jewel- 
ers during the past week featured christen- 
ing and birthday gifts for the youngsters. 
Outfits in solid silver, nickel-silver and elec- 
troplate of egg cup, spoon and serviette 
ring, proved popular for “baby.”  Silver- 
ware waS given a very prominent position 
for Easter buying and entire windows were 
devoted to silver scent containers, card 
“trump” stands, flower bowls with onyx 
base and gold wire mesh cover through 
which the stalks are pushed, upright holders 
for manicure instruments, and so_ on. 
Jewelers say they sold hundreds of the little 
pill-box-size containers of silver holding the 
French extracts of natural flowers, as well 
as yellow mustard pots with silver lids and 
spoons. Utility lines that went well included 
silverplated one-pair egg stands, the two egg 
spoons standing upright from slots in the 
stand itself. Silverplated upright stands 
from which nail files, small scissors, button- 
hooks and similar articles are suspended 
when not in use, proved popular gift lines. 
Stands for suspending nail files, scissors and 
other small articles were done in a combina- 
tion of silver, jade and tortoise shell. Ar- 
tistically finished eggs were featured by 
most jewelers. Some were no larger than 
the ordinary hen’s egg. Others ranged in 
size to eggs as big as a man’s skull. In the 
smaller eggs the interior was filled with a 
chick holding in its beak a jeweled engage- 
ment ring or a gemmed pendant on a fine 
platinum chain. 

x *k * 

Many jewelers are now displaying notice 
cards to the effect that since so many pre- 
cious stones are lost from rings, pendants 
and brooches owing to their owners never 
making periodical examinations of the set- 
tings, they are prepared to examine and clean 
all rings, pendants and brooches purchased 
from them whenever customers care to bring 
them along, and to make no charge for the 
service. In this way, they say, many a stone 
that is beginning to loosen, can be caught in 
time, thus preventing its loss by the 
owner, 

x *k * 


One suburban jeweler is doing a record 
business in engagement rings this Spring as 
a result of his decision to give a present of 
a silver spoon to every person buying an 
18- or 22-karat engagement ring at his shop. 
Tiny models of the spoons so given are dis- 
Played in the center of the trim. 


The vigorous policy pursued by the 
Johannesburg Consolidated Investment Co., 
which controls the destines of a number of 
South African gold-mining concerns, is re- 
flected in the 1924 figures of production, re- 
serves and net profits, the former totaling 
840,212,260 fine ounces of gold, and the profit 
amounting to $9,675,000, for only one com- 
pany, Government Gold Mining Areas. 
True, this company is the giant of the group, 
but the other companies were equally as 
prosperous in a smaller way. The profit is 
considerably better than in 1923 and 1922, 
while working costs have been substantially 
decreased per ton. Dividends for last year 
totaled 65 per cent., against 60 per cent. in 
1923 and 50 in 1922. Within a year’s time 
increased treatment capacity to the extent of 
200,000 tons per month will come into force, 
plant costs being met out of profit. Still 
larger dividends are indicated next year. 
Ore reserves are now practically 11,000,000 
tons, the value averaging 9 dwts. per ton. 
To the enterprise and energy of an efficient 
management are these improved earnings at- 
tributed. 

x * * 

Some concern is felt, according to Johan- 
nesburg mining interests, at the alacrity 
with which Germans are taking over various 
properties on which platinum is reported to 
be present in substantial quantities in South 
Africa. The most promising locations, they 
say, have already been bought up by alert 
German agents with apparently unlimited 
capital. These agents are willing to take 
chances, where the British or American in- 
vestor wants time to investigate. There is 
danger, Johannesburg mining experts say, in 
Germany getting a monopoly of the new 
South African platinum findings. To coun- 
teract this platinum push, they say, more 
British and American capital needs to be 
forthcoming in order that existing platinum 
areas may be acquired. 

x * * 


Mappin & Webb, the silversmiths and 
jewelers, report improved trading conditions 
for the past year, although there still is no 
dividend forthcoming, either on preference 
or ordinary shares. For the past year there 
is a net profit of some $160,000, which com- 
pares very favorably with the net loss of 
around $195,000 in 1923. There still are 
heavy liabilities, and although there is a sum 
of about $190,000 to carry forward, the di- 
rectors do not think it advisable to weaken 
this by the payment of a dividend. When 
the amount owing creditors has been fur- 
ther reduced, it is planned to deal with the 
arrears of preference share dividends and re- 
arrange the share capital. Including loans, 
there was owing to creditors some $1,800,000 
at the end of 1923. This has now been re- 
duced to around $970,000; so substantial 
headway is being made,. There are about 20 
per cent. of preference dividends now in 
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arrears, the last having been paid-in mid- 


Summer, 1922. 
eight per cent. 


The preference dividend is 


* * * 


Since the Eastern Dominions have been 
importing their own machinery from Britain 
in order to make silver goods in their own 
factories instead of importing silverware 
from Sheffield, this manufacturing center 
has noticed a falling off in export orders. 
India has lately followed Australia’s suit 
and placed a high tariff on this class of busi- 
ness. Otherwise the manufacturers are do- 
ing a fair amount of trade in silver and elec- 
tro-plated goods, the cheaper qualities being 
preferred just now by the household buyer. 
The stainless cutlery trade is now experi- 
encing its first period of depression. The 
market is overloaded at the present time, it 
is reported. 

x ok ok 

There has been a setback in labor im- 
provement on the Rand, according to the 
latest returns, the number of natives em- 
ployed in the gold mines last month being 
some 3,000 less than in February and 1,900 
less than in January. The gold output last 
month was, on the other hand, the largest 
monthly return since October, the figures 
being 825,497 ounces. In March, 1923, the 
gold output was 795,671. 

* * * 


Another daring jewel raid was made in 
Kensington High St. the other morning by 
two men in a light touring car, one staying 
at the wheel while the other jumped to the 
sidewalk, smashed the nearest window of 
Stokes, the goldsmith and watchmaker in 
High St., with a mallet, and grabbed a tray 
of 50 diamond and sapphire rings. The side- 
walks were crowded with shoppers, Kensing- 
ton being the center of the big department 
store district of west London. Motor van 
drivers, employed by nearby department 
stores, and police motor cyclists joined in 
the chase for the two jewel robbers, but they 
eluded capture after getting into the dense 
traffic of Earl’s Court Road. The raid was 
observed by any number of people, and com- 
missionaires attached to various shops nearby 
said that before making the raid one of the 
offenders had minutely studied the window 
trim of the goldsmith’s shop. The mallet 
was found lying among articles of jewelry 
inside the smashed window. 








During the convention of the South Caro- 
lina Retail Jewelers Association which was 
held at Charleston, March 12 and 13 (a re- 
port of which appeared in THE JEWELERS’ 
Crrcutar of March 18) the Allan Jewelry 
Co., wholesalers of that city, acted as hosts 
to most of the out-of-town visitors and ex- 
tended many courtesies. Among the souve- 
nirs which were presented to the visiting 
jewelers for their wives by this concern were 
work baskets of a unique character which 
were made of wild grass and palmetto by 
the negro children in their cabins along the 
coast. The Allan Jewelry Co., of which 
E. F. Miscally is president, had a fine dis- 
play at the offices arranged especially for 
the out-of-town visitors, and everything was 
done for their comfort by the staff in charge 
of C. H. Friedrichs, the manager, and J. R. 
Freeman and Alex N. Allan, salesmen of the 
concern, 
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Defendants in Test Case Held for Trial 





Magistrate Simpson of Commercial Frauds Court, New York, Decides That 
Use of Mark “Plat Top 18K” on White Gold Bracelets Violates 
Platinum Marking Statute 


























The anxiously awaited decision of Magis- 
trate Simpson, of the Commercial Frauds 
Division of the City Magistrate’s Court in 
New York, on the test case involving the 
marking of platinum and white gold was 
rendered Thursday of last week in favor of 
the contention of the District Attorney, and 
Abram Suderov and Max Suderov, manufac- 
turing jewelers, who were the defendants in 
this case, were held for trial in the Court 
of Special Sessions on the charge of violat- 
ing Section 445 of the New York Penal Law, 
known as the “Platinum Marking Act.” As 
previously announced in THE JEWELERS’ Cir- 
cuLaR, this prosecution was brought by the 
Bureau of Weights and Measures in New 
York, on the instigation of the Good and 
Welfare Committee of the National Jewelers 
Board of Trade to determine finally whether 
or not an article made of white gold com- 
bined with platinum might or might not be 
marked under the law with the word “plati- 
num” as well as the karat quality of the 
gold. 

This question has been agitating the New 
York and Illinois trade ever since these so- 
called platinum marking statutes have been 
passed by these States, for the law, which is 
the same in both States, provides that an 
article marked with the word “platinum or 
any abbreviation, contraction or colorable 
imitation of the word must be so made that 
925 of the component parts of the metal 
appearing or purporting to be platinum are 
either pure platinum or platinum in conjunc- 
tion with the other so-called platinum metals. 
As white gold appears or purports to be plati- 
num, it has been contended that a white gold 
article combined with platinum may not be 
so marked because a proper assay would in- 
clude all the white gold as well as the plati- 
num used in its construction. The law as it 
has been believed, therefore, forbids the 
manufacture or sale within New York and 
Illinois of any article containing such words 
as “platinum and white gold,” “14K plat. 
Top,” etc., although no such inhibition ex- 
isted as to the manufacture and sale of such 
articles in other States. 

Owing to the unfairness of the conditions 
to New York and Illinois manufacturers, 
there was an agreement among makers of 
white gold jewelry some time ago, including 
those of New Jersey as well as other States 
Wherein no law existed, to refrain from 
marking any white gold article combined 
with platinum with anything but the symbol 
of the gold quality, and it was tacitly under- 
stood that in view of such an agreement that 
NO proceedings would be started by the 
Jewelry trade against the manufacturer using 
the word “platinum” in connection with 
white gold on the tags or bills connected 
with the sale of such articles although this 
was also a technical violation of the statutes 
im New York and Illinois. A number of 
manufacturers in and out of New York re- 

sed to abide by this agreement and marked 
their merchandise with the gold quality 


’ 


stamp plus the word “platinum,” and it was 
decided that a test case should be made to 
determine exactly how far the law applied 
to such articles, with the result that a com- 
plaint was filed by the Bureau of Weights 
and Measures of New York in the present 
proceeding. 

The complaint was to the effect that the 
defendants, Messrs. Suderov, sold to Thomas 
F. Morgan, supervising inspector of the 
Bureau of Weights and Measures, a flexible 
bracelet for $20 stamped “Plat. Top-18K.” 
It was conceded by the defendants that the 
article itself was not platinum, and also that 





JUDGE GEORGE W. SIMPSON, OF THE COMMER- 
CIAL FRAUDS DIVISION OF THE CITY 
MAGISTRATES COURT, NEW YORK 


it had a pure platinum content of less than 
one per cent, a palladium content of less 
than one-quarter of one per cent while the 
gold and other metals comprised over 98 
per cent of the article. It was contended by 
the defendants that the article was properly 
marked, and that the platinum section of the 
New York Stamping Laws did not apply. 
The case was submitted to Magistrate Simp- 
son to determine whether the defendants 
should be tried. Elaborate briefs were filed 
on behalf of the District Attorney and the 
Good and Welfare Committee of the Board, 
on one side, and by the defendants’ attorney 
on the other, a full abstract of which ap- 
peared in THE JEWELERS’ CriRCULAR of 
April 8. 

Magistrate Simpson reserved decision to 
give the question careful consideration and 
in handing down his opinion holding the de- 
fendants for trial, rendered a decision of 
over 12 closely typewritten pages, in which 
he discusses the platinum law and its appli- 
cation from all angles. 

Judge Simpson’s decision begins by quot- 
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ing the Platinum Marking Act (Section 445 
of the Penal Law) in full and then goes on 
to enumerate the facts in the case that are 
conceded by the defendant and then says: 


This is the first prosecution to be brought under 
this section, which became part of the Penal Law 
in effect September 1, 1920. The question in- 
volved in this prosecution is a novel one and of 
importance to the entire jewelry industry. It 
might be well at this time to consider the history 
of the legislation. For many years the penal stat- 
utes of the State of New York have included 
provisions for relating to the proper making of 
articles made of gold or silver. The use of plati- 
num in connection with the manufauture of jewelry 
did not arise until after the beginning of the 
present century. As platinum became more ex- 
pensive, the use of platinum in jewelry increased 
and for one or two years previous to 1919 the 
jewelry trade was disastrously affected by the sale 
of various articles of jewelry marked as platinum 
but not being made of platinum. The term “plati- 
num,” moreover, was used in an ambiguous and 
confusing manner, being used to include not only 
platinum, but all of the metals of the platinum 
group, to wit: iridium, palladium ruthenium, rho- 
dium and osmium. The jewelry trade, appreciating 
the extent to which the fraudulent sale of alleged 
platinum goods. was being conducted, caused to 
be prepared and introduced in the State Legislature 
a bill which subsequently became Section 445 of the 
Penal Law of the State of New York. During the 
same time when the use of platinum in connection 
with jewelry was becoming more prevalent, various 
refiners and jewelers were experimenting with al- 
loys of gold and were producing metals having the 
appearance of platinum. White gold has now come 
into general use in the manufacture of jewelry. In 
color and appearance it is not distinguishable from 
platinum. When used alone and properly marked, 
no confusion or deception can result. It is when 
white gold is used in conjunction with the more 
valuable metal, platinum, that the possibility of 
fraud and deception arises. Section 445 was en- 
acted to prevent deception on purchasers of articles 
stamped “platinum.” The Legislature, in effect, 
said that when anyone purchases an article stamped 
“platinum,” he is thereby justified in accepting 
the mark “platinum” as a representation that the 
article is platinum, and for that reason if the ar- 
ticle is stamped “platinum,” it should contain the 
required quantity of platinum ov any of its ele- 
ments. The purchaser who reads the word “plati- 
num” on the article, has a right to believe that 
the article is, in substance, platinum. The section 
further reads: 


re ret or any abbreviation, contraction or col- 
orable imitation of said word “platinum,” 
marked, stamped or printed thereon, ...... 


unless nine hundred twenty-five one-thousandths 
of the component parts of the metal appearing 
or purporting to be platinum, of which said 
article consists, are of either the pure metal 
and element platinum, alone or in conjunction 
with iridium, osmium, palladium, rhodium and 
ruthenium or these metals in combination, is 
guilty of a misdemeanor.” 


The language of the statute is clear and unequi- 
vocal. It applies unquestionably to the case at 
bar. It was conceded that the defendant Abraham 
Suderov is engaged as a dealer in jewelry, in 
the City and County of New York, and that on 
January 7, 1925, defendant Max Suderov, in the 
employ of the defendant Abraham Suderov and 
with the authority of the defendant Abraham 
Suderov—sold to Thomas F. Morgan—a flexible 
bracelet—the top of the bracelet was platinum and 
the bottom 18 Karat gold and other metals—said 
bracelet was stampel “Plat. Top 18-K.”— It was 
further conceded that the word “Plat.” is an 
abbreviation for the word “platinum.”’ It was fur- 
ther conceded that the gold in said bracelet was 
white gold and that said white gold had the color 
and appearance of platinwm— ‘The assay of B. 
B. Shields, Chief Assayer of the United States 
Assay Office in the City of New York, was found 
to contain the following: 


PRR es 5 cca keine eae 99% 
PURGE 5 xo tcccctenvemetre ce -24% 
Gold and other metals........ 98.77% 


Section 445, taking the parts thereof directly ap- 
plicable to the case at bar, reads as follows: 


“any person, firm—or any employee or agent 
thereof—who sells or offers to sell—any ar- 
ticle of merchandise, composed wholly or in 
part of any metal, with the word ‘platinum’ or 
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any abbreviation, contraction—of said word 
‘platinum,’ marked, stamped or printed thereon 
—unless nine hundred twenty-five one-thous- 
andths of the component parts of the metal 
appearing or purporting to be platinum—are of 
either the pure metal and element platinum, 
alone or in conjunction with iridium, osmium, 
palladium, rhodium_and ruthenium or these 
metals in combination, is guilty of a misde- 
meanor.” 


From a comparison of these words in Section 
445 and the concession made by defendants before 
the Court, it is quite evident that every provision 
of. Section 445 has been established. Especial em- 
phasis may be laid upon the following provision 
of Section 445-—that the word “platinum”? may not 
be used unless nine hundred and twenty-five one- 
thousandths of the metal appearing to be platinum 
is pure platinum or one of the platinum group. The 
defendants concede that the bracelet in question 
appears to be platinum. Moreover, a bracelet has 
been marked in evidence as People’s Exhibit 1, 
which the defendants concede has the exact appear- 
ance of the bracelet that is the subject of this 
prosecution. I have examined that bracelet (Peo 
ple’s Exhibit 1) and must consider the following 
in connection therewith: First, does the entire 
bracelet have the appearance of platinum? Second, 
is it humanly possible to ascertain by ocular ex- 
amination that more than one metal is used in the 
manufacture of said bracelet? I will also con- 
sider the point raised by the defendant that if the 
bracelet were stamped with the word ‘‘Plat.” alone 
there could be no possible question of the defend- 
ants’ guilt. What effect, then, have the qualifying 
marks “Top” and ‘18 K.”’? As applied to the 
manufacture of jewelry it is apparent that the 
use of the word “Top” is meaningless. The top 
of an article might be anything from a film of 
metal a thousandth of an inch thick to a substantial 
piece of metal of an inch or more. It is impossible 
to say where the top of such an article ends and 
the bottom begins. It is true that the defendants 
in their concession say that “the top of the bracelet 
was platinum and the bottom 18 karat gold,” but 
it must be borne in mind that the stamping laws are 
intended to protect the purchaser. This concession 
which the defendants have made in court would 
not be of much assistance to a purchaser going into 
a store to buy a bracelet. In the mark “Plat. Top 
18-K.”’ the word “Top” could quite easily he under- 
stood to refer to the “18 K.”’ rather than to the 
“Plat.” I must also consider this situation: If it is 
lawful to use the mark “Plat. Top 18 K.” then ob- 
viously it would be lawful to omit the ‘18 K.”’ and 
use merely “Plat. Top.” If this were permitted it 
would open the door to such fraudulent and dis- 
honest practices as marking articles containing an 
infinitesimal quantity of platinum with such decep- 
tive marks as “Platinum Front,” ‘Platinum Trim’’ 
and “Platinum Top,” to the great confusion and 
deception of the innocent purchaser. In other 
words, the addition of ‘“—Top 18 K.” is both con- 
fusing and deceptive. The sole purpose of using 
white gold in conjunction with platinum is to 
make the article look like platinum. The use of 
the word “platinum”? on such an article is primarily 
for the purpose of deluding and deceiving the 
purchaser into the belief that he. is obtaining an 
article of greater value than it actually is. 

As has heretofore said, the case is a new one and 
there are no authorities directly in point, but in 
considering the law it is pertinent, however, to 
point out the position taken by the courts and the 
policy adopted in other prosecutions under the 
stamping laws. In every case the courts have 
laid stress upon the fact that the stamping laws 
were enacted for the protection of the purchaser. 
In People v Webster, 17 Misc. 410, at page 414, the 


Court said: 


“The purpose and essence, the only con- 
ceivahble reasons for such an enactment, are 
that it was intended to prevent fraud or im- 
Position. Its object is to protect the public 
from deception, to guard them against the 
snares of the wily trader, who might seek to 
lure a purchaser into the belief that he was 
getting an article of standard value when, in 
fact, he was only receiving one of inferior 
kind.” 

In People vy Jammes, which affirmed without 
opinion in 63 App. Div. 316, Recorder Goff, who 
tried the case below said in charging the jury: 

“The object of the statute is manifest from 
its language; it is to prevent the purchaser of 
such articles from being imposed upon by the 
seller as to the quality of the goods which he 
purchases. The vendor may have advantages of 
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knowledge of the particular quality of goods 
which he sells te the purchaser. The purchaser 
may not have the advantage which the trade in 
this respect has, and the object of this law is 
to protect the purchaser from being imposed 
upon by the seller cf the article.” 


If karat marks, sterling marks and platinum 
marks have any purposes at all, it is to assure 
the purchaser that the precious metal in the article 
he is buying is net below a specified standard of 
fineness. Ctherwise the practice cf stamping ar- 
ticles of jewelry might just as well be discontinued 
entirely. If the word “platinum” can te used 
either alone or in conjunction with other metals, 
as in the present case, on an article containing 
only 1.23 per cent of platinum, then it would be 
equally lawful to stamp an article with the word 
“platinum” containing cne one-thousandth, or even 
one one-millionth of a per cent of platinum. The 
law was never intended to permit such an absurdity 
as that. 

The Court of Appeals said in People ex rel. 23rd 
Street R. Co. v Tax Commissioners, 95 N. Y. 554, 
at p. 559: 


“A construction of a statute which leads 
to an absurd consequence must always be 
avoided, 2s an absurd purpose is not to be at- 
tributed to the law makers.” 


If the mark in question is a legal mark, the 
following situation might develop: Three bracelets 
are made by three different manufacturers. The 
bracelets look exactly the same and cannot be dis- 
tinguished either by the trade or the consumer. 
They are all three marked exactly the same, to 
wit: “Plat. Top 18 K.’’ In the first article, the gold 
content is 20 per cent and the platinum contact is 
80 per cent of the entire article. In the second 
case, the goid content is 70 per cent and the plati- 
num content is 30 per cent, and in the third case 
the gold content is 99%4 per cent and the platinum 
content is ™% per cent. If the mark in this case 
is a legal mark, it will be permissible for manufac- 
turers to make a white gold watch chain and a 
platinum swivel or a white gold pocket knite with 
a ring containing platinum and stamp the entire 
article “Plat. 18 K.” In the case of People v 
Keene the defendant was charged with selling a 
belt buckle marked sterling. The actual buckle 
was made of sterling silver but the ratchet, hold- 
back or cam was made of 4 base metal. The de- 
fendant was tried and convicted by the Court of 
Special Sessions which held that the mark “sterling” 
could not be used unless the entire articl2 was 
made of sterling silver. The Keene case was a 
less flagrant violaticn than the present case since 
at the time of the sale of the buckle a tag or 
card was presented to the purchaser clearly setting 
forth that the ratchet was made of base metal and 
not sterling. In that case the parts of base metal 
were distinguishable from the buckle itself and 
possessed some of the characteristics of a mechan- 
ical appliance. The ratchet, furthermore, was not 
soldered to the belt buckle but worked on a pivot. 
It was obvious that in the Keene case the manu- 
facturer of such a buckle might well have thought 
that the purchaser would have full knowledge that 
the buckle was sterling and the ratchet nickel 
silver. The Court of Special Sessions, however, 
convicted the defendant and Judge Salmon in sen- 
tencing him said: 


“Here is a statute, of course, that has for 
its purpose the protection of the buying public 
and it is a wise and salutary law. We do 
not believe that the defendant Keene intended 
to perpetrate a fraud. We do not believe that 
he intended to mislead any purchaser; but nev- 
ertheless he violated the law and that is why 
we find him guilty.” 


In the Jammes case, supra, the article in question 
was a silver ring having a base metal lining. The 
ring also had set in it certain stones that were ex- 
cluded from the assay. The question in that case 
was whether the sterling mark referred to the en- 
tire ring or merely to the silver. The prosecution 
contended that the base metal as well as the silver 
had to be included in the assay. Recorder Goff 
refused defendant’s request to charge the jury 
as follows: 

“If the jury finds that the several silver 
parts of the article were of nine hundred and 
twenty-five one-thousandths fine, they must 
acquit the defendant.” 


This case was affirmed on appeal without opinion. 
It may be urged by the defendant that the use 

of platinum on white gold is now sanctioned by the 

general practice in the jewelry industry and that 
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marks similar to the one in this case are in gen- 
eral use. Whether or not this is true the fact is 
irrevelant. The mark in this case is unlawful 
and cannot be legalized however widespread its 
use may be. In this connection attention may be 
called to the following quotation from the opinion 
of Mr. Justice Brandeis in the case of the Federal 
Trade Commission vy Winsted Hosiery Company, 
258 U. S. 493, at pp. 493-494: 


“The fact that ‘misrepresentation and mis- 
description have become so common in the 
knit underwear trade that most dealers no 
longer accept labels at their face value does 
not prevent their use being an unfair method of 
competition. A method inherently unfair does 
not cease to be so because those competed 
against have become aware of the wrongful 
practice. Nor does it cease to be unfair be- 
cause the falsity of the manufacturer’s repre- 
sentation has become so well known to the 
trade that dealers, as distinguished from con- 
sumers, are no longer deceived. The honest 
manufacturer’s business may suffer, not merely 
through a competitor’s deceiving his direct 
customer, the retailer, but also through the 
competitor’s putting into the hands of the re- 
tailer an unlawful instrument, which enables 
the retailer to increase his own sales of the dis- 
honest goods, thereby lessening the market for 
the honest products.” 


Upon the testimony adduced and the concession 
of the defendants giving the same the force and 
effect of evidence presented to me, there is reason 
able and probable cause for me to believe that there 
is a violation of Section 445 of the Penal Law 
as charged and sufficient evidence for me to believe 
that the defendants are guilty thereof. They are 
therefore held for trial in the Court of Special 
Sessions. 








Exports of Platinum During February 


WasuHincton, D. C., April 24.—Figures 
just compiled by the Department of Com- 
merce show that during the month of Feb- 
ruary platinum valued at $167,837 was sent 
out from this country. Of this amount $158,- 
386 represented platinum ingots, sheets, wire, 
alloys and scrap, while the remainder of 
$9,451 was the value of manufactures of 
platinum, except jewelry, exported during 
the month. The figures showing the coun- 
tries to which the metal was sent follow: 


Ingots, Sheets 
Wire, Alloys 


Manufactures 
of Platinum 





and Scrap Except Jewelry 

; Ya a — 
Countries Oz. Troy Value Oz.Troy Value 
oy ee 299 $34,350 Per oewae 
Germany ..... 599 64,064 wa és 
United K’gdom. 100 8,100 eae oenge 
Argentina fave rer 48 4,675 
CoS Bivens 2 261 wae seeee 
A See 397 45,376 eae omune 
Cree aoe: 45 6,235 79 4,776 
OE Sicees 1,442 $158,386 127 $9,451 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week Ended April 25, 1925 


The U. S. Assay Office reports: 


Gold bars exchanged for gold coin.. $3,863,676.31 
Gold bars paid de dositors........... 72,464.51 





BOR) 2 ri iexa Neeeteseantaaees $3,936,140.82 


Of this the gold bars exchanged for gold 
coins are reported as follows: 


Date Exchange 
BEE aR Riis ecndiserneRaena $409,504.67 
BEE SEG ccwadicccadierceenendees B 113,100.77 
AGE vicinigiis ead adaadtes eats 96,948.54 
Rae 2S eccweness 8 Eee reir 143,107.80 
Ce, eee fe © Seer -- 1,029,484.52 
OMA Ai, co cpicesced er , 2,071,530.01 


Total .ccccccccccccccicccccecuntb60;676.01 
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Iowa Jewelers Meet at Des Moines 





Members of State Association of Retailers Discuss Trade Problems, Enjoy 
Social Features and Elect Officers at Twentieth Convention 














Des Motnes, Ia., April 24.—Formulation 
of plans to make the lowa Retail Jewelers’ 
Association a real State-wide organization 
representative of the nearly 1,000 retail 
jewelers of the Hawkeye State, was un- 
doubtedly the outstanding feature of the 
20th annual session of the organization held 
at the Hotel Fort Des Moines, April 22 
and 23. 

Secretary Elmo Roper, Creston, announced 
that the jewelers of southwestern lowa have 
already taken steps to organize a district 
association which will embrace several coun- 
ties in that section of the State. He em- 
phasized that five or six similar groups will 
be organized in Lowa with the idea of bring- 
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ing the retailers together at intervals during 
the year for discussion of common problems 
and with the end in view of tying every re- 
tail jeweler in the State up with the Iowa 
Retail Jewelers’ Association and with A. N. 
A. R. J. Secretary Roper expressed him- 
self on the subject in plain words. He said, 
“We had better get some life into the asso- 
ciation or call an undertaker.” The con- 
vention put its stamp of approval on his pro- 
gram by re-electing him unanimously as 
secretary-treasurer for another year. 
_ President Adolph Boyson, of Cedar Rap- 
ids, pointed out that the association has had 
five district chairmen whose duty was to 
promote fellowship among the jewelers and 
to render them information and service 
Whenever called upon. He declared that the 
district work is in its infancy and that he 
will not be satisfied until 75 per cent. of the 
retail jewelers of Iowa belong to the State 
association 

The president urged the jewelers to boost 
for the National Jewelers’ Publicity Asso- 
tiation; he praised the work of the Research 
Bureau and asked his hearers to work for 


more members for the association. He ex- 
pressed thanks to Walter Mellor, national 
field secretary; Ed O. Little, regional vice- 
president, and the five Iowa district chair- 
men—Ray Swenson, Earl George, L. Major, 
Ray Reed, Gus Siebke and Elmo Roper. 

A feature of the opening session Wednes- 
day morning was an address by L. H. Buisch, 
of Omaha, a representative of the National 
Cash Register Co. The speaker pointed out 
that an advertisement is an invitation to the 
public to visit the advertiser’s store. “You 
have issued that invitation,” he said, “and 
you must back it up with courteous treat- 
ment. The proper way to treat a customer 
is as your friend. Naturally you cannot 
wait on all the trade, so you must train your 
sales people to be friendly and helpful.” 
Mr. Buisch added that it is good business 
to cultivate the friendship of children. 

Dr. Charles S. Medbury, of the University 
Church of Christ, dean of Des Moines pas- 
tors, in a talk on “The Function of Busi- 
ness,” held that, “The man who best suc- 
ceeds is the man who creates happiness as 
he works.” He asserted, “Too many per- 
sons nowadays are making a living and not 
enough are making life.” 

The jewelers got a treat Thursday morn- 
ing when Ed O. Little, regional vice-presi- 
dent, told them of the work of the A. N. 
R. J. A., dwelling particularly on the Na- 
tional Jewelers’ Publicity Association’s cam- 
paign, which he branded “a battle to include 
more of our kind of commodities in the con- 
sumer’s budget.” Mr. Little emphasized the 
smallness of the percentage of retail ex- 
penditures of the United States which goes 
to the jewelry industry. He enumerated 
several of the industries which are “cashing 
in” on national publicity and declared the 
jewelers must get on the band wagon. 

Mr. Little’s address follows: 





ADDRESS OF E. 0, LITTLE 


National Publicity might be termed a battle to 
include more of our kind of commodities in the 
consumer’s budget. 

There are very few people in the United States 
who have all the money they want to spend, on the 
contrary, nearly everyone has more wants than he 
can gratify. 

The great retail industry of this country is built 
on a necessity to gratify wants and a desire to 
satisfy longings. The dollar is the puchasing power 
in this market of necessities and desires and every 
consumer must divide his dollar so that it clothes, 
feeds and shelters himself and his dependents and 
what remains of his dollar must be further divided 
to gratify some of his and his family’s desire for 
other things. 

With so many things desired and stch a limited 
amount to gratify these desires, every individual 
is compelled to budget his expenses, and right here 
is where competition begins between all who want 
a share of this dollar. 

Now it is quite evident that the majority of us 
are unable to so divide our dollar that we will 
have enough to satisfy our needs and desires, con- 
sequently we gratify those desires which are fore- 
most in our minds at the time we have the dollar 
to spend. 

The industry that aims to influence the mind and 
make the desire for its wares predominate, gets 
more business than those which make no such at- 
tempt, therefore I believe you will agree that the 
store, the individual, the company or the industry 
which consistently brings its wares to the attention 


95 


of the public stands the greater chance of selling 
those wares in competition with either advertised 
or unadvertised articles. 

Bear in mind this truth, brother jewelers, com- 
petition is between industries, NOT individuals en- 
gaged in the same industry. ALL the dollars 
spent for the guods of other industries are lost to 
ours and those are the dollars we should compete 
for. 

Money spent for automobiles, talking machines, 
radios, fine clothes, etc., is lost to the jewelry in- 
dustry and can only be gained by making the public 
desire our wares more than others. We have all 
been trying to make the limited number of people 
who buy jewelry buy of us in preference to other 
jewelers instead of trying to induce MORE people 
to buy MORE jewelry. 

* * * 

The paint and varnish people discovered some 
years ago that they were fighting each other for the 
business of one-fourth of the public who favored 
their product and letting the phonograph, auto, 
radio and others receive preferential consideration 
in the other three-fourths of the homes which needed 
paint and varnish. After they started their “Save 
The Surface And You Save All’? campaign and 
entered into ccmpetition with other industries in- 
stead of among themselves, they experienced a sub- 
stantial increase in their business. They didn’t ad- 
vertise paint, they created a desire to protect prop- 
erty. ‘ 

The florists with their “Say It With Flowers” 








E. 0. LITTLE, REGIONAL VICE-PRESIDENT, 
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secured so much favorable attention that sentiment 
which formerly found expression in jewelry and 
other things is now expressed through flowers. 

Publicity may cost a lot of money, and on the 
other hand a lot of publicity may be had for 
nothing. If we buy our publicity we can control it 
to the extent of our ability to write good or bad 
advertising, but if we get our publicity served up 
free we have to take what we get, although it is 
possible, in some instances, to influence it for good 
or evil Let me illustrate what I am driving at. 

The National Jewelers’ Publicity Association is 
responsible for a lot of favorable jewelry publicity 
and propaganda appearing in leading magazines and 
newspapers. In the January issue of the Mentor 
magazine this 24-page article entitled, ‘‘The Ko- 
mance of Rings,” by Geo. F. Kunz, was published. 
This article surely didn’t do the jeweler any harm, 
and the best part of it is it didn’t cost anyone a 
cent. 

Magezines and publications of all kinds are eager 
to print just such articles if brought to their atten- 
tion, and if they are authoritative and that’s where 
the Publicity Association gets in its work. 

The National Jewelers’ Publicity Association is 
now distributing a “Build-Your-Own-Ad” service, 
which they originated together with window display 
ecards and frames. They are equipped to prepare 
special booklets and other matter for subscribers. 
They are co-operating with producers of motion 
pictures so as to feature jewelry, silverware, 
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watches, etc., in pictures. They are originating 
stories on jewelry, silverware, clocks, precious 
stones, etc., that are being sent out regularly to 
1,506 newspapers. 

They have formed a center of distribution of 
authoritative information used by the trade and 
secured the featuring of jewelry in connection with 
style illustrations of women’s apparel. 

They have secured legal opinions for advertisers 
relative to the legality of copy. Suppressed articles 
detrimental to our industry. Prepared special 
writeups for publication. Featured interesting 
stories in magazines and supplied up-to-the-minute 
style bulletins. In the future the Publicity Asso- 
ciation propose to sponser correct jewelry styles in- 
stead of letting others do it for us. 

A paper prepared by Ed Keating, of the 
Gruen Watch Co., and read by Secretary 
Roper, pointed out some common difficulties 
of the retailer and how to overcome them. 
He asserted that the average retailer carries 
too. many lines and is, therefore, unable 
financially to carry a complete stock in any 
one line. He urged a reduction in lines car- 
ried and concentration on the best selling 
numbers. 

The second point made by Mr. Keating 
was that many retailers get the cart before 
the horse by buying unknown lines and try- 
ing to force customers to want them, when 
they could carry advertised lines for which 
there is already a created demand, and the 
battle would be half won when the goods 
were placed in stock. 

In the third place, it was emphasized that 
too many retailers are willing to buy unad- 
vertised lines in order to save a few dollars 
on the cost price, not realizing that they are 
sacrificing turnover and losing money in the 
long run. 

The question box proved a source of in- 
terest and help to the members of the con- 
vention. J. S. Barborka, of Denison, in a 
discussion of the war tax, criticized the 
Treasury Department for waiting three or 
four years before checking up on the re- 
tailers. He declared that a great hardship 
had been worked on dealers who were poor 
bookkeepers and that many had had to pay 
inordinate taxes through failure to keep their 
records straight. 

The practice of wholesalers who send out 
circulars and catalogues listing net prices in 
the open mail, so that curious eyes can look 
them over before they reach the retailer, was 
condemned by several dealers. Ray Reed, 
of Chariton, stated that he had remonstrated 
to several wholesalers, who had courteously 
agreed to discontinue sending such matter on 
cards or unsealed. Secretary Roper agreed 
to take the question up with any wholesaler, 
if members would send their complaints to 
him, 

The problem of co-operation between deal- 
ers in the same town or city was discussed 
by Louis A. Prastka, of Cedar Rapids. He 
said the Cedar Rapids association numbers 
10 or 12 downtown jewelers who meet once 
a month for dinner and afterward “talk 
things over.” He stated that the organiza- 
tion had done co-operative advertising at 
special seasons of the year and that ques- 
tions, such as prices for repair work, guar- 
antees on alarm clocks, etc., often come up 
for discussion. 

At the annual election, Ray Swenson, of 
Ottumwa, vice-president last year, was 
named president. L. Major, of Perry, di- 
rector last year, was elected vice-president, 
and Elmo Roper, of Creston, was re-elected 
secretary-treasurer. Earl George, of Des 
Moines, was re-elected director, and Carl 
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Eiffler, of Nevada, was given the other di- 
rectorship. On account of his fine work as 
secretary, Mir. Roper was _ unanimously 
named delegate to the national convention. 
President Swenson was named alternate. 

The selection of the 1926 convention city 
was left to the executive committee. 

Resolution adopted by the convention 
pledged hearty support to the publicity cam- 
paign inaugurated by the national association, 
endorsed Sterling Silver Week, and invited 
the national convention to meet in Des 
Moines in 1926. 

The complete resolutions follows: 


Resolutions 


Whereas: The Iowa Retail Jewelers’ Association, 
being in regular session, adopted the following: 
RESOLVED: That we extend thanks to the officers 

















L. MAJOR, VICE-PRESIDENT 


of the association for the untiring labor of the past 
year in looking after the affairs of the association. 
* * 7. 

RESOLVED: That we congratulate the wholesalers 
and retailers of Des Moines for the splendid enter- 
manufacturers and jobbers who are here with their 
tainment, dance and banquet given Wednesday 
evening, April 22. 

* * * 

Resotvep: That we appreciate the presence of the 
exhibits and did much in making this session a 
success. 

ad * * 

Reso_vep: That we pledge ourselves as members 
of the association to assist in every way the affairs 
of the association and in securing members to the 
jewelers’ association of our State. 

* * * 


ReSoLveD: That we are heartily in favor of the 
publicity campaign that has been inaugurated by the 
American National Retail Jewelers’ Association dur- 
ing the past year, and we urge the continuance of 
the same and pledge our support. 

* * 

Reso_veD: That we thank Ed. O. Little for his 
splendid address on the work that the national asso- 
ciation is doing in behalf of the retail jeweler. 

* * * 

RESOLVED: That the Iowa Retail Jewelers’ Asso- 
ciation heartily endorses the Sterling Silver Week, 
May 23 to 30, and pledges the co-operation of its 


members. 
* _ * 


RESoLveD: That every member of the association 
unite with the other jewelers in his city and work 
in co-operative effort during this period of May 23 
to 30. 


* * * 


Rrsotvrp: That we extend thanks to Mrs. Mabel 
Wagner Shank, J. V. Barborka, S. H. Bursh, Dr. 
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Chas. Melbury. for se ably assisting in the program. 
* * * 


Reso._vep: That we cordially invite the National 
Convention to Des Moines in 1926. 


The principal entertainment feature of the 
convention was the banquet and ball in the 
Hotel Fort Des Moines ballroom Wednes- 
day evening. The Des Moines wholesalers 
and retailers furnished the musical program. 
The ball was one of the largest and most 
brilliant affairs held in many years by the 
jewelers. The local entertainment commit- 
tee included A. M. Breckenridge, Leigh 
Lumbard, Earl George and Jake Joseph. 

Wednesday noon the visiting women were 
the guests of the Chamber of Commerce at 
a luncheon, followed by a theater party, both 
of which were much enjoyed. 

A feature of the daily sessions was harp 
music by the veteran musician and jeweler, 
J. V. Barborka, of Denison, who gave sev- 
eral solos during the convention and was 
forced to respond to many encores. 








PRIZES AWARDED 





Members of Chicago Bowling League Close 
Season and Distribute Prizes 


Cuicaco, April 27.—With the playing of 
the 84th game the members of the Chicago 
Jewelers’ Bowling League closed the sea- 
son last Wednesday evening. At the con- 
clusion of the game cash prizes amounting 
to $600 were distributed to the winners. 

The team representing A. C. Becken & 
Co. won the championship for the season, 
and were rewarded with a beautiful loving 
cup. This team won 55 games and lost 29. 
The team representing W. R. Anderson 
Co. were a close second with 52 won and 32 
lost. The team representing Norris, Alister- 
Ball Co., were third with 46 won and 38 
lost. 

The standing of the other teams were as 
follows: S. B. Slater, 45 won and 39 lost; 
American Optical Co., 44 won and 40 lost; 
Otto Young & Co., 41 won and 43 lost; 
Waterbury Clock Co., 36 won and 48 lost; 
Olsen & Ebann, 17 won and 67 lost. The 
three highest teams in three games were the 
teams representing Norris, Alister-Ball Co., 
with 2,847; W. R. Anderson Co., 2,827, and 
S. B. Slater, 2,735. The three highest teams 
in single game were the teams representing 
Norris, Alister-Ball Co., 1,010; American 
Optical Co., 1,004, and A. C. Becken, 1,002. 

The three highest individuals for three 
games were Borchardt, with S. B. Slater 
team, 655; Kingsbury, with American Opti- 
cal Co. team, 648, and Hilfer, with A. C. 
Becken team, 642. For high individual sin- 
gle game, Kingsbury, of the American Opti- 
cal Co. team, was first with 268; Wiler, of 
W. R. Anderson Co., second with 258, and 
Peterson, with Norris, Alister-Ball Co., 
third with 254. 








Jack Gerson has opened his new store at 
18 N. Mercer St., Newcastle, Pa. Mr. 
Gerson, after a number of years with Kliv- 
ans, opened his first store just one year and 
four months ago. His popular reception by 
the people of Newcastle made it necessary 
for him to take over the larger and better 
accommodated room which his new store 
now occupies. 
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ity cireasure Solid Silver 


URPRISING beauty and exceptional individuality 

are revealed in the presentation of the latest creation 

; in Treasure Solid Silver—the Mary II. Following 

\ in the same period of design as the famous William 

and Mary pattern, the Mary II introduces a more 

decorative type, wrought in a very unusual and pleasing 
manner. 


While the productions in England during the reign of 
William III and Mary II (1688 to 1702) were on quaint, 
rugged outlines, many of the better pieces of cabinet work 
were richly decorated. This ornamentation was, however, 
most frequently effected without resorting to high relief. 
Instead, the decoration was attained by inlaying woods of 
varying color, introducing fine acanthus and minute scrolls 
of seaweed form combined with strap work. 


The Mary II finds its inspiration in these smooth, clean 
surfaces inlaid with fascinating motifs of arabesque mar- 
queterie. This marked effect on silver is attained after the 
manner of flat chasing and oxidizing. 

The design is cut intaglio (sunken) and therefore is free 
from the objection sometimes offered to a decorated pattern, 
that it is difficult to keep clean. Here is silver with all the 
advantages of the smooth surface of a plain pattern, yet 
possessing the artistic qualities and the luxurious tone which 
can only be obtained by fine decoration. 


Exclusive, authentic and charmingly smart, the Mary II 
is a worthy addition to the period patterns being produced in 
Treasure Solid Silver. 





An Exhibit of Mary II Silver for your inspection 
will be sent, prepaid, at your request. 


a@ ROGERS, LUNT& BOWLENCO. ag, 
7 oN — P hy 
Silversmiths ~, Creators of Distinctive Tableware “Te 
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WARNING! 


T has been brought to our attention 

that certain unscrupulous wholesalers 
have been selling watch cases under spec- 
ial trade names, claiming that these cases 
had been made up for them by the 
American Standard Watch Case Com- 
pany. These cases are infringements of 
our copyrighted designs. 


The American Standard Watch Case 
Company makes cases under no other 
name except their own. All American 
Standard Watch Case Company designs 
are copyrighted and any infringements 
will be prosecuted by us to the fullest 
extent of the law. 





Unless you see€‘American Standard”) 
stamped in the case, it is not a product 
of this company. There is no exception 
to this rule. 





AMERICAN STANDARD WATCH CASE COMPANY 


FACTORY: NEW YORK SALES OFFICE: 
PROVIDENCE, R. I. 11 MAIDEN LANE 
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HENRY WOLCOTT HONORED 





Past President of New England Manufactur- 
ing Jewelers’ and Silversmiths’ Associ- 
ation Given Complimentary Dinner 
by Directors and Former 
Associates 

Provipence, R. IL, April 25.—Henry Wol- 
cott, president and treasurer of the Wolcott 
Mfg. Co., of this city, past president of the 
New England Manufacturing Jewelers’ and 
Silversmiths’ Association and of the Manu- 
facturing Jewelers’ Board of Trade, was the 
guest of honor at a complimentary dinner 
tendered him by the directors and former 
associates in the administration of the affairs 
of the Manufacturing Jewelers’ Board of 
Trade, of which he was president for three 
successive years, previous to last January. 

The dinner was held last Tuesday evening 





HONOR 


HENRY WOLCOTT, GUEST OF 
in Parlor A, off the mezzanine floor at the 
Providence-Biltmore Hotel, where the group 
gathered shortly after 6 o'clock and half an 
hour later, all sat down to an excellent 
planked steak dinner served in eight courses. 
President Howard C. Baker was at the head 
of the table, with Samuel B. Levy, who 
officiated as toastmaster at the post prandial 
exercises that followed. 

The party included the following officers 
and directors: President Howard C. Baker 
(Baker-Manchester Co.,) Secretary Horace 
M. Peck, Morgan W. Rogers (Parks 
Bros. & Rogers), Everett L. Spencer 
(Everett L. Spencer & Co.), Alfred K. 
Potter (Gorham Mfg. Co.), Frederick D. 
Carr (the Ostby & Barton Co.), Henry 
G. Thresher (Waite-Thresher Co.), William 
T. Chase (C. H. Cooke Co.), Woodward 
Booth (manager of the New England Manu- 
facturing Jewelers’ and Silversmiths’ Asso- 
ciation), Ellis W. MacAllister (Irons & 
Russell Co.), James O. Otis (Harvey & 
Otis), Samuel B. Levy (V. E. Black Co.), 
Eugene T. Abbott (Potter & Buffinton Co.), 
Frederick A. Ballou, Jr. (B. A. Ballou & 
Co., Inc.), Ralph K. Stone (Chapin-Hol- 
lister-Stone Co.), T. Dawson Brown (Wol- 
cott Mfg. Co.), Edgar M. Docherty (Wil- 
liam C. Greene & Co.), Gustave W. Strand- 
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berg (Sykes & Strandberg), George L. 
Shepardson (C. A. Marsh & Co.), Lawrence 
J. Baer (Baer & Wilde Co.), Louis E. Free- 
man (Freeman-Daughaday Co.), Wallace 
D. Kenyon (Webster Co.), Frederick V. 
Kennon (John T. Mauran Mfg. Co.), Fred- 
erick A. Ballou, Sr. (B. A. Ballou & Co., 
Inc.), and William P. Chapin, Sr. (Chapin- 
Hollister-Stone Co.). 

At the conclusion of the dinner President 
Baker called the assembly to order and in a 
felicitous manner presented Mr. Wolcott 
with the gavel which he had used as presi- 
dent of the association and which had been 
suitably inscribed. He then introduced Mr. 
Levy as toastmaster for the evening and he 
in turn called upon William T, Chase, who 
on behalf of the association presented Mr. 
Wolcott a handsome easy chair upholstered 
in leather. Following Mr. Chase remarks 
were made by Henry G. Thresher, William 
P. Chapin, who resigned from the direc- 
torate at the last meeting, Morgan W. 
Rogers and Woodward Booth, all of whom 
paid tribute to the long service and achieve- 
ments of Mr. Wolcott in the interests of the 
industry. During the evening entertainment 
features were introduced by George Spink, 
while W. Clarke Mays, as a bell hop, de- 
livered messages to Mr. Wolcott from the 
“trade’ and others and _ contributed his 
famous “Will Rogers’ Stunt.” 

A committee consisting of Samuel B. 
Levy, Eugene T. Abbott and T. Dawson 
3rown was responsible for the success and 
enjoyment of the affair. 








LOOK OUT FOR HIM 





Check Swindler Visiting Jewelers 


Throughout the Country 


Bogus 


Jewelers throughout the country, particu- 
larly those in the south are being warned 
to be cautious in their dealings with a man 
who has been unusually successful in pass- 
ing bogus checks on a number of members 
As far as can be learned this 


of the trade. 
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recently swindled have identified the photo- 
graph of Charles Jordan, as the man from 
whom they accepted bogus checks. Three 
Richmond, Va., jewelers have made the same 
identification. 


In New York he posed as a representative 
of a well known business man of Macon, Ga. 
After ordering a bill of goods from a novelty 
house, Jordan, it is claimed, succeeded in 
getting a card of introduction to a New 
York jeweler. From the latter he obtained 
a ring worth $240 and in return gave a 
worthless check on the First National Bank 
of Macon, Ga., signing the name of a repu- 
table Macon business man. At another New 
York jewelry store where an auction is 
being held, this man, it is claimed, passed 
two bad checks, one for $90 and another for 
$30. Both were issued on the Liberty Na- 
tional Bank of Columbia, S. C., and were 
signed “C. R. Jordan.” 

The -records show that Charles Jordan 
was arrested in Indianapolis, Ind., on April 
11, 1922 and on June 26 of the same year 
was sent to the Michigan City, Ind., prison 
for a term of from one to five years. He 
had previously been arrested in Louisville, 
Ky., and sentenced to jail for two years. 
After serving four months, Jordan was de- 
clared insane and released, but was later 
found to be sane. 

Jordan is supposed to be a native of Live 
Oaks, Fla., and each time he was sent to 
jail, it was for issuing forged checks. This 
man is said to be 40 years old, stands six 
feet tall and weighs about 180 pounds. He 
is of good build, is neatly dressed, has a dark 
complexion, and speaks with a decided south- 
ern accent. The woman who always accom- 
panies him is believed to be about 30 years 
old, stands five feet, six or seven inches tali 
and weighs about 160 pounds. 








The Jewelers Security Alliance has been 
notified that Elmer Herzog, Covington, Ky., 
was the victim of a clever thief who stole a 
diamond ring. This man posed as a customer 





CHARLES JORDAN, NOTORIOUS CHECK SWINDLER, WHO IS WANTED IN NEW YORK 


man claimed as victims several New York 
jewelers and is now believed to be in Vir- 
ginia, where he is reported to have swindled 
three retailers. This man is always accom- 
panied by a woman who poses as his wife. 

Several New York jewelers who were 


and when he entered, asked to be shown a 
selection of women’s diamond rings. Al- 
though the jeweler watched the man closely 
he did not notice until after the stranger’s 
departure that a diamond ring with a .65 
carat stone and two sapphires was missing. 
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Texas and Louisiana Jewelers Hold Joint Convention 








Merger of Texas, Oklahoma and Louisiana Associations Voted After Strong 
Opposition, but Oklahoma Fails to Approve Plan—Many Interesting 
Features Include Addresses, Discussions and Social Program 

















Datias, Tex., April 24.—After a surpris- 
ingly vigorous opposition and debate, the 
Texas Retail Jewelers’ Association at the 
closing session of its convention here by a 
vote of 20 to 8, with some not voting, de- 
clared in favor of the proposal to merge the 
retail jewelers’ associations of Texas, Okla- 
homa and Louisiana into a single organiza- 
tion. The resolution also asked the adoption 
of Dallas, because of its central location in 
relation to the three States, as the annual 
meeting place of the new organization. At 
the Oklahoma convention the plan was 
defeated. 

The convention was held jointly by the 


EVERTS, PRESIDENT-ELECT TEXAS 


ASSOCIATION 


MYRON 


Texas and Louisiana organizations April 
20-21, with approxin.ately 100 Texas retail- 
ers, 10 Louisiana men, and perhaps 50 sales- 
men and distributers present. The Louisiana 
group, who had initiated the consolidation 
idea last year as a measure of relief for its 
weaker organization, withdrew for its own 
meeting for a short time Tuesday afternoon, 
and formally ratified the merger proposal. 
Since the consolidation cannot become ef- 
fective until the 1926 annual meeting, how- 
ever, each State association elected officers 
for the coming year. Myron Everts, of Dal- 
las, secretary, was promoted to the Texas 
president’s seat, and I. L. Kramer, of Dal- 
las, treasurer, was honored with the addition- 
al post of secretary, both being elected by 
acclamation. Someone humorously nomi- 
nated President Marcus Baerwald for de- 
motion to the place of secretary. Other of- 
ficers of the Texas group are to be Will 
Tschuny, of Galveston, first vice-president; 
A. E. Naman, of Waco, second vice-presi- 
dent; Arthur A. Everts of Dallas, W. J. 
McCray of Cleburne, and W. D. Armstrong 
of Brownwood as executive committee mem- 


bers for a two-year term. Holdover mem- 
bers of this committee are N. Sterman of 
Athens, P. J. McNeil of San Antonio, Simon 
Linz of Dallas, and Dave Paul of Wichita 
Falls. 

The Louisiana group re-elected President 
M. A. Freedman, of Shreveport. Other of- 
ficers chosen were: D. I. Miller, of New 
Orleans, vice-president; Joseph Silverburg, 
of Shreveport, secretary; and Albert Block, 
of Shreveport, treasurer. Its executive com- 
mittee is appointive, and will be selected 
later. 

The convention was declared by all to be 
the best ever held by the Texas association. 
This was true particularly in point of at- 
tendance, of the outstanding speakers ob- 
tainable, and of the enthusiasm prevailing. 

News of the veto of the proposed merger 
by the Oklahoma convention, meeting in 
Ardmore on the samie day, was received by 
President Everts after the close of the Texas 
convention. This action, he believes, will re- 
sult in a new resolution, embodying a merger 
of the Texas and Oklahoma groups, being 
brought up at next year’s convention. 


Monday’s Session 


With 53 delegates registered at 10 a. M., 
the 19th annual convention of the Texas Re- 
tail Jewelers Association was called to order 
by President Marcus Baerwald, of Dallas, 
Monday morning. The invocation was de- 
livered by Rev. Umphrey Lee, pastor of the 
Highland Park Methodist Church, who 
thanked God for the artistic things of life 
as well as its friendships and its opportuni- 
ties. 

The convention was held in the auditorium 
of the Santa Fe Terminal, a new $5,000,000 
19-story office building which, from the heart 
of the financial district of the city, stretches 
back across four streets and gives distrib- 
uters a chance to have their warehouse space 
in the same building with their offices. The 
jewelers were honored by being the first con- 
vention group to meet in the new auditorium, 
which is located on the fifth floor of the 
front unit of the building. 

With the Texas jewelers were members 
of the Louisiana association. Officers of the 
Texas group were Marcus Baerwald, of Dal- 
las, president, and Myron Everts, of Dallas, 
secretary. Louisiana officers were M. A. 
Freedman, of Shreveport, president, and Al- 
bert Block, secretary. 

Each member found in his chair an elabo- 
rate 56-page program, nearly as large as a 
Saturday Evening Post, with photographs 
of the four above-named officers on separate 
pages at the front. 

The official welcome of Dallas was voiced 
by Charles Saville, president of the Dallas 
Chamber of Commerce, who handed the vis- 
itors a pleasant surprise, and also placed the 
meeting ahead of its schedule, by completing 
in five minutes when allowed 20 minutes. 

“It is useless for me to attempt to tell 
you about Dallas, for the fact that you are 
having your convention here instead of some- 
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where else shows that you know about Dal- 
las already,” he said in part. “And if we 
could forget all the motives of friendship and 
hospitality and fellowship, we would stil] 
extend you a hearty welcome from selfish 
reasons alone, for we know that Dallas can 
grow only as the territory around it grows,” 

His precipitancy in resuming his seat left 
the house without a speaker, for Simon Linz, 
of Dallas, scheduled to officially welcome the 
Louisiana people at 11:10, did not arrive 
until precisely that moment. Consequently 
the response of Louis Hausmann, of New 
Orleans, past president of the Louisiana as- 
sociation, preceded the welcome. 

Mr. Hausmann explained his hoarseness by 
saying that he “had been talking so much 
about this big convention that was to be in 
Dallas, that he had gotten hoarse from it.” 

“Still, I want to tell you Dallas people that 
you’ve got to go some if you ever get ahead 
of New Orleans,” he continued. “We may 
not be putting up as many tall buildings as 


M. A, FREEDMAN, PRESIDENT LOUISIANA 


ASSOCIATION 


Dallas is, but we’re growing steadily in every 
direction, and everybody that didn’t want 
New Orleans to grow has given up the job 
as hopeless already.” 

He expressed a hope that the time will 
soon arrive when local jewelers all over the 
southwest will come to realize the inestimable 
value of being able to line up in the work 
of the State jewelers’ organization, and of 
co-operating with the great national move- 
ment. 

The reading of minutes of the 1924 con- 
vention, and appointment of convention com- 
mittees, was deferred because of the absence 
of Secretary Everts with a death in his fam- 
ily. Mrs. Oliver H. Bernard, who had died 
Sunday, was a sister of Arthur A. Everts, 
past president of the A. N. R. J. A. 

ADDRESS OF PRESIDENT BAERWALD 


President Baerwald opened his annual ad- 
dress with an expression of satisfaction om 
the caliber of the speakers who had con- 
sented to address the convention, acclaiming 
them as the best ever gathered before the 
organization. He also declared this the first 
time the association had ever met outside 2 
hotel. 
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In announcing a luncheon at the Adolphus 
Hotel at noon, however, he cautioned the 
jewelers not to get mixed with the hardware 
men of the State, who were having a con- 
vention in the hotel. 

“You cannot find a town of any size in 
Texas today whose leading jewelers are not 
only members of this association, but are 
taking an active part in its work,” Presi- 
dent Baerwald asserted in lauding the “Every 
Reputable Jeweler a Member” slogan of the 
organization. He declared that a survey of 
attendance at various State jewelers’ con- 
ventions showed the Texas association rank- 
ing among the best of them. 

“The chief accomplishment of our or- 
ganization during the past year has been our 
co-operation in saving the jewelers of the 
United States more than $10,000,000 through 
the repeal of the excise tax,” he said. “Don’t 
allow yourself to think for a minute that 
there would have been the slightest chance of 
a removal of this tax except for the co- 
operation of Texas and Oklahoma with the 
Indiana and other associations. But by co- 
operation we have saved every man who does 
$25,000 worth of business a year, from $800 
to $1,000 or more—enough to pay his dues 
in this association for a lifetime!” 

President Baerwald mentioned also among 
the year’s accomplishments successful co- 
operation with the Horological Institute of 
America in its work of certifying watch- 
makers, and also full co-operation with the 
Jewelers’ Research Bureau. 

“We could spend all our time on little 
things, but there are so many big things to 
be done that we need co-operation today 
more than ever,” he said. Among goals 
which the association should achieve during 
the year 1925, he cited the following: 

1. A better approximation of the ideal of 
having every reputable jeweler a member. 

2. The establishment of more cordial re- 
lationships and confidence between those al- 
ready members. He declared that great 
strides had been made in this direction, that 
jewelers are friendlier to each other today 
than ever before, but that there was still 
lots of room for improvement. 

3. The establishment of a code of ethics 
which will compel the admiration, respect 
and confidence of the public. 

4. The complete elimination of the excise 
tax. 

5. A strong publicity campaign in which 
all jewelers co-operate in urging “Gifts That 
Last.” 

6. A solution of the jewelry auction sale 
evil, which he denounced as a menace to 
every reputable jeweler in the country. 

7. The organization of a sort of Better 
Business Bureau within the jewelry profes- 
sion itself, to check up on differences arising 
between members, unscrupulous advertising, 
¢tc. Such an organization, he declared, could 
help inestimably. He cited a case where a 
reputable jeweler had been accused of chang- 
ing a stone belonging to a customer, and 
suggested that some such bureau could be 
of service in establishing in court, if neces- 
sary, such a jeweler’s integrity. 

8. The employment of a salaried secre- 
tary “to keep the members in touch with 
everything that is going on.” While com- 
Plimenting Secretary Everts highly on the 
work that he has done for the Association 
While attending to his own business as well, 
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President Baerwald declared that many addi- 
tional valuable services could be performed 
by a paid secretary. 

He quoted THE JEWELERS’ CIRCULAR in re- 
gard to members who stay at home and 
criticize the association, when they might 
be getting to work and helping raise it 
above criticism. 

In closing he appealed to the members to 
stay in the convention hall whenever there 
was anything happening there. He also dis- 
claimed any idea of allowing it to be a 
“one-man convention,” and urged any man 
who had anything to say, or any questions to 
ask, not to hesitate about speaking out. 


ADDRESS OF SIMON LINZ 


On being introduced as having missed the 
time of his speech, Simon Linz stated that he 
had arrived at the time specified and humor- 
ously suggested that the president should get 
a good watch! He then delivered the wel- 
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come to Louisiana, stating that this was the 
first time in history that a Louisiana group 
had attended a Texas convention, and ex- 
pressing the hope that the practice would be 
continued. 

“There is only one way to get a reputa- 
tion that is above reproach, and to keep it, 
and that is to tolerate nothing but honest 
salesmanship,” said Mr. Linz in discussing 
the influence of the association in raising the 
standards of the trade. “Play absolutely 
fair with your customer, and you will have 
nothing to explain to him later on. Never 
hesitate to tell the public the full truth about 
your jewelry; it may cost you a sale now 
and then, but it will inevitably react to a 
much greater profit for you later on. We've 
had it happen time and again!” 

President Baerwald took the floor again to 
announce that the suggestion of the Louisiana 
association that the separate State organiza- 
tions of Texas, Louisiana, and Oklahoma 
jewelers be merged into a single strong as- 
sociation, would be considered by the Texas 
body in its closing session Tuesday afternoon. 
He asked that members discuss this ques- 
tion among themselves and be ready to vote 
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either approval or disapproval of the pro- 
posed merger. 

He then introduced F. E. Morris, of Dal- 
las, secretary of the Texas State Council of 
Retail Merchants, adding that he regarded 
this new organization as “one of the great- 
est moves in the history of retailers in this 
country.” Mr. Morris told of the work of 
the council. 

The meeting recessed for a luncheon at the 
Adolphus Hotel, to reassemble at 2 Pp. m. 


MONDAY AFTERNOON 


“Jewelers of Texas, the time has come 
when you must begin to decide whether you 
will continue your own business, or whether 
the department stores and hardware houses 
of the State are going to handle it for you!” 

Such was the verbal thunderbolt which in- 
troduced the message of Joe Wells, of the 
Southwestern Advertising Co. of Dallas, in 
his address Monday afternoon—a message in 
which an unassuming young man stood up 
before 100 experienced jewelers, completely 
shattered their complacence with a torrent 
of facts about their own business that they 
had never dreamed of before, and held them 
spell-bound for two hours in outlining paths 
of intelligent advertising that lead on to 
profit. 

Mr. Wells was preceded by W. Marion 
Newman, of the Commercial Printing & 
Letter Service Co. of Dallas, a national di- 
rector of.the Mail Advertising Service As- 
sociation, who discussed “Direct Mail Ad- 
vertising.” 

Such a campaign, he said, must be care- 
‘fully planned and its territory outlined. Its 
scope should be limited by geographical 
reach, by the credit ratings of prospects, by 
their age, sex, position in society, and other 
points. 

After Mr. Wells had concluded, Louis 
Hausmann, veteran New Orleans jeweler, 
and a past president of the Louisiana asso- 
ciation, was asked to address the meeting 
on the national publicity work of the jewel- 
ers, in the absence of Arthur A. Everts, who 
was to have discussed the subject. After 
a brief discussion of this work, which he 
characterized as just as valuable to the man 
in the town of 3,000 as to the one in a city 
of a million, he turned to other topics close 
to the heart of the assembly and talked on 
mutual fire insurance, watch repairing and 
credit plan merchandising. 


Tuesday’s Sessions 

A prolonged heart-to-heart discussion of 
the retail jewelers’ practical problems, and a 
grand inspirational yet practical lecture 
which added at least a year’s supply of vision 
and enthusiasm to each member attending, 
carried the 19th annual convention of the 
Texas Retail Jewelers’ Association to its 
climax on the second morning, Tuesday, 
April 21. 

BREAKFAST CONFERENCE 


“The attitude of many people toward 
jewelry is like that of the Kentucky moun- 
taineer who told the storekeeper, no, he didn’t 
need any night shirts, because he didn’t chase 
around much at nights anyway,” said Arthur 
A. Everts, of Dallas, past president of the 
national association, in opening the 8:10 a. m. 
discussion of retailers’ problems at the 
breakfast in Bambooland, on the Adolphus 
Hotel roof. 

Henry Bells, of Marshall, answered the 
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request for helpful hints by stating that, in 
meeting competition, he had found it prac- 
ticable to begin a special sale on the very 
item that the competitor was featuring. 

“We retailers are overlooking a tremend- 
ous business possibility in not showing people 
how easily their diamonds might be lost, and 
then remounting them,” said Dave Paul, of 
Wichita Falls. He also mentioned the ad- 
vent of investment finance corporations into 
business, and suggested that the jeweler will 
be better off by selling on credit to any 
good customer, and then paying the finance 
firm the customary one per cent per month 
to carry the paper, than to pass up the busi- 
ness by demanding cash that the customer 
could not pay. 

B. T. Burgess, of Wichita Falls, repeated 
the suggestion that there is a very profitable 
business in remounting old stones, and added 
that getting this business is usually only a 
matter of showing the difference between a 
good mounting and a poor one. “But if 
there’s any manufacturer here,” he continued, 
“T wish he’d tell us why we can’t get some 
mountings that don’t break when you try to 
fit them. Time after time, I’ve seen a part 
of the mounting snap off almost as soon as 
the clerk touched it with the pincers. You 
can’t make a profit, even by charging $12 or 


$15 for the mounting when you only pay $3 | 


or $4 for it, if you lose several mountings 
by breakage every time you try it.” 

“I’ve never gone to a convention yet with- 
out getting some new ideas out of it,” said 
Louis Hausmann, of New Orleans, past 
president of the Louisiana association. “One 
of the big ideas that we have got to realize 
today is that we must have styles in the 
jewelry business. The manufacturers are 
giving us better jewelry today, and with their 
help we are going to teach people to wear 
up-to-date jewelry. 

“It’s no credit to a jeweler simply to sell 
people something that they want already. 
But if you will make a consistent effort to 
interest people in something better, seven 
times out of 10 you will have them buying 
things they hadn’t thought of before. And 
when a woman comes to you with a plain 
gold wedding ring, send her away with a 
platinum one! 

“But don’t put your prices below a point 
of profit,” he concluded. “The man who 
can’t make money in his jewelry business 
today has no business being the proprietor 
of a store; he ought to lock his front door, 
throw the key up in a tree where he can't 
ever reach it again, and go to work for some- 
body else on a salary!” 

“Tt doesn’t take any work to sell people 
jewelry, if you do them the favor of sug- 
gesting what jewelry will do for them,” com- 
mented Arthur Everts. “A steamship man 
came to see me a few weeks back to sell me 
a trip to Europe. I turned the tables on him 
by suggesting that his own good taste and 
business success should be reflected by at 
least a $1,000 scarf pin. When he said he 
didn’t want to buy it, didn’t wear jewelry 
himself, I told him just to keep it a week 
or so and then put me on to what folks 
thought of it. The next I knew he had paid 
for it!” 

“There is no better way of selling jewelry 
than of asking for suggestions from your 
customers,” said President M. A. Freedman, 
of Shreveport. “When I tried to show one 
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some brace’ets just received, she replied that 
she wasn’t interested in them. I told her 
I knew that already, but they were just so 
pretty I'd like to know what she thought 
about them—and when she left she was wear- 
ing an $1,800 bracelet! I've made sales ag- 
gregating many thousands of dollars just by 
asking people for suggestions. 

“With two stores to operate, I tind plenty 
to keep me busy, but I'm still finding it tre- 
mendously worth while to go out personally 
sometimes and see some of my big men. In- 
stead of belittling yourself in this way, you 
are really flattering your customers, and 
they like you for it.” 

Asking permission to speak as an outsider, 
S. F. Swain, of the Dallas office of the In- 
ternational Silver Co., declared that a sur- 
prising number of jewelry stores, particu- 
larly in the smaller cities, are so poorly 
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lighted as to be instantly depressing. He 
had also observed that most customers do 
not get a desire to buy from seeing a fly- 
specked, poorly lighted, or poorly arranged 
window. 

M. Pilot, of Dallas, southwestern manager 
for the Buxton Keytainer, commended Freed- 
man’s idea of aggressiveness and interviews. 
The reputable jewelers of many southwestern 
cities, he said, are sitting back securely in 
their prosperous, well-founded position in the 
community, at the very moment that specialty 
salesmen from Chicago or somewhere, who 
appreciate the value of being always “on 
your toes,” are actually drawing in the busi- 
ness. 

Mrs. B. B. Crowder, of Taylor's, asked for 
suggestions in competing with a department 


store in its small jewelry sales. Arthur 
IXverts began a reply by quoting his own 
slogan, “Everts’ Name on the Box Adds 


Much to the Gift, but Nothing to the Cost,” 
and suggesting that a proper emphasis on 
buying jewelry with a jeweler’s name behind 
it, rather than a dry goods man’s, will often 
be effective in checking any trade defection 
to the department store. 

“But there are times when we can meet 
the competition directly,” he said. “If the 
department store is featuring alarm clocks, 
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you can very profitably pay 97 cents for a 
clock and sell it for 95 cents, because it’s 
worth a dollar every time you get a customer 
into your store, even if he is just an alarm 
clock customer for the time being. And 
even then, the chances are you can sell him 
a Big Ben before he leaves. We wondered 
for a long time why our high-class wares jn 
our Florentine room weren't selling right, til] 
we happened to suspect that maybe their 
magnificence might be aweing people and 
making them keep their distance. So we put 
a table of $1 merchandise in the room—and 
today we not only keep the table crowded, 
but have doubled our sales of quality goods!” 


Tuesday Morning 


At 10 o'clock the breakfasters adjourned 
to the convention hall in the Santa Fe build- 
ing, where President Freedman began his 
address by lauding President Baerwald for 
his untiring work, and the whole Texas asso- 
ciation for its courtesies extended. In en- 
tering the discussion ef the retail jewelry 
business today, he declared the industry has 
not increased its volume of business as others 
have, and jewelry retailers do not make large 
annual profits which many others do. Ile as- 
serted that jewelry is just as necessary and 
as useful to the welfare of the public as are 
clothing, automobiles, or furniture, and that 
jewelers are getting plenty of prestige in the 
community, but failing in the financial pros- 
perity which should accompany prestige. 

“To realize greater volume in consumption 
of jewelry,” he said, “I advocate: 

“First. Advertising—a liberal expenditure 
in this field. 

“Second. <A gift department in your store, 
marked at not more than a 66 per cent profit, 
so as to be as low in price as the department 
stores and exclusive gift shops. This is to 
bring the masses of people to your store, 
and thus increase interest in your store on 
the part of the public; to increase sales by 
increasing the number of customers. 

“Third. The handling of popular priced 
articles in the jewelry novelty line, no mat- 
ter how fine a store you have. Leather 
goods, pencils, pens, china, and glass are as 
essential in the jewelry store as are dia- 
monds. And incidentally, these will increase 
your diamond sales. 

“Fourth. The purchase and sale of special 
useful articles every week or two at a very 
low price. While in a high class store I do 
not advocate the running of sales as a habit, 
yet I do believe that two semi-annual clear- 
ance sales, offering liberal reductions on your 
entire stock, will help keep your stock clean 
and fresh, increase your business, pay your 
bills better, and incidentally stimulate busi- 
ness during the rest of the vear, particularly 
during off periods which might react to do 
your business harm. 

“T do not claim to have a general cure-all 
for the jeweler who is not prospering as he 
should,” said the speaker, “but I have 
thought, inquired, and discussed the matter 
with big brains in other lines. And I believe 
if we pull together, and keep hammering 
jewelry as other merchants do their lines, we 
will soon find a larger volume in every 
jewelry store. 

“We found, for example, that it does not 
pay to carry a stock of diamonds in the safe 
where no one can see them. We carry 
enough loose diamonds to work with, such as 
mélée, and perhaps a few large stones; the 
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others are mounted immediately and put in 
stock.” 

He suggested the marking of rings and 
watches into standard prices—for instance, 
diamond rings at $50, $75, $100, $125, $150, 
$200, etc—to permit the carrying of less 
stock, and yet a wider range of selection at 
any given price. 

In asking support of the proposed consoli- 
dation, President Freedman declared that 
“he jewelers of Louisiana are looking to 
their stronger sister, the jeweler personnel 
of Texas, for guidance and assistance.” 

“T proposed at our convention last year,” 
he recounted, “that we take up the matter of 
consolidation with the associations of Texas 
and Oklahoma into one strong tri-State 
southwestern jewelers’ association. There 
are many benefits to be derived in this way. 
We can have an established office and a paid 
secretary who will devote his entire time to 
our interests. We would have a larger at- 
tendance and attract more publicity to our 
conventions and to our industry through the 
strength of numbers. There are many other 
benefits to be gained, and I hope the Texas 
members will look upon it the same way we 
do, and that steps will be taken at this con- 
vention for the creation of a greater and bet- 
ter Southwestern Jewelers’ Association.” 

Thomas K. Kelly, founder and president 
of the T. K. Kelly Sales System of Minne- 
apolis, began his address on “Milestones of 
Progress” by quoting Emerson’s remark that 
“4 man or woman to be properly dressed 
must wear jewelry, which gives a tranquillity 
that even religion does not impart.” He 
added that it had been his observation that 
the best business men were always to be seen 
at their conventions, while it was usually the 
haphazard, half-successful man that found 
the most difficulty in attending. 


“You can give any business man the best 
stock and the best location in his city, and 
yet that is only 10 per cent of the thing; 
the other 90 per cent is work and study! And 
salesmanship is nothing but common sense ; 
you can’t make permanent success without 
the permanent effective salesmanship that 
simply means honestly supplying the real 
needs of your customers. Advertising is the 
heart and lifeblood of your business; yet 
Lincoln was right, you can’t fool the people. 
Lay your cards squarely on the table, build 
up your business on the actual service that 
you can render, and you won’t have to worry 
about public interest and public confidence. 


“Jewelers, the only way to sell jewelry or 
anything else, is to give your customer a real 
vision of its usefulness, or of the romance of 
the industry that has brought it to him. I 
know a woman who bought a $3,200 ring the 
other day just because the jeweler took a lot 
of his time to explain how European diamond 
cutters go in for size alone, while American 
cutters carve patiently on, giving everything 
for brilliancy. I followed her out the door, 
and said, ‘Tell me why you bought that dia- 
mond?’ And she answered, ‘Because I could 
see how much he loved it!” 

Declaring himself amazed at the progress 
exhibited in Texas, Mr. Kelly asserted that 
Were he a young man today, he would not 
hesitate to heed the call of the southwest, 

Owing that its resources are a certain soil 
or prosperity. 

It is a lot more important to shine your 


THE JEWELERS’ 





brains every morning than to shine your 
shoes,” he said in a parting message. 

Mr. Kelly on resuming his seat was greeted 
with applause that quickly grew into a rous- 
ing ovation, the only one occurring during 
the convention. Another round of applause 
followed the president’s announcement that 
the association “couldn’t pay the speaker 
what the lecture was worth, because it didn’t 
have that much money,” but that he would 
accept no pay whatever, not even allowing 
reimbursement of railroad fare. 

H. D. Bullock, of Chicago, a representa- 
tive of the A. W. Shaw Co., publishers of 
System, followed with another unusual mes- 
sage. He opened with a promise that, like 
the worthless old cow bought by the absent- 
minded man at an auction sale, he was here 
“to give you all I’ve got.” 

“Every reason that ever caused the buy- 
ing of an article of jewelry, or of anything 
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else, can be classified under one of five mo- 
tives,” he said. “They are: gain, utility, 
pride, caution, and yielding to weakness. 
Sit down at your desk and make a list of all 
the ways in which jewelry can promote the 
gain of the customer; all the ways in which 
it can be definitely useful to him; the ways 
in which it will gratify his pride, or fortify 
his sense of caution. Then make your ad- 
vertising and your sales talks play up the 
strongest of these appeals. And wherever 
you have a customer that you honestly know 
actually needs your product and can well 
afford it, you are only doing him a favor in 
using the last-named motive, in actually 
pushing him into the bargain! 

“Don’t underestimate the motive of pride,” 
he said, “because 90 people out of every 100 
will yield to it! 

“Any salesman should arrange his talk so 
that it places the customer where it is easier 
to buy than not to, where he must either 
buy or make a distasteful decision.” 

A good salesman will learn to check up 
on his customer to see if he is paying at- 
tention, Bullock said. He suggested that 
sales managers check up on their men by 
listing the prospects of each like a baseball 
team on a score card. Let column No. 1 
represent “a talk”; column No. 2, “got at- 
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tention”; No. 3, “interest aroused”; No. 4, 
“got chance to close deal”; and No. 5, “se- 
cured order.” An analysis of a series of 
one salesman’s prospects from this angle 
should reveal whatever weak spots he needs 
to strengthen. 

Mr. Bullock defined salesmanship as “90 
per cent hard work, and the other 10 per 
cent brain work.” 

Arthur A. Everts was at this point re- 
quested to make the address on jewelers’ na- 
tional publicity which he had missed making 
the day before. Publicity is needed, he said, 
because many people’s ideas of jewelry are 
like the old lady’s idea of forks when she 
said, “No, we don’t want no forks at our 
house—they leaks!” 

“The jewelry business is the most inter- 
esting business in the world,” said Mr. 
Everts in describing the work of the Na- 
tional Jewelers’ Publicity Association Fund, 
which makes possible the sending of jewelry 
news to many newspapers of the nation who 
print it free of charge. “There is no ro- 
mance like the production of jewelry, or like 
the use of it. Do you know that in your 
own shop you have articles from every 
climate under the sun? And suppose that 
every beautiful woman in the United States 
knew that a few diamonds would make her 
far more fascinating—how do you suppose 
we would ever supply the demand?” 

He suggested that except for incurring 
ill-will of the florists, jewelers should adopt 
the slogal, “Say it with flowers, but prove 
it with diamonds!” 

After outlining the publicity service, 
which includes ad-writing and window-sign 
service direct to members, he received the 
memberships of a number of jewelers pres- 
ent. He asked for professional self-con- 
fidence among jewelers, declaring that their 
mission is to show every man with $75 to 
spend for a suit of clothes that he will look 
immeasurably better with a $25 suit and a 
$50 diamond scarf pin! 

“And don’t forget to let the women 
browse around your store, because they like 
it, and it brings them back,” he said. “I 
thank everybody that comes into my store, 
for even if he himself doesn’t buy, he will 
probably tell somebody else that will.” 

The meeting took a recess at 12:45 for a 
box lunch in the convention hall. 

Tuesday Afternoon 

That the credit jewelry business has its 
own distinctive place, and that it is here to 
stay, appeared to be the consensus of opinion 
of Texas and Louisiana jewelers in their 
discussion Tuesday afternoon, April 21, in 
the final session of the convention. 

President Baerwald, of the Texas asso- 
ciation, asked President Freedman, of the 
Louisiana group, to be the first to speak on 
this subject, because of the fact that he op- 
erates both a “cash” store and an “‘instal- 
ment” store in Shreveport. 

“The main difference between the instal- 
ment store and the so-called cash store,” 
said Mr. Freedman, “is that the instalment 
store asks nothing at the start, but rarely 
ever misses making its weekly collection, 
while the “cash” store gets about 50 per 
cent. down, and frequently has to give its 
clerks orders not to mail any bills! 

“T believe the instalment store has its pe- 
culiar mission. It reaches a class of business 
that can hardly be touched by the so-called 
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high-class store. However, we have recently 
inaugurated a dignified monthly payment 
plan in our “cash” store, and do not expect 
to lose a single customer by it. It is yet too 
early to judge results definitely, but we ap- 
pear to be getting increased business from 
our old cash customers, as well as from 
those attracted by the possibilities of credit. 
We take 25 per cent. down, and the balance 
in equal monthly payments, asking a total no 
larger than the cash man pays. 

“Being on both sides of the fence at once, 
I think I can safely say that the cash and 
instalment trades represent two distinct 
fields. And that the so-called cash man 
who does not care to enter the deliberate in- 
stalment business, can yet greatly raise his 
volume on a very small increase of overhead 
expense. And as for the demand for credit, 
I recently saw a man worth $2,000,000 buy 
an automobile on the instalment plan!” 

“We are making a rather one-horse be- 
ginning in the credit field,’ said Myron 
Everts, of Dallas, secretary of the Texas 
association and a son of Arthur A. Everts, 
past national association president. “In ex- 
tending credit, we not only take a mortgage 
but also impose a five per cent. carrying 
charge, feeling that the man who pays cash 
is entitled to a little advantage over the 
credit buyer. We have been surprised at 
the high class of people who are using the 
opportunity for credit, most of them being 
high-class salaried people, say, with incomes 
from $250 per month up. And, although we 
have a rather hard-boiled individual for a 
credit man, he refused only five credit-seek- 
ers during the Christmas season.” 

Mr. Everts, Jr., humorously told of a 
jeweler who sold a $900 diamond for $25 
down and $2.50 a week, and thought it a 
good sale! 

“T don’t think we have injured the so- 
called legitimate jewelry trade at all,” said 
C. H. Perretz, manager of the Shreveport 
instalment branch of White Bros., of New 
Orleans. “Seventy-five per cent. of our in- 
stalment trade comes from working people 
who were never able to buy jewelry before.” 

A lady member suggested that the instal- 
ment principle might be all right, but that 
the jewelry profession should be kept on a 
higher plane. 

“The average cash store is glad to put a 
prominent man on its books, but it may take 
it 12 months to get the money,” said D. R. 
Miller, of Miller Bros., New Orleans. “TI 
venture to say that five years from now the 
instalment jeweler will be making money 
and paying all his bills, while the so-called 
cash man is needing money and can’t get it.” 

Mr. Miller explained that his store began 
a definite credit policy only four weeks be- 
fore, and that within this time his credit 
business has trebled, while even the cash 
business has increased 35 per cent! He bet 
two suits of clothes that his business would 
not treble during the first year of credit, 
and now expects to lose the bets. 

One discovery he has made is that people 
cannot figure percentages. The firm re- 
quires five per cent. down, and the man who 
offered a $50 bill as five per cent. on a $100 
purchase is only one of many who go far 
wrong when the conversation shifts from 
diamonds to mathematics. 

“The instalment business is here to stay, 
whether you charge interest or don’t charge 
it; whether you give premiums or don’t give 
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any,” volunteered Louis Hausmann, past 
president of the Louisiana association. “We 
did a large credit business last year, and you 
will hardly believe me when [| tell you that 
out of every $100,000 worth of credit busi- 
ness, our loss was less than $6!” His only 
objection to the credit feature is that a few 
cash customers fear being overcharged at a 
credit house. 

At this moment T. K. Kelly, of Minneapo- 
lis, chief speaker of the morning meeting, 
was given the floor again, and took the con- 
vention by surprise by denouncing the instal- 
ment jewelry business as so liable to abuse 
and overcharge poor working people that it 
was akin to robbery. He declared that the 
men present had assumed much responsibility 
in becoming jewelers, and suggested that 
they turn their minds to concentrated effort 
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in building up their business on flawless 
foundations. 

‘Why can’t we all be Tiffany’s?” he asked. 
“Why is Tiffany in a class by himself? Be- 
cause he is the best jeweler in the world; 
because he has put more worth into his 
jewelry than has anyone else in the world!” 

As an illustration of the power of con- 
centrated effort, Mr. Kelly exhibited a copy 
of Liberty, declaring that its advertisers pay 
$5,600 a page, and that by concentrated en- 
ergy it had built up in 12 months a circula- 
tion that the Saturday Evening Post took 
40 years in reaching. 

The first address of the afternoon was a 
short speech by G. E. Matthews, superin- 
tendent of the Houston office of the Pinker- 
ton detective service, who explained the work 
of the Jewelers’ Security Alliance. This or- 
ganization was begun in 1883 with 40 mem- 
bers, he said, and now numbers more than 
7,000. It fosters the prevention, pursuit, 
prosecution and punishment of jewelry store 
thefts, going so far as to supply members 
with helpful information about placing safes, 
or to issue warnings to those thought to be 
in the path of known criminals. 

“The fact that burglars know that they 
will be relentlessly hunted keeps them away 
from stores where our sign hangs,” he add- 
ed. “Last year less than five per cent. of 
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the $4,000,000 in jewelry stolen from Amer. 
can retailers and salesmen was taken from 
members of our organization.” 

At the close of Mr. Kelly’s speech, the 
Texas association took up the matter of the 
proposed consolidation of the Texas, Okla. 
homa and Louisiana associations. After 
President Baerwald had expressed himself 
in favor of the measure, W. J. McCray, of 
Cleburne, offered the suggestion that Texas 
ought to be big enough to maintain an or. 
ganization of its own. 

Arthur A. Everts followed by asking if jt 
would not be better to let a tri-State field 
secretary be employed by the three separate 
State associations. He suggested that the 
work of the State officers in each State 
might be badly missed if the proposed con- 
solidation were adopted, and also: argued that 
the present difficulty of getting Houston, San 
Antonio or El Paso delegates to a State 
meeting at Dallas would only be exag- 
gerated by making the annual convention ter- 
ritory still larger, and maybe having meet- 
ings in New Orleans or other far from cen- 
tral points. 

David Paul, of Wichita Falls, also spoke 
for continuance of the Texas association, 
basing his plea largely upon the locational 
fitness of Dallas: to be the regular conven- 
tion city. He believed hardly 10 per cent. 
of the Texans present at the 1925 meeting 
would attend a meeting in New Orleans. 

President ‘Freedman, of the Louisiana 
group, then explained that the consolidation 
was probably the only thing that would save 
the Louisiana group’s existence. Louisiana 
is never able to get more than six or seven 
members at a convention, including four or 
five officers, he said, adding that he thought 


‘the Oklahoma association was in somewhat 


similar straits. He asked the Texas group 
to vote generously for consolidation as a 
relief measure for its weaker sisters. 
Simon Linz, of Dallas, followed by mak- 
ing a motion to approve consolidation of the 
three associations, on condition that Dallas 
he designated as the permanent meeting 
place of the new association, as it is now of 
the Texas organization. It was seconded by 
E. J. Palm, of Austin. ’ 
Arthur Everts suggested that the motion 
was not fair to Oklahoma, or Louisiana 
either, in designating Dallas as the conven- 
tion city, any more than it would be fair to 
send Texas people to New Orleans. He also 
stated his impression that the Oklahoma 
group was a thriving organization, with per- 
haps 50 or 60 members attending its conven- 


tion. 
On being put to a vote, the motion passed 


20 to 8. 

The election of officers followed, Myron 
Everts being elected president of the Texas 
group, as already noted. 

The annual jazz banquet was held Tues: 
day night at the Adolphus Hotel, with 4 
large attendance. It ended the convention. 








E. H. Thayer, veteran Rockford, Ill. 
jeweler, has acquired all stock of the 
L. Thayer Co., a Rockford, IIl., corporation, 
and dissolved the company. He will contimue 
the business on W. State St. as sole owner: 
Mr. Thayer has been prominent in business 
circles 40 years and for a quarter centery 
has operated the jewelry store. 
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Reports from the European Diamond Markets 





Conditions in the Diamond Centers of London, Paris and Amsterdam as 
Reported by Correspondents of The Jewelers’ Circular 
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Lonpon, April 18.—It is a notable feature 
of this market, generally speaking, that the 
weeks preceding any holiday are not very 
brisk for business, but this is not true with 
jewelers who always look ahead to a holiday 
season with the possibility of additional busi- 
ness from transients. Whether this hope 
was fully realized this year or not it is too 
early as yet to say. Prices at the present 
time for regular cut stone are a handicap 
for many. manufacturers, because of the fact 
that with the. increase in the price of the 
rough material, the cutters in Amsterdam 
and Antwerp are naturally increasing the 
price of diamonds. This, as already stated, 
makes it hard for jewelers, and especially 
for those whose business capital is not very 
extensive. It means that their business must 
be curtailed to a certain extent. Jewelers 
in this market are turning their attention to 
dealing in mounted articles, the stones of 
which are removed from the mounting and 
if not too small in size are recut. The de- 
mand for gems thus obtained exceeds the 
supply and it is not unusual to hear that 
dealers are experiencing much difficulty in 
getting gems that are suitable for the market. 
The demand for rough material has been 
very active during the past few weeks, as 
there is a great demand not only for Amer- 
ica, but from the Amsterdam and Antwerp 
markets. The consignments of the South 
West African diamonds, which are now in 
the hands of Dunkelshuler & Co., under the 
new regime, were mostly sold to a big 
American firm and the amount of £75,000 is 
mentioned in connection with the transaction. 
The same animation was shown last week 
for the Premier consignment which was pur- 
chased by some Antwerp and Amsterdam 
firms. Prices were very firm for all grades, 
even for méleé for which there seems to be 
a stronger market than ever before. This 
week another consignment of Kimberly 
goods will be shown for which there is a 
large demand. During May, Belfontaine 
goods will be shown and Jagerfontein gems 
about the last week in May. 





AMSTERDAM, April 18.—Reports from 
many sources indicate that business in this 
market has been quiet during the past fort- 
night. This may be attributed chiefly to the 
Easter holidays. Firms here who do much 
export business declare that representatives 
in foreign countries are reporting quiet busi- 
hess and it is obvious that at the present time 
there is no great animation in the markets 
either local or foreign. On the other hand 
it can be stated that during the past week 
representatives of a number of American 
firms were in this market, although not 
many transactions have as yet been reported. 
The demand from America is still for large 
Size stones, providing they are of good color 
and it has developed that the buyers of 
American firms have recently become more 
Particular about both the quality, cutting 
and color of stones which they desire to 
Purchase. Generally when business is brisk 


buyers are willing to take more chances in 
purchasing stock, because of the greater ease 
with which it can be sold. Those who are 
well informed as to trade conditions are of 
the belief that conditions at the present time 
are only temporary and that the outlook in 
America for 1925 is very favorable. The 
market for rough material is still very ac- 
tive, so far as the importation of rough is 
concerned, the sights offered by the London 
Diamond Syndicate receiving many appli- 
cations from this market as well as from 
Amsterdam. Manufacturers here are not 
discouraged and it is understood that many 
applications have already been sent in for 
the next shipment of Kimberly goods which 
will be shown in London during the next 
week. The market for industrial diamonds 
has been quiet of late, owing to the fact 
that there have been few foreign buyers in 
this market. At the present time only one 
representative of a well known American 
firm is visiting this market. 





Paris, April 17—During the week of the 
Easter holidays, dealers in precious stones 
have found business rather quiet. This con- 
dition is also due in part to the political 
turmoil in wnick France has been involved 
of late. Taxes and the heavy duties are 
usually a big handicap to the normal course 
of trade as is the uncertainty about the fate 
of the levy on capital which was outlined 
by the previous government. Jewelers, how- 
ever, are pinning their hope on the Inter- 
national Exhibition of Fine Arts and Craft 
at which London will be represented, the 
British government having contributed £30,- 
000 for the purpose. It is expected that 
many tourists will be directed to the exhibi- 
tion and that the jewelry trade will benefit 
from their visits. As has been previously 
stated there has not been much demand for 
polished goods during the month, the only 
business being done was in light square cut 
diamonds and in fancy cut stones. As the 
fancy shaped stones are limited in quantity, 
the trade has necessarily been curtailed. 








Greeting Card Show at Philadelphia At- 
tracts Many Visitors 


PHILADELPHIA, Pa., April 29.—Many 
Philadelphia jewelers were much interested 
in the Greeting Card show which opened at 
the Hotel Adelphia, Chestnut and 13th Sts., 
last Monday and continued through the 
week. A number of progressive retailers 
now carry a line of these cards and novelties. 
The extent of the greeting card business is 
evidenced by the fact that more than 60 firms 
had exhibits. 

Four floors, from the sixth to the 10th, 
were used and there were overflows in the 
St. James and other hotels. The gift shop 
keepers, stationers and department store 
managers and several retailers were in at- 
tendance, as well as the jewelers and there 
was much favorable comment about the 
arrangement and beauty of the exhibits. 
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SOLD “LOADED” RINGS 





Ernest Linde Convicted in United States 
Court at Baltimore for Violation 
of Assay Marks 


Battimore, Md., April 25.—Exnest Linde, 


35 years old, a native of Sweden, who is 


alleged to have sold scores of “loaded” fra- 
ternity rings to jewelers and pawnbrokers, 
was convicted in the United States Court 
here Wednesday and was sentenced to three 
months in jail by Federal Judge Morris A. 
Soper. 

Linde was indicted by the Federal grand 
jury on the charge of violating the United 
States assay marks. He was charged with 
loading a 14-karat shell ring with lead. 
Linde was arrested by Detective-Sergeant 
Charles J. Schalter and was found to have 
a number of the “loaded” rings in his pos- 
session. 

Linde told the United. States District At- 


torney that he came here 10 months ago from’ 


Sweden on a steamship and had entered the 
country illegally. Judge Soper directed that 
‘Linde be deported from the country at the 
expiration of his term in jail. 

Linde told the authorities that he formerly 
lived in the 200 block of Fulton St., Brook- 
lyn, NN. Y. He said he was a musician. 








Diamond Imports During February Total 
Over Four and a Half Million Dollars 


Importations of diamonds into this coun- 
try kept up very well during the month of 
February, the total value of such gems re- 
ceived being reported by the Bureau of For- 
eign and Domestic Commerce as $4,505,110. 
Of this a good showing was made in the 
importation of cut stones, the monthly fig- 
ures being given as $4,204,463, the importa- 
tion of rough or uncut amounting in the 
month to but $304,647. 

Antwerp and Amsterdam still fight for 
supremacy in supplying the American mar- 
ket with cut gems, the month showing a lead 
in the shipments from the latter city. Im- 


ports from Holland amounted to $2,071,458- 


and from Belgium, $1,815,684. Both the 
British and French cutters sent us some 
stones, the United Kingdom supplying gems 
worth $185,179 and France $124,237. The 
total was augmented by a few small ship- 
ments from Germany, $4,187, from Australia, 
$2,446, and Mexico, $1,272. 

As far as rough is concerned, the importa- 
tions came from various sources, the Syndi- 
cate supplying our cutters directly with less 
than half of the total. Importations from 
the United Kingdom in all amounted to 
$113,109, which was not as much as we re- 
ceived from the two diamond cutting cen- 
ters as Netherlands sent rough amounting 
to $96,971 and Belgium rough valued at 
$45,059. About $40,000 worth of rough came 
directly from Africa, the shipments from 
British South Africa amounting to $26,824 
and from other parts in Africa, $12,383. We 
also received small shipments from Brazil 
and British Guiana, the former valued at 
$2,472 and the latter, $1,258. A shipment 
from Canada of $2,571 made up the total. 








Bryan L. Deneen, Austin, Minn., has sold 
out to J. J. Hayes & Son. 
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Upholds Validity of Cleveland Auction Ordinance 





Ohio Supreme Court Hands Down Decision in Favor of City of Cleveland 
After a Long and Bitter Fight 




















CieveLann, O., April 25.—Few telegrams 
have brought greater satisfaction to a large 
number of people than the one received 
Wednesday by Homer McKeehan, attorney 
for the jewelers of Cleveland. It was from 
the Ohio Supreme Court of Ohio and stated 
that case No, 18830, Ben D. Holsman versus 
the City of Cleveland, had been decided in 
favor of the city and judgment rendered for 
the defendant, the City of Cleveland. 

It was a decisive victory, not only for the 
city and the jewelry industry but for good 
citizenship as well. It marked the end of a 
long and stubborn fight to rid Cleveland once 
and for all time of the undesirable type of 
auction in the jewelry business. 

Judge Florence Allen, of the Ohio Su- 
preme Court, handed down the decision and 
it was concurred in by the other members of 
the court, i. ¢., Chief Justice Marshall, Jus- 
tices Jones, Day, Kinkade and Matthias. It 
is as follows: 

Wnder Article XVIII, Section 3, of the Ohio 
Constitution, municipalities have authority to exer- 
cise all powers of local self-government and to 
adopt and enforce within their limits such local 
police, sanitary and other similar regulations as are 
not in conflict with general laws. A local police 
ordinance enacted by the council of a municipality 
regulating auctioneers of jewelry, providing among 
other things that no jewelry shall be sold at auction 
for a greater period than sixty days in one year, 
and that the aucioneer must have been a resident 
of the municipality for one year, and must have 
had a regular stock of jewelry for six months of the 
year, does not conflict with Section 5868 of the 
General Code, which provides that the Court of 
Common Pleas, or a judge thereof in vacation may 
appeint and license suitable persons to make sales 
by auction in any county in the State for one year 
from the date of appuintment. 

Such ordinance is a valid and constitutional enact- 
ment not in conflict with the provisions of Article 1, 
Sections 1 and 2, and Article II, Section 26, of the 
Constitution of Ohio, and Article XIV, Section 1, 
of the Constitution of the United States. 

The history of the fight to have the ordi- 
nance enacted is an interesting one. For a 
number of years the city of Cleveland en- 
dured the operation of certain auction jewel- 
ry concerns, particularly in the downtown 
district, that finaily spread to all parts of the 
city. Certain of the auctions conducted by 
concerns that moved into the city for the di- 
rect purpose of taking advantage of the lib- 
eral city ordinance of the city of Cleveland. 

Finally, one concern felt that after con- 
ducting a continuous sale in the very heart 
of the best business district, in the down- 
town Euclid Ave. section, that it was thor- 
oughly in its right to continue indefinitely 
in the auction business, placing on the front 
of the store signs rather misleading in their 
make-up, as follows: 


“We do not want to be forced into 
bankruptcy, so are compelled to run an 
auction sale for the reason that our 
creditors need the cash.” 


The retail jewelers of Cleveland, through 
their officers, made an effort with Mayor 
Davis to have the administration take ac- 
tion to relieve the city of such nuisances, 
but were unsuccessful in gaining the objec- 
tive point. Another effort was made during 


the term of office of Mayor Fred Kohler, 
without favorable results, and then concerted 
action was taken up by W. H. Wagner and 
H. W. Burdick with one of Cleveland’s lead- 
ing attorneys, H. H. McKeehan. 

It was found that the only practical meth- 
od to follow was to have enacted a new city 
ordinance, and it was the statement of At- 
torney McKeehan, at the time, that if he was 
to take hold of the matter for the jewelry 
trade he would want to have an understand- 
ing that any action that would be taken 
would be followed up by him from the mo- 
ment that the ordinance was presented to the 
council. Then, if the same was enacted, it 
would come through with the teeth in it that 
was desired to bring about favorable results, 
as there was a possibility that so many 
changes would be made in the original ordi- 
nance that it would not be recognizable after 
it was enacted if it did not have the proper 
follow-up on the part of one fully qualified 
to protect the interest of the same while be- 
ing considered by the city council and its 
judiciary committee to whom the same was 
referred. 

}oth Messrs. Wagner and Burdick, feel- 
ing that they would have the full support of 
the jewelry interests in Cleveland, imme- 
diately engaged Attorney McKeehan on be- 
half of the best interests of the jewelry busi- 
ness of Cleveland and good citizenship 
generally, to draw such an ordinance as 
to his legal opinion would stand the tests of 
the courts should the same be attacked. 

In this they were wise in selecting so able 
an attorney, for, just as he had predicted, 
later developments proved that there was a 
great chance of the ordinance, if enacted, 
coming through possibly worthless rather 
than as a corrective measure as desired. 

Enactment of the ordinance was referred 
to the judiciary committee and had to be re- 
written, and in this the jewelers had the co- 
operation of the Better Business Commission, 

The case was stubbornly fought, with no 
let-up on the part of the jewelers while in 
the hands of the judiciary committee, and at 
times it seemed hopeless that the jewelers 
would have the same recommended by the 
committee for action by the council. 

The auction interests were solidly united 
against the jewelers, and finally a committee 
from both sides was appointed to draft a new 
ordinance that would seem to be suitable ta 
all concerned. 

This new draft was then finally passed by 
the city council and became a law. 

Ben Holsman, who had been conducting 
an auction concern on Euclid Ave. for at 
least two years or over, continuously and 
strenuously objected to the ordinance in any 
form, as he felt that it was aimed at him 
and his business in particular. He had the 
ordinance tested in the Common Pleas Court. 
wherein a favorable decision was rendered. 

He then carried the case to the Court of 
Appeals and was again defeated—finally 
carrying the case to the Ohio Supreme Court, 
which upheld previous decisions. 
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Due credit should be given to the jewelers 
of Cleveland, who contributed liberally jg 
money as well as in the attendance at the 
meetings at the City Hall, at which times jt 
was necessary for the trade to make a show. 
ing that they were really interested in the 
passing of the ordinance. 

It was an action wherein the manufac. 
turing jewelers, the wholesalers, as wel] as 
the retailers, contributed their money and 
their efforts, which made it possible to 
obtain the services of so able an 4. 
torney as Mr. McKeehan and his assistant, 
Mr. Perkins, so that they would put up the 
fight that was necessary and the jewelers be 
preperly represented in the various actions 
in the courts up to the high court of the 
State. 

Due credit should be given to City Man. 
ager William Hopkins for his favorable 
work with his law department in having his 
Director-of-Law Schuler take hold of the 
matter and work with Attorney McKeehan 
and the jewelers, having full confidence in 
the claims that such an ordinance should be 
enacted. Without the full co-operation of 
the city administration it might have been 
impossible to have won so favorable a vie- 
tory. 

A legitimate jewelry dealer, if his room is 
too small for an auction, provided he has 
been six months in business, may move toa 
larger room for the purpose of a sale, but 
the buyer of a stock for the purpose of con- 
ducting an auction must operate in the same 
room where the jeweler has been continv- 
ously engaged at least six months in the busi- 
ness. The buyer must operate in his own 
name and not that of the legitimate dealer. 

The questions as to advertising protected 
by the interests of the Better Business Com- 
mission are such that the stock must be ad- 
vertised at no greater amount than the stock 
really inventories, said inventory to be swom 
to and filed with license commissioner. 

Before the enactment of the ordinance, 
Cleveland was becoming the center for fake 
auctions, and they could be found in full 
operation in every side street in the down- 
town section. But thanks to the strict en- 
forcement of the law, they have been com- 
pletely wiped out and Cleveland has the dis- 
tinction of being the cleanest city in this 
respect of any in the United States. 

Much credit is due to President Wagner 
and members of the 24-Karat Club for their 
unceasing vigilance in seeing that there are 
no violations of the ordinance. Every aue- 
tion is checked up by the club’s officers, as 
well as by the Commissioner of Licenses. 

The fight has been a long and bitter one, 
with many discouragements, but right has 
triumphed, and every Cleveland jeweler te 
joices to know that his efforts helped to win 
such a decisive and lasting victory. 








John Kaiser, for the past 27 years a lead- 
ing merchant on W. Market St., Wabash, 
Ind., has sold his jewelry stock to Ableson, 
Holtsman & Litt, auction agents of Chicago. 
An auction of everything except the fixtures 
of the store has been under way and will 
continue until the stock is disposed of. Mr. 
Kaiser began his business in the building next 
door to the one he now occupies, He w! 
continue to operate the loan end of the busi 
ness, but expects to open up a new jewelry 
store in the near future. 
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DEATH OF JOHN B. GRANGER 





Providence Manufacturer of Enamels, Suc- 
cumbs to an Attack of Pneumonia 


ProvipeNce, R. I., April 25.—The funeral 
of John Bridos Granger, head of the J. B. 
Granger Co., formerly manufacturing jewel- 
ers but of recent years manufacturer of 
enamels for jewelers’ use; World War vet- 
eran, and a member of various fraternal 
organizations was held Tuesday afternoon 
with services for the family and friends at 
the Graham Home on Broad St., at 12.30 
o'clock at which several representatives of 
the jewelry industry were present. The 
American Legion held services at 2 o’clock 
at the Armenian Apostolic Church on Jeffer- 
son St. 

Mr. Granger, who was in his 36th year 
died last Saturday at the Jane Brown 
Memorial Hospital, where he had been under 
treatment for six days for double pneumonia. 
About a month ago Mr. Granger had an 
attack of the grip but went out before he 
should have done so and contracting more 
cold. A bad case of influenza developed. 
He was recovering from this attack when, 
a week ago Saturday, he attended a baseball 
game from which he suffered a relapse. 

Mr. Granger was born at Constantinople, 
Jan. 23, 1889, and came to this country with 
his parents, Hampick M. Arabian and 
Aghazney (Baliknan) Arabian, when only 
nine years of age. After a very brief stay in 
New York city they came to Providence, 
where he received his education in the public 
schools and in 1906 had his name Anglo- 
Saxonized by legal process to John B. 
Granger. 

After leaving school, Mr. Granger lived 
at Middleboro, Mass., for two years but re- 
turning to Providence, was employed for a 
short time as a bookkeeper for a line of 
business outside the jewelry industry, spend- 
ing his leisure time in learning the jewelry 
business. In May, 1910, he started in the 
manufacturing jewelry business at 205 Wey- 
bosset St., making a specialty of enamel 
goods, his father, who, had been an expert 
enameler in his home country, taking charge 
of this branch of the work. After moving 
successively to 14 Blount St., 111 Point St., 
220 Eddy St. and 46 Clifford St., each time 
to larger quarters, where the business was 
located when the young man was drafted for 
service in the World War on May 24, 1918. 
He went to Camp Upton the following day 
where he was attached to the One Hundred 
and Fifty-second Dispatch Brigade and 
assigned to the Quartermaster’s Corps of the 
Nineteenth Company, stationed at Camp 
Joseph EF. Johnson in Florida. 

On his return from the army Mr. Granger 
took charge of the business personally but 
finding that under his father’s management 
the enameling department had developed to 
such an extent that he decided to discontinue 
the manufacture of a general line of jewelry, 
but to manufacture enamels for jewelers’ use. 
The latter part of Dec., 1920, a two-story 
building at 155 Chestnut St., was purchased 
and was remodeled to accommodate the 
Peculiar requirements of the business, which 
Was removed thereto. The vitreous enamels 
mM a wide variety of colors were continued 
to be made in a small building in the suburbs 
but the business of the J. B. Granger Co., 
namelers and manufacturers of enameled 
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toilet sets which was revived about a year 
ago under the style of the La Favorita Co., 
was located at 155 Chestnut St. He lived 
with his parents at 202 Washington Ave., 
Washington Park, Edgewood, and is sur- 
vived by his father, a sister and a brother. 
His mother was stricken upon returning 
from his funeral and died two days later. 

Mr. Granger was a member of Providence 
Post No, 1, American Legion; Providence 
Lodge No. 14, Benevolent Protective Order 
of Elks and the Modern Woodmen of 
America. 


BANDITS IN BROOKLYN 











Five Gunmen Loot Pawnshop and Escape 
in an Automobile—Jeweler Drives 
Thugs Away But Is Seriously 
Beaten 


Bandits invaded Brooklyn, N. Y., last 
week and in one robbery escaped with loot 
worth more than $20,000 from a pawnshop, 
but failed in another attempt at robbing a 
jewelry store after brutally beating and 
seriously injuring a jeweler. The M. Kos- 
kis pawnshop at 984 Fulton St. was the 
first place visited by the thieves, who sub- 
dued their employes and two customers and 
then rifled the showcases and safe of jewelry 
and cash. Jacques Knapp, a jeweler at 121 
Bond St., was the other victim of the rob- 
bers, who beat the storekeeper with a gas- 
pipe after he resisted their attack until he 
was so severely wounded that he is now con- 
fined to the Holy Family Hospital with a 
fractured skull. The two robbers who at- 
tempted this robbery were caught and are 
now being held in $10,000 each charged with 
felonious assault and robbery. 

The hold-up at the pawnshop occurred 
shortly after 9 o’clock last Wednesday 
morning and was accomplished by five ban- 
dits who made their escape in an automobile. 
At the time of the hold-up the proprietor 
and two clerks were in the store preparing 
for the day’s business. 

Two men walked in about 9:15 a. mM. and 
approached one of the clerks, asking for a 
suitcase which was on a shelf behind a coun- 
ter. As the clerk turned around with the 
suitcase in his hand, three other men entered 
the place and in the next moment the sup- 
posed customers and the latest trio were 
covering the proprietor and clerks with guns. 

The victims were herded into a rear room 
and covered by two bandits while the others 
proceeded to loot the showcases and safe. 
While the robbery was in progress two cus- 
tomers entered and they were also ushered 
to the room in the rear. 

The thieves gathered up diamond jewelry 
and many pieces of pledged articles as well 
as $500 in cash. They, however, overlooked 
a case of new jewelry which was standing 
on top of the safe and $1,400 which was 
tucked away in a drawer. 

After the bandits had placed all their 
hooty in the suitcase which they supposedly 
went into the store to buy, the two guarding 
their victims threatened them with death if 
they made an outcry for several minutes 
and then walked out of the front door. The 
five entered an automobile standing around 
the corner from the store and disappeared 
before an alarm was given. 

The attempted hold-up at the Knapp 
jewelry store took place about 2 o’clock 
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last Thursday afternoon. Shortly before thie 
attempt was made, the two men who were 
later caught, came into the store and brought 
in a signet ring to be re-sized, stating they 
would return later. 

At 2 p. M. on the same day the men came 
back and after making inquiry about their 
ring, attacked the jeweler. Mr. Knapp 
fought back, but was severely beaten over 
the head with a piece of gas-pipe. Despite 
his wounds, from which blood was flowing 
freely, the jeweler continued to fight back 
and the bandits apparently became frightened 
and started to run from the store. 

One man ran south on Bond St., while 
the other was finally compelled to drag Mr. 
Knapp to the sidewalk before he could break 
away and run. A pedestrian chased the sec- 
ond man as far as Pacific and Nevins Sts., 
where he was caught by Officer Louis 
Woessner. 


At the police station the prisoner gave 
his name as Frank Montio, and claimed to 
live at 284 Court St. He is a chauffeur by 
occupation. According to the police the 
prisoner gave them the name of his “pal” 
and at 7 o’clock on Thursday evening De- 
tective Banno went to 455 Pacific St., where 
he took Angelo Corpollongo out of bed. 
Both men were taken before Mr. Knapp, 
who identified them as his assailants. The 
prisoners were later arraigned and are now 
being held under bail. 

Mr. Knapp is reported to be improving 
but is still in a dangerous condition. 








A mystery which went unsolved for three 
days and which gained a great deal of news- 
paper publicity, was cleared up in 30 minutes 
last week by Captain “Matt” Stratton, of 
the Jewelers Co-operative Bureau, New 
York. The mystery involved the sending 
by some mysterious person of two 
bracelets valued at $1,000 each to Miss 
Louise Haskell, daughter of Judge Haskell, 
of Kings County, and another to her cousin, 
Miss Grace Haskell, who is the daughter of 
Robert H. Haskell, Brooklyn, N. Y., attor- 
ney. The bracelets were delivered at the homes 
of these young women early last week and 
did not bear the name of the sender. The 
fathers of both girls were somewhat baffled 
to know who had sent the jewelry and im- 
mediately called in the police. The case was 
assigned to a detective who worked for three 
days without reaching a solution. The de- 
tective finally remembered he had listened to 
an address only a few wecks before, deliv- 
ered before the Detective Training School 
by Captain “Matt” Stratton, on the subject 
of identification of jewelry by scratch and 
other marks. Captain Stratton was imme- 
diately communicated with, and in 30 min- 
utes located the maker of the bracelets and 
the retailer who had sold them to the mys- 
terious donor. It was then an easy matter 
for the detective to establish the identity of 
the purchaser and the case was cleared up 
without any further loss of time. In a letter 
sent to Police Commissioner Enright, the 
work of the detective was highly commended, 
but no mention was made of Captain Strat- 
ton’s part in clearing up this case. It is felt 
that it was really through the efforts of Cap- 
tain Stratton that this mystery was solved 
and that some of the credit for solving it 
should go to Mr. Stratton. 
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Convention of State Retailers Association Proves to Be One of the Most Suc- 
cessful and Enthusiastic in Its History—New Officers Elected—Propo- 
sition to Join Texas and Louisiana in Tri-State Convention 
Voted Down 














Arpmore, Okla., April 24.—One of the 
most successful conventions yet held by the 
Oklahoma Retail Jewelers’ Association was 
conducted in Ardmore on April 20 and 21. 
The enthusiasm displayed at the session is 
regarded by officials of the organization as 
the start of a campaign which will lead to 
a strengthening of the association and will 
make it one of the most formidable bodies of 
its kind in the country. 

Many important matters were discussed 
during the meeting relative to policies and 
actions of the group and extensive plans 
were formulated for the ensuing year. 





FRANK WADE, PRESIDENT 


Newly elected officers who will guide the 
association during the next twelve months 
include: Frank Ward, of Anadarko, presi- 
dent; George W. Ousley, of Chickasha, first 
vice-president; Carol R. RounTree, of 
Shawnee, second vice-president; and George 
R. Holmes, of Hennessey,  secretary- 
treasurer. 

Among members of the organization 
present, in addition to those named above, 
were: Dave Strasmick, Ardmore, retiring 
president; H. H. Hawley, Pauls Valley; 
John Smith, Pauls Valley; H. Rasmussen, 
of Coalgate; W. I. Davis, Wewoka; W. E. 
Brill, of the Elgin National Watch Co.; 
C. C. Whiting, of the Whiting & Davis Co.; 
Phil Sheridan, of Swartchild & Co.; Joe 
Mazer, of New York, former president and 
founder of the association, and others. 

The matter of affiliation with the Louisiana 
and Texas associations was discussed and 
the members of the Oklahoma association 
decided against it, the opinion of the 
majority being that an absence of from five 
to ten days from their places of business, 
necessary to attend a tri-State convention, 
would be too long. 


It was decided during the business session 
that the installment plan was favorable, as 
compared with selling on a cash _ basis, 
inasmuch as it increased the turnover and 
enabled the jeweler to get a better margin 
for his stock and at the same time sell to 
a class of people who could afford to pay 
out of income rather than capital. The in- 
stallment business, it was brought out, has 
taught the jeweler the road towards reaching 
Mr. Average Man, and in reaching the 
average buyer to efficiently act as the able 
representatives of jewelry crafts, to the end 
of merchandising with the least appreciable 
amount of effort and money. 

The relationship of the jeweler to the 
banker was explained in a very compre- 
hensive manner by Olin Wolverton, banker, 
of Ardmore, who addressed the members of 
the association. He urged the jewelers to 
lay their cards on the table, and to tell the 
banker their true situations in order that the 
banker might adequately solve their prob- 
lems. He declared that the banker’s interest 
in the jeweler was mutual and that any 
business service given to the jeweler, de- 
pended on three chief factors. First, on the 
ability of the jeweler to be a good merchant; 
second, the jeweler must be honest, upright 
and progressive; and third, the jeweler, to 
be a good banking risk, must keep within 
his means and expand his business only after 
a careful study of whether such an expan- 
sion would be permanently profitable. 
Mr. Wolverton further urged the jewelers 
to establish banking connections with banks 
now, and continue them so that the bank 
will have a proper understanding of 
jeweler’s affairs and will most likely be more 
than willing to help when a real crisis 
comes. 

Phil Sheridan, with Swartchild & Co., 
Chicago, discussed the repair department. He 
urged the jewelers to have a more complete 
system for housing their material stock and 
to frequently order materials which would 
move out fast. He emphasized the necessity 
of jewelers making a profit on their repair 
departments. If they could not conduct these 
departments profitably, he said, they would 
be far better off to discontinue their repair 
departments and devote that energy and 
space to selling of jewelry. 

The repair department, Sheridan said, can 
make a business or break a business through 
its treatment, given repairs small or large. 

Past President Joe Mazer spoke on the 
necessity of co-operation among Oklahoma 
jewelers. “You get out of anything what 
you put into it,” he said, in starting his 
address. He urged the Oklahoma jewelers 
to give more time to association matters and 
to the general study of the business through- 
out the next year to make a greater success 
than ever before. He emphasized the fact 
that the jeweler must wake up and face the 
fact that he is slipping and slipping fast. 
The association to succeed, he said, must 
have new members and he urged every 
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jeweler present to act as a committee of om 
to get those not members in their respectiy 
cities to join. Along this line, he said 
such co-operation would be one of the sureg 
means of eliminating competition among 
local jewelers, because the jewelers did no 
understand each other and did not understan4 
the individual problems of fellow jewelers 
for which reason they could not be reason. 
ably expected to co-operate with their fellow 
jewelers. 

W. E. Brill, of the Elgin National Watch 
Co., told the association members of a new 
material system being placed on the market 
through the service department of his con. 
cern. 

The jewelers here were all of the opinion 
that it was more profitable to carry a very 
limited stock and miss sales, rather than to 
carry a heavy stock and increase the over. 
head and other expenses. 

The National Jewelers Publicity Associa. 
tion was given the recommendation of the 
Oklahoma body and endorsed as a favorable 
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project to the members of the association 
of this State. 

Officials of the Oklahoma association ex- 
pressed regret for the absence of Charles P. 
Woodbury, regional vice-president of the 
A. N. R. J. A., who was unable to attend. 
Mr. Woodbury was scheduled to deliver a0 
address on “The National Association and 
Its Relation to the Oklahoma Jeweler.” 

Entertainment during the convention was 
provided by leaders of Ardmore’s musical 
and civic life, in addition to a banquet and 
dance which was held on the night of April 
20. Musical and other features were inter- 
spersed throughout the two-day session, and 
auto tours of the oil fields near Ardmore 
and other points of interest kept the mem- 
bers in pleasant occupancy when not 
business session. 

A feature of the convention was a mesh- 
bag display by the Whiting & Davis Co. 
charge of C. C. Whiting. Several hundred 
types of gold and silver bags were show!, 
in addition to a gown made entirely of mes 
bag materials, and valued at $4,500, which 
was worn by a model here. The entire 
hibit was estimated as worth about $40,000, 
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according to informatidn by Mr. Whiting. 

President Dave Strasmick, in his annual 
address, spoke of the lack of co-operation 
of a large number of Oklahoma jewelers 
with the association, and mentioned that less 
than 10 per cent of the jewelers of the 
State were enrolled. The State and national 
associations and National Jewelers’ Publicity 
Association, he said, are big sources of help 
to the retail jeweler, but “we can’t take all 
and give nothing; we must be members of 
all three associations and co-operate with 
them in every way we can and be of any 
assistance possible in working for the wel- 
fare of the jewelry trade.” 

President Strasmick announced that the 
National Sterling Silverware Manufacturers’ 
Association would stage “Sterling Silver 
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Week” over the entire country May 23 to 
30, and urged the members of the Oklahoma 
group to co-operate. “It is indeed gratifying 
to know that we are getting closer co-opera- 
tion with the manufacturer and _ whole- 
salers,” he said. 

_Mr. Strasmick urged continuance of the 
fight for the elimination of taxes that the 
jewelers are still paying and which he stated 
are very unjust. Reduction already re- 
ceived in taxes, he stated, have undoubtedly 
saved many jewelers hundreds of dollars. 
The fight should be continued, he said, until 
the jewelers are given complete relief, and 
if called upon to write to senators and con 
gressmen, they should not fail to do so. 

In speaking of the $3,000,000 drive being 
put on in the publicity campaign, Strasmick 
urged members of the association to aid in 
every manner possible. “The trouble with 
most of us is,” he said, “that we leave it 
'o a few to donate and do all of the work, 
while the rest of us look on without making 
the least effort to give support in any way.” 

Mr. Strasmick also spoke of the plan of 
the Sterling Silver Manufacturers’ Asso- 
ciation to make a few patterns and thus 
eliminate the troubles of the jeweler in 
being burdened with a stock of too many 
designs coming out annually. He also men- 
toned the great’ benefits derived from 
affiliation with the National Mutual Fire 
Insurance Co, 
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How the Program Was Carried Out 
THE FIRST DAY 

The convention was called to order Mon- 
day by President Strasmick at 11:30 a. M. 
Invocation was pronounced by Rev. R. L. 
Davidson, pastor of the Broadway Baptist 
Church of Ardmore, Joe Mazer, of New 
York, supplemented the invocation and com- 
plimented Dr. Davidson on the contents of 
the prayer which he had offered and the 
beautiful manner in which it was delivered. 

Judge R. A. Hefner, mayor of Ardmore, 
followed with an address of welcome, in 
which he stressed the desire of the citizens 
that the delegates to the convention carry 
away with them pleasant thoughts of the 
city as it actually existed, rather than 
the erroneous impressions which have been 
conveyed by the press in that it has been 
pictured as an “outlaw” community. The 
mayor called attention to the fact that Ard- 
more is the home of manufacturers of 47 
various commodities. Also, that it boasts of 
the greatest Sunday school record in Okla- 
homa. 

Joe Mazer responded to the address of 
welcome, on behalf of the convention, and 
expressed their appreciation for the hos- 
pitality which was being extended to them. 

President Strasmick extended an invita- 
tion to Mayor Hefner and Dr. Davidson to 
attend the banquet and dance which was held 
at the Hotel Ardmore on the night of April 
20, which was accepted by both guests. 
The mayor’s acceptance bore with it the 
stipulation that he would not be called upon 
to speak, whereupon W. E. Brill objected, 
putting more humor in the session, 

The business session started with the read- 
ing of the minutes of the 1924 meeting, 
which were approved. 

The program was altered, due to the 
small attendance at the opening session, and 
following the reading of the minutes, a peppy 
sing-song was enjoyed, with Mr, Mazer as 
the leader. 

The session was then adjourned for lunch 
at the hotel dining room, where a local 
orchestra provided symphony as an accom- 
paniment to the soup and eats. 

The luncheon was followed with a parade 
through the leading business establishments 
of Ardmore, with a gorgeous gown, made 
of silver and gold mesh, the work of the 
Whiting & Davis Co., as the feature of 
the pageant. The value of the gown is 
placed at $4,500. 


MONDAY AFTERNOON 


The afternoon session was opened with an 
address of welcome by President Strasmick. 
He expressed regret at the small attendance 
at the convention, but attributed it to the 
fact that the Oklahoma Optometrists were 
in session at Oklahoma City at the same 
time, as were also the Louisiana and Texas 
jewelers. Due to the importance of some 
matters coming up at the optometrists meet, 
he said, many jeweler-optometrists, who 
otherwise would have been present at Ard- 
more, were at Oklahoma City. 

Convention committees were appointed, 
and included: Resolution, W. E. Brill and 
Joe Mazer; auditing, George Holmes and 
H. H. Hawley; and nominating, Joe Mazer 
and J. W. Ousley. 


On motion of George Holmes, it was. 


unanimously voted that President Strasmick 
be accorded the thanks of the association for 
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his conscientious and earnest work for the} 
organization during his term of office, and 
it was further moved he be thanked for his: 
excellent work during the convention. Mr. 
Mazer delivered both votes of thanks, 

G. E. Mathews, of the Pinkerton Detective’ 
Agency, gave a brief outline of work of the: 
Jewelers Security Alliance in connection. 
with the detection, prevention, and prosecu- 
tion of jewelry theft, going into detail re- 
garding methods along these lines. Presi- 
dent Strasmick endorsed the work, stating 
that while other stores had been robbed. and 
broken into, his business establishment here 
had never been molested and he was inclined 
to believe that it was due to his insurance 
sign on the door. Other similar cases were 
mentioned. 











PRESIDENT JOSEPH MAZER 


FORMER 


George Holmes conducted the question 
box until the close of the session. 


THE SECOND DAY 


In opening the second day of the conven- 
tion, Tuesday morning, President Strasmick 
expressed his appreciation before the con- 
vention for the good will and enthusiasm 
which had been displayed on the preceding 
day, both during the business session and 
the banquet and dance which had followed. 
He urged the necessity of seriously and in- 
telligently considering the business details of 
the meeting. 

E. K. Van Eman, of the Rand Co., spoke 
on the card record system of keeping stock 
tabulated, and explained in detail the advan- 
tages of his system, comparing it with 
others. 

Olin Wolverton, Ardmore banker, fol- 
lowed Van Eman, with the talk on the re- 
lationship between the banker and jeweler, 
before mentioned. In appreciation of his re- 
marks, the delegates presented Mr. Wolver- 
ton with a stick pin. 

The morning session was adjourned for 
luncheon, following Wolverton’s address. 


TUESDAY AFTERNOON 


Phil Sheridan opened the afternoon period 
with a talk on the “Repair Department,” 
and in detail showed how the expense of 
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Arpmore, Okla., April 24.—One of the 
most successful conventions yet held by the 
Oklahoma Retail Jewelers’ Association was 
conducted in Ardmore on April 20 and 21. 
The enthusiasm displayed at the session is 
regarded by officials of the organization as 
the start ef a campaign which will lead to 
a strengthening of the association and will 
make it one of the most formidable bodies of 
its kind in the country. 

Many important matters were discussed 
during the meeting relative to policies and 
actions of the group and extensive plans 
were formulated for the ensuing year. 





FRANK WADE, PRESIDENT 


Newly elected officers who will guide the 
association during the next twelve months 
include: Frank Ward, of Anadarko, presi- 
dent; George W. Ousley, of Chickasha, first 
vice-president; Carol R. RounTree, of 
Shawnee, second vice-president; and George 
R. Holmes, of Hennessey,  secretary- 
treasurer. 

Among members of the organization 
present, in addition to those named above, 
were: Dave Strasmick, Ardmore, retiring 
president; H. H. Hawley, Pauls Valley; 
John Smith, Pauls Valley; H. Rasmussen, 
of Coalgate; W. I. Davis, Wewoka; W. E. 
Brill, of the Elgin National Watch Co.; 
C. C. Whiting, of the Whiting & Davis Co.; 
Phil Sheridan, of Swartchild & Co.; Joe 
Mazer, of New York, former president and 
founder of the association, and others. 

The matter of affiliation with the Louisiana 
and Texas associations was discussed and 
the members of the Oklahoma association 
decided against it, the opinion of the 
majority being that an absence of from five 
to ten days from their places of business, 
necessary to attend a tri-State convention, 
would be too long. 


It was decided during the business session 
that the installment plan was favorable, as 
compared with selling on a cash _ basis, 
inasmuch as it increased the turnover and 
enabled the jeweler to get a better margin 
for his stock and at the same time sell to 
a class of people who could afford to pay 
out of income rather than capital. The in- 
stallment business, it was brought out, has 
taught the jeweler the road towards reaching 
Mr. Average Man, and in reaching the 
average buyer to efficiently act as the able 
representatives of jewelry crafts, to the end 
of merchandising with the least appreciable 
amount of effort and money. 

The relationship of the jeweler to the 
banker was explained in a very compre- 
hensive manner by Olin Wolverton, banker, 
of Ardmore, who addressed the members of 
the association. He urged the jewelers to 
lay their cards on the table, and to tell the 
banker their true situations in order that the 
banker might adequately solve their prob- 
lems. He declared that the banker’s interest 
in the jeweler was mutual and that any 
business service given to the jeweler, de- 
pended on three chief factors. First, on the 
ability of the jeweler to be a good merchant; 
second, the jeweler must be honest, upright 
and progressive; and third, the jeweler, to 
be a good banking risk, must keep within 
his means and expand his business only after 
a careful study of whether such an expan- 
sion would be _ permanently profitable. 
Mr. Wolverton further urged the jewelers 
to establish banking connections with banks 
now, and continue them so that the bank 
will have a proper understanding of 
jeweler’s affairs and will most likely be more 
than willing to help when a real crisis 
comes. 

Phil Sheridan, with Swartchild & Co., 
Chicago, discussed the repair department. He 
urged the jewelers to have a more complete 
system for housing their material stock and 
to frequently order materials which would 
move out fast. He emphasized the necessity 
of jewelers making a profit on their repair 
departments. If they could not conduct these 
departments profitably, he said, they would 
be far better off to discontinue their repair 
departments and devote that energy and 
space to selling of jewelry. 

The repair department, Sheridan said, can 
make a business or break a business through 
its treatment, given repairs small or large. 

Past President Joe Mazer spoke on the 
necessity of co-operation among Oklahoma 
jewelers. “You get out of anything what 
you put into it,” he said, in starting his 
address. He urged the Oklahoma jewelers 
to give more time to association matters and 
to the general study of the business through- 
out the next year to make a greater success 
than ever before. He emphasized the fact 
that the jeweler must wake up and face the 
fact that he is slipping and slipping fast. 
The association to succeed, he said, must 
have new members and he urged every 
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jeweler present to act as a committee of omg 
to get those not members in their respectiye 
cities to join. Along this line, he said 
such co-operation would be one of the sures 
means of eliminating competition a 
local jewelers, because the jewelers did no 
understand each other and did not understand 
the individual problems of fellow jewelers, 
for which reason they could not be reasop. 
ably expected to co-operate with their fellow 
jewelers. 

W. E. Brill, of the Elgin National Watch 
Co., told the association members of a new 
material system being placed on the market 
through the service department of his con. 
cern. 

The jewelers here were all of the opinion 
that it was more profitable to carry a very 
limited stock and miss sales, rather than to 
carry a heavy stock and increase the over. 
head and other expenses. 

The National Jewelers Publicity Associa. 
tion was given the recommendation of the 
Oklahoma body and endorsed as a favorable 
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project to the members of the association 
of this State. 

Officials of the Oklahoma association ex- 
pressed regret for the absence of Charles P. 
Woodbury, regional vice-president of the 
A. N. R. J. A., who was unable to attend. 
Mr. Woodbury was scheduled to deliver a0 
address on “The National Association and 
Its Relation to the Oklahoma Jeweler.” 

Entertainment during the convention was 
provided by leaders of Ardmore’s musical 
and civic life, in addition to a banquet and 
dance which was held on the night of April 
20. Musical and other features were inter- 
spersed throughout the two-day session, and 
auto tours of the oil fields near Ardmore 
and other points of interest kept the mem- 
bers in pleasant occupancy when not 
business session. 

A feature of the convention was a mesh- 
bag display by the Whiting & Davis Co. ™ 
charge of C. C. Whiting. Several hundred 
types of gold and silver bags were show!, 
in addition to a gown made entirely of me 
bag materials, and valued at $4,500, which 
was worn by a model here. The entire ¢* 
hibit was estimated as worth about $40,0W, 
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according to informatidn by Mr. Whiting. 

President Dave Strasmick, in his annual 
address, spoke of the lack of co-operation 
of a large number of Oklahoma jewelers 
with the association, and mentioned that less 
than 10 per cent of the jewelers of the 
State were enrolled. The State and national 
associations and National Jewelers’ Publicity 
Association, he said, are big sources of help 
to the retail jeweler, but “we can’t take all 
and give nothing; we must be members of 
all three associations and co-operate with 
them in every way we can and be of any 
assistance possible in working for the wel- 
fare of the jewelry trade.” 

President Strasmick announced that the 
National Sterling Silverware Manufacturers’ 
Association would stage ‘Sterling Silver 
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Week” over the entire country May 23 to 
30, and urged the members of the Oklahoma 
group to co-operate. “It is indeed gratifying 
to know that we are getting closer co-opera- 
tion with the manufacturer and whole- 
salers,” he said. 

_Mr. Strasmick urged continuance of the 
fight for the elimination of taxes that the 
jewelers are still paying and which he stated 
are very unjust. Reduction already re- 
ceived in taxes, he stated, have undoubtedly 
saved many jewelers hundreds of dollars. 
The fight should be continued, he said, until 
the jewelers are given complete relief, and 
if called upon to write to senators and con- 
gressmen, they should not fail to do so. 

In speaking of the $3,000,000 drive being 
put on in the publicity campaign, Strasmick 
urged members of the association to aid in 
every manner possible. “The trouble with 
most of us is,” he said, “that we leave it 
'o a few to donate and do all of the work, 
while the rest of us look on without making 
the least effort to give support in any way.” 

Mr. Strasmick also spoke of the plan of 
the Sterling Silver Manufacturers’ Asso- 
Cation to make a few patterns and thus 
climinate the troubles of the jeweler in 
eing burdened with a stock of too many 
designs coming out annually. He also men- 
Uoned the great’ benefits derived from 
affiliation with the National Mutual Fire 
Insurance Co, 


THE JEWELERS’ 


CIRCULAR 


How the Program Was Carried Out 
THE FIRST DAY 

The convention was called to order Mon- 
day by President Strasmick at 11:30 a. M. 
Invocation was pronounced by Rev. R. L. 
Davidson, pastor of the Broadway Baptist 
Church of Ardmore. Joe Mazer, of New 
York, supplemented the invocation and com- 
plimented Dr. Davidson on the contents of 
the prayer which he had offered and the 
beautiful manner in which it was delivered. 

Judge R. A. Hefner, mayor of Ardmore, 
followed with an address of welcome, in 
which he stressed the desire of the citizens 
that the delegates to the convention carry 
away with them pleasant thoughts of the 
city as it actually existed, rather than 
the erroneous impressions which have been 
conveyed by the press in that it has been 
pictured as an “outlaw” community. The 
mayor called attention to the fact that Ard- 
more is the home of manufacturers of 47 
various commodities. Also, that it boasts of 
the greatest Sunday school record in Okla- 
homa. 

Joe Mazer responded to the address of 
welcome, on behalf of the convention, and 
expressed their appreciation for the hos- 
pitality which was being extended to them. 

President Strasmick extended an invita- 
tion to Mayor Hefner and Dr. Davidson to 
attend the banquet and dance which was held 
at the Hotel Ardmore on the night of April 
20, which was accepted by both guests. 
The mayor’s acceptance bore with it the 
stipulation that he would not be called upon 
to speak, whereupon W. E. Brill objected, 
putting more humor in the session, 

The business session started with the read- 
ing of the minutes of the 1924 meeting, 
which were approved. 

The program was altered, due to the 
small attendance at the opening session, and 
following the reading of the minutes, a peppy 
sing-song was enjoyed, with Mr, Mazer as 
the leader. 

The session was then adjourned for lunch 
at the hotel dining room, where a_ local 
orchestra provided symphony as an accom- 
paniment to the soup and eats. 

The luncheon was followed with a parade 
through the leading business establishments 
of Ardmore, with a gorgeous gown, made 
of silver and gold mesh, the work of the 
Whiting & Davis Co., as the feature of 
the pageant. The value of the gown is 
placed at $4,500. 


MONDAY AFTERNOON 


The afternoon session was opened with an 
address of welcome by President Strasmick. 
He expressed regret at the small attendance 
at the convention, but attributed it to the 
fact that the Oklahoma Optometrists were 
in session at Oklahoma City at the same 
time, as were also the Louisiana and Texas 
jewelers. Due to the importance of some 
matters coming up at the optometrists meet, 
he said, many jeweler-optometrists, who 
otherwise would have been present at Ard- 
more, were at Oklahoma City. 

Convention committees were appointed, 
and included: Resolution, W. E. Brill and 
Joe Mazer; auditing, George Holmes and 
H. H. Hawley; and nominating, Joe Mazer 
and J. W. Ousley. 


On motion of George Holmes, it was. 


unanimously voted that President Strasmick 
be accorded the thanks of the association for 
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his conscientious and earnest work for the; 
organization during his term of office, and 
it was further moved he be thanked for his 
excellent work during the convention. Mr. 
Mazer delivered both votes of thanks. 

G. E. Mathews, of the Pinkerton Detective 
Agency, gave a brief outline of work of the: 
Jewelers Security Alliance in connection 
with the detection, prevention, and prosecu- 
tion of jewelry theft, going into detail re- 
garding methods along these lines. Presi- 
dent Strasmick endorsed the work, stating 
that while other stores had been robbed. and 
broken into, his business establishment here 
had never been molested and he was inclined 
to believe that it was due to his insurance 
sign on the door. Other similar cases were 
mentioned. 











PRESIDENT JOSEPH MAZER 


FORMER 


George Holmes conducted the question 
box until the close of the session, 


THE SECOND DAY 

In opening the second day of the conven- 
tion, Tuesday morning, President Strasmick 
expressed his appreciation before the con- 
vention for the good will and enthusiasm 
which had been displayed on the preceding 
day, both during the business session and 
the banquet and dance which had followed. 
He urged the necessity of seriously and in- 
telligently considering the business details of 
the meeting. 

E. K. Van Eman, of the Rand Co., spoke 
on the card record system of keeping stock 
tabulated, and explained in detail the advan- 
tages of his system, comparing it with 
others. 

Olin Wolverton, Ardmore banker, fol- 
lowed Van Eman, with the talk on the re- 
lationship between the banker and jeweler, 
before mentioned. In appreciation of his re- 
marks, the delegates presented Mr. Wolver- 
ton with a stick pin. 

The morning session was adjourned for 
luncheon, following Wolverton’s address. 


TUESDAY AFTERNOON 


Phil Sheridan opened the afternoon period 
with a talk on the “Repair Department,” 
and in detail showed how the expense of 
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SURVEY made in the trade last week 

indicates that May 1 of this year, will 
see a slight decrease in the number of re- 
movals of firms in the industry as compared 
with 1924. While many concerns are finding 
new quarters in different sections of the city, 
the uptown movement still continues and 
from figures compiled it is shown that ap- 
proximately 25 per cent of the removals were 
- from downtown to the new buildings con- 
structed especially for the jewelry trade on 
W. 47th and W. 48th Sts. Some real estate 
interests are apparently of the opinion that 
in time many more jewelers will be uptown, 
and in view of this opinion building 
operations are planned. This week one 
concern announced it would build a new 18- 
story building on 48th St., just west of 
Fifth Ave., for the exclusive use of jewelers. 
Exponents of the uptown movement found a 
great deal of satisfaction and attached con- 
siderable significance to the announcement 
made several weeks ago by the National 
Jewelers Board of Trade that it would move 
its offices from Maiden Lane to one of the 
new buildings on W. 48th St. This, many 
of the uptown people believe will bring 
others to the new uptown section. The 
following is a list of concerns which have 


moved to new quarters or expect to be lo- 
cated at new addresses after May 1: 


A 


Abraham Bros., mounting manufacturers, from 
15 John St. to 315 Fifth Ave. 

Abraham & Koman, importers of diamonds, from 
68 Nassau St. to 22 W. 48th St. 

Ackerman, Bernard, optician, from 917 Freeman 
St. to 1297 Wilkins Ave. 

Adler & Heine, ring makers, from 12 John St. to 
22 W. 48th St. 

Ansonia Clock Co., executive offices from 99 John 
St. to Seventh Ave. and 12th St., Brooklyn, N. Y. 
Will retain its sales department and show rooms at 
99 John St. 

Asiatic Art Jewelry Co., manufacturers and im- 
porters of hand made jewelry, from 12 John St. to 
22 W. 48th St. 


B 


Baltic Amber Co., from 30 W. 39th St. to 105 
W. 40th St. 

Berger, Aaron, retail jeweler, from 1068 Third 
Ave. to 1044 Third Ave. 

Bergman, Max, retail jeweler, from 727 Columbus 
Ave. to 2296% Broadway. 

Block, John W., jewelry manufacturer, from 9 
Maiden Lane to 22 W. 48th St. 

Boyajian Bros., wholesale dealers in antique 
jewelry, from 3A Maiden Lane to 48 W. 47th St. 

Bram & Sons, D., importers of imitation stones, 
from 93 Nassau St. to 128 W. 31st St. 

Braxmer Co., C. G., manufacturers of badges and 
medals, from 10 Maiden Lane to 242 W. 55th St. 

Briggs, D. F., Co., from 180 Broadway to 9 
Maiden Lane. 

Bruml Co., Henry, dealer in silver plated ware, 
from 193 William St. to 42 Warren St. 

Bryant & Co., Inc., M. B., makers of rings, from 
15 Maiden Lane to 136 W. 52nd St. 


Cc 


Casse & Co., Inc., Alfred J., manufacturers of 
diamond vanity cases and platinum jewelry novel- 
ties, frem 33 W. 46th St. to 126 W. 46th St. 

Ciner Mfg. Co., manufacturer of diamond mount- 
ings, from 45 Lispenard St. to 36 W. 47th St. 
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Cohen & Sons Corp., A., dealers in silverware, 
clocks, ivory and novelties, from 59 Canal St. to 
584 Broadway. 

D 

D. & B. Import Co., watch chains, from 162 W. 
34th St. to 1 W. 47th St. 

Dattelbaum & Friedman, makers of rings and 
mountings, from 15 John St. to 1 W. 47th St. 

Davidson, David, wholesale dealer in diamonds, 
from 40 John St. to 1 W. 47th St. 

Delahay & Astor, importers of diamonds and 
dealers in rough diamonds, from 21 Maiden Lane 
to 2 John St. 

Deman Chain Mfg. Co., manufacturers of plat- 
inum and gold chains, from 162 W. 34th St. to 1 
W. 47th St. 

D’Ippoliti, Julius, repairer, from 660 Crescent 
Ave. to 663 Crescent Ave. 

Dreher & Sons, H. O., importers and cutters, 
from 62 W. 45th St. to 22 W. 48th St. 


E 


England, Klein & Levy, Inc., manufacturers of 
rings and mountings, from 161 Maiden Lane to 242 
W. 55th St. 

Ernst, Inc., Milton L., importers and cutters of 
diamonds, from 170 Broadway to 22 W. 48th St. 


F 


Fiegel, B., dealer in diamonds, from 36 W. 47th 
St. to 136 E. 36th St. 

Fogel & Co., R. R., manufacturers and exporters 
cf jewelry, from 173 Broadway to 1200 Broadway. 

Frankelthal, H., wholesale dealer in diamonds, 
jewelry and watches, from 57 Walker St. to 1576 
Broadway. 

Frederic’s, dealer in pearls and jewelry, from 
45th St. and Fifth Ave. to 559 Fifth Ave. 

Frey, Nathan, retail jeweler, from 734 Eighth 
Ave, to 796 Eighth Ave. 

Fried & Bank, wholesalers in diamonds, from 93 
Nassau St. to 170 Broadway. 

Friedmann’s Diamond Trading Co., F., wholesale 
diamond dealers, from 67 Nassau St. to 576 Fifth 
Ave. 

Froehlich Co., William, dealers in jewelry, from 
170 Broadway to 22 W. 48th St. 


G 


G. & G. Watch Co., importers of Swiss watches, 
from 15 W. 36th St. to 1431 Broadway. 

Geffen Bros., retailers, from 1055 
Boulevard to 1028 FE. 163rd St. 

Ginsburg, Kalman, wholesale dealer in imitation 
stones, from 9 Eldridge St. to 11 W. 25th St. 

Goldberg, Samuel, antique collector and designer 
of jewelry, from 65 Nassau St. to 22 W. 48th St. 

Gold Seal Jewelers, wholesalers in watches and 
jewelry, from 366 Fifth Ave. to 358 Fifth Ave. 

Goldsmith & Loopuit (successors to Adolph Gold- 
smith & Sons), importers of diamonds, from 68 
Nassau St. to 22 W. 48th St. 

Goodman & Sons, Henry, manufacturers of hair 
ornaments, from 38 W. 4th St. to 17 W. 17th St. 

Goudvis Bros., importers of diamonds, from 87 
Nassau St. to 22 W. 48th St. 

Graham, Henry, diamond dealer, from 105 W. 
40th St. to 22 W. 48th St. 

Granovsky, Morris, wholesale dealer in diamonds, 
from 33 E. Broadway to 66 E. Broadway. 

Greenbaum & Co., Milton S., dealers in diamonds, 
from 170 Broadway to 22 W. 48th St. 


Southern 


H 


Handy & Harman, refiners and dealers in precious 
metals, from 29-31 Gold St. to Fulton and Gold Sts. 

Helbein-Stone Co., Inc., dealers in jewelry, from 
93 Nassau St. to 22 W. 48th St. 

Hercules Chain Sales Corp., from 45 Lispenard 
St. to 1 Hunter St., Long Island City. 

Hicks’ Scns, Wm. S., makers of platinum, gold, 
silver and plated pencils, from 235 Greenwich St. 
to 83 Murray St. 
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Hyman Co., Nathan, wholesalers in precioys 
stones and lapidaries, from i47 Fulton St. to 36 
W. 47th St. 

I 

Ivers, Charles E., jewelry manufacturer, from 

1650 Broadway to 22 W. 48th St. 


J 


Jewelers’ Protective Union, from 15 Maiden Lane 
to 22 W. 48th St. 

Jewelers’ Safety Fund Society, from 15 Maiden 
Lane to 22 W. 48th St. 

Johnson Bros., manufacturing jewelers, from 109 
W. 21st St. to 36 W. 47th St. 


K 


K. K, Importing Co., dealers in watch crystals, 
from 94 Canal St. to 45 John St. 

K. & K. Watch Co., manufacturers of watch 
cases, from 12 John St. to 7 W. 42nd St. 

Kameras, Max, manufacturer of platinum and 
gold chains, from 66 Nassau St. to 200 Broadway, 

Kanigel, Norbert, retailer, from 39 Eighth Ave. 
to 65 Eighth Ave. 

Kann, Inc., M. B., wholesale dealer in watches, 
from 62 Nassau St. to 114 Trinity Place. 

Kappalman Co., installment jeweler, from 44 
Whitehall St. to 116 Broad St. 

Katz, Charles I., importer of diamonds, from 1457 
Broadway to 22 W. 48th St. 

Keller & Co., Charles, manufacturing jewelers, 
from 71 Nassau St. to 20 W. 47th St. 

Keller & Co., Inc., L. H., wholesale dealers in 
materials and jewelers’ tools, from 110 Fulton St. 
to 115 Fulton St. 

Klebanoff & Grossman, manufacturing jewelers, 
from 74 Lafayette St. to 96 Spring St. 

Klein & Son, G., dealers in religious articles, 
from 26 Park Place to 72 Park Place. 

Knopf & Co., Fusco, dealers in platinum jewelry, 
from 171 Broadway to 35 Maiden Lane. 

Koblentz, Julius, wholesale jeweler, 
Nassau St. to 87 Nassau St. 

Kroner, Hyman & Co., wholesalers in precious 
and semi-precious stones, from 51 Maiden Lane to 
68 Nassau. 


from 93 


L 


Lampl, Walter, manufacturer of gold and plat- 
inum chains, from 13 Maiden Lane to 20 W. 47th 
St. 

Leveridge, A. D., diamond importer, from 170 
Broadway to 22 W. 48th St. 

Levin, A., importer of diamonds, from 66 Nassau 
St. to 68 Nassau St. 

Lewkowitz, I., retailer, from 269 Sixth Ave. to 
315 Fifth Ave. 

Loch, C. Friedrich, jewelry importer, from 741 
West End Ave. te 35 Maiden Lane. 

Loeb & Bro., James J., importers of diamonds and 
precious stones, from 68 Nassau St. to 22 W. 48th 
St. 

Lokitz, M. D., dealer in diamonds and jewelry 
(formerly of Lokitz, Epstein & Rothenberg), from 
170 Broadway to 22 W. 48th St. 


M 


Malkin & Teaman, manufacturers of mountings, 
from 5 Cortlandt St. to 36 W. 47th St. 

Mann, M. H., formerly M. H. Mann & Co. 
diamond importer, from 170 Broadway to 2 W. 
46th St. 

Masin, Murry, wholesale dealer in watches, from 
3 Maiden Lane to 65 Nassau St. 

Maxenchs & Co., H., manufacturing jewelers, 
from 77 W. 44th St. te 36 W. 47th St. 

May & Bro., Inc., Lawrence C., silversmiths, from 
12 John St. to 20 W. 47th St. 

Mestel, Herman, manufacturing jeweler, from 113 
Delancey St. to 58 Chrystie St. 

Mozar & Co., Inc., manufacturers of jewelry 
boxes, from 25 Maiden Lane to 370 W. Broadway. 


N 


National Jewelers’ Board of Trade, from 15 
Maiden Lane to 22 W. 48th St. 

Newman, Inc., J. F., manufacturing jewelers, 
from 11 John St. to 18 John St. 

Nuchman, I., dealer in watches, from 18 Eldridge 
St. to 55 Chrystie St. 


oO 


Oppenheimer, Zach A., diamond importer, from 
68 Nassau St. to 22 W. 48th St. 


P 


Parseghian, Vahan, manufacturing jeweler, from 
75 W. 44th St. to 36 W. 47th St. 

Pattan, John, dealer in diamonds, from 105 W- 
40th St. to 22 W. 48th St. 
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Paye & Baker Mfg. Co., manufacturing jewelers, 
from 130 W. 42nd St. to 347 Fifth Ave. 

Pennacchia, Attilio, retail jeweler, from 2337 Ar- 
thur Ave. to 561 Morris Ave. ; 

Pitzele, Samuel, importer and cutter of diamonds, 
from 170 Broadway to 22 W. 48th St. 


R 


Reiman, William, dealer in gems, watches and 
‘ewelry, from 328 Fifth Ave. to 43d St. and Madi- 
son Ave., Biltmore Hotel. . ; 

Rifkin Bros., manufacturers of sterling silver- 
ware, from 180 Grand St. to 54 Bleecker St. 

Rippas, Henry J., importers of pearls and pre- 
cious stones, from 2 W. 47th St. to 1 W. 47th St. 

Rogoff & Garfunkel, manufacturers of rings, from 
29 Gold St. to 32 Fulton St. ; ; 

Russell, Lester, wholesale dealer in diamonds, 
from 15 Maiden Lane to 511 Fifth Ave. 

Ryan, George T., retailer, from 706 Eighth Ave. 
to 777 Eighth Ave. 

Ss 


Saril, Otto, importer of diamonds, from 170 
Broadway to 22 W. 48th St. 

Schanfein & Tamis, goldsmiths and manufacturers 
of gold, platinum and enameled novelties, from 71 
Nassau St. to 36 W. 47th St. ; 

Schenkein, E. N., wholesale dealer in diamonds, 
from 2 Maiden Lane to 22 W. 48th St. 

A. Schorr & Co., importers of precious stones 
and pearls, from 15 Maiden Lane to 22 W. 48th St. 

Schwartz, Edward P., wholesale dealer in precious 
stones, from 13 Maiden Lane to 9 E, 46th St. 

Selikofi & Schapiro, Inc., manufacturers of 
jewelry findings, from 55 Chrystie St. to 32 Fulton 


St. : 

Shafran & Mandel, manufacturers of white-gold 
rings and coin holders, from 141 Canal St. to 121 
Canal St. . : 

Shiman-Miller Mfg. Co., manufacturing jewelers, 
from 37 Maiden Lane to 15 Maiden Lane. 

Skolkin, David, dealer in diamonds, from 87 
Nassau St., to 2 W. 46th St. 

Smiles, Alfred, retailer, from 448 Madison Ave. 
to 597 Fifth Ave. 

Solis Watch Co., wholesale dealers in watches, 
from 154 Nassau St. to 1472 Broadway. 

Solomonoff, Solemon, retailer, from 2035 Bicad- 
way to 71 Nassau St. 

Steinglass, Inc., S., retail jeweler, from 105 Essex 
St. to 15 Eldridge St. 

Steinhardt & Bro., Inc., A., wholesalers in fancy 
goods and notions, from 860 Broadway to 1382 
Broadway. : 

Strauss Silver Co., Inc., manufacturers and im- 
porters of Dutch silver, from 334 Fifth Ave. to 315 
Fifth Ave. 

Sultan, Samuel, manufacturing jeweler, from 45 
Lispenard St. to 36 W. 47th St. 


T 


Tannenholz & Son, H., retailer, from 752 Lexing- 
ton Ave. to 788 Lexington Ave. 

Teltsch, Frank, wholesaler in diamonds, from 93 
Nassan St. to 1 W. 47th St. 

Thigpen, Stonewall A., retailer, from 3030 Third 
Ave. to 3415 Broadway. 

Tomchin & Levinson, Inc., manufacturers of 
jewelry, from 2 Maiden Lane to 21 Maiden Lane. 

Tropin, Harry, manufacturer of mountings, from 
2 W. 47th St. to 36 W. 47th St., and from 356 
Grand St. to 327 Grand St. 


U 


Untermyer, Robbins & Co., manufacturers of 
mounted rings, from 71 Nassau St. to 20 W. 47th 
St. 

U. S. Chain Co., manufacturer of watch chains, 
from 45 Lispenard St. to Long Island City. 


Vv 

VanGelder. Leon J., diamond dealer, from 87 
Nassau St. to 576 Fifth Ave. 

Victor, Frederick, from 1457 Brcadway to 22 
W. 48th St. 

Vinegar Bros., manufacturing silversmiths, from 
229 Grand St. to 161 Grand St. 

Vulean & Co., William, wholesale dealers in 
watches, from 71 Nassau St. to 2 John St. 


Ww 

Ward, William Everett, wholesale jeweler, from 
ti Maiden Lane to 170, Broadway. 

Weiss, Frederic M., importer of diamonds and 
Precious stones, from 6 Maiden Lane to 22 W. 
48th St. 

Weiss, Thomas A., gold and silver plater and 
silversmith, from 29 Gold St. to 36 W. 47th St. 

Weitze & Co., H., manufacturing silversmiths, 
from 26 W. 47th St. to 36 W. 47th St. 
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West, Bernard, manufacturer of jewelry, from 
171 Broadway to 215 W. 40th St. 

Wile Importing Co., importers of jewelry novel- 
ties, from 320 Fifth Ave. to 312 Fifth Ave. 

Wilrite Fountain Pen Corporation, from 1493 
Broadway to 312 Lafayette St. 

Wishnevsky, Inc., James, importers, cutters and 
setters of precious stones, from 132 Nassau St. to 
71 Nassau St. 

Wolkoff, Daniel, wholesaler in silver plated ware, 
from 21 Eldridge St. to 27 Eldridge St. 


Brooklyn 
A 


Amato, Alfonso, retailer, from 157 Rockaway 
Ave. to 219 Rockaway Ave. 


Cc 
Cypress Jewelry Shop, retailer, from 2993 Fulton 
St. to 2977 Fulton St. 
D 
DeGregory, Isidore, retailer, from 316 Central 
Ave. to 1008 Broadway. 
G 
Gold, Most & Fogel, gcldsmiths and makers of 
gold novelties, from 15 Myrtle Ave. to 33 W. 46th 
St., New York. 
H 
Healy, Henry, retailer, from 468 Fulton St, to 
552 Fulton St. 
w 
Winer, Louis, retailer, from 406 Fifth Ave. to 392 
Fifth Ave. 


Removals and Changes in the Chicago 
District 


Cuicaco, April 29.—Removals in the Chi- 
cago trade since Jan. 1 include the following: 


A 
Allen, M., & Co., manufacturers, from 411 to 1102 
Heyworth building. 
Arrow Jewelers, wholesalers, from 608 S. Dearborn 
St., to rcom 603, 5 N. Wabash Ave. 


B 

E. & J. Bass, Inc., manufacturers, from 702 to 
810 Columbus Memorial building. 

Blacker Bros., manufacturers, from 1514 to 1810 
North American building. 

Braude, Paul & Adolph, wholesalers, from 400 to 
505 Heyworth building. 

Brocks, Ed., representative, from 1102 to 1209 
Heywerth building. 

Bohl & Doberneck, manufacturers, from 7th to 6th 
loor, Goddard building. 


Cc 

Charmack, H., representative, from 702 to 810 
Columbus Memorial building. 

Clow, W. E., & Co., retailer, from 502 to 901 
Columbus Memorial building. 

Cohen, Mark, representative, from 1514 to 1810 
North American building. 

Cohn, Irving & Co., wholesale, from second to 
sixth floor of Mallers building. 


D 
Dellafield, J., wholesaler, from 120 §S. State St., 
to 39 $. State St. 
E 
Kisenstadt Mfg. Co., pen division, from 150 N. 
State St., to 29 E. Madison St. 


F 


Feldstein, Leo, Sons, manufacturers, from 5 S. 
Wabash Ave., to 7 W. Madison St. 

Forsinger, J. W., Cc., from third to seventh floor 
Columbus Memorial building. 

Fosser, Olaf, retaif, from 31 N. State St., to room 
1115, 32 N. State St. 

Foster, Theo. W., & Bro. Co., manufacturers, from 
901 to 1701 Heyworth building. 


G 
Goldsmith, Stern & Co., from 503 to 511 Columbus 
Memorial building. 
Gordon & Co., wholesalers, from 8 S. Dearborn St., 
to 159 N. State St. 


H 
Hirsch, Max, wholesaler, from 502 to 901 Colum- 
bus Memorial building. 
Holtz, Dave, wholesaler, from 5 S. Wabash Ave., 
to room 1514, 159 N. State St. 
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Horwitz, Mark, whelesaler, from.108 N, State St., 
to 7 W. Madison. St: 

Herbert Jewelry Co., retail, from 242 S. State St., 
to 52 W. Madison St. 


J 
Jewel Emblem Mfg. Co., manufacturers, from W. 
59th St., to 1500 W. 59th St. ; 


K 

Kalo Shop, The, manufacturers, from 416 S. Michi- 
gan Ave., to 152 E. Ontario St. 

Kistner, F. N., retail, from 703 to 1007 Columbus 
Memorial building. 

Kilgallon & Co., refiners, from 311 to 1308 Colum- 
bus Memorial building. 

Knights, C. H.—Thearle Co., wholesalers, from the 
third to the fifth floor Columbus Memorial 
building. 

Krause, A. E., & Cc., watchmakers, from 805 to 
1006, 37 S. Wabash Ave. 

L 

Lebolt & Co., retail, from State and Monroe Sts., 
and 

Lebolt & Co., pearl department, from 122 S. Michi- 
gan Ave., to 27 N. State St., and entire third 
floor of Columbus Memorial building. 

Lewitan, S., wholesale diamonds, from 7 W. Madi- 
son St., to 1501 29 E. Madison St. 

Lewy Bros. Co., retail, from State and Adam Sts., 
to Michigan Ave. and Jackson Boulevard. 
Lichtenstein, A. A., manufacturers, from 967 to 

1108, 7. W. Madison St. 

Litt Jewelry Co., retail, from 240 S. State St., to 
56 W. Washington St. 

Landers, Frary & Clark, cutlery and plated-ware, 
from 180 N. Wabash Ave., to 225 N. Wabash 
Ave. 

M 

Mann., Arthur M., engraver, from 7 W. Madison 
St., to 5 N. Wabash Ave. 

Hart Mfg. Co., manufacturers, from 6044 S, 
Halstead St., to 63rd and Harvard Aves. 
Martin, Albert, & Co., wholesale, from 600 to 400, 

123 W. Madison St.’ 

McCabe-Morris, manufacturers, from 190° N. State 
St., to 135 S. State St. 

Miller, Jos E., manufacturers, fom 1514 to 1810 
North American building. 

Mumford, C. A., & Co., wholesalers, from 502 to 
901 Columbus Memorial building. 


N 
Noel, Rud., wholesale diamonds, from 7th to 13th 
Columbus Memorial building. 


. Pp 
Park Bros. & Rogers, manufacturers,. from sixth 
fluor to 1305 Columbus Memorial building. 
Pence, Milton, retail, from 401 to 701 Heyworth 
building. 
R 
R. & S. Jewelry Co., manufacturers, from 5 S. 
Wabsh Ave., te 1210 North American building. 
Redeker, R. E., & Co., ring manufacturers, from 
64 W. Randolph St., to 1012 Reliance building. 
Rich, Elmer, retail, from 518 S. Michigan Ave., 
to 5 E. Washington. St. 
Rosencranz, B., watchmaker, from 907, 7 W. Madi- 
son St., to 1215A Kesner building. 
Rewbotham, Howard C., representative, from 401 to 
510 Heyworth building. 
koy Mfg. Co., jewelers’ display units, from 309 
River Si., to 22 W. Austin Ave. 


Ss 

Schrager, R. N., & Co., engravers, from 17 N. 
State St., to 177 N. State St. 

Schultz & Mark, leather goods, from 516 to 533 
Stewart building. 

Servue Mfg. Co., manufacturers, from 5 S. Wabash 
Ave., to 108 N. State St. 

Sinkler, The Co., wholesale, from 120 S. State St., 
to 220 S. State St. 

Spector, J., diamends, from 502 to 901 Columbus 
Memorial building. 

Stutti, Wm. M., watch and clock repairer, from 
507 to 510 7 W. Madison St. 


T 
Thomas, Adolph, retail, from 8716 to 8955 Com- 
mercial Ave. 
Thurston, L., representative, from sixth floor to 
1305 Columbus Memorial building. 
Trebing, G. Fred, wholesale, from fourth floor to 
310 Heyworth building. 


U 
U. S. Smelting Co., refiners, from 120 S. State 
St., to 39 S. State St. 
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Vv 
Voynow, E. B., diamonds, from 13th floor to 810 
Columbus Memorial building. 
WwW 


Wolf, A., & Co., retail, from North Clark St., to 
112 S. Dearborn St. 

Whiting & Davis, manufacturers, from Sth to 1305 
Colunibus Memorial building. 
Williams, L., representative, from 901 to 1701 

Heyworth building. 
Williams & Co., Inc., from 1102 to 1209 Hey- 


worth building. 
Wexler Bros., wholesaler, from 5 N. Wabash Ave., 


to 57 FE. Washington St. 


Z 


Zimmerman Bros., wholesaler, from 5 N. Wabash 
Ave., to 57 E. Washington St. 


New Offices and Businesses Since Jan. 1 
A 
Annex Jewelers’, manufacturers, 7 W. Madison &t. 


B 

Barrows, A. S., manufacturer, 7 W. Madison St. 

Berger & Schurbeck, retail, 1317 Milwaukee Ave. 
G 

Gerber, S., retail, 5 E. Lake St. 

Grimm, S. E., Engraving Co., 29 E. Madison St. 
I 

Interstate Sinelting & Refining Co., room 1304, 

N. Wabash Ave. 

K 

Krepky & Zalkin, retail, 1638 W. Chicago Ave. 


L 


Liberty Watch Case Co., manufacturers, 
Heyworth building. 

Lund, Fred, Watch & Jewel Shop, retail, 31 N. 
State St. 


1502A 


N 


Nerad, Frank, retail, Lawrence and Kedzie Aves. 
Nickell, J. H., & Sons, retail, Madison & Kedzie 
building. 
P 


Parkway Jewelers, retail, 2102 N. Clark St. 
Peacock-Albers, engravers, 1820 Republic building. 
Priban & Sickle, manufacturers, room 904, 27 E. 
Monroe St. 
S 


Spitzer, A. G., representative, 1502A Heyworth 
building. 

Stern, E., daimonds, 31 N. State St. 

State Lake Jewelers, retail, 188 N. State St. 


Stewart, Walter, 1944 E. 71st St. 
Vv 


Vogel, L., manufacturer, room 1136, 108 N. 


State St. 
WwW 


Westen, Chas., Co., retail, 4 S. Dearborn St. 








Market Prices for Silver Bars 


The following are the quotations for silver 
bars in London and New York as reported 


for the past week: 
Selling Price 
London U.S. Gov't NewYork 
Date Official Assay Bars Official 


April re 69 67 

April Sanbo 694 66% 
April Seba : ts 66% 
April 24 11... 687 6654 
April aa A 69 66% 
April hse 69% 66% 








The publicity department of the Gorham 
Mfg. Co. has just issued the second number 
of The Silver Tongue, the house organ of 
the firm. It is carefully edited, well printed, 
interestingly arranged and makes a very 
meritorious medium for dissemination of 
plant information among the employes. 
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Oklahoma Convention 
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operating this phase of the jewelry business 
might be reduced. He expressed the opinion 
that the repair department of any store was 
its one big asset, and was agreed with by 
those who heard him. 

W. E. Brill, of the Elgin National Watch 
Co., supplemented Sheridan’s remarks with 
facts and figures on how costs of the repair 
department might be reduced. He also ex- 
hibited a cabinet for the orderly, systematic 
handling of all Elgin watch parts. 

Carol RounTree, secretary-treasurer of 
the association, made his report. 

At the suggestion of President Strasmick, 
it was unanimously voted that accounts of 
the organization be so kept that at all times 
there could be no doubt as to the exact 
standing of the association, and further that 
all vouchers, receipts, etc., be made a part 
of the accounts and accounted for to the 
association as such. 

The nominating committee then named 
its selections for officers for the ensuing year 
and they were unanimously placed into office. 

Four resolutions were presented and 
adopted. They included: (1) a recommen- 
dation to the governor of Oklahoma that 
‘Frank Robertson, of Blackwell, be retained 
in office as a member of the Oklahoma op- 
tometric board, expressing confidence in his 
ability as such; (2) that the 20th annual 
convention of the Oklahoma Retail Jewelers’ 
Association and the Oklahoma State Op- 
tometrical Association be held jointly at 
Oklahoma City in 1926, deeming it advan- 
tageous for both organizations to do so, and 
making it possible through such united effort 
to improve and advance both bodies and in- 
crease attendance at both meetings; (3) that 
retiring president Dave Strasmick be ac- 
corded the “roundest cheer our lungs are 
able to produce,” evidence of our high regard 
for and esteem of him; and (4) that a vote 
of thanks be extended each and all of the 
citizens of Ardmore and others who con- 
tributed to the success of the convention. 

The convention voted to extend to the 
Whiting & Davis Co., through its representa- 
tive, C. C. Whiting, thanks for the many 
courtesies given by it during the meeting, 
particularly for the lovely display of mesh 
bags, and also for its presentation of one 
of the bags to Miss Ima Ammons, who 
assisted in the clerical work of the con- 
vention. 








A DISASTROUS FIRE 


Gainesville, Ga., Jeweler Loses Store and 
Stock in Conflagration Which Sweeps 
Away a Block 
ATLANTA, Ga., April 22—C. R. Hammond, 
prominent jeweler of Gainsville, Ga., lost his 
store and entire stock of jewelry in a disas- 
trous fire Sunday afternoon, April 18. An 
entire block in the heart of the business dis- 
trict of Gainesville was wiped out by the 
conflagration, and it was not until fire equip- 
ment was rushed in from Atlanta, Rome and 
other neighboring cities that the blaze was 

brought under control. 
The total damage done to Gainesville mer- 
chants by the fire is estimated at $300,000. 
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and while it is not known what the exact 
loss of the Hammond store will come to, it 
will probably mount well into the thousands 

Most of the loss, it is understood, is coy- 
ered by insurance, and Mr. Hammond yill 
rebuild the store in the old location imme- 
diately. 








SENT TO PRISON 
William Fergus Admits Part in Robbery of 
Baltimore Store and Must Serve 
Eight Year Term 
Ba.timore, Md., April 25.—William Fer- 
gus, 29 years old, alias “William. Ferguson,” 
of Philadelphia, one of the bandits who fig- 
ured in the robbery at the store of the James 
R. Armiger Co., 310 N. Charles St., March 
10, 1920, entered a plea of guilty in Criminal 
Court here Thursday and was sentenced to 
eight years in the Penitentiary. The sen- 
tence was pronounced by Judge H. Arthur 
Stump. Fergus was brought here for trial 
by Detective-Lieutenant Charles A. Kahler. 
Three other bandits who were captured after 
the robbery were sentenced to 15 years in 

prison. 

A few weeks after the Armiger robbery, 
Fergus was convicted of a bank robbery at 
Overbrook, Pa., and was sentenced to five 
years in prison. At the conclusion of his 
term in the Pennsylvania prison he was 
brought here. To Detective-Captain Charles 
H. Burns and Lieutenant Kahler, Fergus 
confessed his guilt, but refused to implicate 
others. Fergus admitted that he was the 
bandit who broke the plate glass window 
with an automobile tire iron, while other 
members of the gang seized the tray of dia- 
monds, valued at $15,000, while others held 
pedestrians at bay with pistols. 








ALLEGED CROOK CAUGHT 


Man Charged with Passing Worthless Check 
on Baltimore Concern Arrested 
in New York 

Bartimore, Md., April 25.—John M. Seiss, 
21 years old, alias “Juan G. De Ford,” who 
two weeks ago obtained a diamond and em- 
erald bracelet valued at $1,700 from the A. 
H. Fetting Mfg. Jewelry Co., 213 N. Liberty 
St., by giving an alleged worthless check, 
was arrested in New York, Monday. He 
had the bracelet in his possession, according 
to the police. Seiss was arrested on infor- 
mation obtained by Detective-Lieutenant C. 
A. Kahler. Requisition papers were honored 
by Gov. A. E. Smith, New York, and Seiss 
was brought here yesterday. 

Seiss is under indictment by the grand 
jury, accused of obtaining the bracelet 
through fraud. Seiss, according to Lieu- 
tenant Kahler, admitted giving the salesman 
at the Fetting store the bogus check which 
was drawn on the Baltimore Trust Co. 
Seiss had no account at the bank, investiga- 
tion by detectives disclosed. A further 1- 
vestigation is being conducted to ascertain 
how many alleged worthless checks were ad- 
vanced by Seiss, who is held in $2,000 bail. 








The new Winchester building now under 
construction at Amery, Wis., will be occur 
pied by Winchester & Son as a jewelry store 
when complcted. 
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M. Bogandoff, diamond dealer, 732 San- 
som St., and Mrs. Bogandoff will leave May 
6 for a stay of several weeks in Europe. 

C. D. Casebeer, Bellefonte, Pa., has been 
succeeded in the jewelry business by W. E. 
Crosby. 

Trade callers on L. P. White within the 
last few days included Mr. Lanz, of Geseel 
& Co. and Mr, Axenroth, of the Keystone 
Watch Case Co. 

S. Viner, manager of the watch materials 
department of Aisenstein & Gordon, has re- 
ceived the sympathy of his employers and 
associates in the death of his wife. 

Albert Goldberg, for the last six years in 
the materials department of Aisenstein & 
Gordon, has resigned and is contemplating 
going into the jewelry business for 
himself. 

Among the business suits listed in Com- 
mon Pleas Court is one filed by Rosenberg 
& Co., Inc.. New York, against the Acme 
Jewelry & Novelty Co., 1200 Arch St., to 
recover $140 for merchandise. 

Wm. Taper, Washington, Pa., notified the 
Jewelers Security Alliance last week that his 
store was entered by burglars one night re- 
cently who “jimmied” open the store door. 
The burglars stole jewelry worth about 
$125. 

A. J. Schroder Co., for several years at 
Chestnut and W. 52nd St., West Philadel- 
phia, is having a closing out sale preparatory 
to moving to a new location in May, the 
change being necessitated by the expiration 
of a lease. 

George Paine, of the George L. Paine Co., 
North Attleboro, Mass., William Hale, rep- 
resenting the O. M. Draper Co., and Charles 
Perry, representing the H. F. Barrows Co., 
also of Attleboro, have been calling on the 
trade here. 

Charles Vogel, of the watch materials de- 
partment of John F. Blisard & Co., is re- 
ceiving the sympathy of his associates and 
friends in the death in Brooklyn of his 
brother-in-law, Andrew Doyle. Mr. Doyle 
was connected with the Castle Jewelry Co., 
Brooklyn, N. Y. 

A judgment has been rendered in munici- 
pal court in favor of A. Lopatin in his suit 
against the Philadelphia Silver Shop, for- 
merly at 702 Sansom St. but for some time 
out of business, for fixtures, etc., which Mr. 
Lopatin sold the defendants. The amount 
of the judgment including interest was set 
at $1,063. 

Mrs. L. J. Weikert, widow of L. J. 
Weikert, for many years a retail jeweler at 
Waynesboro, Pa., has sold her late husband’s 
store and business at 38 Main St., that city, 
to W. B. Gay, Charlestown, W. Va., who 
has taken possession of the property. Mr. 
Gay is a graduate of the Bowman Technical 
School, at Lancaster, and is an experienced 
Jeweler and watchmaker. 

George A. Fernley, secretary of the Na- 
tional Wholesale Jewelers’ Association, is 
after the members to turn in their overhead 
expense percentages for 1924 so that reports 
and comparisons can be presented to the 
national convention: Mr. Fernley is anxious 
to have a larger percentage of the member- 
ship report on this subject this year than 
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was the case during the 1924 convention. 

Jewelers in this city, where he is well 
known, are following with interest the cam- 
paign of Charles M. Banks, of Wilmington, 
for the Republican nomination for mayor of 
that city. Mr. Banks is one of the leading 
jewelers of Wilmington and as he has the 
backing of the powerful duPont faction his 
chances for the nomination, which is 
equivalent to election are considered good. 

Local jewelers are doing their bit to fight 
the smallpox outbreak here by getting vac- 
cinated themselves as well as encouraging 
and in some instances ordering their employes 
to do the same. Thus far the widely scat- 
tered cases of the disease, which, by the way, 
has resulted in two local hospitals being 
quarantined because of cases among the pa- 
tients, has had no effect on general business 
and it is believed the precautions taken by 
the city health authorities will prevent any 
epidemic. 

B. J. Cooke, of B. J. Cooke’s Sons, job- 
bers in clocks on Walnut St., was given a 
pleasant surprise on the occasion of the 66th 
anniversary of his birth and the 40th of his 
wedding when a large number of his friends 
invaded his home at 1534 15th St. and ex- 
tended their felicitations on the happy double 
event. Mr. and Mrs. Cooke received many 
souvenirs of the occasion. It was announced 
during the affair that Mr. Cooke was pre- 
paring his Summer home at Ocean City for 
the Summer. 

Local jewelers who attended the recent 
auction sale of the Catherwood estate jewel- 
ry, one of the finest collections sold here 
under the circumstances in recent years, re- 
ceived a shock when they found themselves 
not only outnumbered but outbid by a group 
from New York, which apparently came 
over with the sole purpose of getting the 
entire collection and in this they all but 
succeeded, only a few pieces going to Phil- 
adelphia bidders. The New Yorkers had 
every piece in the collection “down fine” and 
topped the Philadelphia bids in almost every 
instance. It was one case where local jewel- 
ers were caught napping. 

Now that Governor Pinchot has signed the 
bill appropriating $750,000 by the State of 
Pennsylvania for the Philadelphia Sesqui- 
Centennial celebration in 1926, leaders in the 
jewelry industry here are wondering when 
an announcement will be made concerning 
the part the industry is to take in the fair 
and if the glowing vision outlined at the 
recent banquet of the Jewelers’ Club is to be 
a fact or merely an after-dinner fancy. Al- 
though several weeks have elapsed since that 
affair no more has been heard about jewelry 
and the Sesqui and with just about a year 
in which to prepare a representative jewelry 
exhibit, even without the “special building” 
so gorgeously painted, representative jewel- 
ers in this city are beginning to think it is 
about time to “get a move on” unless the 
proposed exhibit was an idle dream. 

Members of the jewelers team for the 
Palestine Foundation Fund campaign which 
starts May 1, are already “on the job” after 
an organization meeting at the home of Max 
E. Gordon and will have no trouble in 
promptly filling their allotment of $12,000 
for that trade. Philadelphia’s quota for the 
campaign is $350,000 and that it will be filled 
is already assured. Members of the team 
are: Max E. Gordon, captain; Isidore S. 
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Sagorsky, lieutenant; David Atlas, Nathan 
Halpert, Samuel Halpert, William Estis, 
K. Berkovitz, David Gubin, Alex Lopatin, 
Harry Gordin, Jacob Kramer, and Joseph 
Goodman. Mr. Gordon has received letters 
of congratulation from heads of the local 
campaign committee on the prompt organiza- 
tion of the jewelers’ team and the efficient 
way in which it already has started work. 

Partially recovered from the wound in- 
flicted by a policeman’s bullet in his flight 
after he had attempted to hold up the pawn- 
shop of Moses Rosenthal, 3rd and Poplar 
Sts., Michael Rudnick was arraigned before 
Magistrate Pennock and held without bail 
for court. Rudnick was shot in a pistol 
battle with policemen on April 2 when he 
fled to the roof of a house after failing to 
rob the pawnshop, the proprietor of which 
foiled him. At the time it was supposed his 
wound would result fatally but he made a 
recovery which surprised the hospital physi- 
cians. He has been under guard in the insti- 
tution until his transfer to jail to await trial. 
Rudnick will also face a number of other 
robbery charges, including one attempted 
jewelry store break. He has been identified 
by clerks in several stores as the man who 
attempted to hold them up. 

John H. Hughes, a cotton yarn manufac- 
turer of the Kensington section, is believed 
by the police to have prevented the robbery 
of one or more jewelry stores in the northern 
district of the city, when he captured a man 
after he had trailed him for more than 30 
squares, recognizing him as the man who 
had stolen a spare tire from his parked auto- 
mobile a short time ago. Mr. Hughes told 
the police to whom he turned over his 
captive that his attention was attracted to 
the man by his suspicious actions in front of 
a jewelry store which he was evidently 
“sizing up” either for window smashing later 
or for burglary. He followed him when he 
recognized him as the tire thief and saw him 
stop in front of several jewelry stores 
apparently for the same purpose. When 
searched several pawn tickets for jewelry 
were found on the prisoner who was held 
for court. 

President F. L. Davis of the Pennsylvania 
Retail Jewelers’ Association has notified all 
members of the association by mail of the 
passage of the Hall auctioneers bill, one of 
the most forward steps in the protective line 
by the jewelers of the State. The bill was 
signed by Governor Pinchot at Harrisburg 
last week and officials of the State associa- 
tion will now take steps to have local asso- 
ciations and members in every city and town 
see that its provisions are enforced by local 
authorities. There is some regret at the ex- 
emption of Philadelphia and Pittsburgh from 
the provisions of the bill, but President 
Davis and other officers of the association, 
who were on the “firing line” at Harrisburg 
for the bill, figured that half a loaf was 
better than none at all and so accepted the 
exemption when it was made clear that 
otherwise the bill could not pass at the re- 
cent session. 








Robbers smashed a window at the A. J. 
Bissig Co.’s jewelry store, 801 Walnut St. 
Des Moines, Ia., early one morning recently 
and escaped with $800 worth of watches and 
rings. Patrolmen on the beat said that the 
robbery must have been accomplished with- 
in a quarter of an hour. 
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returned home 
trip to 


Horace L. Manchester 
Wednesday from a several weeks’ 
Porto Rico. 

Danforth K. Barrett, 
Co., was a business visitor in 
and vicinity the past week. 

Daylight saving became effective in Rhode 
Island on Sunday and will continue until the 
last Sunday in September. 

Erling C. Ostby, of the Ostby & Barton 
Co., accompanied by Mrs. Ostby, spent the 
past week at Atlantic City. 

Asa Cushman, with Powers & Mayer Co. 
has the sympathy of the entire trade in the 
death of his wife the past week. 

Douglas Young, of Young Bros., of this 
city, is in New York, where he will re- 
main for the next week or 10 days. 

Frank M. Graham has resigned his posi- 
tion with the Gorham Mfg. Co. to go into 
another line of business for himself. 

Louis H. Greene, manager of the Chicago 
office of the Charles E. Hancock Co., is 
visiting the firm’s factory, 7 Beverly St., 
this city. 

Extensive improvements have been made 
to the interior of the Colonial Jewelry Co.’s 
store, 614 Westminster St., following the 
recent fire. 

Aaron Feldman has given a mortgage for 
$2,000 to the Peoples Savings Bank on a lot 
of land with improvements on the south side 
of Cross St. 

L. Bojar, of Novgrad & Bojar Co., is 
making an extended business trip through the 
eastern section of the country in the interests 
of his concern. 

J. Stafford Allen was one of the ushers 
at the Allen-Bowen wedding, at the First 
Congregational Church, Riverpoint, on Sat- 
urday evening. 

The Providence Loan Co., Clarence I. 
Wood, proprietor, 354 Weybosset St., has 
been making extensive changes in its interior 
arrangements. 

Henry G. Edinger, of the Irons & Russell 
Co. sales force, is on an extended business 
trip for the firm through the middle and 
southern States. 

Henry D. Sharpe, president and treasurer 
of the Brown & Sharpe Mfg. Co., with his 
wife returned from an extended European 
trip the past week. 

George FE. Wells, formerly of the Whiting 
Mfg. Co., and later of the Kerr division, 
has been appointed merchandise manager of 
the Gorham Mfg. Co. 

Adelbert E. Place, of O. E. Place & Sons, 
has been having a serious time with his 
eyes and ears for nearly a month, following 
a severe attack of the grip. 

Raymond F. Ostby, of the Ostby & Barton 
Co., took one of the net prizes at the 
opening event. a golf-ball sweepstakes, at the 
Agawam Hunt last Saturday. 

Mr. and Mrs, Henry Fletcher have re- 
turned from a three months’ trip spent in 
touring various parts of California, and at 
Salt Lake City, Utah.; Denver, Colo., and 
Chicago. 

J. Robert Sweet, with the Providence 
office of the National Jewelers’ Board of 
Trade, made a business trip to Boston and 


of the D. Wilcox 
New York 
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vicinity the past week in the interests of 
the Board. 

Edward M. Wheeler, manager of the 
Providence office of the National Jewelers’ 
Board of Trade, spent a part of the past 
week in southern Connecticut in the interests 
of the Board. 

The R. J. Ward Co., manufacturers of 
rosaries and ecclesiastical goods, has removed 
from the Barker factory building, corner 
of Baker & Eddy Sts., to the new building, 
661 Westminster St. 

Fessenden & Co., Inc., silversmiths, are at 
present engaged in dismantling their factory 
at 36 Garnet St., and removing the same to 
91 Friendship St., where the office of the 
firm will be located after May 1. 

At the 37th annual encampment of Rhode 
Island Division, Sons of Veterans, in this 
city last Tuesday, Frank L. Barrows, with 
the Gorham Mfg. Co., was elected Chief of 
Staff to the new Division Commander. 

W. Clarke S. Mays, of the Mays Mfg. 
Co., was one of the speakers at the annual 
“Never Kim Bak” of St. Andrews Chapter 
of All Saints Memorial Episcopal Church, 
in the parish house here last Monday 
evening. 

Voluntary petition in bankruptcy was filed 
Wednesday in the United States Court for 
the Rhode Island District by Edward L. 
Guerriero, watchmaker, 102 Grove St., who 
placed his liabilities at $4,565.40 and his 
assets at $1,500, 

At the organization of the Lakeside com- 
mittee to have charge of the Lakeside Home 
Arthur Henius was appointed a member of 
the playground and recreation committee; 
Theodore B. Pierce, of the publicity com- 
mittee and Mrs. Edward B. Hough, of the 
house committee. 

Judge Blodgett in the Superior Court on 
Wednesday handed down a rescript in the 
case of Edward Wilkinson & Co., Inc., 
against the Universal Safety Ash Tray Co. 
in which the defendant’s motion for a new 
trial after a jury had returned a verdict for 
plaintiff in the sum of $972.95, is denied. 

Harold R. Barker, of Barker & Barker, 
who is colonel of the Three Hundred and 
Second Field Artillery, Seventy-sixth Divi- 
sion, Organized Reserve Corps, presided at 
a meeting held at the Hotel Dreyfus last 
Tuesday evening to decide plans for the 
Summer tour of duty, which will take place 
July 11 to 25. 

The Hanson & Van Winkle Co., of 
Newark, N. J., manufacturers of plating and 
polishing supplies, have discontinued their 
branch office at 36 Garnet St., this city, and 
have established jobbing connections with 
the Quaker City Felt & Supply Co., 274 
Washington St. 

The fire department was 
plant of the Mason 
St., last Thursday morning for a fire on the 
second floor of the firm’s factory, that 
started in and was confined to a basket of 
paper boxes. The damage was slight and 
the cause was undetermined, 

Stanley H. Lyons, of the Lyons Mfg. Co., 
has resigned as colonel commanding the 
United Train of Artillery (1775) one of the 
historic independent chartered military or- 
ganizations of this city, because of inability 
to give the necessary attention to the duties, 
on account of business matters. 

Edward H. Pickett, 34 years of age, who 
has been employed by the C. D. King Co., 


called to the 


30x Co., on Sprague 


April 29, 1925 


14 Blou St., for several years, was found 
dead Friday morning at his boarding place, 
464 Westminster St. Although he had been 
under the doctor’s care for heart complica. 
tions for some time his death was entirely 
unexpected. He was single. 

T. H. Brennan, who has been connected 
with the order department of the Gorham 
Mfg. Co., at its Elmwood plant for several 
years, has recently taken up his duties in the 
hotel department at the New York office, 
Gerald Dance has recently taken charge of 
the church plate department at the Elmwood 
plant of the Gorham Mfg. Co. 

Among the jewelry buyers reported in 
this city and vicinity during the past week 
were the following: Mr. Foster, of Sam- 
stag & Hilder Bros., Inc., New York city: 
Mr. Wodiska, of Charles A. Keene, New 
York city; Ben Felsenthal, of Ben Felsen- 
thal Co., New York city; the Messrs, 
Cincinnati, 


Jacobs, of D. Jacobs Sons Co., 
O 


Erik A. Anderson, principal of the Bridg- 
ham Vocational School, this city, was 
elected a member of the Board of Council 
at the annual convention of the Eastern Arts 
Association, at Springfield, Mass., on Satur- 
day. Among those in attendance was 
August F, Rose, director of the Jewelry 
and Silversmithing Department of the Rhode 
Island School of Design. 

At the recent annual communication of 
Redwood lodge of Masons, James A. Hawes 
was elected treasurer; William H. Mason, 
junior warden and Arthur Taylor, marshal, 
Among those present at the banquet were 
Howard B. Rice, G. Frederick Beane, E. 
Fred Gottschalk, Sigmund Fischer, Charles 
Brier, William F, Harley. Harold A. Mc- 
Auslan officiated as master of ceremonies at 
the installation. 

The jewelry industry — manufacturing, 
wholesale and retail, together with all the 
co-ordinated branches—are taking an un- 
usual interest in the announcement made the 
past week by the Rhode Island Association 
of Credit Men that it has linked arms with 
the National Association of Credit Men in 
its $1,000,000 campaign against the credit 
criminal, whose ravages in this State are 
computed to have reached appalling propor- 
tions in the last two years. 

Among the members of general committee 
are the following: Samuel M. Nicholson, 
president of Nicholson File Co. ; Theodore B. 
Pierce, of the Kinney Co., who is president of 
the Exchange Club of Providence and past 
president of the New England Manufactur- 
ing Jewelers’ and Silversmiths’ Association; 
Alfred K. Potter, vice-president of the Gor- 
ham Mfg. Co.; Henry D. Sharpe, president 
and treasurer of the Brown & Sharpe Mfg. 
Co. and Edward C. Wilde, of Blanchard 
Young & Co. 

The jewelry industry of this city was well 
represented among the members of the his- 
toric independent military commands that 
represented Rhode Island in the big military 
pageant at the 150th anniversary celebration 
of the Battle of Lexington, at Lexington, 
Mass., last Monday. Among these were A. 
Leo, Kilkenney, Leo Krichbaum, Frank L. 
Barrows, J. Robert Sweet, Robert Bam, 
Randolph A. Greene, William H. Mason, 
Gregor Krichbaum, Charles Leneau, James 
Bradshaw, Edward Leneau, Edward Me- 
Laughlin and Howard Vinica. 

The quintet composing the Ostby & Bar- 
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ton Co. No. 1 team in the Casino Industrial 
Bowling League won the pennant for the 
past season, its record being 76 games won, 
36 lost with a total pinfall of 41,983 or an 
average of 499 per game. Team No. 2 of 
the same shop closed at the bottom of the 
list of eight teams with the Ambrust Chain 
Co. next. The close of the season was 
marked by a dinner and theatre party, 
Thursday evening, more than 50 bowlers 
participating in the merrymaking. The 
Team No. 1 was also awarded prize for the 
highest team single during the season. 

An important meeting of the directors of 
the New England Manufacturing Jewelers 
and Silversmiths’ Association was held 
Thursday afternoon at the rooms of the 
association in the Wilcox building, 42 Wey- 
bosset St., with a large attendance, Presi- 
dent Ralph K. Stone, presiding. To fill 
yacancies occasioned by recent resignations 
the following were elected: Albert I. Rus- 
sell, of the Irons & Russell Co., Providence ; 
Edmund C. Mayo, president of the Gorham 
Mfg. Co., Providence, and Walter A. Grif- 
fifth, of R. L. Griffith & Sons Co., Provi- 
dence. The work of the various standing 
committees was reviewed and plans for 
future activity discussed. Several matters 
of importance to the industry were con- 
sidered which are expected to develop during 
the next few months. While the association 
has taken no action, several of the members 
have expressed the desire of forming a party 
to attend the next annual convention of the 
National Wholesale Jewelers’ Association 
this Summer, and it is possible that there 
will be a number in attendance from Provi- 
dence and the Attleboros. 











Philias Dyon has resigned his position 


with the D. F. Briggs Co., where he has 
been employed for several years. 

Mr. and Mrs. Nelson C. Fontneau and 
young son were guests of friends over the 
last week-end at Harwichport, Mass. 

Mr. and Mrs. James E. Blake, who have 
been spending the Winter in Daytona, Fila., 
returned last Wednesday to their home on 
S. Main St. 

Mr. and Mrs. Harold FE. Sweet and 
daughter have returned from spending the 
week-end at their Summer home at North 
Falmouth, Mass. 

William Penfold, western representative 
for the F. H. Sadler Co., who has been at 
the firm’s factory here for the past fortnight, 
returned to his field the past week. 

Mr. and Mrs. Joseph Lyman Sweet re- 
turned home on Monday last from a trip to 
Honolulu by way of the Panama Canal. 
Their return trip east from San Francisco 
was made overland. 

The formation of the Manufacturers’ 
Baseball League was completed at a meet- 
ing held last Tuesday evening. The season 
will open Mz ay 5 and continue during the 
Summer and will consist of four teams—two 
from the manufacturing jewelry industry 
representing L. Balfour Co. and the Watson 
-0.; One optical concern, the Bay State 
Optical Co., and one other. 

Andrew Cc. Martin, who for more than 
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40 years was employed at the Smith & 
Crosby factory previous to his taking a milk 
route a couple of years ago so as to be out 
of doors on account of his health, died last 
Tuesday morning in his 58th year. He be- 
gan working for the Smith & Crosby Co. 
when but a boy just out of school. He is 
survived by his widow and one son. 
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Harry W. Fisher is confined to his home 
in So. Washington St. by illness. 

Mr. and Mrs. Frank J. Ryder spent the 
last week-end at Falmouth, Mass. 

Harry Kip is on the western circuit in the 
interests of the H. F. Barrows Co. 

Charles H. Peckham is making an extend- 
ed business trip for J. H. Peckham & Co. 

Mr. and Mrs. Walter B. Ballou have re- 
turned from a two months’ sojourn in the 
south. 

Mr. and Mrs. Walter Mason were guests 
of relatives at Harwichport over the last 
week-end. 

Frank H. Gilbert left last Thursday on a 
trip through the middle states for the J. E. 
Blake Co. 

Frank P. Kennedy left on Monday last 
on an extended western trip in the interests 
of Kennedy & Co. 

Max Stein, representing the Finberg Mfg. 
Co., was on a business trip to New York 
and vicinity the past week. 

H. A. Allen is making a western trip in 
the interests of the H. A. Allen Co., that 
will necessitate an absence of several weeks. 

Mr. and Mrs. Lawrence P. Keeler en- 
tertained the members of their whist club on 
Friday evening at their home in County St. 

Mr. and Mrs. Elton B. Fisher were guests 
of Mr. and Mrs. John T. Thompson over 
the last week-end at their Summer cottage 
at Falmouth. 

Mr. and Mrs. J. Frank Mason, of Attle- 
boro Falls, have returned to their home, 
after spending the past two months at Miami 
and Palm Beach, Fla. 

Chairman Prescott, of the Republican 
State Committee, on Saturday reappointed 
Congressman Joseph Martin, Jr., as execu- 
tive secretary for the committee. 

Ervin V. Sweet is head of the Southern 
Massachusetts Coal Mining Co. that has re- 
cently purchased the North Attleboro Coal 
Co., and will begin active mining operations 
at the company’s coal mine in this town. 

William L. King, Walter A. Briggs and 
Harold E. Sweet were members of the com- 
mittee in charge of the April meeting of the 


G. A. R. Duning Club at which they had an 
exceptionally interesting programme to of- 
fer. 


W. H. Lowe, representative of Bliss Bros. 
Co., of this city, for the middle west and 
Pacific Coast, left the factory, where he has 
been spending the past couple of weeks, for a 
brief business trip through the central west 
as far as Chicago. After a short stay at 
his headquarters in that city he will proceed 
to the Pacific Coast, to be absent several 
weeks. 

There was a large attendance at the social 
and dance held in Legian Hall on Wednes- 
day evening last by the Relief Association 
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The affair was 
pronounced to be one of the best ever held 
by the association, and no one was willing 
to lose a minute of the evening’s festivities 


of the Leach & Garner Co. 


arranged by the committee in charge. Solos 
rendered by Oscar Luscher proved a treat 
for all present and refreshments were served 
during the evening. 

The annual get-together conference of the 
officers, salesmen and department heads of 
the Baer & Wilde Co. was held the past week 
at the office of the firm, 6 Hazel St., and 
much encouragement was expressed as to the 
future outlook based upon first hand reports 
from the several sections of the country. 
The sessions were addressed by the president, 
Maurice J. Baer, and the secretary, Law- 
rence E. Baer, of the firm, and reports were 
given from every section and departments, 
followed by round-table discussions. The 
entire personnel of the sales force was in 
attendance, as well as the various branch 
office managers and the programme included 
factory inspection trips, examination of new 
methods of production, inspection and study 
of additions to the lines, and in deciding 
upon the selling campaign for the ensuing 
year. Luncheons were held each day and 
some form of sociability was arranged for 
each evening during the convention. 











A new watch repair establishment is being 
opened at 1208 25th St. by H. O. Allen. 

At the luncheon last week in the City 
Club, Sidney M. Selinger was nominated for 
treasurer of the Washington Ad Club for 
the year 1925. 

Early English and American silver, Shef- 


field plate, diamonds, jewelry, bronzes, 
clocks, etc., were in the magnificent Halli- 
day Bigelow collection which were disposed 
of last week by the executor of the estate 
of Henrietta M. Halliday and Mary F. S. 
3igelow. 

Preparations are being made for an ex- 
tensive campaign for Mother’s Day, when 
‘the merchants of the city will put forth 
their jewelry appropriate for mothers, and 
advertise the special collection which is 
being gathered for this event. In previous 
years many of the local jewelers have 
proven that although the day was formerly 
entirely a floral one, it has grown to mean 
something to the jewelry trade, inasmuch as 
presents of gifts that last are now being 
made to the mothers in Washington. 








C. E. Richter, of Richter & Phillips Co., 
Cincinnati, O., is building on Paddock Road, 
adjoining the Avon Fields golf course. He is 
constructing a large English type bungalow 
of one floor plan immediately adjoining the 
golf course and is assured pleasant surround- 
ings at all times because the golf course is a 
municipal one. The home will be 74 feet 
across with the main part being centered on 
the side looking out upon the links. The 
wholesale jeweler intends to have a billiard 
room and small gymnasium in the house and 
a swimming pool in the yard. It is expected 
that the home will be finished this Summer. 
Mr. Richter has been living on Albany Ave. 
for some time, 
















































Three jewelers were drawn for jury duty 
last week in the Supreme Court, Fred J. 
J. Diebold and Richard J. 


Dorn, John 
Petersen. 

The following out of town jewelers visited 
the wholesale trade last week: William J. 
Olson, Jamestown; C. G. _ Bushnell, 
Gowanda; George Engel, Springville; 
Gregory Del Duce, H. Chorman and Mrs. 
M. Dorewitz, Niagara Falls. 

Stereoptican slides, depicting scenes at the 
Kimberly diamond mines will be shown 
through the courtesy of the Buffalo Society 
of Natural Sciences at the next meeting of 
the Buffalo Retail Jewelers’ Association at 
the Lafayette Hotel in the interest of a 
large delegation to attend the State conven- 
tion at Albany in July. 

The following members of the jewelry 
trade donated cups and other prizes for 
competition in the annual show of the 
Buffalo Kennel Club which is to be held in 
the Broadway auditorium on May 6 and 7: 
T. & E. Dickinson, T. C. Tanke, Inc., 
Leininger & Oclheim, Otto Jassoy, Simon 
Cohen, Quality Ring Co., and Fred J. Dorn. 

When a $750,000 fire swept an adjacent 
block on April 19, records and valuable 
jewelry were removed from the valuts in 
the uptown store of T. C. Tanke, Inc., 557 
Main St., to the lower store at 380 Main 
St., for safe keeping. Fortunately firemen 
brought the blaze under control without 
causing any loss to the jewelry store and 
the valuables were returned. 

It was rumored in the trade last week 
that a large Detroit credit company is nego- 
tiating for a lease on the corner store in the 
new 23-story Liberty Bank building, at 
Main and Court Sts. Officials of the bank 
admit a Detroit firm is interested in this 
iocation but declare that no leases will be 
signed until a more definite idea may be 
had as to when the building will be com- 
pleted. 

The annual exodus of local jewelers for 
the Canadian shore resorts began last week 
when Fred J. Dorn and his family moved’ 
into their Summer cottage at Crystal Beech, 
Ont. William F. Ehmann is putting 
his home in shape at the same place and 
will move across the lake early next month. 
Frank Ehrenfried will join the colony later 
in the season as will Frank and Louis 
Striker. 


George R. Fox, Main St. optician, chair- 
man of the jewelers’ team in the annual 
Joint Charities Drive, May 2-9, has named 
the following to assist him in raising the 
quota alloted this division: Charles G. 
Oelheim, Albert Zilliox, Irwin Jellinek, 
Edgar N. Block, Gustave A. Frisch, John 
J. Diebold, Mose Cohen, George R. Prectel, 
Verne Doty, John L. Schlaghter, Frank 
Langmeyer, A. W. Ursinsmith, Robert For- 
rest, W. J. Hauser, Alfred Dickinson, 
Harry C. McCormack, William Wander, 
John Kraedel and Howard Brown. 

Several watches were stolen early in the 
morning of April 22 by thieves who threw 
a brick through a plate glass window in 
Louis Meyers’ downtown jewelry store, 271 
Main St. A _ pedestrian who was almost 
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struck by the missile reported to the police 
that two men jumped into an automobile 
and escaped after grabbing a few watches 
which were on display in the window. This 
is the third time within recent weeks that 
jewelry stores have been the target for brick 
throwers. Police attribute last week’s job to 
the same gang which has been active of late. 








See 
Abe I. DeRoy, of S. H. DeRoy & Co. 
and his son, Dr. DeRoy, will sail June 17 
on the Berengaria on a trip to Europe. Mr. 
DeRoy will buy diamonds. 

An auction sale is being conducted at 
Bernstein’s jewelry store at Fifth Ave, and 
Market St. this place being formerly 
known as the Palace, which was at a 
different location on Fifth Ave. 

There is no clue to the thief who a few 
weeks ago broke the plate glass window at 
the establishment of S. H. DeRoy & Co., on 
Smithfield St., and made away with a lot 
of jewelry. The last robbery was the third 
of its kind this house has suffered since last 
November. 

An unknown thief last week broke the 
display window of the store of James G. 
Stedeford, 211 Federal St., North Side, and 
stole watches, silverware and rings, reported 
by the police to have been worth $400. The 
patrolman on the beat heard the sound of 
crashing glass but by the time he arrived on 
the scene the thief had made his escape, 
probably getting away in an automobile. 

Detective Harry Cochrane a few days ago 
arrested a negro believed to have been im- 
plicated in some jewelry robberies and the 
man’s record is being investigated by the 
police. He had a number of watches and 
rings when taken into custody and the police 
are not satisfied with the stories he told. 
An effort is being made to have the jewelry 
identified by merchants who have _ been 
robbed recently. 

Pittsburgh jewelers are happy, for the 
time pieces of this district were turned one 
hour ahead last Sunday morning and the 
city is now conducting business in accordance 
with daylight saving time. The trade in 
general has always favored this. A bill is 
in the hands of the governor, prohibiting 
the displaying in public places of anything 
but Eastern Standard time, but the governor 
is not expected to sign it because it is 
doubtful if it can be enforced. Anyhow it 
‘s claimed that it would only affect public 
buildings such as city hall and the court 
house. The city issued a_ proclamation 
suggesting that daylight saving time be used 
and merchants generally as well as the 
banks have adopted it. 

While the Pennsylvania legislature refused 
to pass a bill regulating auctions, the legis- 
lature did pass a measure which will enable 
Pittsburgh and other cities to pass ordinances 
regulating the matter. There are quite a 
few in operation in Pittsburgh at this time 
and they are giving the jewelers no little 
concern, some having started up within the 
last few weeks. A Pittsburgh jeweler re- 
cently visited one of these auction houses 
and finally interrupted the proceedings by 
telling the auctioneer that if he continued he 
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would inform the police. Walking to the 
nearest corner the jeweler called the 
officer’s attention to the matter, for the 
jeweler felt he was within his rights, in de- 
manding the stopping of a sale of that 
character. The inspector of the district was 
notified and came to the scene but nothing 
was done and the jewelers are at a loss to 
know why such things are permitted. 

Marked success has greeted the efforts of 
the Pittsburgh Association of Credit Men 
which is at work soliciting a $50,000 fund 
to be used to fight commercial crooks. 
George W. Best, secretary of the Heeren 
Bros, Co., is the team captain of the jewelry 
and leather goods division of the organiza- 
tion and these trades have already made 
some good subscriptions and more are 
promised. The campaign for the money will 
close tomorrow, at which time it is hoped to 
announce the fund has been subscribed. 
Announcement also is made that the credit 
body already has under investigation three 
failures involving $750,000. An investiga- 
tor’s office will be opened here. It is be- 
lieved the national fund will be sufficient 
to maintain the work of the association in 
running down commercial frauds, for a 
period of five years. J. H. Tregoe was here 
Tuesday attending the Pennsylvania-New 
Jersey credit conference, the executive man- 
ager of the National Association of Credit 
Men saying that the United States is the 
most criminal nation on earth. 








At the Easter period G. F. Geiger & Son, 
Louisville, had an unusual window display, 
but one which attracted considerable atten- 
tion, as it consisted of a very appropriately 
timed exhibit of a “Crucifixion Plant,” also 
known as the “Crown of Thorns,” which 
blooms only at Easter time, although it bears 
some leaves the year around and thorns at 
all time. The entire body of the plant from 
earth up resembles a great thorn branch. 
The plant is the property of William Bell, 
Jr., U. S. Deputy Marshal, who has kept 
it in the sun room of his home for more 
than three years. The plant, loaned to Mr. 
Geiger, is about eight years old, Mr. Bell 
says, and came from Italy originally. So 
far as he knows there is no other like it m 
Louisville. 

Receipt of a large shipment of antique 
furniture and silverware from England by 
the Lemén Silver Galleries, Brook St. at 
Broadway, was announced recently by Brain- 
ard Lemon, president of the concern. With 
the addition of the new shipment the Lemon 
collection, it is believed, will be the largest 
of its kind in the world. The collection will 
include more than 10,000 pieces of invaluable 
silver and “old world” furniture, many 0! 
which are more than 300 years old. The en- 
tire collection will be placed on exhibition 
and will be open to the public between the 
hours of 10 a. mM. and 10 p. m. Mr. Lemon 
recently returned from abroad, where he 
spent several months purchasing the addi- 
tional collection. Following the exhibit here 
the major portion of the collection will be 
shipped to other cities and placed on ¢*- 
hibition. 
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The Euclid Jewelry Shop, 7903 Euclid 
Ave. will hold an auction the coming week. 

W. i. Longshore, Orrville, was a visitor 
to Cleveland last week to attend the opening 
baseball game at Dunn Field and brought a 
party of friends along with him. 

W. Cohn, of the Wagner-Gilger-Cohn 
Co., is spending this week in Buffalo. He 
recently purchased a new automobile and is 
taking this opportunity to test it out. 

Cleveland was visited by a number of 
out-of-town jewelers last week, including 
L. W. Wyckoff, Chagrin Falls; Max J. 
Smith, Lodi, and A. L. Fisher, Lorain. 

A peculiar accident happened to E. L. 
Dawson, Fremont jeweler, the first of the 
week. He was dreaming that he was having 
a fist fight and landed on his opponent. 
What he really did land on was a window, 
through which his fist crashed, nearly sever- 
ing his hand. 

The trade was well represented at the 
opening of the baseball season last week and 
besides many city jewelers there were also 
a number from out of town who came to see 
the opening game. Samuel Deutsch, of the 
Rudolph Deutsch Co., was one of the many 
present and had a box. 

Cramer’s is the name of Cleveland’s new- 
est credit jewelry store. It was formerly 
the store of Biskind Bros. and is located in 
the Cuyahoga building on Superior Ave. 
opposite the post office. Biskind Bros. re- 
modeled the place a few months ago and it 
is up to date in every respect. The business 
is an old established one. 

A very interesting collection of watch- 
makers’ and jewelers’ tools which have been 
piling up for the past 40 years is on dis- 
play at the Wagner-Gilger-Cohn Co. They 
were bought with the stock of Clary & 
Stone, Corry, Pa., one of the oldest stores 
in that part of the country. The former 
owners of the store had used the tools and 
gradually added to them until the collection 
grew to quite a large size. 

What is characterized by President Zwee 
of the Cleveland Jewelry Crafts Association 
as the best meeting in two years took place 
at the Hotel Statler on April 20. The meet- 
ing was preceded by a dinner and the eve- 
ning spent in discussion of cost finding, esti- 
mating and factory methods. There was a 
full attendance and every member left feel- 
ing that he had received some practical ben- 
efit from attending the meeting. 

Block Bros., who took over the business 
of Heiman’s, located in the Superior Arcade 
at the Euclid Ave. entrance, held an opening 
April 24 to celebrate the completion of the 
remodeling of the store. The place has 
been redecorated and new fixtures added. 
The front has also been remodeled and i3 
now flush with Euclid Ave. There are two 
entrances, one on Euclid Ave. and the other 
i the Arcade. The business is an old estab- 
lished one and the location is not surpassed 
m Cleveland. Block Bros. took over the 
store last Fall and have been conducting it 
48 a credit business. They have three stores, 
the others being in South Bend, Ind., and 
Grand Rapids, Mich. 

Bitten by a mad dog on March 17, six- 
year-old Richard Tallman, son of John Tall- 
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man of the Merit Co., died from rabies April 
21. Pasteur treatment was given the boy 
but on April 18 his condition became series 
and he passed away on April 21. Another 
boy and a woman were also bitten by the 
same dog. They, however, appear to have 
recovered. Due to a political squabble the 
city was without a dog catcher for some 
weeks, and during this time the number of 
dogs that should have been picked up were 
allowed to roam the streets. Mr. Tallman 
has been with the Merit Co. for a consid- 
erable time and his many friends in the trade 
sympathize deeply with him in the loss of 
his son. 

The first window smashing job that has 
been done in the downtown section for sev- 
eral months, occurred last Friday morning 
at about four o’clock. Sigler Bros. Co. was 
the victim. A brick was hurled through the 
window and about a dozen watches were 
taken and a couple of wedding rings. The 
thief must have worked with considerable 
speed as the window is protected by the 
A. D. T. system and several operatives 
rushed immediately to the scene. The thief, 
however, had collected his loot and escaped. 
Sigler Bros. Co. is located on the second 
floor of the Wurlitzer building but has a 
small window for display purposes on the 
ground floor alongside the entrance. The 
surprising thing is that the crook made such 
a quick getaway, as the jewelry company is 
only half a block from E. 9th St. and right 
in the heart of the downtown shopping dis- 
trict where there is generally aways a police- 


man. 














Trophies and medals to be awarded at the 
State high school track meet at Munger 
Bowl, Birmingham, on April 23, 24 and 25, 
were on display for several days in the show 
windows at the Carroll Jewelry Co. in Bes- 
semer and were viewed by thousands of peo- 
ple. These trophies were many and most 
beautiful. 

In an address before the Ensley Merchants’ 
and Business Men’s Association at Ensley, 
P. H. Tyler, president of this association, 
president of the Tyler Jewelry Co. at Ensley, 
and president of the Alabama Retail Jewel- 
ers’ Association, urged co-operation from 
all the civic clubs in the upbuilding of 
Ensley. Mr. Tyler is considered one of the 
biggest home-town boosters in northern Ala- 
bama, as well as one of the very best retail 
jewelers. 

Spring has jumped into real Summer 
weather in Birmingham, with the thermom- 
eter hovering around 89 degrees in the shade 
during the middle of the day. As a result 
the stores have been filled with shoppers 
during the afternoons, and the retail jewel- 
ers have been getting their share of the trade 
along with the merchants in other lines. In- 
dustrial and building conditions continue 
good in the Birmingham district, there being 
but very few men out of employment at this 
time. 

Everything is in readiness for the annual 
meeting of the Alabama Retail Jewelers’ As- 
sociation at Mobile, May 6-7. Information 
comes from Mobile to the effect that the 
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visiting jewelers will be shown a most en- 
joyable time while in the Gulf City. The 
Birmingham district has the lion’s share of 
the State officers of the association this year. 
P. H. Tyler, president of the Tyler Jewelry 
Co. at Ensley, is president of the associa- 
tion, while H. B. Bradley, of Birmingham, 
is secretary of the association. There are 
also a number of prominent committeemen 
from Birmingham, among these being Reid 
Lawson and Aaron Ash. 











eral days in Dallas, Texas, attending the 
convention in that city. 

Jas. Hennessy, representing W. E. Taylor 
Co., has returned from a successful business 


trip throughout Alabama, Mississippi and ; 


Florida, 

D. S. Ramelli, jeweler and diamond set- 
ter, has moved into much larger quarters in 
the City Bank building, and is enjoying an 
increasing business. 

Louis Hausmann, president of Hausmann, 
Inc., spent several days in Dallas, Texas, 


attending. the convention in that city and: 
gave a very interesting talk on watch re-} 


pairing. 

The firm of Castaing & Dreyfous, St. 
Charles St. jewelers, have dissolved partner- 
ship. 
interest of Mr. Dreyfous and will continue 
to operate the business. 

Traveling men in New Orleans last week 
included: J. H. Batcheler, of Krementz & 
Co.; A. F. Swanton, of the Watson Co. and 
Thomae Co.; John R. Hewett, of Enos: 
Richardson Co.; John Price, of L. H. Keller 
& Co.; W. R. Poucher, of Carter Gough & 
Co., and C. H. Martins, of B. A. Ballou 
& Co. 

Leon H. Miller, of Miller Bros., Canal 
St. jewelers, last week was the guest of Mr. 
Brooks, the famous aviator in an aeroplane 
trip over New Orleans. Mr. Brooks did 
quite a number of stunts and Leon says it 
gave him a thrill that he will remember the 
rest of his life as he was up in the clouds 
for over an hour. 

Leopold Levy, antique dealer who has an- 
nounced his proposed retirement from busi- 
ness, is one of the familiar figures along 
“Antique Row” in the old French Quarter. 
He is known to the elder generation as one 
of the best posted men in his line. The 
Antique Dome, at 333 Royal St., of which 
he is manager, has been a mecca for Winter 
tourists as well as for Orleanians interested 
in porcelains and bronzes, to say nothing of 
clocks belonging to various epochs of 
French, English and early American history. 
During the 50 years he has been in the busi- 
ness, Mr. Levy has seen the transition in 
tastes in the line of household furnishings, 
and knows many secrets connected with the 
sale of the highly priced pieces which em- 
bellished old New Orleans homes. These 
are his secrets, and he will not tell them. 








E. G. Morrison will soon occupy the Main 
St. floor between the Woolworth and the 
J. A. Suttle drug stores at Shelby, N. C., 
where he will conduct a jewelry store. a 





Mr. Castaing having purchased the : 
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What Makes an Up-to-date Trade Paper? 
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Any trade journal is bought—and read—for the reading 
matter it contains. If this reading matter is up-to-date, 
covers the entire field of its trade and is reliable, that paper 
naturally will have the greatest number of readers. The 
paper that supplies all the available information first will 
of course appeal to the greatest number of merchants. 
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Every live dealer wants information—on styles, on new 
goods, on novelties, on important happenings in his line 
of business, on laws and decisions and proposed legislation 
that effect the trade, on window decoration, on advertising, 
on technical matters—he wants all this information, when 
it is fresh, not when it is stale and warmed over, and after 
it has appeared in some other paper weeks before. He 
wants this information first—as soon as any of his com- 
petitors can get it. 
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It is up-to-date information that makes the up-to-date 
paper. The weekly trade paper that supplies this informa- 
tion from one to five weeks in advance of the monthlies is 
an up-to-date-last-minute publication in every sense of the 
word. 


It isn’t the cover, or the typography, or the make-up that 
makes any paper up-to-date. Think it over. Would you 
subscribe for any business publication merely on account 
of these mechanical incidentals? You can’t read them. Do 
you regularly buy a paper because it is dressed up, or do 
you buy a paper to read? 
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OMMENT is often 


Action of ; : 
: made in the jewel- 
Creditors Justly : 
ae ry trade and in the 
Criticized 


mercantile world gen- 
erally to the effect that fraud in bankruptcy 
is fostered by the dilatoriness of the lawyers 
on one hand and the reluctance of courts and 
prosecuting officers to punish the fraudulent 
debtor on the other; but many merchants 
who have been most active in expressing 
criticism of this kind fail to take into con- 
sideration the fact that even greater encour- 
agement has been given to the fraudulent 
bankrupt by the short-sighted policy of the 
creditors themselves who often would rather 
get a small amount in the way of dividend 
and let the crooked bankrupt go free than 
get nothing and have him punished accord- 
ing to law; and this is often true in cases 
where the creditors were so indignant when 
they first learned of the fraudulent failure 
that they instituted criminal proceedings 
against the bankrupt themselves. 

It has been no uncommon occurrence both 
in our own and other industries to have such 
criminal proceedings instituted and then 
when they reach a stage where the punish- 
ment of the fraudulent bankrupt is almost 
sure to follow, the creditors agree to drop 
these proceedings when the bankrupt, his 
friends or relatives offer some kind of a 
settlement. In a few such cases the condi- 
tions surrounding the proceedings have al- 
most made them appear to have been started 
as a club to force a settlement by the threat 
of incarceration of the accused. 

Such action on the part of creditors is not 
only absolutely wrong in principle and short- 
sighted as far as the results on the trade at 
large are concerned, but more important still 
it discourages those in charge of prosecution 
whether courts or district attorneys and 
makes them look upon any attempt to bring 
a fraudulent debtor to justice as simply an 
attempt to use the criminal courts for the 
purpose of collecting debts. 

In a recent case in the jewelry trade, the 
Referee in Bankruptcy who had been hearing 
such a case expressed his opinion freely of 
such a proceeding after the creditors had 
started to prosecute a bankrupt who gave a 
“cock and bull” story as to the disappearance 
of his assets and later when the proceedings 
to punish him were on the way offered a 
settlement which the creditors accepted. In 
this case the referee said in discussing the 
evidence: 


“However, it is just one of the situa- 
tions which comes before all referees, 
where creditors are very indignant for a 
period, very persistent in their assertions 
of crookedness and of improper conduc- 
tion and expressions of determination 
that the bankrupt shall never be per- 
mitted to go into business again because 
of his actions, and then for some 
mysterious reason (perhaps mysterious 
to some people, not to all of us), they 
disappear and fade out of the picture 
when a cash composition or even a note 
composition is offered. It is surprising 
that anybody should criticize the conduct 
of Bankruptcy Courts and officers and 
lawyers. (Those criticisms emanating 
from creditors always), yet we find 
creditors conducting themselves as they 
are in this case and in several cases of a 
similar nature before me, * * * * * 
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and as long as the creditors want to fool 
themselves in these ways, I have no 
quarrel with them particularly, but I do 
quarrel when they come out in news- 
paper articles and assert criticist_s of the 
conduct of bankruptcy proceedings.” 


Under such circumstances we feel that the 
remarks of the Referee are fully justified 
and his indignation at the criticism of the 
law, the bankruptcy courts, its officers and 
lawyers in general, is warranted. It is time 
that honest merchants gave careful thought 
to the situation and realize that their short- 
sighted policy in accepting settlements from 
dishonest bankrupts after criminal proceed- 
ings have been instituted, is making it impos- 
sible to clean out the credit crook from busi- 
ness and encourages crooked bankruptcy 
generally. 





LL preliminaries 
have been brushed 
: away for the trial of 
For Trial the test case under the 
New York Stamping Law involving the 
interpretation of Sec, 445 of the New York 
penal law covering the use of the word 
“platinum” insofar as this section will apply 
to the articles made of platinum and white 
gold and so marked. The case involves the 
sale of an article stamped “Plat. Top 18K” 
which it is conceded was manufactured of 
white gold with a very small amount of 
platinum. The assay showed the platinum 
in the article to be slightly less than one 
per cent.; palladium of about 4% of one per 
cent. and white gold and other metals over 
98 per cent. 

The prosecution, as already told in THE 
JEWELERS’ CIRCULAR, was instituted before 
Magistrate Simpson in the Commercial 
Frauds Division of the Magistrate’s Court 
by a complaint filed by the Bureau of 
Weights and Measures against a New York 
manufacturer. All the facts were conceded, 
the question at issue being simply whether 
the platinum section of the New York 
stamping law forbids the use of the word 
“platinum” on white gold even when the 
word “gold” is also used in connection with 
the platinum mark. In a long decision 
handed down Thursday last, Magistrate 
Simpson decided that the statute was vio- 
lated in the case at bar and held the de- 
fendants for trial in the Court of Special 
Sessions. 

This case which has excited interest 
throughout the entire jewelry trade, was 
brought under the auspices of the Good 
and Welfare Committee of the National 
Jewelers Board of Trade, to settle once and 
for all the application of a New York and 
Illinois platinum law to articles of this kind. 
The points at issue were exhaustively dis- 
cussed in the brief filed April 7 by the Dis- 
trict attorney and the counsel for the Board 
on one hand and by the attorneys for the 
defendants on the other. A full abstract 
of these briefs and the principal contentions 
were published in full in THe JEWeELERs’ 
CrrcuLar of April 8. Magistrate Simpson 
reserved his decision until Thursday last, at 
which time he handed down a most elabo- 
rate opinion discussing the law from all 
angles, full text of which appears in 
another column of this issue. 

This clears the way for a speedy trial of 
the defendants on the points involved. If 
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they are acquitted there is little likelihoog 
that further proceedings of this character 
will be instituted under the present lay, 
- though an attempt may be made to change 
the law along the lines of the platinym 
section of the proposed National Stamping 
Law. If on the other hand the defendants 
are convicted there is little doubt that the 
case will be taken to the highest courts of 
the State for final adjudication. 





Gold Tax Bil “PHE Jewerers 
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movement started a 
few years ago by the gold miners of the 
country to get from the government a bonus 
for their gold which would be collected back 
in the form of a tax on gold used in the 
arts, is not entirely dead despite the fact that 
previous bills in Congress to this effect were 
killed as a result of the opposition in the 
jewelry trade, and particularly the fight 
made by the Jewelers Vigilance Committee 
in convincing Congress that the principle 
was economically unsound. Gold mining, it 
is reported, is still unprofitable in many sec- 
tions, and as a result it is more than probable 
that bills along the lines of the McFadden 
3ill may be introduced in the next session 
of Congress; and from what we have heard 
it is more than probable that those behind 
the measure will attempt to stir up public 
sentiment in favor of such bills prior to their 
introduction. If the reports be true, it be- 
hooves all members of the jewelry industry, 
whether retailers or manufacturers (and par- 
ticularly the jewelers of the far western 
States), to keep their eyes and ears open for 
propaganda in favor of any bonus to the gold 
miner, because it is not probable that any 
such measure can be drawn and agitated 
before Congress without providing for the 
means whereby the money for such bonus 
can be raised. It is a foregone conclusion 
that the raising of such revenue will be predi- 
cated on a tax upon those who use gold in 
the arts and industries. 

Whether or not the gold bonus advocates 
will openly come out, as they did before, by 
demanding a tax of $10 an ounce on gold 
used in jewelry and other products is a ques- 
tion because they have learned the danger of 
the opposition of the jewelry trade; it is 
probable that they will be more subtle in 
drawing their future measures of relief and 
in circulating the propaganda for the legis- 
lation. The direct tax on the jeweler may 
be disguised carefully, but it is “dollars to 
doughnuts” that it will be there in some 
form or other. Therefore, the jeweler should 
at all times be ready to oppose a gold miners 
bonus in any form, and see to it that his 
opposition is in no way lulled or his support 
gained by the clever presentation of the argu 
ments of its advocates or their sophistry ™ 
urging economic reasons for the enactment 
of any such law. 

While the jeweler is essentially interested 
in preventing any further tax upon his m- 
dustry from a commercial standpoint, he 18 
even more interested from the standpoint 0 
a citizen in opposing a gold bonus on €c0 
nomic grounds because, as it has already 
been so well pointed out in the arguments 
presented to Congress by the Secretary © 
the Treasury, by the American Bankers As- 
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Watson & Co., have moved their jewelry 
store from 12 Maiden Lane to 3A Maiden 
Lane. 

Charles E. Ivers, manufacturing jeweler, 
has moved his business from 1650 Broadway 
to 22 W. 48th St. ° 

On April 25, M. B. Bryant & Co., Inc., 
formerly located at 15 Maiden Lane moved 
to 136 W. 52nd St. 

John W. Block, jewelry manufacturer, 
who was formerly located at 9 Maiden Lane, 
is now at 22 W. 48th St. 

The business of the Asiatic Art Jewelry 
Co., will be moved on May 1 from 12 John 
St., to new quarters at 22 W. 48th St. 

Aaron Sverdlik, of A. Schorr & Co., 22 
W. 48th St., sailed for Europe last Saturday 
on the Paris and will remain abroad for 
about six weeks. 

The trade is being notified that H. 
Maxenchs & Co., manufacturing jewelers, 
formerly at 77 W. 44th St., are now located 
at 36 W. 47th St. 

The firm of H. O. Dreher & Sons, im- 
porters and cutters of diamonds, moved re- 
cently from 62 W. 45th St., to new quarters 
at 22 W. 48th St. 

A. Schorr & Co., importers of precious 
stones and pearls, formerly at 15 Maiden 
Lane, are now located in their new quarters 
at 22 W. 48th St. 

The Deman Chain Mfg. Co., and the D. & 
B. Import Co., formerly located at 162 W. 
34th St., have moved their offices and factory 
to Rooms 605 and 607, at 1 W. 47th St. 

Stanton Pilcher, a jeweler and silversmith 
at Petersburg, Va., was one of the callers at 
the offices of THE JEWELERS’ CircuLAR dur- 
ing the past week. He left Thursday for 
his home. 

The sympathy of his friends in the trade 
is being extended to Jacob G. Wass, of the 
Abbey-Wass Co., 49 Maiden Lane, who suf- 
fered the loss of his mother on Sunday, 
April 19, 

James J. Loeb & Bro., importers of dia- 
monds and precious stones, now occupy more 
commodius quarters at 22 W. 48th St., hav- 
ing moved to their new location recently 
from 68 Nassau St. 

The Jewelers’ Fraternal Association is 
sending to each of its members a brief report 
of the annual meeting held by the organiza- 
tion on March 12. A report of this meeting 
was published at the time in THE JEWELERS’ 
Circuar. 

H. Warner, representing the Elite Watch 
Case Co., 106 Fulton St., is leaving for a trip 
through the middle west territory. G. Lach- 
man, representing the same concern, will 
visit the trade in New England and New 
York State. 

Among the firms formerly located in the 
downtown section but now in the new up- 
town district is Abraham & Roman, dealers 


in diamonds. This firm was formerly lo- 
cated at 68 Nassau St., and during the past 
few weeks moved its office to 22 W. 48th St. 

K. Papazian, of Papazian Bros., importers 
of diamonds and Oriental pearls, 87 Nassau 
St., sailed for Europe on the Berengaria, 
accompanied by Mrs. Papazian. Mr. Papaz- 
ian will visit the diamond and pearl markets 
of Europe and intends to return in about 
four months, 

The Gorham Co., at 47th St. and Fifth 
Ave., had on display last week an interesting 
and beautiful collection of golf trophies 
donated by the members of the Westchester- 

siltmore Country Club. The exhibit at- 
tracted a great deal of attention and favor- 
able comment. 

John Pattan, diamond dealer, formerly 
located at 105 W. 40th St., now occupies a 
handsome suite of offices in the new building 
at 22 W. 48th St. Henry Graham, also en- 
gaged in the same line of business and 
formerly located at the same address, oc- 
cupies the same office. 

Saul S. Klass and Emil T. Stein, repre- 
senting M. Klass, 15 W. 36th St., sailed last 
Saturday for Switzerland on the Parts. 
They have gone abroad to visit the foreign 
markets and to place orders for movements 
for the concern. This firm manufactures an 
extensivggine of wrist watch cases, 

Walter C. Hohl, trading as the Upstairs 
Jewelry Store now at 22 Palisade Ave., 
Yonkers, N. Y., has leased a store at 36% 
Warburton Ave., at that place and will move 
into his new quarters about May 1. Mr. 
Hohl has conducted a wholesale engraving 
and retail store for the last 13 years at the 
Palisade Ave. address. 

The Jewelers’ Safety Fund Society and 
the Jewelers’ Protective Union, for many 
years located at 15 Maiden Lane, are now 
settled in their quarters on the eighth floor 
at 22 W. 48th St. In their new place, both 
organizations have much more _ additional 
space. The offices are handsomely fitted 
with new fixtures and make a very attractive 
and inviting appearance. 

The Strauss Silver Co., Inc., manufacturer 
and importer of Dutch silver, solid silver 
and plated ware, has moved its business 
from 334 Fifth Ave. to larger quarters at 
315 Fifth Ave., where the concern is dis- 
playing a much larger line of merchandise. 
Herman Strauss, representing the concern, 
has just returned from a western trip and 
reports a big improvement in business. Mrs, 
M. H. Strauss, treasurer and secretary of 
the firm, will sail for Europe on May 5 
aboard the Resolute. She is going abroad 
to look after the concern’s factory interests 
in Germany. 

An accounting filed in the Surrogate 
Court on Thursday last, in the estate of 
Charles L. Tiffany, of Tiffany & Co., who 


died in 1902, shows the dividends paid by 
that corporation since 1912, when the last 
accounting was made. (The accounting is 
made by Louis C. Tiffany, as trustee of a 
fund left by the decedant to his daughter, 
Louise H. Tiffany, consisting of $250,000 in 
cash and 50 shares of stock in Tiffany & 
Co. The account shows that the value of 
the trust fund is now $1,326,644, and that 
the income has been $784,763, of which all 
had been paid to the beneficiary except 
$3,474. Mr. Tiffany reports that in 1920 
he exchanged the 50 shares of $1,000 par 
stock for 250 shares of non-par value stock 
which he now holds. In addition to the 
Tiffany stock which is carried at a valua- 
tion of $200,000, the trust fund also includes 
New York City bonds valued at $698,734 
and other securities. 

William Post Sackett, formerly engaged 
in the jewelry and silverware business and 
one of the active members of the Retail 
Jewelers’ Association of Greater New York 
and vicinity, was recently elected an honor- 
ary member of the Fifth Avenue Associa- 
tion. Mr. Sackett was one of the founders 
of the organization and only recently retired 
from the board of directors after 17 years of 
active and valuable service. The honor 
paid to Mr. Sackett is unique in the 
fact that he is the first person to be 
elected by the Fifth Avenue Association to 
honorary membership. Mr. Sackett is one 
of the five businessmen who met at the old 
Fifth Ave. Hotel on April 30, 1907 and 
founded the Fifth Avenue Association. He 
was at that time manager of the New York 
office of the Reed & Barton Co., and was 
for many years prominent in the jewelry 
business, having at one time headed his own 
firm in Philadelphia. He later gave up his 
business to assume the general management 
of the John Wanamaker jewelry stores in 
Philadelphia and New York. Mr. Sackett’s 
election to honorary membership is not alone 
a mark of appreciation for the many years 
of service he has given to the association but 
is likewise an acknowledgment of the debt 
the Fifth Avenue section owes him as one of 
the founders of the association. 

Alfred D. Lenz, the well known sculptor 
who for many years was known in the 
jewelry and silver trade for his work in de- 
signing special pieces and prizes, was award- 
ed the Avery prize at the opening of the 
first international Exposition of Architecture 
and Allied Arts at the Grand Central Pal- 
ace last week. The work of Mr. Lenz, for 
which the prize was awarded, was an orna- 
mental sculpture group, entitled “Star Dust,” 
in gold, silver and bronze. There were 13 
castings in the work, which involved con- 
siderable labor. Mr. Lenz’s many friends in 
the jewelry trade are highly pleased at his 
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success and have been congratulating him 
heartily on the recognition he received. 

David Skolkin dealer in diamonds, has 
moved from 87 Nassau St., to 2 W. 46th St. 

The Baltic Amber Co., formerly at 30 W. 
3%h St., is now located in new quarters at 
105 W. 40th St. 

Joseph Abraham, manufacturing jeweler, 
formerly at 15 John St., has moved his busi- 
ness to 315 Fifth Ave. 

Siebert Rudman, of Rudman & Gottberg, 
jeweler, Idaho Falls, Idaho, is an out-of- 
town visitor in this city. 

Richard S. Koch, of Jonas Koch, 20 W. 
47th St., has gone abroad, sailing recently 
on the President Harding. 

William Everett Ward, a_ wholesale 
jeweler, formerly at 15 Maiden Lane, 
has moved to 170 Broadway where he is 
located in room 304. 

E. G. Webster & Son, manufacturers of 
silver plated ware, 622 Atlantic Ave., Brook- 
lyn, have opened a New York office at 22 
W. 48th St. 

A. Levin, importer of diamonds, formerly 
located at 66 Nassau St., has moved his of- 
fice to larger quarters in rooms 703-704 at 
68 Nassau St. 

Alfred F. Riley has been engaged as 
middle western representative for M. Bau- 
man & Co., 20 W. 47th St., and has started 
on his initial trip. 

On and after May 1, James Wishnevsky, 
Inc., importers, cutters and setters of pre- 
cious stones, 132 Nassau St., will be located 
in room 708 at 71 Nassau St., 

The business of J. F. Newman, Inc., 
manufacturing jeweler, was moved last week 
from 11 John St., to 18 John St., which is 
also known as 15 Maiden Lane. 

Selikoff & Shapiro, Inc., manufacturers of 
jewelry findings, are now located in more 
commodious quarters at 32 Fulton St., hav- 
ing moved recently from 55 Chrystie St. 

The D. F. Briggs Co., now at 180 Broad- 
way will move to 9 Maiden Lane on or be- 
fore May 1. Charles J. Tonry will repre- 
sent the concern, succeeding P. E. Malone. 

The National Jewelers’ Board of Trade is 
planning to move its offices from 15 Maiden 
Lane to the fourth floor of the new building 
at 22 W. 48th St., sometime during the week 
of May 4. 

The Royal Diamond & Watch Co., 2 Maiden 
Lane, has opened a credit jewelry store at 
15 Main St., Yonkers, N. Y. Max Schmertz 
will manage the store and the force will in- 
clude 10 people. 

The business of M. H. Mann, importer of 
diamonds, has been removed from 170 Broad- 
way to new quarters at 2 W. 46th St. This 
firm formerly did business under the style 
of M. H. Mann & Co., Inc. 

Jerome B. Katz, of L. & J. Katz, im- 
porters of diamonds, 20 W. 47th St., returned 
on the steamship Leviathan Monday, from a 
six weeks’ trip. Mr. Katz visited the Euro- 
9 markets purchasing diamonds for his 
rm. 

Julius Jonas, connected with the firm of 
Henry Froehlich & Co., 68 Nassau St., is 
Now recuperating from a recent operation. 
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His many friends will be glad to learn of 
his recovery. Mr. Jonas will soon call on 
the trade. 

Abraham Shapiro, of A. S. Shapiro & 
Son, dealers in diamonds, precious stones, 
jewelry and watches, 71 Nassau St., who 
has been sick for the past four weeks is now 
resting at Atlantic City and will return after 
May 1. The concern will move from room 
1206 to room 802 in the same building. 

Judge F. A. Winslow, in the United States 
District Court, this city, last Wednesday 
signed an order appointing Abraham Solo- 
mon as receiver under a bond of $250, for 
the business of Louis Goldberg, dealer in 
jewelry, 117 Delancey St. Mr. Goldberg 
was petitioned into bankruptcy on April 16. 

S. Stanley Solomon, wholesale dealer in 
watchmakers’ and jewelers’ supplies, 21 
Maiden Lane, motored to Springfield, Mass., 
accompanied by Mrs. Solomon and _ their 
son and also by Irving Dubin, his New York 
and New England representative. Mr. 
Solomon and his family are visiting his 
mother who resides in Springfield, and who 
recently was seriously ill. Mr. Solomon 
also combined business with his trip. 

The Sterling Silverware Manufacturers’ 
Association has sent out from its offices at 
20 W. 47th St., 7,000 letters to retail jewel- 
ers all over the country calling attention to 
“National Sterling Silver Week” which will 
be observed May 23 to 30. The organiza- 
tion is preparing window cards, newspaper 
advertisements, newspaper publicity, sug- 
gestions for window displays, special local 
features, etc., which will be sent to the 
jewelers gratis. 

In an order signed last Monday by Judge 
Winslow, in the United States District Court, 
Edward W. Stitt, Jr., was appointed receiver 
for the business of William E. Offenberg, 
diamond broker, 150 Nassau St. The bond 
of the receiver is fixed at $500. An invol- 
untary petition in bankruptcy was filed 
against Mr. Offenberg on April 16. The or- 
der appointing the receiver alleges that the 
diamond broker has assets worth about $1,- 
000, while the liabilities, it is said, will ex- 
ceed $10,000. 

Herman Bruner, president of the Bruner 
Watch Co., Inc., 93 Nassau St., had a thrill- 
ing tale to narrate upon his return from an 
extensive trip through Europe. Mr. Bruner 
was a passenger on the Homeric and wit- 
nessed the tragedy of the sinking of the 
Japanese steamship Raifuku Maru about 300 
miles off the coast of Nova Scotia. This 
was one of the most tragic marine accidents 
in recent years, and quite a few people 
aboard the Homeric fainted at the sight of 
the struggling seamen in the rough sea, to 
whom no assistance could be given. 

Abramowitz & Rubin, Inc., jewelers, at 
465 Claremont Parkway, filed a voluntary 
petition in bankruptcy in the United States 
District Court, this city, on Tuesday, April 
21, listing their liabilities at $3,085, as 
against assets of $500. The debts owed by 
the concern include: secured claims, $400; 
and unsecured claims, $2,685, while the 
assets represent stock in trade. The largest 
unsecured creditors include: Morris E. 
LeBlong, $163; Jentleson & Kaplan, $321; 
Saul Glicker, $212; Cosmopolitan Silver Co., 
$342; Myron Ulrich, $245; B. Pusrin, $143; 
Majestic Lamp Works, $114. 

Louis Loeb, the surviving partner of the 
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firm of L. & S. Loeb, dealer in jewelry and 
precious and semi-precious stones, 358 Fifth 
Ave., was petitioned into bankruptcysin the 
United States District Court on Monday. 
The petitioning creditors and their claims in- 
clude: Greaves & Allen, $252; Rothblum & 
Mire, $441, and Handy & Harman, $582, A 
meeting of the creditors of this concern, as 
reported in the previous issue of this journal, 
was held last week at which it was claimed 
that the alleged bankrupt possessed practi- 
cally no assets, while the liabilities will prob- 
ably amount to about $135,000, 

An 18-story building is to be erected for 
the jewelry trade on W. 48th St. on 
property acquired last week by Samuel Bar- 
kin & Sons. The operation will represent 
an investment in land and building of $3,500,- 
000. The four dwellings at 64 to 70 are to 
be taken down to make way for the new de- 
velopment. In the basement of the struc- 
ture will be a vault covering half the area 
of the site for the storage of precious metals 
and stones of tenants in the building and in 
other buildings in the new district. The 
property has a frontage of 84 feet and is 
100.5 feet deep. Possession of the site neces- 
sitated the purchase of several leases, some 
of which had two years to run. H. D. 
Baker and R. Robinson were the brokers in 
the transaction. Jasie & Solomon were the 
attorneys for Mr. Barkin and Joshua Bern- 
stein attended to Mr. Brown’s interest in 
the legal details. 

It is reported that the gem course started 
last February at Columbia University has 
turned out to be much more successful than 
its predecessors, and that it is being very well 
supported by the jewelry trade, which is an 
indication of the effect the jewelers gener- 
ally are making to develop their informa- 
tion as to precious stones. This course, 
which is held Monday evenings, in the Uni- 
versity Extension, is given by Prof. Kerr 
and among the many members of the trade 
generally attending are Frederick Bieber, 
Herman Eldot, Milton Epstein, Dorothy 
Higgins, Milton Heller, Ernest Heller, Wil- 
liam Heyman, Lawrence Mintzer and A. D. 
Leveridge. While the course is not outlined 
for the commercial end of gem study, but is 
essentially one in mineralogy, Prof. Kerr, 
nevertheless, makes a special effort at each 
lecture to bring out points that are valuable 
to the jewelry and gem salesman. 

Emanuel Dobrowsky, doing business as 
the Swiss-American Jewelry & Watch Sup- 
ply Co., jobber in jewelers’ supplies, 37 
Forsyth St., who on April 17 declared him- 
self a voluntary bankrupt, has assets of $5,- 
500 and liabilities of $11,637. The concern 
owes for wages, $469; secured claims, $750, 
and unsecured claims, $10,418. The assets in- 
clude: stock in trade, $5,000, and machinery, 
tools and fixtures, $500. Some of the largest 
unsecured creditors include: Jaco Importing 
Co., $168; M. J. Lampert & Co., $201; A. J. 
Anderson, $106; Konishi, Kotacudo Co., 
$426; Credit Discount Union, $123; Green- 
baum, Wolff & Ernst, $203; K. K. Import 
Co., $1,231; Hammel & Riglander, $576; 
Sussfeld, Lorsch & Schimmel, $723; Pen- 
nant Watch & Supply Co., $1,411; Alexander 
Maran, $1,900; A. Van Laven, $1,800; Bank 
of U. S., Harlem Branch, $300; Mrs. Fania 
Dobrowsky, $476, and Adolph Sperling, $200, 

Hugo Oppenheim, of Oppenheim & Strauss, 
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Service Developed From 
Service Performed 


The banking service of The 
National Park Bank is a 
development of many years’ 
usefulness to commercial 
institutions in ail parts of 


ice founded upon experience 
and achievement, one thatis 
practical, comprehensive, 
and well adapted to the 
requirements of merchants 
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Consequently, it is a serv- jewelry trade. 
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Park Avenue Office: 240 Park Ave. at 46th St. 
7th Avenue Office: 7th Ave. and 32nd St. 
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A BANK THAT WILL APPEAL TO JEWELERS 


Because it has a merchant’s point of view with a background of Seventy-Three years’ com- 


mercial experience. Because it is of moderate size and offers cordial personal co-operation. 
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W. H. LA BOYTEAUX - - - - Johnson & Higgins 
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Styles That Appeal 


EATURED in our line are many distinctive new creations in gold 
and platinum chains and jewelry that will please your most fas- 
tidious customers. In addition to our own high-grade line of gold 

and platinum chains, we are now manufacturing high grade mountings 


in gold and platinum. 
M. JABLOW & CO. 
e 88 Gold St. -:- New York 


Sold only 
thru the 
Wholesale Trade 
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diamond importers, 20 W. 47th St., will sail 
for Europe next Saturday on the Leviathan, 
going abroad to visit the foreign markets. 

Albert Welsch, who formerly maintained a 
shop at 7 W. 42nd St., has bought out the 
business of S. C. Boschwitz, retail jeweler 
at 667 Columbus Ave., this city. 

Manfred Veit, a well-known dealer in 
pearls, of 48 Rue Lafayette, Paris, is in this 
country for a visit, but expects to return to 
France shortly. Mr. Veit has been here for 
several weeks greeting his old friends. 

R. R. Fogel & Co., manufacturers and 
exporters of jewelry, who for 37 years have 
been located in the Maiden Lane district, 
have moved to their own building, 1200 
Broadway, corner of 29th St., occupying the 
fourth floor. The land was purchased by 
R. R. Fogel in 1910 for $1,500,000, on which 
the Gilsey House was erected under a lease 
from the Anderson Estate. Mr. Fogel sub- 
sequently purchased the building, and then 
altered the interior for business purposes. 
He has now made extensive exterior altera- 
tions. 











— ed 


Louis Freedman and Harry Glaser have 
opened a jewelry business under the name of 
“Holmes” at 564 Washington St. 

The store on the corner of School St., 
formerly occupied by the Howard Co, 
has been taken over by Benjamin H. Dubin. 
He formerly had a store at 563 Washington 
St. 

The old-established business of A. B. 
Hall, Auburn, Me., has been sold out by 
auction. The business had been carried on 
for 110 years, first by Mr. Hall’s father 
and later by the son. 

Mr. and Mrs. Nelson H. Smith have re- 
turned from a brief vacation at Haddon 
Hall, Atlantic City. Mr. and Mrs. M. N. 
Smith, who passed the Winter at Atlantic 
City and St. Augustine, also are back in 
Boston, 

Laroy Nichols is still nursing a poisoned 
hand which was infected last Spring. He 
has been unable to work with it for many 
months, but is gradually gaining the use of 
it. Early in May Mr. Nichols is going down 
east to his farm. 

Among the visitors in Boston last week 
were M. A. Noury, Newport, N. H., and 
E. R. Jackson, Tilton, N. H. The latter has 
sold his jewelry business to H. W. Pettin- 
gill, and will devote his entire time to his 
optical establishment in Tilton. 

The death is announced of George Bibber, 
Gloucester, who passed away in the local 
hospital after a shock. He was 54 years of 
age and is survived by his widow and a son, 
who is in Japan. The body was removed 
to South Gardner, Me., for burial. 

The annual meeting of the Smith Patter- 
son Sick Benefit Association elected the fol- 
lowing officers last week: President, James 
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Kingman; vice-president, Charles Ramsdell ; 
secretary, Joseph D. Manning; treasurer, 
George Saunders. About $600 was paid out 
in benefits. No deaths were recorded during 
the year. 

The annual banquet of the New England 
Watchmakers Club is to be held at Boston 
City Club April 29. President Proctor and 
Secretary Joseph Emanuels have sent invita- 
tions to Messrs. Flint, Duncan and Derby- 
shire, of the Waltham Watch Co.; Mr. 
Russell, of the Franklin Union, and Pro- 
fessor Hamilton, of Technology, as special 
guests. It is planned to make the event the 
most attractive and informative in the long 
history of the club. 

Joseph V. Carroll has been appointed by 
the Federal court receiver in the case of 
A. J. Jerome, 46 Bromfield St., who dis- 
appeared from Boston early in April. It is 
alleged by several creditors that Jerome re- 
moved or caused to be removed several 
thousand dollars worth of diamonds and 
other valuables shortly before his departure. 
A petition in bankruptcy was presented 
against him in the local court. Abbott & 
Carroll, 31 Milk St.,. are the lawyers to 
whom application should be made for any 
information in this case. 
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sociation and by the economists who were 
retained by the jewelers to instruct Congress, 
any gold bonus is economically unsound and 
will tend to upset and disrupt the funda- 
mental principles of our monetary system, 
which is based solidly on the free coinage 
of gold and the parity of the value of gold 
in and out of coinage. In fighting such a 
movement, the jeweler is acting as a good 
citizen as well as a good business man. 








Atlanta, Ga. 


Ed. Donaldson, of the Donaldson Mfg. Co., 
New York, was in Atlanta a few days last 
week calling on the trade. 

Harry Birch, of the Watson Co., Attle- 
boro, Mass., was in Atlanta last week in 
the interest of his concern. 

Douglas Bros., prominent jewelers of 
Troy, Ala., were visitors in Atlanta dur- 
ing the week, stopping over between trains. 

Milton Ferris, of the Mathews Silver Co., 
of Newark, N. J., was a visitor in Atlanta 
during the week. He reports conditions are 
fair in southern territory, with prospects 
good for early Summer. 

Henry McLaulin, president of the Florida 
Retail Jewelers’ Association, and prominent 
jeweler of Sanford, Fla., was a visitor in 
Atlanta during the week on a short busi- 
ness trip. 

R. C. Schneider & Son have moved into 
their new store at 107 Peachtree St., across 
from the Piedmont Hotel, opening their new 
quarters on Thursday, April 16. The store 
was literally deluged with baskets of flow- 
ers, gifts from fellow jewelers, on the open- 
ing day, this being a pleasant custom among 
Atlanta trades people, and the store was 
crowded with friends and customers all day 
long. The new store is centrally located 
and handsomely furnished. 





Allentown, Pa. 





Dr. R. S. Au Rand, the well-known Slat- 
ington optometrist, is making extensive im- 
provements to his property. 

Webster Leid, formerly in the employ of 
Earl H. Gier, Bethlehem, as a watchmaker, 
left to accept a position elsewhere, 

Fred W. Rex, Lehighton, who has been 
laid up the past five weeks with pneumonia, 
is now able to be around the house. 

Clarence S. Weiler, the popular Mauch 
Chunk jeweler, was elected secretary of the 
Mauch Chunk Rotary Club, to serve for the 
ensuing year. 

A. F. Koons, 2005 Atlantic Ave., Atlantic 
City, N. J., spent Sunday in Allentown, 
visiting his parents, Frank T. Koons, E. 
Hamilton St., and wife. 

H. B. Deans, representing Allsopp Bros., 
who just arrived in this section from a trip 
through New England territory, reports 
business on the increase all along the line. 

Among the prizes awarded to the winners 
in the Eagle Bowling League by local 
jewelers were a gold F. O. E. ring and five 
sets of cuff links by the Kay Jewelry Co., 
and a gold F. O. E. watch charm by Faust 
& Landes. 

Eli Fulmer, a former member of the firm 
of Fox & Fulmer Co., jewelers, Easton, Pa., 
has just returned from Florida, where he 
spent the Winter shooting. Mr. Fulmer is 
an expert marksman, and has been spending 
his Winters in Florida indulging in his 
favorite sport for many years. 

The following manufacturers’ representa- 
tives are calling on the trade in this locality: 
L. MacDonald, with Western Clock Co.; 
Theodore Burke, with the Tuskaloid Co.; 
Charles C. Tinkler, with Victor A. Picard 
& Co., Inc., and Bishop & Bishop, and J. 
W. Yentzer, with Quality Cut Glass 
Company. 

At a joint meeting of the Allentown and 
Bethlehem Advertising Clubs held in the 
Hotel Bethlehem, Thursday evening, April 
21, the speaker was Philip Kind, a member 
of the Philadelphia jewelry house of S. 
Kind & Son. Mr. Kind’s topic was “Ethics 
in Business,” and his talk was well received 
by thoset in attendance. 

J. C. Mumma, now located at 613 Penn 
St., Reading, Pa. held the opening of 
his new store at 627 Penn St., just five doors 
above his present location, which took place 
Saturday, April 25. Prior to embarking in 
the jewelry business for himself, Mr. 
Mumma was the buyer of jewelry in the 
Dives, Pomeroy & Stewart Department 
Store, Reading. 

Ralph M. Smoyer, an up-town jeweler, for 
the past two and a half years at 1015 Hamil- 
ton St., has increased his business to such 
an extent that he has been able to take over 
the entire storeroom. After remodelling 
the interior, an up-to-date art and gift de- 
partment has been added. He now occupies 
the entire first floor, making his jewelry 
store one of the largest and prettiest in the 
city. The walls of the gift department are 
paneled and adorned with pictures and 
plaques. Tables are used to display the 
pottery, brassware, and small gift items. 
Small console tables and bookracks are 
arranged along the walls, each making an 
unique setting that could be transferred into 
the home. 











































recently calling on the wholesale houses. 

L. H. Redmond, Pontiac, was in Detroit 
last week buying new stock. He has a fine 
location and for a long time has been enjoy- 
ing a good trade. 

Ralph Snyder, of W. H. Horton, Flint, 
was a caller on Detroit wholesale and manu- 
facturing jewelers last week. Business in 
his territory is reported favorable. 

Frank Finney moved into his new quarters 
in the Jewelers’ court this week. He has 
increased his floor space and is much better 
situated to handle his growing business. 

H. St. John was in Detroit recently buy- 
ing new stock for his store in Milford. He 
has a fine business in that territory, and 
finds business promises well for the Spring 
and Summer. 

Hugh Connolly & Son, State and Griswold 
Sts., one of the oldest retail jewelry estab- 
lishments in the city, has announced it has 
adopted the extended charge account mer- 
chandising method. 

The Schulte Optical Co., is now getting 
settled in its new quarters in the Jewelers’ 
court. For many years this company was 
located in the Liggett building. It has much 
larger quarters at the new address and is 
better equipped to handle its growing busi- 
ness. 

Max Boodin, an expert watchmaker, has 
opened a new repair shop in the Jewelers’ 
court. He has only been at this address a 
short time, but already has sufficient work 
ahead to keep him busy for a considerable 
time. The location is central and convenient 
for the down-town trade. 

Janke & Skluzak Co., manufacturing 
jewelers, now at 115 Grand River Ave., will 
move into its new quarters, 604 Scherer 
building on May 4. The move will give this 
organization considerable more space which 
will permit it to handle to better advantage 
its rapidly increasing business. 


T. D. Rickett, Brighton, is making prepa- 
rations to move into his new store. He is 
now buying fixtures and otherwise prepar- 
ing for his opening which he expects to 
announce shortly. He will have a much 
larger floor space and otherwise will be 
better equipped to handle his increasing 
trade. 

“Ted” Kinney, of the W. F. Broer Co., 
now has a territory covering 14 towns in the 
lower Michigan peninsula. He has recently 
returned from a trip through most of them 
and reports business fair. He is now assist- 
ing the Detroit branch of this company to 
get settled in its new quarters at 708 and 
709 Jewelers’ court. 

B. W. Gierka, formerly at 2040 Chene St., 
announces that he has disposed of his retail 
jewelry stock and does not plan for the 
present, at least, to resume in the retail busi- 
ness. He is now at 2135 McDougal Ave., 
where, he says, he expects to continue a 
wholesale business. He has not been in the 
best of health and hopes the change, and less 
confinement to business, will restore him to 
his former physical condition. 

The Gleichmann Crystal Co. at its new 
quarters in the Jewelers’ court, has adopted 
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a policy of grinding watch crystals while 
the customer waits. It also has extended 
its business to including glass for instru- 
ments of all descriptions, besides watches 
and clocks. It has considerably increased 
its facilities by the way of new equipment 
and additional skilled help, and is now kept 
busy filling orders that are coming in from 
all parts of Michigan. 

The Fineberg-Max Co., is now fully 
settled in its new quarters in the Jewelers’ 
court. The owners of this business are Silas 
C. Fineberg and Sydney Max. The former, 
for a considerable time, was employed by 
Fink Harrison Co., wholesale jewelers in 
the Liggett building. Mr. Max also is an 
experienced jewelry salesman. It is a new 
organization and one of the first to occupy 
quarters in the Jewelers’ court. It does a 
general wholesale jewelry business. 

George W. Hale, formerly of Cutler 
Jewelers’ Supply House, Detroit, and de- 
clared one of the best-known material ex- 
perts in the country, has become manager 
of the tool and material department of W. 
C. Noack & Sons, wholesale jewelers. 
Assisting Mr. Hale will be William Wilzin, 
also well-known in the wholesale jewelry 
business. W. C. Noack & Sons have re- 
organized their tool and material department 
and now have one of the largest stocks of 
the kind to be found anywhere in the middle 
west. The company has developed a large 
business in this line. 

At a meeting of the Detroit Credit Men’s 
Association here this week a campaign was 
launched to raise its quota of $100,000 to- 
wards a national fund for credit protection. 
Harry B. Gillespie, chairman of the cam- 
paign executive committee announced that 
already subscriptions amounting to $14,100 
have been received. J. H. Tregoe, of New 
York City secretary and executive manager 
of the national association, described the ac- 
tivities of thieves throughout the country 
and stated that with the money raised spec- 
ial investigators will be employed to trace 
and direct their prosecution. 

Horace G. Schwarz, of 667 Han- 
cock Ave., W., has developed in Detroit 
a comparatively new industry. It is that 
of winding clocks. He is now engaged in 
winding the clocks in many of the city’s 
most palatial homes. A list of his clients 
reads like a page from a social register. 
Some of the clocks he winds and looks after 
are worth a great deal of money. Many are 
antigues and highly prized by their owners. 
Mr. Schwarz charges $60 a year for his 
services and has all he can do. He charges 
extra for repairs, of course, but says that 
when he once gets a clock in shape, no mat- 
ter how old it is, it will keep accurate time. 
It is said the most elaborate clock in Detroit 
is one owned by Mrs. Horace E. Dodge. It 
is known as the mystery clock because one 
can look straight through its face without 
seeing a single wheel or a bit of mechanism. 
It cost more than $10,000 and is set with 258 
diamonds. In the center of the face is a 
transparent amethyst. The secret of this 
French rarity is that its works are down 
below. The hands are mounted on glass 
cylinders. Aside from his clock-winding 
duties, Mr. Schwarz devotes his time to the 
repair and reconstruction of ancient time 
pieces. He is quite concerned regarding the 
future of the ancient clocks because, he says, 


April 29, 1925 


the old clockmen who understand them are 
rapidly passing away. Before long there 
will be no one left capable of keeping them 
in order, he fears. 








Minneapolis. 


H. Lindstrom, of Cambridge, Minn., was 
in the city a few days ago. 

William Braaten, Albert Lea, Minn.; A, 
L. Peterson, Copaz, and A. C. Hendrix, 
Cedar Lake, Wis., were callers on the trade 
during the past week, 

A number of salesmen from eastern points 
visited the trade a few days ago with new 
lines of Spring jewelry. They reported a 
steady advance of business. 

A dissolution of partnership sale was 
begun by White & MacNaught, retail 
jewelers of Minneapolis, a few days ago, 
The store, one of the largest in the city, is 
located at 902 Nicollet Ave. The store has 
one of the finest jewelry stocks in the entire 
northwest, the market value of which is said 
to reach $250,000. When the arrangements 
for the dissolution are completed John Mac- 
Naught, who has been associated in the 
jewelry business in Minneapolis for 45 years, 
will retire from the partnership. Mr. Mac- 
Naught came to Minneapolis in 1880. 
Charles Day White, the other member of 
the partnership, has been actively engaged 
in the jewelry business in Minneapolis for 
half a century, 23 years of which were de- 
voted to the present partnership. Upon dis- 
solution, Mr. White plans to retain his 
management of the business. 








Oscar Korber, 280 Alder St., has been 
holding his 20th anniversary sale. 

Morris Goldberg, who has an “upstairs” 
shop on the second floor of the Morgan 
building, has been selling out his entire stock 
of high-grade watches. 

The trial is now being conducted of John 
Weigant, suspected of robbing the Arneson 
jewelry shop at Multnomah Station, near 
Portland, some few months ago. 

Joseph P. Jaeger, for many years one of 
the firm of Jaeger Bros., 131 6th St., an- 
nounces that as soon as the stock of the 
store is entirely sold out, and the store 
closed, he will engage actively in the real 
estate business in the city. To that end an 
incorporation has been formed, called the 
Fairvale Land Co., the incorporators being 
Mr. Jaeger, Ben Riesland (a well-known 
real estate operator) and W. A. Gill, all of 
Portland. The incorporation is for $100,000. 
Mr. Jaeger was also recently elected a 
director of the Lumbermen’s Trust Co. 








Hurling a brick wrapped in newspaper 
through a show window in the establishment 
of the Gray Jewelry Co., 1906 Elm St., Dal- 
las, Tex., early one morning recently, an 
unidentified man seized a tray containing 
nine valuable watches and escaped. The 
brick was found in the window and is the 
only clew the police have succeeded in 
getting. 
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Chicago Notes 





Wexler Bros. have moved to the Garland 
building, in suite 2000-2001-2002. 

J. M. Kelsey, of the Waltham Watch Co., 
returned this week from a short business trip 
to Detroit and the middle west. 

Louis Aisenstein, of Aisenstein- Woronock 
& Sons, New York, combined business with 
pleasure last week while in Chicago. 

Ralph Seiffe, representing the Baer & 
Wilde Co., left last week on a short business 
trip to Cincinnati, Louisville and Indianap- 
olis. 

Frank Newberger, manufacturers’ repre- 
sentative, left Sunday night for St. Louis 
and the northwest and will be gone for a 
few weeks. 

C. Edgar Pettit, manager of the Chicago 
ofice of B. A. Ballou & Co., Inc., is making 
a short business trip this week to St. Louis 
and the northwest. 

H. E. Nock, superintendent of the Towle 
Mfg. Co.’s factory at Newburyport, Mass., 
spent a few days last week at the Chicago 
office on business. 

Max Levy, 32 N. State St., returned last 
week with his family from a two months’ 
stay at Miami Beach, Fla., where he com- 
bined business with pleasure. 

Edward Brooks, representing Williams 
Co., Inc., has removed his office from room 
1102 to 1209 Heyworth building, where he 
has secured convenient quarters. 

Louis A. Eppenstein, of the Illinois Watch 
Case Co., returned to Chicago last week, 
after spending seven weeks at their New 
York office looking over business. 

Herbert Siebel, of Saginaw, Mich., called 
on the markets and friends in the trade last 
week on his way to California, where he ex- 
pects to sojourn for about a month. 

“Billy”? Thomas, Chicago manager for 
Allsopp Bros., left last week on a business 
trip through the west and middle west and 
will return to Chicago some time the first 
week in May. 

George H, Thomas, manufacturers’ repre- 
sentative, has installed new wall and counter 
cases so as to displav the lines of the Chi- 
cago Silver Co. and Scharling & Co. to 
hetter advantage. 

W. A. Hayward, sales manager for the 
Alvin Silver Co., spent a few days in Chi- 
cago last week visiting at their local office. 
En route home Mr. Hayward will stop off 
at Cincinnati to visit the trade. 

F. M. Fields, Tampa, Fla., was a visitor 
in Chicago last week, looking over the mar- 
kets and making purchases for the new 
credit jewelry store he is opening in the 


Tribune building which is located in that city. 

L. A. Sachs, retail jeweler at 3158 Lincoln 
Ave., has just completed rearranging his 
store and has added an attractive gift sec- 
tion. Mr. Sachs states this department has 
already proved itself popular with his trade. 

P. F. Swiney, of Oregon, IIl., stopped off 
in Chicago last week on his way to Sault 
Ste. Marie, Mich., to look over a new loca- 
tion in that city. Mr. Swiney has not de- 
cided as yet whether or not he will make 
the move. 

L. Vogel has purchased the business and 
good-will of the Servu Mfg. Co., located in 
room 1136 Stewart building, 108 N. State 
St. Mr. Vogel for the past 10 years was 
connected with Lazarus & Weil as foreman 
of their shop. 

R. H. Morris, of the Roy Watch Case Co., 
New York, spent the past week in Chicago 
calling on the trade en route home from the 
west and northwest. On leaving Chicago, 
Mr. Morris will stop off at Cincinnati and 
other Ohio cities. 

S. Beilin, retail jeweler who for the past 
few years was located at 5 T. Lake St., has 
discontinued business temporarily and will 
rest for a couple of months before entering 
into business again. Mr. Beilin will locate 
in the same vicinity. 

Harold K. Green, of Williams & Green, 
returned last week from Providence, where 
he spent four weeks visiting at the home of- 
fice and factory. Mr. Green will remain in 
Chicago for a couple of weeks before leav- 
ing for his territory. 

Irving H. Styer, who formerly was asso- 
ciated with Joseph Lorintz & Co. as presi- 
dent, and who severed his connections with 
this firm about 30 days ago, is now con- 
nected with H. W. Elmore & Co. in their 
bond and mortgage department. 

Frank Feinberg, auctioneer, left last week 
for Sault Ste. Marie, Mich., to conduct a 
closing out sale for Wm. T. Feetham, re- 
tail jeweler of that city. Mr. Feetham is 
closing out this business to take over the 
business of David Jacobs at Muskegon, Mich. 

Harry Lossau, representing the Block- 
Weinfeld Co., returned last week from an 
eight weeks’ business trip through Kansas 
and Nebraska. Mr. Lossau will remain in 
Chicago for a couple of weeks replenishing 
his stock before starting out on another trip. 

B. Aronson, of B. Aronson & Son. Bos- 
ton and Chicago, visited at their Chicago 
office last week for a few days on his way 
south, where he will join W. H. Isaacson, 
their representative. Mr. Aronson and Mr. 
Isaacson will call on the trade in the south 
for a few weeks. 

Holsman & Co., wholesale jewelers at 119 


W. Madison St., announce that Joseph 
Schlapik has been elected treasurer for this 
firm. Mr. Schlapik formerly represented 
this firm through the territory and he suc- 
ceeds H. Holsman as treasurer. Mr. Hols- 
man is president of the firm. 

R. E. Redeker & Co., manufacturer of 
wedding rings, has moved his shop and office 
back to the Reliance building. This con- 
cern has secured enlarged quarters in suite 
1012. For the past two years they were lo- 
cated at 64 W. Randolph St. and prior to 
that time on the ninth floor of the Reliance 
building. 

Edmund Aronson, of B. Aronson & Son, 
in charge of the office at Chicago, left last 
week, accompanied by his wife and family, 
to motor to Boston. Mr. Aronson will re- 
main at the home office of this company, 
which is located at Boston, for a few weeks, 
but his family will remain there for the 
Summer. 

Miss Bertha Sasches, who operates a gift 
store in suite 302 Heyworth building, re- 
cently met with an accident while riding in 
an automobile. Her collarbone was broken 
when the automobile was hit by another car 
and turned over. She is confined at the 
Presbyterian Hospital, but is reported well 
on the road to recovery. 

A. Krepky and A. Zalkin have purchased 
the retail jewelry business of L. Shapiro, 
1638 W. Chicago Ave. The business will 
be operated under the name of Krepky & 
Zalkin. Mr. Krepky formerly was em- 
ployed as a watchmaker for Goodman & Zal- 
kin, and Mr. Zalkin, a relative of one of the 
members of the same firm, was also em- 
ployed there for some time. 

David Goldberg is now connected with 
the sales force of the Block-Weinfeld Co. 
Mr. Goldberg has been identified with the 
jewelry trade for a number of years, having 
been connected with H. F. Hahn & Co. for 
a number of years and lately with Despres, 
Bridges & Noel. A. J. Oppenheim, of the 
concern, accompanied by his wife and daugh- 
ter, are motoring to New York and expect 
to spend several weeks there visiting and 
looking over the markets. 

On Wednesday of last week three bandits 
entered the store of the Argyle Jewelers, 
1124 Argyle Ave., and immediately set to 
work in ordering the proprietor and a clerk 
to “put up their hands.” They had no sooner 
made the demand when the burglar alarm 
went off. They looked at each other very 
much surprised as they were very careful 
in placing their victims so as not to be near 
any signals. They fled in a blue touring 
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car without any loot. Another clerk was 
in the rear of the store when the bandits 
entered, and upon hearing their commands 
set off the alarm. This firm was held up 
last November when about $600 worth of 
merchandise was taken. 

George Dahlman, of the Reliance Mfg. 
Co., left last week on a business trip through 
the northwest and will be gone for a couple 
of weeks. 

M. Rattner, president, and H. S. Deutsch, 
vice-president of the Royal Jewelers, Daven- 
port, la., were in Chicago last week making 
purchases. 

Carl L. Loeb, of I. Schwartz, returned last 
week from an extended business trip through 
the west. Mr. Loeb reports having had a 
very successful trip. 

Miss T. G. Brogan, representing the fac- 
tory of Karpeles & Co., Providence, spent 
a few days in Chicago last week visiting the 
manager of their local office, Hiram Long. 

Raymond Klein, Chicago manager for 
Goldsmith, Stern & Co., is making a business 
trip to Kansas City and the middle west and 
will return some time the end of this week. 

J. Caron, of the Duluth Jewelers Supply 
Co., Duluth, Minn., was in Chicago last 
week completing arrangements with Wm. 
Boergerhoff to represent him in Chicago and 
vicinity. 

Ed Lehman, of the Lehman Jewelry Co., 
Denver, Colo., stopped off in Chicago last 
week on his way to the east, where he will 
spend a couple of weeks looking over 
markets. 

I. S. Ritcher, manufacturers’ representa- 
tive, is making a three weeks’ business trip 
through the middle west. FE. S. Heller is 
also making a short business trip through 
this same territory. 

C. J. Grossman, who has been connected 
with the Litt Jewelry Store for some time, 
resigned his position with this concern to 
take charge of Pauls’ Jewelry Store, located 
at 179 N. State St. 

J. W. Mahan, of the Mahan Jewelry Co., 
Colorado Springs, Colo., visited the markets 
in Chicago last week en route to New York 
and the east, where he will spend some time 
visiting with friends. 

Olsen & Co., located on the 8th floor of 
the Columbus Memorial building, are re- 
modeling their office in order to give them 
more room for display purposes. New wall 
and counter cases are being installed. 

Sam Swartchild, of Swartchild & Co., re- 
turned last week from Des Moines, where 
he went to attend the convention of the 
Iowa Retail Jewelers’ Association. Mr. 
Swartchild reports having had a very en- 
joyable time. 

Clifford Whiting, of Whiting & Davis, 
left last week on a two months’ business 
trip through the west to the Pacific Coast. 
Frank Whiting, of the same concern, re- 
turned this week from a short trip through 
the middle west. 

E. Bucklin, jewelry buyer for Carson, 
Pirie, Scott & Co., retail, left this week for 
New York, where he will spend a few days 
before sailing on the Majestic, on Saturday, 
May 2, for Europe. Mr. Bucklin will visit 
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the European markets and will be gone for 
a couple of months. 

W. G. Riley, of Gary, Ind., stopped off 
in Chicago last week on his way to Buck- 
hannon, W. Va., to visit his mother and 
friends. Buckhannon is Mr. Riley’s old home 
town, and it is there that he first started 
in the jewelry business. 

Edward E. Weldy has extended an invita- 
tion to a formal opening of his new and per- 
manent shop at 1924 Irving Park Boulevard. 
He was formerly at 1906 Irving Park Boule- 
vard. The opening was held on Saturday. 
Souvenirs were distributed. 

M. Silverberg, of the Stein & Ellbogen 
Co., returned last week from an extended 
business trip around the circuit, and after 
remaining in Chicago for a few days get- 
ting the samples replenished, left on another 
trip over the same territory. 

H. L. Bley, connected with the sales force 
of Thomas J. Dee & Co. for some time, re- 
cently severed his connections with this firm 
and has joined the sales force of the Mart 
Mfg. Co., 334 W. 63rd St. In connection 
with the Mart line Mr. Bley also represents 
the Etna Watch Co. 

The grand opening of the retail store of 
the State-Lake Jewelers, located in the 
Lake-State building, was held last Saturday. 
This store is in charge of Emanuel Zeidman, 
who has been connected with Marks Bros. 
for a number of years. Marks Bros. are the 
owners of this new store. Their main store 
will remain at State and Randolph Sts. 


Jerome T. Agate has been placed in charge 
of the Chicago office of the Bonner Mfg. Co., 
to succeed the late E. G. Adler. Mr. Agate 
is the son of Henry Agate, president of this 
concern and for some time traveled out of 
the New York office. Mr. Agate was a fre- 
quent visitor at the Chicago office of this 
firm, and is well and favorably known to 
the trade in this section. 

Edward Kirchberg was called to San 
Diego, Cal., recently on account of the ill- 
ness of his son Jerome, who is there with 
Mrs. Kirchberg and the rest of the family 
for the Winter. Word has been received at 
the Kirchberg store that Jerome is very 
much improved and is on the road to re- 
covery. Mr. Kirchberg will return to Chi- 
cago some time next week. 

A second five per cent dividend has been 
paid in the Maremont Jewelry Shoppe mat- 
ter through Louis Goldman, of Krauss, 
Goldman & Allshouse, trustee. This makes 
a total of 10 per cent paid, and Mr. Goldman 
expects to pay another five per cent within 
30 days. Mr. Goldman further states that 
a substantial dividend will be paid by the 
estate before it is finally closed. 

The Woman’s World Fair which was held 
in this city last week, was considered a suc- 
cess from every angle. The affair was largely 
attended and the jewelry industry was well 
represented by beautiful and expensive ex- 
hibits. Much interest was shown in the 
handsome, exclusive pieces in jewelry and 
silver shown by the Juergens & Andersen 
Co., Carteaux, Inc., C. D. Peacock, Inc., 
and Spaulding & Co., all of this city. 

Schultz & Mark, manufacturers of ladies’ 
hand bags, have removed their shop and 
office from suite 516 to 533 Stewart build- 
ing, 108 N. State St., where they have great- 
ly enlarged quarters. Recently, this firm 
completed a very unique purse in the shape 
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of an envelope in blue pin seal with elabo- 
rate settings to hold a season baseball pass. 
The purse was presented to Mrs. Calvin 
Coolidge, wife of the President, by B. B. 
Johnson, president of the American League. 

Among the visitors in Chicago last week 
looking over markets and visiting with 
friends were: W. E. Trein, Dixson, IIL; 
Leslie Holbrook, Kenosha, Wis.; Carl Os- 
terle, of Carl Osterle & Son, Joliet, Ill.; Mr, 
Hopkins, of the Hopkins Jewelry Shop, 
Dubuque, Ia.; A. Krautheim, Muskegan, 
Mich.; F. R. Casebeer, Terre Haute, Ind.; 
A. C. Possin, of Possin & Boszhardt, Mil- 
waukee, Wis.; H. Larsen, of Larsen Bros,, 
and wife, Kewanee, Ill.; Fred Overstreet, 
Dixson, Ill.; Peter Savolainen, of Savo- 
lainen Bros., Duluth, Minn.; J. C. Steep, 
New Orleans, La. 

At the luncheon of the Chicago Jewelers’ 
Association, held last week, the crime situa- 
tion in Chicago and throughout the country 
as it affects the jewelry trade was dis- 
cussed. By resolution the matter was re- 
ferred to the Good and Welfare Committee 
to formulate plans and method of procedure 
in co-operation with the Chicago Crime 
Commission to the end that’ this menace 
may at least be curtailed. Their report will 
be submitted shortly to a general meeting of 
the entire jewelry industry. President Dick- 
inson announced the members of the nomi- 
nating committee as Wm. F. Juergens, 
chairman, J. T. Montgomery and George 
Weidig. 








Business Troubles 


Harry Witz, Hibbing, Minn., is offering 
creditors 50 cents on the dollar. 

B. J. Sattinger, Los Angeles, Cal., has 
assigned to L. Boteler for the benefit of 
creditors. 

Irwin D. Bostwick, Klamath Falls, Ore. 
has filed a voluntary petition in bankruptcy 
with assets of $923 and liabilities of $2,058. 

Carrick’s, 22 Park Square, Boston, Mass., 
has filed a voluntary petition in bankruptcy 
with assets listed as $3,316 and _ liabilities, 
$15,251. 

A voluntary petition in bankruptcy has 
been filed by George A. Butt, San Luis 
Obispo, Cal. The assets are listed as $4,825 
and liabilities $3,679. 

A. M. Kremer Co., Los Angeles, Cal., has 
assigned to the Los Angeles Wholesale 
Jewelers Board of Trade. The stock is 
estimated as $30,000, fixtures $6,000, ac- 
counts $1,000 and the liabilities $63,000. 


All of the members of Frohman & Co. 
attended the wedding reception that was 
given by Mrs. John Bessler at her home in 
Latonia, Wednesday evening. Mrs. Bessler 
until eight o’clock that morning was Mar- 
garet Reeves, a former employe of the Froh- 
man concern. She and John Bessler were 
married during a nuptial high mass at the 
Holy Cross Church in Latonia Wednesday 
morning and then held a reception in the 
evening. The bride was presented with all 
silver flatware by the firm and also received 
a number of other handsome presents from 
individuals of the firm. The newly married 
couple slipped away from the group a little 
before midnight. 
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J. E. Gabriel has just completed a success- 
ful auction sale for C. F. Franklin, of Pe-ell, 
Wash. 

Max Marcus, northwest representative of 
Sproehnle & Co., Chicago, is calling on the 
trade in Spokane, Wash., and Portland, Ore., 
this week. 

M. Schwimmer, diamond merchant at 521 
Colman building, has just returned from 
Kansas City, where he was called by the 
death of his father. 

Mrs. Gale Reingold, wife of Gale Rein- 
gold, Portland’s credit jeweler, is visiting 
her brother, Joseph Gluck, of Rothstein & 
Gluck, diamond jobbers in Seattle. 

Louis Pearl will discontinue his retail 
jewelry store at 720 First Ave. on May 1, 
and will leave with his family immediately 
for an automobile tour of the country. 

Aaron Friedman, who is handling jobbers’ 
lines, with headquarters in Seattle, will 
leave Seattle next week for a business trip 
to the east, going as far as Chicago and 
New York. 

C. B. Coffin, 406 Pike St., retail jeweler, 
has been seriously ill with the influenza for 
the past week. J. J. Cassutt, 1308 Third 
Ave. jeweler, has also been confined to his 
bed by illness. 

Albert Mayer, senior member of the 
wholesale firm of Mayer Bros., left Seattle 
last week for a business trip to New York 
city. He will be absent from the city for 
about four weeks. 

Daniel Tobin, Seattle jeweler who was re- 
cently tried and convicted of having re- 
stamped a watch which he had purchased 
from a private individual, was recently sen- 
tenced to 18 months in Walla Walla prison. 

Carl Domes, salesman for the Seattle of- 
fice of A. I. Hall & Son, San Francisco 
wholesale jewelers, has just returned from 
a sales trip in Washington territory and will 
leave shortly for a trip through Oregon 
cities and towns. 

William Wright, Juneau, Alaska, jeweler, 
was in Seattle last week and purchased a 
two-dial street clock from the Joseph Mayer 
Co. The clock will be installed in front of 
the Wright jewelry store in Juneau and will 
be the first of the kind in that city. The 
finish of the clock is French gray and the 
piece will chime the hours. 

Mrs. W. A. Pucket, White Horse, Alaska, 
has been visiting friends and relatives in 
Seattle and Auburn, Wash., and has pur- 
chased considerable new merchandise for her 
Jewelry store in Alaska. She is accompanied 
by her son, and left recently for a short 
visit in Vancouver, B. C., after which they 
will sail for their home at White Horse. 
Isaac Bolton, Port Orchard, Wash., 
Jeweler, was in Seattle last week and pur- 
chashed a wall clock, to be installed in the 
new theater in Port Orchard. Mr. Bolton 
1s donating the clock to the new theater and 
an attractive inscription has been placed on 
the face of the clock by the Joseph Mayer 
Co., who handled the local wholesale end of 
the sale, 

Retail jewelers from out of town who are 
Visiting Seattle wholesale houses last week 
include: Mr. and Mrs. Fred Rowe, Ho- 
quiam, Wash.; John Hawthorne, Cle Elum, 
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Wash.; E. M. Brindle, Snoqualmie, Wash. ; 
C. H. McClain, Bremerton, Wash.; C. H. 
Russel, Concrete, Wash.; A. M. Nelson, 
Arlington, Wash., and Harry Present, Port- 
land, Ore. 

Jewelry auctioneers continue to persuade 
local retailers that the auction method is the 
surest way to success, and at present several 
auctions are in progress in this city and 
others have just been concluded. Among 
those now in session are Arthur Cohn, First 
Ave., and I. Stusser, 907 Third Ave. D. 
Grinstein & Son have just concluded an auc- 
tion sale, as has S, Jacobson. 

John C. Webber, manufacturing jeweler 
in the Commercial building and king of Seat- 
tle’s golfing jewelers, lost a match to M. C. 
Wallgren, Everett retail jeweler, last week. 
Webber’s local supporters attribute the de- 
feat to the early stage of the season and are 
looking forward to a come back by the Seat- 
tle man later in the Spring. Everett jewel- 
ers say Wallgren’s playing is not seasonable, 
however, and expect to keep the honor in 
the home town. 

Richard Seligmann, of the Seligmann 
Jewelry Co., wholesale jewelry house in the 
Century building, left last week for New 
York, where he took passage to Europe on a 
buving trip. He will visit all of the promi- 
nent cities of Europe and purchase novelties 
and stocks of all kinds for his firm. He 
will return to the city about Sept. 1, ac- 
cording to Gene Seligmann, the other mem- 
ber of the firm who is in charge of the local 
business and is at present on a sales trip in 
Oregon and southern Washington. 

Salesmen and manufacturers’ representa- 
tives from eastern and southern cities in 
town last week included many who are well 
known in the territory. Roy King, repre- 
senting the Ostby & Barton Co., is here. 
Others visiting local houses are: J. E. Thur- 
lock, representing the Waite-Thresher Co., 
Providence, R. I.; Lee & Kierski, manufac- 
turers’ agents, with headquarters in San 
Francisco, in the interests of eastern firms ; 
Max Neuman, San Francisco manufacturers’ 
representative, carrying lines of eastern 


firms, and John Morse, of the Elgin Watch 
Co 
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Dick Kolstad, Pleasant Hill, Mo., was a 
visitor last week while buying Spring goods. 

Earl Morrison, Excelsior Springs, Mo., 
was a visitor here during the early part of 
this week. 

Miss Hendrix, of Hendrix Jewelry Co., 
Collinsville, Okla., was in Kansas City last 
week while on a Spring buying trip. 

D. B. Ward, of the D. B. Ward Jewelry 
Co., has been visiting the trade in southern 
Kansas and Oklahoma for the past two 
weeks. 

O. W. Hopper, formerly a watchmaker at 
Yale, Okla., recently purchased the S. V. 
Rigsby Co.’s jewelry store in that city. Mr. 
Hopper has ordered some of his Spring 
stock in this city. 

Mr. and Mrs. J. H. Fuoss, Brookfield, 
Mo., recently spent a few days in this city. 
Mr. Fuoss has been having trouble with his 
hearing and was in town for special treat- 


CIRCULAR 


131 


ment which is said to have cleared up some 
of the trouble: While here, Mr. and Mrs. 
Fuoss visited some of the local wholesale 
houses. 

E. O. Baumgarten, of the Hoefer Jewelry 
Co., wholesaler, is out of town this week on 
business. Although his itinerary is not known 
fully at his office, Mr. Baumgarten is ex- 
pected to return in a few days. 

T. A. Craig, founder of the Craig Jewelry 
Co., operator of a retail store at 31st St. and 
Troost Ave. for many years, and Miss Kath- 
erine Whitney, of Independence, Mo., were 
married in Independence recently. Mr. 
Craig’s many friends are showering con- 
gratulations and best wishes for a very 
happy future upon the couple. 


About 20 members of the Kansas City 
Wholesale Jewelers’ Association, including 
Secretary Fred Sands, several of whom took 
their wives, attended the Kansas Retail 
Jewelers’ convention at Wichita last week. 
C. P. “Tod” Woodbury, vice-president of 
the American National Retail Jewelers’ As- 
sociation and president of the Missouri asso- 
ciation, was also in the party’s special car. 
The meeting is reported to have been an in- 
teresting one and very well attended. 


There is soon to be one more jewelry store 
in this city and one less pawn shop, due 
to the fact that Toby Brenner, who has been 
in the loan business for many years at the 
location on Walnut St., just north of 8th 
St., is now holding a special sale with a 
view to closing out his entire loan stock. 
Mr. Brenner, after the present sale is fin- 
ished, will open at the same location with a 
complete new line of jewelry and, thereafter, 
will operate a first class retail store, which 
should prove profitable, since the location is 
near to the interurban station and a great 
number of out-of-town-people are daily pass- 
ing the doors of the store. Mr. Brenner is in 
Atlantic City this week while attending the. 
national convention of a Jewish fraternity, 
and will spend next week in Cleveland, O., 
returning to Kansas City about the first of 
May. Meyer Kranitz, who manages the. 
Brenner loan office, and will be in charge 
of the new jewelry store, said that Mr. 
Brenner has written that he is enjoying the 
trip in the eastern States. 

Miss Mary Schultz, 27, who was taken 
into custody by the Kansas City police fol- 
lowing the attempted hold-up of the Med- 
nikow Jewelry Co.’s store, in which George 
F. Wilson, bandit, was shot by John Medni- 
kow, failed to appear at her hearing which 
was to have been held April 21. Miss 
Schultz was arrested by the police on March 
24, and admitted having been with Wilson 
when he was slain on March 21, in an at- 
tempt to rob Mednikow for the second time. 
She said she had been a forced accomplice, 
but the police, being doubtful of her story 
because she admitted pawning rings which 
she had known were stolen, held her in 
custody until quite recently, when she was 
unexpectedly bonded out by two Kansas 
farmers and a hearing date set for April 21. 
When Miss Schultz failed to appear at the 
hearing the court continued the case until 
April 28, and intimated that if the young 
woman does not appear at that time she will 
be rearrested and returned to custody until 
her trial has been completed and she has 
been convicted or exonerated. Miss Schultz 
was formerly a waitress at the Elite Cafe. 
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Co., has returned from Chicago, where he 
and Mrs. Wals spent several days last week. 

A. C. Possin, a member of the firm of 
the Boszhardt-Possin Co., wholesale jewelers 
in the Security building, made a hurry trip 
to Chicago on Friday, April 17, to confer 
with Pyralin representatives on Fall mer- 
chandising methods. 

Louis A. Burmeister, nationally prominent 
philatelist with the E. H. Warnke Co., man- 
ufacturing jewelers, loaned about 3,000 
stamps from his large collection for part 
of the display of the Milwaukee Philatelic 
Society at the recent Milwaukee Charity 
Bazaar. 

Stickers calling attention to the 20th an- 
nual convention of the Wisccnsin Retail 
Jewelers’ Association which will be held at 
Eau Claire, Wis., July 21 and 22 have re- 
cently been distributed to Milwaukee jewelry 
jobbers and are being affixed tu all mail 
sent out from their offices. 

The annual Spring rush of class pin orders 
from the various schools of the State has 
commenced and should keep manufacturers 
busy for a month at least according to Fred 
J. Theleman, manufacturing jeweler in the 
Manhattan building. Mr. Theleman makes 
a specialty of school and fraternal work. 

Emil Hauge, well known jeweler of Black 
River Falls, Wis., arrived at Amherst, Wis., 
recently and on April 15 assumed manage- 
ment of the N. P. Larsen jewelry store 
which he has purchased. Mr. Hauge ex- 
pects to make his permanent home at Am- 
herst and Mrs. Hauge will join her husband 
in that city sometime in June. 

Mrs. A. W. Havlista, wife of “Tony” 
Havlista of the O. H. Bingenheimer Co., 
wholesale jewelers in the Enterprise building, 
Milwaukee, is confined to the Mt. Sinai Hos- 
pital, Milwaukee, where she is recovering 
after a serious operation to which she sub- 
mitted last week, Wednesday. Mrs. Hav- 
lista will probably be able to leave the hos- 
pital after about three weeks. 

The Brainard Lemon collection of hall 
marked Sheffield plate and rare antique 
jewelry was on display at the Milwaukee 
Art Institute from April 22 to April 29. 
Mrs. Robert Morrow Kelly, of Louisville, 
Ky., a former Milwaukeean, is in charge of 
the collection and responsible for its having 
been displayed in Milwaukee. The col'ec- 
tion is valued at many thousands of dollars. 

C. W. Olney, prominent jeweler at West 
Allis, Milwaukee’s largest suburb, annexed 
another trap shooting honor when placed 
first in the weekly shoot of the Milwaukee 
Gun Club at the Lake Park traps on Sunday, 
April 19. Mr. Olney broke 98 of a possible 
100 targets despite unfavorable weather con- 
ditions and in a special event broke 50 out 
of 50. 

W. J. Boszhardt, president of the Bosz- 
hardt-Possin Co., is one of three Mil- 
waukeeans who recently purchased the ) ee ad 
Schuet hotel and resort at Little Muskego 
Lake. The hotel will be abandoned and an 
amusement park with the usual merry-go- 
rounds, whips, etc., located on the site, ac- 
cording to Mr. Boszhardt. Little Muskego 
is about 20 miles from Milwaukee and can 
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be reached by railroad, trolley and good 
roads. 

O. L. Rosenkrans, for many years a promi- 
nent downtown Milwaukee jeweler, who 
conducted a store on Wisconsin St., but 
now a retired agriculturist, was among the 
first to buy his quota of seeds from the 
municipal garden commission at the Mil- 
waukee City Hall this Spring. The city 
encourages gardening among its citizens each 
year through the distribution of certified 
seeds on a cost basis. 

A novel exhibit of etched and decorated 
china was featured at the W. A. Pfister 
jewelry store at Sheboygan three days of 
last week. The exhibit was in charge of E. 
Stafford Challiner, art director of the Pick- 
art studios, Chicago, and illustrated the 
various correct services for the formal din- 
ner, the informal luncheon and the afternoon 
reception. The exhibit resulted in large 
sales of quality china, according to Mr. 
Pfister. 


Miss Margaret Dable, who has been em- 
ployed at the Elgin Watch Co. factory for 
the past few years, has resigned that con- 
nection and is now associated with her 
brother, John Dable, at his new store in 
Antigo, Wis. Miss Dable is an experienced 
watchmaker having served an apprenticeship 
before going to the Elgin plant. Milwaukee 
jobbers said she was a very likeable young 
lady and that the Dable store should be con- 
gratulated on securing her services. 

The Kenosha (Wis.) Retailers’ Associa- 
tion has recently appointed a committee to 
investigate and report on the feasibility of 
Kenosha merchants again closing their stores 
on Wednesday afternoon. Such closing has 
been observed by Kenosha retailers during 
the months of June, July, August and Sep- 
tember of the past three years. It was inti- 
mated at the meeting at which the committee 
was appointed that some substitute might 
be devised in place of the Wednesday after- 
noon closing this year. 

William Kilb, vice-president, and L. C. 
Beck, secretary-treasurer, of the William F. 
Gollberg Co., materials and findings jobbers 
in the Security building, traveled to Winne- 
connie, Wis., last week-end on a fishing trip 
but were unable to do any fishing after 
reaching there because of a storm which 
prevented their going out on the lake. On 
the return trip Mr. Beck and Mr. Kilb 
stopped at Fond du Lac, Wis., and visited 
J. J. Wagner and at West Bend, Wis., 
where they visited Mr. and Mrs. Thomas 
Bruhy. 

The big clock in the tower of the Mil- 
waukee Chamber of Commerce building re- 
cently celebrated its 47th birthday with a 
record of never having “brought a broker 
to his office late, nor set the factory whistles 
blowing too soon.” Frank Voekel, caretaker 
of the building and official clock winder, who 
lives in the tower apartment with his family, 
says that the clock is more reliable than any 
other tower clock in town. “No matter 
what the weather may be,’ Mr. Voekel 
maintains, “my clock is always right, never 
slow, never fast, always going.” 

Two young men entered the Rank & Mot- 
teram Co. jewelry store on E. Water and 
Wisconsin St., Saturday afternoon, April 18, 
and purchased a diamond stick pin. When 
they left the clerk missed a $600 diamond 
and $200 in loose pearls. According to the 
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report made to the police both men were 
well dressed and engaged the clerk’s attep. 
tion with the request to look at diamond 
stick pins. While his back was turned they 
pocketed the leose stones on the counter 
and then diverted suspicion by «making 3 
bonafide purchase of a stick pin. 


John and George Armbruster, Cedarburg, 
Wis.; M. Schneider, Burlington, Wis.; D, 
D. Graff, Elkhorn, Wis.; Henry Fischer, 
Jefferson, Wis.; Henry Bayer, Whitewater, 
Wis.; John Cuske and Harvey Holzer, 
Oshkosh, Wis.; R. Langdon, L’Anse, Mich,; 
Edward Warra, Hancock, Mich.; E. A, 
Meckelberg, Two Rivers, Wis.; Carl F, 
Tennie, Appleton, Wis.; Mrs. Percey Hatch, 
Oconomowoc, Wis.; Carl Uffenbeck, Fond 
du Lac, Wis.; and H. W. Umbs, South Mil- 
waukee, Wis., were among retail jewelers 
who called at Milwaukee wholesale houses 
during the past week. 

Using a padded brick hurled through the 
show window, one or more burglars early 
Thursday morning, April 16, robbed the dis- 
play window of the Saltzstein jewelry store 
at 518 Grand Ave., of $700 worth of watches, 
diamonds and other jewelry. It was the 
second time burglars had crashed the store 
window since the store had been moved into 
the Wisconsin Theater building, according to 
Joseph Saltzstein, proprietor. A negro who 
was arrested while trying to sell jewelry 
similar to that stolen is being held for ques- 
tioning and is said to have implicated a con- 
federate. The negro gave his name as 
Clifton Hill with no permanent address and 
said his companion’s name was Humphreys. 

Grabbing cumbersome loot consisting of 
$4.50 in pennies and leaving behind thou- 
sands of dollars’ worth of jewelry including 
10 diamond rings, a thief leaped from the 
rear window of the A. Miller Jewelry Co. 
store at Monroe, Wis., one evening recently 
just as the proprietor, Walter Miller, was 
unlocking the door, having returned to his 
place of business on recalling that he had 
left the diamonds outside the vault. En- 
trance had been obtained through a rear win- 
dow. The day after the robbery local offi- 
cials were advised by Milwaukee police that 
two youths with jewelry in their possession 
had been picked up but as no jewelry loot 
had been obtained in the local robbery no 
response was made to the telegram. 

Necklaces are believed to have had their 
origin in the suspension about the neck of 
sacred objects to protect the wearer against 
evil spirits and in the desire of warriors to 
make known their prowess by thus wearing 
trophies of their valor according to George 
L. Collie, director of the Logan Museum of 
American Archeology at Beloit (Wis.) Cel- 
lege who delivered an illustrated lecture on 
“Aboriginal Necklaces” at a meeting of the 
Wisconsin Archeological Society in the 
trustees room of the Milwaukee Public Mu- 
seum Monday evening, April 20. In con- 
nection with his talk Dr. Collie exhibited 4 
variety of ancient necklaces including the 
famous Aurignician necklace, believed to be 
the oldest in the world, which is valued at 
$1,600 and is the property of Beloit College. 
The Logan Museum has one of the largest 
collections of aboriginal neck chains in the 
United States. 

Jack T. Montgomery, a salesman with the 
Reliance Silver Co., is on a trip through the 
eastern Wisconsin lake shore territory. ™f 
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Montgomery left Milwaukee on Monday, 
April 20, expecting to be on the road tor 
several weeks. 

After spending a week calling on the trade 
in Milwaukee Louis Gollberg and Ralph 
Weckerle, representing the Buszhardt-Possin 
Co, are back on the road again, Mr. 
Weckerle in northern and Mr. Gollberg in 
southern Wisconsin. 

Mrs. C. H. Clifford, Plattesville, Wis., 
one of the most prominent business women 
of the community, is selling out her entire 
jewelry stock, closing a business she has 
conducted 20 years. She plans to remove to 
Glendale, Cal., where she will establish a 
store in a new $500,000 hotel being completed 
there. 

Diamonds, watches and jewelry valued at 
about $3,000, comprising all the more valu- 
able stock of the P. S. Brey jewelry store 
at Independence, Wis., disappeared with 
yeggmen who blew the safe in the store 
sometime Wednesday night, April 15. The 
robbery was not discovered until about 8.30 
a. M. when Mr. Brey opened the store for 
the day’s business. Officials who investi- 
gated the case expressed the belief that the 
work was that of the same burglars who 
perpetrated the Madison robbery the pre- 
vious evening. 

One of the most daring robberies in the 
criminal annals of Madison, Wis., was per- 
petrated at the J. L. Klitsner jewelry store, 
218 State St., Tuesday evening, April 14, 
between the hours of 6 p. M. and 10.45 p. M., 
at which time Mr. Klitsner returns to the 
store every evening to remove the expensive 
jewelry from the windows and lock it in the 
safe. State’ St. is the main thoroughfare 
between the University of Wisconsin and 
downtown Madison and is much traveled by 
university students and others every evening. 
Entrance to the store was gained by forcing 
a rear window but the robbers must have 
worked in full view of passersby as much 
of the loot taken was from the front win- 
dows. The loss, according to Mr. Klitsner 
was approximately $5,000 and was not 
covered by insurance. A reward of $500 is 
offered by Mr. Klitsner for the apprehension 
of the criminals. The detectives have sev- 
eral clues, including finger prints, but no 
suspects have been arrested. One student 
Roman “Kibo” Brumm, a resident of Madi- 
son and former All Big 10 football star, 
when hearing of the robbery recalled having 
noticed two young men, apparently working 
in the store, when he passed by with a young 
lady at about 9.30 p. m. One of the men 
was wielding a broom, he said, and the other 
was working as if arranging the window 
displays. 








Schedules listing $31,717.93 liabilities and 
$21,623.62 assets were filed by H. L. Chase 
& Co., Cedar Falls, Ia., jewelers, in bank- 
Tuptcy courts in Cedar Rapids, Ia. Harry 
L, Chase, head of the firm, has been in the 
Jewelry business in Cedar Falls 45 years. 
The schedules show $249.51 due to the gov- 
frnment as jewelry tax, $422.44 county 
taxes, $278.20 special paving assessment and 
382.95 due to three employes as wages. 
There are $23,740.79 in secured claims and 
$6,644.04 unsecured claims. Assets include 
$15,000 real estate, $4,050 personal property, 
$1,873.62 accounts receivable and $700 stocks 
and bonds. 
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A. P. Humphreys, Bellefontaine, O., visited 
in Cincinnati last week, 

The Brainerd Lemon collection of silver 
is on display at the H. & S. Pogue Co., de- 
partment store, 4th and Race Sts., this city. 
Lemon brings the interesting collection to 
the Queen City about once a year and is 
now showing the vast collection to those who 
visit the store. 

Edward C. and Joseph S. Voss, doing 
business as Joseph S. Voss & Son, wholesale 
jewelers, have made an assignment in the 
Hamilton County Probate Court to Attorney 
Louis T. Murphy. The firm is located in 
the Neave building, 5th and Race Sts., and 
has been engaged in the wholesale trade for 
several years. They made the assignment 
because of “poor business in the wholesale 
jewelry trade.” The partners estimated 
assets at $5,000 and liabilities at six times 
that amount or $30,000. 

Harold R. “Doc” Haerr, office manager 
of the Gruen Watch Co., led a large delega- 
tion of Time Hill rooters to Redland Field 
to attend the opening game and was one of 
the most enthusiastic rooters. Most of the 
Gruen workers wanted to get some pointers 
on how to play good base ball as the watch- 
makers intend having a strong nine them- 
selves in the Saturday Afternoon Industrial 
League. The manager of the team expects 
to select 15 players from many applicants 
within the next week or 10 days. 

Cities throughout Indiana are promising a 
royal reception to the trade boosters of Cin- 
cinnati on the good will trip that will be 
made early in May. About 60 local firms 
have already signed up for the trip and sev- 
eral more likely will be added. Those who 
signed attended a luncheon at the Chamber 
of Commerce Friday and among these were 
representatives of Richter & Phillips Co., 
Gruen Watch Co., Wadsworth Watch Case 
Co., Oskamp Nolting Co., Frohman & Co., 
Wallenstein-Mayer Co., and several others. 
J. Harvey Phillips, of Richter & Phillips, is 
one of the vice-chairmen for the trip. 

Edward F. Herschede, president of the 
Frank Herschede Co., jewelers, 124 E. 4th 
St., was elected one of nine directors of the 
Retail Credit Association of the Cincinnati 
Retail Merchants’ Association at the annual 
election held on Wednesday. Mr. Herschede 
was the only jeweler named in the group. 
The Credit Bureau maintains credit ratings 
of more than 300,000 persons living in 
Greater Cincinnati, who have charge ac- 
counts in local stores. Mr. Herschede, in 
addition to being head of the jewelry com- 
pany, is also treasurer of the Herschede 
‘Hail Clock Co., at McMillan and Essex 
Sts., Walnut Hills. This plant is opposite 
Time Hill, home of the Gruen Watch Co. 

Max Gold, jeweler, 524 W. 5th St., almost 
had the experience of buying a watch that 
had been stolen from his store, Tuesday. 
Gold was examining a watch that was 
brought into his place by a negro when the 
number of the case struck him as being 
peculiarly familiar. Gold engaged the negro 
in conversation while a clerk summoned 
Harry Luebbe, policeman. It was ascer- 
tained that the watch and a_ pocketknife 
later found on the negro was part of $250 
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worth of loot stolen from the jewelry store 
on the night of Jan, 18 last. The negro 
asserted that the watch and knife were pur- 
chased by him, but the police are holding 
him pending a thorough investigation as 
they label him one of the neryiest thieves 
yet apprehended. 

Victor Ruff, alias “Robert McCoy,” 24, 
who was arrested in Cincinnati last week, 
was returned to Dayton, O., where he was 
bound over to the grand jury. The police 
of Dayton assert that McCoy confessed rob- 
bing the jewelry store of J. M. Fisher. He 
is wanted in Columbus, O., also, on two 
larceny charges but the Dayton police are 
going to make him answer their charges first. 
McCoy was married three weeks ago and 
his bride steadfastly refuses to believe he is 
guilty of wrong doing. He was arrested by 


_ Cincinnati detectives while trying to dispose 


of some jewelry and a baggage check in his 
possession led to the discovery of a satchel 
full of silverware in the railroad station at 
Dayton. McCoy claimed he stole the jewelry 
from storage in his home town. Among the 
loot that was recovered is a violin purported 
to be a Stradivarius of 1716, stolen from the 
Fisher store. 

The verdict of $100,000 damages awarded 
Mrs. Louise Grimm Oskamp by a jury 
against William S. P. Oskamp and others 
of the Oskamp family, was upheld by Judge 
Robert S. Marx, of the Superior Court, in 
a summary handed down Thursday. The 
court holds that the verdict is not excessive 
as “the jury had ample evidence upon which 
to find that the defendants in fact acted in 
bad faith and from malicious motives in 
alienating Herbert Oskamp from his wife 
and destroying his affection for her.” 
Attorney Froome Morris, representing the 
family announced that a personal bond of 
$200,000 would be filed immediately in order 
to stay execution until the case can be taken 
into the Court of Appeals. Attorneys. Albert 
Morrill and James G. Stewart, who repre- 
sented the plaintiff, agreed to the defendants 
having until Saturday to file the bond. The 
verdict was awarded against W. S. P. 
Oskamp, his wife, Mrs. Adele Werk 
Oskamp, a son, E. Gordon Oskamp and 
daughter-in-law, Mrs. Adele Oskamp 
Ryan. 

A case of jewelry valued at $1,129 belong- 
ing to Jack Werst, salesman for the Wesley 
Nolting Co., wholesale jewelers in the Hul- 
bert Block at 6th and Vine Sts., was hidden 
beneath the rear seat of an automobile that 
was stolen from in front of 810 Walnut St., 
Wednesday evening. Mr. Werst reported to 
the police, Thursday, that he drove the ma- 
chine to 810 Walnut St., where there is a 
parking space, and told an attendant to drive 
the car inside. This the worker failed to 
do and Thursday morning the machine had 
disappeared. The jewelry case was carried 
beneath the rear seat as a precautionary 
measure and it is doubtful if those who took 
the machine were aware of its presence. 
The police department made an extended 


search for the machine. That the 
thieves who took Werst’s automobile 
did not know of the presence of the 


jewelry case became an established fact Fri- 
day when the automobile was found aban- 
doned at Spring Grove Ave. and Alfred St., 
Camp Washington. The jewelry case was 
absolutely intact and the automobile was a 
little worse for the wear. 
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Al Raymond, the representative on the 
road for Alfred H. Bullion Co., is at pres- 
ent in the valley region. 

Fred Roth, of M. Schussler & Co., has 
returned from a trip to the European dia- 
mond markets, where he made extensive dia- 
mond purchases. 

F. Lee, of Lee & Kierski, has returned 
from an eastern trip of some six weeks’ 
duration. He was accompanied by his part- 
ner, Sam Kierski, and they visited the fac- 
tories they represent. Mr. Kierski is now 
at the Los Angeles office of the firm, of 
which he is the local manager. 

Three well-known jewelry salesmen, rep- 
resenting as many firms, left on April 15 by 
the Matsonia for the Hawaiian Islands. 
They were: Messrs. Joe Weinrath, Hanni- 
gan and McLaughlin, representing respect- 
ively: L. A. Giacobbi & Co., Morgan & 
Allen Co., and A. Eisenberg & Co., Inc. 

Mrs. Mel Radke, of J. R. Wood & Sons’ 
diamond department here, has just let it be 
known to her friends in the trade that her 
younger sister, Miss Mary Huggins, daugh- 
ter of Mr. and Mrs. A. W. Huggins, has 
announced her engagement to J. Steven Per- 
kins, a young business man of the east Bay 
section. 

May 1, which sees the opening of the trout- 
fishing season in California, will also see 
Jack Monasch, with S. H. Friend, on a 
business trip through Mendocino County. 
Mr. Monasch is an ardent fisherman, and al- 
ways catches the limit of trout. He is also 
liberal in sending some of his catch back to 
the home office. 

After a very satisfactory visit to Hono- 
lulu (T. H.) Joe Kieity, of Kielty & Beard, 
has returned to the firm’s headquarters, in 
the Howard building here. Mr. Kielty 
found business good, and he left the mer- 
chants anticipating a great boost in busi- 
ness on the arrival of the Pacific fleet, now 
in transit to Honolulu, on its annual visit to 
the Hawaiian Islands. 

A peculiar talent for animal-training is 
possessed by Charles Colman, one of San 
Francisco’s veteran jewelers. Mr. Colman, 
who is with the W. J. Hesthal Co., often 
entertains jeweler friends who visit his 
house by the performances of his animal 
pets. Speaking of this, Mr. Colman al- 
ways says that dogs and birds are his hobby. 
He never uses a whip, nor harsh words, and 
his pets eat what he eats. 

The Spring having brought warm weather, 
Horace Allen, Coast manager for the Oneida 
Community, Ltd., has now become a com- 
muter again to Santa Clara county, where 
his fruit ranch is located. Speaking of the 
recent late rains, Mr. Allen said that, as a 
silverware man, they make business look 
very promising. As an agriculturist, he 
thinks the rains give promise of a fine har- 
vest, but Mr. Allen never counts his crops 
till his fruit is sold and paid for. 

The fine show window in the corridor of 
the Jewelers’ building, on the fifth floor, is 
always kept a bright spot by the Internation- 
al Silver Co., which occupies the entire 
floor. At present it is especially brilliant, 
with a display of the “Happy Days” family 
of dolls, each containing a set of silverware 


THE JEWELERS’ CIRCULAR 
for a child. Brilliant lighting, an effective 
background and the dolls themselves com- 
bine to make an exhibit that is causing some 
elevator passengers to get out at the fifth 
floor, in order to inspect the window. 
Many of the California retail jewelers in 
town came from the California Retail Jewel- 
ers’ convention, a detailed account of which 
will be found on other pages of this issue of 
THE JEWweLers’ Circucar. The retailers in- 
clude: James A. Montgomery, Los Angeles; 
George A. Brock, Los Angeles; J. Herbert 
Hall, Pasadena; J. G. Donavan, Los An- 
geles; Herbert Jackson, Oakland; Charles 
F. Manahan, Pasadena; Adolph Kaufman, 
Stockton; Harold Hartung (of H. W. Hart- 
ung & Son), Grass Valley; Mrs. G. Ryder, 
San Jose; W. N. Jenkins, Oakland; J. R. 
Camm, Petaluma; Arthur Glick (J. Glick 
& Son), Stockton; M. K. Giant & Son, 
Vallejo; H. W. Stackpole, San Jose; M. F. 
Friedberger, Stockton; W. Edward Service 
and L. H. Service, Jr., Berkeley; J. B. 
Wachhorst, Sacramento; Dan Levin, San 
Jose; E. A. Cochran, Palo Alto; W. E. 
King, Stockton; J. Abramson, Los Angeles; 
Herbert Rappe, Watsonville; Leo M. Schil- 
ler, San Diego; E. L. Bothwell, San Jose; 
C. J. Cleve, Santa Cruz; W. C. Lean, San 
Jose; M. Nielsen, Fresno; A. M. Rich, 
Oakland; Louis F. Bauer, Vallejo; C. W. 
Warner, Fresno; J. T. Wendling, Modesto; 
J. G. Heermance, Modesto; A. G. Prouty, 
Napa; Armand Jessop, San Diego; E. B. 
Smith, Santa Ana; C. H. Baedley, Sisson. 








Quiatt, retail jeweler at Tennyson, 
Ind., was a recent business visitor in Evans- 
ville. 

John A. Rholander, former retail jeweler 
of this city, is back from a trip in southern 
Illinois, where he visited relatives and 
friends. 

A. J. Heuring, former retail jeweler at 
Monroe City, Ind., now engaged in the news- 
paper business at Winslow, Ind., was in 
Petersburg, Ind., recently. 

E. L. Rhodes, retail jeweler at Chrisney, 
Ind., and his wife, both of whom have been 
seriously ill with the influenza for several 
weeks, are getting along all right now. They 
had a serious siege of it. 

The fact that the coal mines have been 
closed down in some of the towns in western 
Kentucky for several months past has made 
the retail trade in many lines dull, according 
to late reports from that section. 

P. Hebner, of the Hebner Jewelry Co., 
Boonville, Ind., is arranging to chaperone a 
fishing and camping party to Blue river near 
English, Ind., in a short time. The party 
will spend a week or 10 days in camp. 

Many of the retail jewelers in towns in 
southern Indiana will go with their Kiwanis 
Clubs on May 13 to Bedford, Ind., where 
there will be a big Kiwanis Club celebration. 
This city will send a large delegation to the 
celebration. 

Ben Kruckemeyer, of the retail jewelry 
firm of Kruckemeyer & Cohn, of this city, 
has been doing a good deal of campaigning 
of late. He is a candidate for the Republi- 
can nomination for councilman-at-large in 
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this city in the primary that will be held 
Tuesday, May 5. 
Local jewelers are looking forward to the 


‘ opening of the Three-Eye baseball league 


in this city on May 5, and several of the locaj 
retailers are arranging to give prizes to the 
men on the local team who make the best 
plays during the season. 

The retail jewelers in Boonville, Ind., have 
joined hands with the other merchants of 
that city to conduct an advertising campaign 
in the two local newspapers boosting Boon- 
ville and inviting new trade to come to the 
town. Several page displays will be run in 
the two Boonville newspapers. 

Donations for the people in southwestern 
Indiana who suffered heavy losses in the tor- 
nado that passed over this section in March 
are still coming in, and in practically all of 
the towns retail jewelers were liberal givers 
to the cause. Most of the stricken towns are 
being rebuilt and will soon be on their feet 
again. 

An organization known as the Evansville 
Retail Jewelers, Inc., effected for the avowed 
purpose of furthering and promoting the 
general business interests of the retail jewel- 
ers of Evansville, filed articles a few days 
ago in the office of Henry Barker, county 
recorder here. Members of the organization, 
who pledged themselves to maintain a high 
standard of commercial dignity and to sup- 
press deceptive methods of advertising are: 
Joseph M. Anslinger, Charles F. Artes, 
Theodore Bitterman, Conrad R. Boemle, 
Herbert O. Dieckman, Oscar Esslinger, 
Jacob Hoffman, B. L. Kruckemeyer, Ida C. 
Kuehn, Jacob Thuman and Albert W. Zeh- 
ner. Artes, Bitterman and Kruckemeyer 
comprise the board of directors. As stated 
in a former news letter to THE JEWELERS’ 
CIRCULAR the association will shortly become 
a part of the State and national associations 
of jewelers. The local association will stand 
for clean methods of advertising as promul- 
gated by the Better Business League of this 
city that was organized a few weeks ago. 








Fred Gerhardt, Neola, Ia., lost his mother 
recently from influenza. 

William C. Buchta, of David City, Nebr., 
has gone to Burlington, Colo., on a pleasure 
trip. 

J. J. Croyer, Omaha jeweler, recently 
found a window smashed in his place of 
business and about $1,000 worth of merchan- 
dise missing. 

Mr. and Mrs. A. H. Bahns, Goodwin, 
Kans., were in Omaha last week en route to 
New York city. They are motoring to New 
York as a vacation trip. 

Among the out-of-town jewelers in Omaha 
recently were: W. H. Phole, Hartington, 
Nebr.; Harry Stone, Malvern, Ia.; %- 
Creutz, Wausa, Nebr.; Fred Gerhardt, 
Neola, Ia. 

A culprit arrested in Omaha recently on 4 
minor charge confessed to police that he had 
carefully laid plans to fleece a number 0 
Omaha’s retail jewelers by buying merchan- 
dise and offering bad checks. He was 4af- 
rested before he got an opportunity to put 
this scheme into operation. 
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G. H. Daniel, salesman for J. P. Tait, 329 
W. 7th St.; has been confined to his home 
several days by illness. 

George Smith, San Francisco, western 
representative of the Keystone Watch Case 
Co., is here calling on the trade. 

Fred W. Carr, president of the M. W. 
Carr Co., W. Somerville Mass., is here on 
a trip covering this territory generally. 

The Armer & Brown Co. is in the midst 
of its annual inventory, members of the sales 
force working nights as well as days to com- 
plete it. 

Fred C. Reeve, salesman for the E. W. 
Reynolds Co., has returned to his place in 
the store after being confined to his bed for 
some days by a severe attack of influenza. 

Herbert L. Gruber is again in his office 
after several weeks of ill health. He is pre- 
paring to go by motor car to San Francisco 
with his brother-in-law to be gone a week 
or two. 

Robert Myer of R. & L. Myers Co. and 
Bert Nordman of Nordman & Aurich, both 
of San Francisco, are here to attend a meet- 
ing of representatives of the jewelers’ supply 
houses of the State. 

Lonnie Feagans, of Feagans & Co., is 
timer for the A. A. U. and much of his time 
is consumed these Spring days in watching 
contests of various sorts in which compara- 
tive speed is the main element. 

Mrs. Fred Hadorn, for several years a 
highly esteemed member of the sales force 
of the Geo. D. Davidson Co., passed away 
on Easter morning, leaving an infant son. 
Her husband has the deep sympathy of many 
friends. 

Charles Schwenk, salesman for the Armer 
& Brown Co., and A. S. Varian of Brock & 
Co., who are members of a popular singing 
club of Los Angeles went to Oxnard, Ven- 
tura county, recently to sing at a big Welsh 
eisteddfod held there. 

Joseph Davidson, proprietor of the Palace 
Gem Jewelry Co., 406 S. Hill St., has just 
renewed his lease on his present location for 
five years longer, beginning May 1. He 
anticipates improved business conditions and 
will make some changes and increase the 
amount of stock he carries. 

Peter DeRoos, who formerly had a store 
on W. 6th St., but recently gave up the store 
and moved into the Loew State building to 
engage in jewelry manufacturing, was mar- 
tied a few days ago to a Los Angeles woman. 
He has gone to Catalina Island on his honey- 
moon trip. 


E. S. Henry of the firm of Sunderland & 
Miller, has just returned from a trip of 
two and one-half months covering the entire 
Pacific Coast as far east as Denver. He 
found the average of business conditions had 
somewhat improved since his last visit there. 
W. B. Sunderland and St. Elmo Coombs 
are still in the north and are not expected 
ome for about a month. 

George C. Brock and John W. Neil, Jr., 
who have been in charge of Brock & Co.’s 
ranch store in Chandler, Ariz., have re- 
turned to the main store in this city. The 
store in Chandler has been closed for the 
season. The young men drove home by 
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auto and made the entire distance of 531 
miles in one day, leaving Chandler at 7:30 
A. M. and arriving in Los Angeles at 11:30 
P. M. 

The following out-of-town jewelers have 
been here recently: Geo. Parr, Torrance; 
J. H. Blanchard, Osean Park; H. E. Well- 
man, Alhambra; W. C. Guerth, Redlands; 
C. O. Arnold, Pasadena; T. S. Lailey, El 
Monte; Earle M. Wilkinson, C. W. Middle- 
ton and Mrs. F. E. Stinson, Pomona; Frank 
Hoffman, Santa Ana; C. E. Miller, Van 
Nuys; Frank Fraiberg, Sierra Madre, and 
Chas. E. Perham, San Pedro. 

F. C. Plate of the local office of the In- 
ternational Silver Co., has returned from a 
trip to San Jose and San Francisco. He 
found his father in better health when he 
reached San Jose. He was called to San 
Francisco by E. V. Saunders, the company’s 
Coast manager, to meet Bert Felvey of the 
company’s Chicago office, who is on this 
Coast for the first time and intends to come 
to Los Angeles in a few days. 

Harry Britton, silver polisher for Feagans 
& Co., who it was feared would lose both of 
his eyes as a result of the explosion of a 
smelling salts bottle he was polishing, has 
so far recovered as to leave the hospital, and 
made a brief visit to the store a few days 
ago. The sight of one eye is hopelessly lost. 
The other is being carefully protected from 
the light, and it is quite probable that it will 
be saved. Much sympathy for him is ex- 
pressed by his associates in the store. 

Robert Mitchell, English watchmaker, who 
has been here many years, occupying a shop 
in the Loew State building at present, is 
planning to visit his old home in England this 
Summer. He will sail from New York on 
the Carmania on May 30, and does not expect 
to be back in Los Angeles until the end of 
September. He intends, while abroad, to 
visit not only London but Paris and Berlin. 
He has not been in England since 14 years 
ago, when he went there on a visit similar to 
this one. 

S. A. Pope, supervisor of time service for 
all Southern Pacific lines, has been here for 
a few days on one of the trips such as he 
makes frequently over his entire territory, 
calling on the local inspectors. The head- 
quarters of this time service having been 
transferred from Cleveland to San Francisco, 
Mr. Pope makes his headquarters in the 
Southern Pacific building in the latter city. 
He left here for El Paso, where he will look 
after the time interests of the company’s 
recently acquired lines in that section. While 
here he was in consultation with Newton 
Moore, the local inspector. He has been in 
this service for 16 years. 

Mrs. Almon G. Stone has sold the business 
at 706 W. 3rd St., left by her husband, who 
passed away recently, to Mr. and Mrs. Frank 
Woertendyke. Mrs. Woertendyke is active 
manager and the business is in her name. 
Mr. Woertendyke, who until recently was 
head of a jewelers’ supply business in the 
Jewelers’ building and has been in the 
jewelry business in Los Angeles many years, 
recently retired from that concern and be- 
came manufacturers’ agent for several lines, 
will retain his principal office in the Jewel- 
ers’ building but will assist Mrs. Woerten- 
dyke in some of the details of her business. 
The location is in a fast developing section 
and Mrs. Stone was doing well there. 
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Messrs. Levin and Culbertson, expert 
watchmakers, Jewelers’ building, have nearly 
completed the work on the chronometer of 
their own design and have had it in operation 
in their shop, where it was seen by a num- 
ber of jewelers, all of whom manifested 
much interest in it. Not only on account of 
its originality of design but because the 
working parts are plainly visible, several 
have suggested that it would make an at- 
tractive feature for a jeweler’s window and 
have suggested the formation of a company 
to manufacture it. The cost would be con- 
siderably less than that of the ordinary ship 
chronometer. The new instrument now 
needs only a few finishing touches to com- 
plete it. The same men have just com- 
pleted a damascening machine of their own 
design which it is believed will cover a 
rather wide field of operations, especially 
among watchmakers and case makers, who 
can use it to eliminate scratches and marks 
that may mar the metal. 

The April meeting of the Jewelry Crafts 
Association, held on April 14, was well at- 
tended. President Ray Vercler occupied the 
chair and S. P. Dayton was toastmaster. H. 
B. Koerner, casemaker, 414 Jewelers’ build- 
ing, was received into membership. The new 
price lists for work were discussed. It is 
expected that printed copies will be ready 
some time in May. The new lists will con- 
tain numerous cuts and will be in many re- 
spects more complete and of better appear- 
ance than any previous issue has been. The 
feature of the evening was an address by G. 
G. Voege, president and manager of the 
G. G. Voege Co. wholesale house, on various 
phases of the jewelry business—buying, sell- 
ing, manufacturing, systems of doing busi- 
ness, etc. He reinforced his statements with 
carefully gathered facts and statistics, held 
the close attention of his hearers and was 
loudly applauded when he finished. ‘Gilbert 
B. Kinsey, Jos. Besbeck and Howard An- 
thony were appointed a committee to make 
arrangements for a barbecue to be held in 
May. 








Pacific Coast Notes 


M. E. LeGrand, of Oakland, has sold his 
business to W. P. Maddux. 

Articles of incorporation have been filed 
by Kuglers, a jewelry store of Idaho Falls, 
Idaho. The capital stock is $50,000, of 
which $3,100 is subscribed. 

E. H. Bordsen, formerly a resident of 
Everett, Wash., and more recently of We- 
natchee, Wash., has opened a jewelry manu- 
facturing shop at 1817 Hewitt Ave., Everett. 

C. F. Easton, a jeweler for years located 
at 112 W. Holly St., Bellingham, Wash., has 
moved to his new location at 207 E. Holly 
St. He does watch and jewelry repairing, 
in addition to selling jewelry. 

The comparatively new jewelry firm, Pur- 
dom & Purdom, which was established in 
Fruitvale, in the East Bay section of Ala- 
meda County, near the close of 1924, has 
just taken new and more commodious quar- 
ters at 3448 E. 14th St. 











The seven-ton vault of the Victor Jewelry 
Co., in the Laning building, Wilkes-Barre, 
Pa., was moved recently to the new store at 
6 E. Market St. 
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The Pairpoint Corporation 


1/, Manufacturers 
of 


Silver Plated Ware, 
Metal Electrolhers, 
Decorated Glass Shades, 
Cut and Engraved 
Crystal Glass, 


Fancy Colored 
Blown Glass 


Cut Glass 12 inch 
No. 1032 Vase Butler Etched 
12 inch, 14 inch Electro Plated on Nickel Silver 

















No. 0327. TEA SET. Plain Burnished or Butler Finish 
No. CO1116. 24 inch Waiter 
Inside dimensions for centre of Waiter 18 x 13 inches 
Electro Plated on Nickel Silver 


Langhorne Design 


The Pairpoint Corporation 
Factories: New Bedford, Mass. 


BRANCHES: 
NEW YORK MONTREAL SAN FRANCISCO 


43-47 W. 23d St. Coristine Bldg., St. Nicholas St. Hammond Bldg., 278 Post St. 
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The Letter to Send with the Gift 





HAT is the right sort of a letter to 

send with a gift? Should the letter 
be formal, should it be informal or should 
it be written along the lines of certain defi- 
nite, set phrases? 

These are important questions with many 
of the people who patronize the gift depart- 
ment of the jewelry store and so it would 
be the best sort of business for the gift de- 
partment to advertise that it stands ready at 
all times to help customers, without extra 
charge, in their tasks of framing the right 
sort of missives to send with the gifts they 
purchase at the department. 

In doing this the department could stress 
the point that its employes are past masters 
in the gentle art of writing the correct form 
of letters and it could further stress the 
point that the department’s services along 
this line were constantly being made use of 
by its patrons. 

Along with this the department could 
stage a display of letters suitable for use 
with various sorts of gifts on various oc- 
casions. These sample letters could be at- 
tractively pasted to cardboard and with each 
letter could be some sentences telling all 
about it and noting any deviations that 
might make it more effective. 

If the store advertised in the local papers 
that it was rendering this service and that 
it had these sample letters on display, it 
would be possible to arouse much interest 
among the people of the city with the result 
that the number of visitors coming to the 
department would be increased and the de- 
partment’s business considerably augmented. 





Featuring Gifts for Use at Home in 
the Evening 


HERE are, of course, quite a consider- 

able number of the articles offered for 
sale by the gift department of the jewelry 
store which are intended primarily for eve- 
ning use, 

For instance, there are scoring pads for 
bridge games and there are lamps and there 
aré numerous other things which, while they 
would serve in the daytime, generally are 
used only in the evenings. 

In view of this, then, it would be a good 
idea for the gift department of the jewelry 


store to stage a display in which it showed 
all of these evening gifts, as they might be 
called, under circumstances which would dis- 
play them to the best possible advantage 
obtainable. 

The gift department could, for instance, 
display the goods in a darkened corner of 
the sales room under the same conditions 
as would obtain in a home at night. There 
could be lamps on a library table and on 








— 


Particular attention is called 
to the pen and ink drawings 
page 139 and the descrip- 
tive matter on this page. These 
sketches are made from a selec- 
tion of the latest gift offerings 
in the rooms of metropolitan 1m- 
porters and dealers. Jewelers 
who are desirous of obtaining 
the names and addresses of the 
concerns where these gift articles 
may be purchased can do so by 
writing to THE JEWELERS’ Cir- 
CULAR and giving the key letters 
and numbers appearing under 
the articles illustrated. 























this table the goods could be attractively ar- 
ranged. 

Then the gift department could stage a 
special “Evening Gift Week” during which 
it might offer these gifts at reduced prices. 
In the advertising for the evening the store 
could emphasize the fact that a gift is al- 
ways meant for the purpose of bringing joy 
to the recipient and it could be brought out 
that, generally, the gifts which the recipients 
enjoy the most are those which are used in 
the recreation hours of the day which gen- 
erally come in the evening. And it could 
be further stated that, for this reason, all 
people who were interested in securing gifts 
which would add to the joy of the re- 
cipients should come to the store during 
“Evening Gift Week” and make purchases 
of some of the gifts on display at the gift 
department during the week which meet 
with approval. 

All this would give a new slant in mer- 
chandising gifts and so would be quite ef- 
fective in building business. 










Stage a “Sell Yourself Day” in the 


Gift Department 





A NYTHING new and novel in the way of 

merchandising is always splendidly effec- 
tive in attracting attention and in making 
sales, provided the novelty isn’t so very 
much out of the ordinary as to be eccentric 
or freakish, 

It would therefore be a good plan for the 
gift department of the jewelry store to 
stage a real merchandising novelty by put- 
ting on a “Sell Yourself Day” every now 
and then, especially when new goods had 
just arrived and were being placed on sale 
for the first time. 

The features of such a day would be these 
things: 

No urging by salesmen to buy. 

Salespeople not to even ask if they could 
be of assistance to department visitors un- 
less asked to help. 

All visitors to the department to be privi- 
leged to pick up and examine any of the 
goods on the counters with the understand- 
ing, of course, that if the visitors broke any 
of the articles they would pay for the break- 
age. 

The big idea behind such a day would 
be the point that it would give all the de- 
partment’s visitors a perfectly free oppor- 
tunity to examine all the goods without feel- 
ing under the least obligation to make a 
purchase. It could be emphasized that there 
would be no effort by the salespeople to 
serve the customers or to urge them to buy 
unless the customers asked for help or ex- 
pressed a desire to make a purchase and that 
the reason for this was to give the cus- 
tomers absolute freedom. 

Many people would feel that this was a 
very decided novelty and it would, therefore, 
be of distinct help to the gift department in 
making more sales and in getting more 
advertising —F, H. W. 








C. A. Smith, Farmington, IIl., jeweler, last 
week observed his 48th year in the business, 
and the event was more notable in that prac- 
tically all of that time had been spent in the 
one location in Farmington. His son. Leon 
A. Smith, is rounding out 20 years of asso- 
ciation with his father in business. 
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These lustrous Bakelite Pearls are 
made in delicate tints of rose, green, 
pink, gray and primrose. 

Although solid and indestructible, 
Bakelite Pearls are so light in weight 
that necklaces of any length or any 
size bead may be worn in perfect 
comfort. 


Their continued popularity affords 
an unusual opportunity for quick 
sales. 


Write for Booklet 22. 


BAKELITE CORPORATION 


247 Park Avenue, New York, N. Y. 
Chicago Office: 636 West 22nd Street 









used only on products 
made from materials 
manufactured by the 
Bakelite Corporation. 
It 18 the only material 
which may bear this 
famous mark of excel- 
lence 


Bakelite is anexclusive e : is 

ae png Bakelite Pearls in necklaces, ropes, chokers and ® 
bracelets are a creation of the Embed Art 
Corporation, 15 West 37th St., New York City 


BAKELITE 
is the registered trade 
mark for the phenol 
resin product manu- 
factured under pat- 
ents owned by the 
Bakelite Corporation. 
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THE MATERIAL OF A THOUSAND USES 
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Gift Suggestions Seen in 
Metropolitan Salesrooms 





















































A. 29. 167.—Shows a book end modeled 
after an Alaskan Dog. It is made by a 
Pompeian process and closely resembles solid 
bronze, but can be sold at a fraction of the 
cost. 
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A 29. 170.—Smokers’ novelty lamp of 
metal polycrome finish. Hand decorated in 
natural colors with a beaded shade. Wired 
Height 13 inches. 





A. 29. 172—Small musical cigarette box 
made of metal with match holder, and glass 
mserted ash tray. Holds complete package 
of cigarettes. Plays two songs, and ts oper- 
ated by lifting the lid. It is made in mckel 
copper, brass, gold and green colors. 





A. 29. 168.—A very attractive and artis- 
tic book end of solid bronze which also comes 
in bronze-met. This is an authentic repro- 
duction of one of the paintings of an old 
master and can be sold at a good profit and 
at a low price. 





A. 29. 171.—Perfumed Earrings. From 
Paris comes the report that earrings contain- 
ing perfume, are the latest fad. Therefore 
Milady may detach one of her earrings, from 
which a faint odor always is forthcoming, 
and serve herself of her favorite odor of 
perfume. Ear knobs and chain are of ster- 
ling silver and the designs hand-painted. 
These come in assorted odors, each pair in 
an attractive box. 


A. 29. 169.—Depicts the tree of life in 
solid brass and is a remarkable candelabrum. 
Lions are etched and silhouetted in the 
work. .The design is historically interwoven 
with the greatest events of the past. It is 
made in five sizes with 3, 5, and 7 lights. 
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A. 29. 173.—A handsome tooled and il- 
luminated scrap book for photographs beauti+ 
fully hand decorated on leather. A gift that 
would be appreciated. 
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HAWKES 


Good Value in Gifts 


Hawkes Crystal gift specialties attract the kind of people 
who want good value for their money, no matter how 


much or how little they spend. 


The least expensive piece of Hawkes Crystal is both 


beautiful and useful. Each’ gives you a profit that is 


higher than on most of the merchandise you sell. 


Ask us about a selection of moderate priced unusual gifts, 
especially suitable for the wedding gift season that is 
approaching. Your original order need not be large. 


We give prompt service on orders. 


T. G. HAWKES & CO., Corning, New York 


New York City Office: 542 Fifth Avenue 
Pacific Coast Office: 140 Geary Street, San Francisco 
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No. S-213. Sandwich or cake 
plate with detachable silver 
handle. Plate 814” in diameter, 
with satin engraved edge and en- 
graved border decorations of 
delicate beauty. Furnished either 
with silver plated or sterling 


handle. 
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all our Hammered Silver Specialties such as casse- 
roles, pie plates, relish dishes, beverage mixers, Nor- 
mandy Lace trays, smokers’ articles, bread trays, etc. 


New Catalog and Price List now ready 


N. Y. SALESROOM 
200 Fifth Ave. 





5” Relish Dish No. 4172 in Hammered Silver 


CHANGE IN DESIGN 


The above cut shows the 1925 design now used on 


Yormandy Lace Trays 


Next most important, in our 1925 lines, is the new 
attractive line of both metal and celluloid trays in all 
sizes filled with Normandy Lace—one of the best 
sellers ever made. 


M. W. CARR & COMPANY, Ine. 


Manufacturers since 1869 


West Somerville, Mass. 


CHICAGO 


Heyworth Bldg., Wabash Ave. 


C. T. Ahlborn, Rep. 





LOS ANGELES 
607 Sun Bldg. 


Sunderland & Miller, Inc. 

















eee 


| spe RRR 














tr; 
pi 
in 
es 
$0 
ite 


fr 














April 29, 1925 





THE JEWELERS’ CIRCULAR 














Last Minute News fem the Git Mats 
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THE telephone is not exactly a thing of 
beauty and no matter how inconspicu- 


ceptacles for plants and ferns, adding greatly 


to the general appearance. The cake plate 




















Group No. 601—ARTISTIC SCREENS AND MIRRORS FOR HOME USE 


ously placed must have some sort of a hid- 
ing place. There are many screens and 
covers made for this purpose, many very 
elaborate while others present a simple but 
practical item for this purpose. The one 
illustrated in Group No. 601 is of this latter 
simplicity. It is tastefully decorated in well 
blended colors and quite appropriate for the 
average room. The small mirrors in the 
same group fill a very popular demand. 
They are combined with small colored 
sketches and neatly framed. The whole is 
most effective and each a splendid item for 
the gift department. The recipient of a 
Mirror can always find a space on the wall 
where it is needed, 
* * * 


Charming bits of china for the Spring 
trade are shown in Group No, 602. The 
Pieces illustrated are especially adapted to 
the jewelry or gift shop. The salad sets for 
mstance, are particularly colorful and inter- 
sting with the butterflies and Spring blos- 
soms or the solid floral borders. Cake sets, 
vases, candle sticks and bowls may all be 
had in these charming patterns. The center 
items from the Orient, are typical of the 
wide variety of gift items to be obtained 
from this source. The bowls make fine re- 
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is unusual in shape but withal very charm- 
ing, 

* * * 

The manufacturers of imitation ivory 
toiletware are putting some most attractive 
merchandise on the market. The combina- 
tion of colors and materials is most beauti- 
ful and some wonderfully artistic effects are 
achieved. Some of the new sea pearl colors 
are strikingly lovely. The Azure is a clear 
translucent blue, the Albe, an _ iridescent 
white and the Coraline a delicate coral tint. 
These are all edged with narrow bands of 
contrasting colors to set off their beauty. 
Group No. 603 illustrates a number of these 
combinations together with the amber and 
ivory combinations. Imitation ivory toilet- 
ware has always been popular for it is not 
only clean looking and of charming sim- 
plicity but is so easily kept in condition. 
Never, however, has there been such a wide 
diversity and such attractive items as there 
are today. 

“- ss 

There is.always a cail for the occasional 
picture, motto and calendar of the better 
sort for use in the guest room or for the 
little remembrance or prize. Many of these 
things are so artistically done, the subjects 
so attractive and the framing so dainty that 
they make an instant appeal. There is 
always a niche for an interesting or clever 
motto, expressing some appropriate senti- 
ment or conveying a message of good cheer. 
Decorations of this kind tend to give an inti- 
mate touch to the domestic atmosphere. 
Group No. 604 illustrates a few such items 
which are sure to find their place in the 
well balanced gift shop. The gift pictures 
in this group are all nature studies and 
always subjects of interest. The colors are 
beautifully blended and the frames in keep- 
ing, making a most harmonious ensemble. 
They come attractively boxed. 

*& * * 

Attractive and artistic art objects of bronze 
are suitable for every gift purpose. They 
appeal to people of taste and culture and 
have been steadily growing in popularity, 




















Group No. 602—CHARMING BITS OF CHINA FOR THE SPRING TRADE 
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GB OQueensware— ips developing this new pattern, featured in our April and May advertising in 
S national magazines, the Bragance shape in Queensware was chosen owing to 


. Cali f ornia Pattern the beautiful embossing on each piece. The design embodies the chief fruits of 
@ on Braaance Sha California, the natural colorings harmonizing perfectly with the rich cream color 
. YaGaNce + pe of the ware itself. We are prepared to fill orders promptly from open stock. 


2) . 

a Sosiah Wrdgwood & Gons, Bue. 

@) 255 FiFTH aan New York 
WHOLESALE ONLY 


Potteries Etruria, Stoke-on-Trent, England 






oo (om (a) (Gm om | (om 





CIRCULAR April 29, 1925 

























Glass Plates 


This is just one of our great line of glass plates. 
Some of them are pressed and some are blown. 
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The decorations range from encrusted gold bor- 
ders in all widths, through raised gold decorations, 
silver deposit encrustations, color bands, to enamel 
and floral decorations. 


New patterns in rock crystal and light cuttings 
are now on display. 


Our plates are priced from $9 to $60 the dozen. 

















Edmondson Warrin, Inc. 
43 West 13th Street 
New York City 


0 mm 
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and at the present time are enjoying a promi- 
nent place in the field of gift merchandise. 
The objects shown in Group No. 605 repre- 
sent both original designs as well as repro- 
ductions of the classic designs of the Old 
Masters. Book ends are in demand for gift 
merchandise, and for that reason always sal- 
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thing to have a placard in the center of the 
display giving the name of the individual to 
whom all such gifts had been given and also 
giving the itinerary of his trip, but it 
wouldn’t be absolutely necessary to do this. 
The display could be made sufficiently in- 
teresting and attractive by simply having the 

















Groupe No. 603—IMITATION IVORY TOILET WARE IN PLEASING COLOR EFFECTS 
(See text on page 141) 


able. Douk: are always in evidence in the 
well appointed and cultured homes, and the 
addition of the book ends to hold them not 
only adds to the appearance of the home 
but lends dignity to the volumes they hold. 
Several artistic finishes may be applied to 
this merchandise as brown, green, bronze and 
gold and antique. 





Try This Window Display in Your 
Gift Department 





VERY now and then some prominent 

citizen of the town in which the jewelry 
store is located, leaves the town on an ex- 
tended trip and friends present the departing 
citizen with many gifts. 

Of course, many of these gifts are pur- 
chased at the gift department of the jewelry 
store and, consequently, it would be an ex- 
ceedingly interesting thing for the store to 
Stage a window display in which were 
shown the same sort of articles as those 
given the departing citizen. 

The display of these articles could be 
staged right at the time the prominent 
citizen was leaving or could be staged right 


articles on display and then having a placard 
with the articles stating that they were the 
goods purchased at the store by friends of 
a prominent citizen who had just left on a 
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attached to each article giving its price, 
describing the article and also giving an out- 
line of the purposes for which it was designed 
and for which it would be used by people 
while on long journeys, 





Eastern Manufacturers and Importers 


Exhibit to Be Held at Chicago 





THE Eastern Manufacturers and Importers 
Exhibit which proved such a success last 
February at the Morrison Hotel, in Chicago, 
will be resumed during the last week in July 
and the first week in August and it is under- 
stood that the original exhibitors will again 
attend, with a very few exceptions, 

The previous exhibit was well attended by 
the trade and all were greatly impressed by 
the courteous treatment extended as well as 
the high standard of the exhibits. 

Stanley Brussel, president of the organi- 
zation, will present the imported and do- 
mestic art wares of Ferdinand Bing & Co. 
I‘rank Jenkins of Charles Hall & Co., vice- 
president, will display Italian potteries, 
Borghese ware and other art goods. Robert 
Parrish, treasurer, will exhibit the Cassidy 
lamps and shades. Robert Stith, secretary, 
with William Kennard, will show the dis- 
tinctive lamps of the Robert Phillips Co., 
together with the silk shades of the Plaza 
Studios, 

Among the others who will exhibit will 
be Mr. Ruppert, of Carbone, Inc., who will 
show Italian pottery and crystal. Eddie 
Coles, with Daycraft, Inc.; Bob Bauer, who 

















Group No. 604—PLEASING PICTURES AND CALENDARS FOR THE GIFT STOCK 
(See text on page 141) 


long trip. Most of the people would get the 
connection and understand just who was 
referred to. 

In connection with the goods on display 


after the departure and it would be a goodit would be a fine idea to have a little card 

















Group No. 605—DAINTY BRONZE BOOK ENDS MAKE ATTRACTIVE GIFT OFFERINGS 
(See text on page 141) 


produces hand painted shades of parchment 
at the Du Bois Studios; Craig Preston, with 
Fulper Pottery; Leo Susskind, of K. & O., 
makers of novelties and desk sets; Mr. 
Klayf, of Koscherak Bros,, displaying 
European importations of china and crystal. 
The prints and pictures of Rudolf Lesch 
will be in the care of Mr. Graff. George 
Little, an authority on things Chinese, will 
again display some most unusual exhibits. 
A. J. Palmer will show clever gifts. Smok- 
ers’ articles will be shown by Mr. Heilbrun, 
of Leo Schlesinger & Co. Mr. Payne will 
again be welcomed with the selected Chinese 
merchandise of I. Shannin & Co. Mr. 
Simondetti will be there with his Italian 
tooled leather, pottery and crystal. A line 
of pewter and leather goods will again be 
presented by Mr. Wille and many other in- 
teresting lines of prominence will be pre- 
sented. 
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_ Convert Your Candlesticks and Vases into Lamps 





CANDLESTICK ADAPTER 


Will convert 
any candlestick 


cludes rubber 
collar which ex- 
pands by turn- 
ing. 








Will fit any 
size, wood, 
% glass or metal 
candlestick. 


Brass 95c. 
each. $9.75 per 
doz. Other fin- 
ish $1.10 each. 
$10.75 per doz. 








BEFORE 





onze. 


into a lamp. In- | 





| 














THE INNER 
GLOW 
VASLAMP 


A Boudoir Lamp 
A Night Lamp 
A Table Lamp 

A Perfume Lamp 
All in One 








Translucent Vases 
Yellow, Green, Blue. 
Complete with fixture 
to the Trade. $4.00. 





To adjust 
Simple as removing your 
glove. 





Cat. K. 41 | 








14 E. 13th Street 





Patents allowed and Patents pending. 


VASLAMP MANUFACTURING CORPORATION 


New York 







































18 Pieces of Pottery Like These 
~. for Only $33.00 








To introduce cur line to jewelers we are offering a superb assort- 


H! Jardineres, etc., for only $33.00. 


have on display a tremendous line of imported merchandise particu- 
larly suitable for your gift department. 


IMPORTERS 


24 West 23rd St. 
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ment of 18 pieces of this beautiful hand-colored German Pottery | 
ranging in height from 5 to 12 inches such as Flower Bowls, Vases, | 





Be sure to visit our showroom when in New York where we |B 


_REHBERGER & SAUL, Inc. | 








New York 














PATENTED SNAKES 
The Cleopatra Cigarette Holder 
Creates Sales and Good Profits 


AN EVERY DAY SELLER. At $1.00-$2.00 and $2.50 
each retail. Artistic—practical and convenient. Worn 
on the index finger like a ring. Prevents burns when 
laid down. 


THE NEW WAY 


rue O€20 
WILL NOT BURN 
HOLES 





Plain and Hand Decorated in Great Variety with Sparkling Eyes. 
24 asst. on plush display plaque for $27.00 
36 asst. in glass front display cabinet for $40.50 
Goods Well Displayed are 24 Sold 


Stays put on the fin- 
ger while you drive 
or read or play. 
Clever 
Convenient 
Comfortable 
Self-Sellers 





CIGARETTE HOLDER 
Cardinell Sales Co Montclair NJ 
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Chats on Wedgwood Ware 





Suggestions to Retail Jewelers Who Are Interested in Learning More About 
the History and Charm of This Famous Pottery 
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(Continued from the issue of April 15) 


HEN a genuine piece of old Wedgwood 

Ware is placed in the hand the first 
sensation is a feeling of surprise, even to 
those who are in the habit of handling pot- 
tery; and the verdict can at once be given, 
“It is Wedgwood.” What is the nature of 
this surprise? An exclamation, “Oh, ‘how 
light.” The material, the thinness, and the 
balance of the ware, no matter whether it 
be black or white, all combine to give the 
feeling of perfect workmanship. 

Dealers especially like to have some 
hard-and-fast rules by which they can iden- 
tify the wares which come into their hands, 
and of course foremost among such aids are 


ge: Cy 


marks; but in dealing with the productions 
of an old factory where the same marks 
have been used since the first Wedgwood’s 
time, and still are used, it is quite easy to 
understand how the slightly informed and 
inexperienced can be misled. The materials 
out of which the clays or bodies are made 
are not stable units: two spadefuls taken 
from beside each other in the mine 
differ; how more so the same material from 
two different mines? And again, the strata 
from which the raw material came one day 
must be very different when even one or two 





Same 


years’ supply has been removed, hence the 
potter’s continual necessity to prove and 
make trials of every consignment of that 


which comes into his hands for the purpose 
of making up his clays. If this were not 
so, how easy comparatively would be the 
Manufacturer’s task, and why should Wedg- 
wood himself have. made thousands of trials 
‘0 perfect one particular “body,” for having 
once arrived at a standard it is perhaps 
natural to suppose that a certain amount of 
latitude was permissible? But this is not so; 
Constant vigilance and continual testing of 
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WEDGWOOD AGATE WARE ON WHITE JASPER PLINTHS 


every batch of material used was necessary 
even to maintain a certain standard, and his 
anxiety was always to progress beyond what 
he had already achieved. 

For this reason pieces of ware of the same 
period may and do vary considerably, and 
unique specimens occur ali along the line; 
because one specimen may with certain 
knowledge be put down to a definite date, it 
is not correct to suppose that another piece 
belonging to the same period must neces- 
sarily present the same features and details. 

Workmanship and technique are the best 
tests after all. Avoid articles which show 
any signs of bad making or rough work- 
manship of any kind, shapes which are not 
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true in line, and ornaments which .show 
badly defined detail. 

Let it be definitely said that “Old Wedg- 
attention to the mi- 
nutest detail whether it be in the more com- 
ware, or the finest of vases, 
Of course, the stand- 
and experience 


wood” always shows 


mercial table 
placques and cameos. 
ard was raised as knowledge 
progressed, 

One reason may be advanced why the col- 
Wedgwood Ware has an ad- 
over many, if not all, 
selected. We con- 
“fakes” and 


lection of 
ditional advantage 
other objects which are 
hear of imitation, 
“duds” in furniture, metal work, pictures 
and fabrics, but a very short apprentice- 
ship will convince that “Wedgwood” can- 
not be “faked.” 

There never was a period in the recorded 
England when pottery was not 
made, and the potters, insignificant though 
they may have been, have left traces behind 
in the form of pots, which show clearly that 
a genuine striving after excellence of some 
sort or another was continually being made, 
but the records are scanty and as writers 


tinually 


history of 
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were few in those days the town clerk or 
the monastic scribe had more important mat- 
ter to set down than that which referred to 
the making and selling of ordinary rough 
earthenware porringers, dishes, mugs and 
cruiskens. 

Any chance cargo of ware that happened 
to find its way to one of these early potters 
had its influence upon their productions, so 


‘that crude atempts were continually being 


made to imitate in the material available 
such wares as came from France, the Low 
Countries, Spain, and perhaps more especial- 
ly Italy. 

A few reasons may be assigned among 
others as to why domestic table ware was 
not manufactured or sought after to any 
extent. The customs of the time did not 
require it. The style of cooking was bar- 
barous, and articles used as food were lim- 
ited in variety. Tea had not taken its place 
here as a daily beverage. Its introduction 
into this country gave the manufacturer of 
smaller wares the incentive to produce ar- 
ticles suitable and necessary to contain it 
while brewing and drinking, and to vie 
with each other in placing on the market 
articles of utility and ornament. Before this 
incentive came it was not that those who 
made the pottery then in use could not have 
supplied domestic pottery, for the crafts- 
man who could achieve such masterpieces as 
we see in the tiles and ornamental pieces of 
that time, displaying such knowledge of clay 
and glaze, could have diverted their ener- 
gies to domestic requirements had any de- 
mand been made upon them. 


Again, during the Stuart period, when 
civil war was disturbing the peace and set- 
tlement of the potter, it was obviously no 
time for him to apply himself to discovery 
and experiment in a group of materials that 
necessitated, perhaps more than in any other 
trade close applications over a prolonged 
series of trials. 


And one may be permitted to suggest 
that in an age when swaggering, drinking, 
and riotous behavior were looked upon al- 
most as accomplishments, the more durable 
and convenient utensil to emphasize a point 
in a drunken quarrel, would be a “leather 
bottel” or a pewter plate, rather than an 
earthenware pitcher, tyg, or platter. 

At the commencement of the 17th century 
little progress was made; the small “pot- 
works” were to a great extent scattered in 
isolated moorlands, the produce being car- 
ried in panniers on asses’ backs, to the near- 
est fair or market. Burslem itself was cut 
off from the commercial part of the Mid- 
lands, it had no turnpike road, and although 
it was a town, the only one in the pottery 
district, it had little direct intercourse with 
the outer world. In 1740 the general post 
letters were delivered by an old woman 
every Sunday from Newcastle-under-Lyme, 
and in 1750 it only contained five shops, two 
of which belonged to butchers, so that all 
the shop goods had to be fetched from New- 
castle. Twenty years later letters were de- 


‘ livered to Burslem three or four times a 


week by a man on horseback. 

Amusements were of the coarsest kind— 
bull-baiting, bear-baiting and cock fighting 
—which reached their highest pitch at the 
Annual Wakes, the celebration of which 
was a saturnalia. 

Into the midst of these unpromising con- 
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ROYAL DUX 


creation of flowers and 
attractively arranged on Vases, 
Pockets, Jardinieres, etc. 


Import only. Pines your order early. 





Don’t fail to visit our etinie when in New York 


FRED C. REIMER CO., Inc. 


49-51 West 23rd St. 

















New York 














The Fourth Annual CHICAGO GIFT SHOW 
will be held at the HOTEL SHERMAN, August 
3rd to 8th, 1925. This is the annual show con- 
ducted by the GIFTS, ART WARES AND 
NOVELTIES ASSOCIATION and will be con- 
ducted as usual under the policies which have for 
the last three years made the success of this great 
central gift exhibit and have been so satisfactory 
both to exhibitor and to visiting buyer. 


To the Buyer: 


The 1925 CHICAGO GIFT 
SHOW at the HOTEL SHER- 
MAN offers you an opportunity 


to view diversified, representative 
lines of me rchandise all within 
one building, all arranged for 
easy inspection and comparison. 
The lines on exhibition will offer 


you the most SATISFACTORY 
means of making selection of 
logical stocks for your Fall and 
early Winter business. Buyers 
who attended this event in previ- 
ous years have already signified 
their intention to be present at 


‘the 1925 show. Any information 


we can give you regarding this 
exhibit will be cheerfully sup- 
plied. Write today. 


Tothe Manufacturer: 


Each year more and more buyers 
defer placing orders until the 
CHICAGO GIFT SHOW at the 
HOTEL SHERMAN. This year 
indications already point to an 
attendance of buyers which will 
eclipse the attendance at previous 
events. Arrangements have al- 
ready been made by a GREATER 
number of manufacturers than 
ever before to exhibit their mer- 
chandise at this show. 


Desirable space is still available 
because of the additions to the 
HOTEL SHERMAN which will 
be at the disposal of the exhibit- 
ing manufacturers. Write today 
for detailed information. 


Fourth Annual Chicago Gift Show 


HOTEL SHERMAN 
August 3rd to 8th, 1925 


The great central gift show where buyers can compare 
values from assembled displays—the event for which volume 


buying has been reserved 


For information, exhibit space, etc., address 
The Gifts, Art Wares and Novelties Association, 
10 South LaSalle Street, Chicago, Illinois. 
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TOOLED AND 


ILLUMINATED LEATHER 























Don’t Compare Our Merchandise 
With that of the Imported 


It’s Better 


In Quality and Workmanship 
AST 51¢ STREET N-Y 











Exclusive Musical Novelties 





LADOR, INC. 


58 W. 45th St., New York City 


Exclusive Agents in the U. S. for 
ADRIEN LADOR MUSIC BOX FACTORIES 
St. Croix, Switzerland 
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Cigarette and Cigar Boxes 
Powder Boxes—Jewelry Cases 
Bridge Sets—Crystal Decanters 
Tea Pots—Water Pitchers—Jugs 
Wonderful selection of gifts made of 
Dutch Pottery (Gouda) 





Samples and catalogue upon request 
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ditions, as far as the neighborhood was con- 
cerned, Josiah Wedgwood was born in 1730, 
but he had the advantage of coming from a 
a stock who had long pursued a different 
course; they were potters of some. position 
and importance in their native town. He 
was the thirteenth and youngest child of 
Thomas and Mary Wedgwood of the 
Churchyard Works, Burslem, and in the 
livinghouse attached he first saw the light. 
His mother was a delicate, well educated 
woman, at whose knees he learned the rudi- 
ments of reading, writing and arithmetic, 
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But this collection differs in one respect 
from almost any other; it has beautiful ex- 
amples of the finest possible execution, 
wrought specially to the Royal command. 
This cultured enthusiasm has. realized that 
to encourage highly trained craftsmanship at 
the present day is the surest way to elevate 
the taste and educate the capabilities of the 
worker. The author of these notes has 
reason to know that this royal enthusiasm 
has been pruductive of a loyal appreciation, 
resulting in the putting forward of the very 
best into such tasks as have proved in them- 
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DAINTY BITS OF WEDGWOOD BASALT WARE 


and there had his first lesson in integrity and 
character building. 

Josiah was a delicate child, and this state 
of health was more or less with him all his 
life; at times it completely laid him aside, 
but his natural trend was to seek after and 
accumulate knowledge, his active brain at 
all times quickly assimilating facts and de- 
ducing from his observations practical and 
tangible results. His mental energy was al- 
ways far in advance of his physical power 
to perform. 

His school education was started at a 
dame school in Burslem, and continued at a 
boys’ school at Newcastle-under-Lyme, 
where he remained until he was nine years 
of age, when the head master, a Mr. Blount, 
considered that he had made good progress 
in his studies. At this time his father died, 
and he was taken from school to start life 
on the “potworks” with his elder brother, 
Thomas, as master. 

Josiah Wedgwood was honored by Royal 
Patronage during the latter part of the 18th 
century, and produced the finest of the early 
Queensware for use in the palace. Some of 
these pieces remain to-day, acting as an in- 
centive to our present Queen and forming 
the nucleus of her private collection. This 
collection, though comparatively small, has 
some very interesting examples, which are 
brought together in a room specially to re- 
ceive them in Windsor castle. This room is 
correctly decorated in Adam style to her 
majesty’s own suggestion, and makes a per- 
fect little Wedgwood Museum. Here are 
historically interesting items, and others col- 
lected by her majesty—a true Wedgwood 
enthusiast, appreciating to the full that tech- 
nique which gives.to this particular branch 
of the potter’s craft its real intrinsic value. 


selves a reward far in excess of any that 
can be estimated either by wages or com- 
mercial transaction. 

Such productions will live, and when time 
has cast the inevitable halo around them, the 
collectors of the future will gladly include 
them among their “choice bits” and rever- 
ence the far-seeing taste which caused their 
preservation to-day. If it had not been for 
such royal patrons as Queen Charlotte and 
the Empress Catherine of Russia during the 





AN EXAMPLE OF BASKET WARE 


18th century much of the finest pottery 
would not have survived to this day. 
Before closing these introductory remarks, 
it will be well to inform collectors of Wedg- 
wood Ware that there are facilities for them 
all to consult the collection of specimens and 
manuscripts which are to be found in the 
‘truria Museum upon the old works in 
Staffordshire, and any genuine inquirer, will 
find that information is willingly given by 
the curate in charge. Many do not even 
know of the existence of this museum, and 
very few have any idea of the mass of de- 
tail gathered together there which shows at 
a glance what a marvelous master of the 
technical difficulties of pottery manufacture 
the founder of Etruria was. Every writer 
on Wedgwood has extracted from this 
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source, but the supply is’ by no means ex- 
hausted, and it is not too much to say that 
it should be the “Mecca” of every pilgrim 
who travels in quest of English pottery. 

Admission can be obtained any day, free 
of any payment, with or without previous 
appointment, by applying at the lodge of the 
Wedgwood Works at Etruria, Stoke-on- 
Trent, where those interested are always 
welcome. 

[THE END] 





Gotland’s Ancient Roman Glass 


Pearl 





N 1923 an ancient glass pearl of Roman 
origin was discovered on the island of 
Gotland, Sweden. The Deutsche Gold- 
schmiede-Zeitung, in a recent issue, gives 
the following interesting description of the 
find: 

“It is an exceptionally lovely, gloriously 
colored work and belongs to the ‘mask’- 
pearls; t.¢., it is decorated with conven- 
tionalized faces. Alexandria is credited with 
its origin, and the Roman Imperial days as 
its date. There are three such glass works 
known: one from a grave in Pommerania, 
one in Holland, and one in Asia Minor, In 
the Larbro pearl, on the yellow masks, the 
eyebrows, eye outlines and the nose are 
marked in black lines, whereas the hair is 
of reddish yellow in small forms like locks. 
Reddish yellow was the fashionable color in 
the Empire period at Rome, for the elite 
ladies not only dyed their hair but also wore 
wigs. The present example is a pearl of 
over 20 mm. diameter, having in general a 
deep green, blue and red color, obtained part- 
ly through inlaid minute ground glass rods. 
partly (for instance, the faces) through 
molten glass mosaic. It was redeemed by 
the Vitterhets Academy (Stockholm). Its 
discovery shows, like so many others in Got- 
land, the connection of Sweden with the 


‘ Roman Empire at a time during which the 


Goths and other North Germanic tribes ruled 
and of the wealth these spread abroad among 
their related tribes in the North.” 





A new device that does away with boring 
a lamp vase consists of a standard electric 
table lamp stem with either one or two 
lights; a two pound weight of slender pro- 
portions hung below it, two spring clamps 
fastened on either side to slip down into 
the vase, and a cap to fit the vase top 
with chain pulls and an electric cord neatly 
and compactly assembled. Select any vase 
in the store, be it large or small, and choose 
the model of the new fixture best suited 
to it. By pressing the spring clamps to- 
gether and slipping the weight and clamp 
end into the vase a complete lamp results. 
The springs take their normal position, ex- 
tending themselves inside the jar or vase. 
The weight is so adjusted that it brings 
the center of gravity well below the mouth 
of the vase and stabilizes it. The fixture 
itself may be tall, medium or short, have 
one or two lights, be of gunmetal, silver, 
gilt brass or bronze in finish, with its cord 
to match, and the cap, that part which fits 
directly over the mouth of the vase, of any 
size from two to 10 inches in diameter. 
Inexpensive little pottery vases in the colors 
so adaptable for boudoir use can be quickly 
turned into a lamp, 
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Gifts That Stand The Test 


Authentic Reproductions 


in Solid Bronze 
Book-Ends 


At Prices for Every Purse 


aoe THE GIFT HOUSE, Inc. “SS 


GALLEON . 
we Bes, 505 SS 14 West 23rd Street, New York No. D2 4% x 3% 
$4.00 a pair $3.50 a pair 


























IMPORTERS—EXCLUSIVELY 


Novelty Boudoir Alarm Clocks 

















No. 105 No. 112 No. 108 


Three of many styles—all metal. Beautifully enameled in 
many colors. Also Mother of Pearl. 30-hour movements. 
Quality guaranteed. Popular prices. Radium or plain 
hands and figures. 
WE ALSO CARRY 
Travel Clocks—Swiss and German 
Time and alarm—30-hour—8-day. 


Black Eagle Brand Cuckoo Clocks— 
with chimes—music and all other varieties. 


Kitchen Clocks 
Musical Alarm Clocks 


William F. Sprague & Co., Inc. 


440 Fourth Ave., New York 


HAMBURG SHANGHAI 














Hakone Cigarette Box 











No. 97/10 


No. 97/10 Cigarette Box, Hakone Designed, 4 doors 
open, with secret drawer at bottom, may be opened 


from four sides, 31%4 x 3% x 6”, $1.50 ea. 


Lacquered Serving Tray 


BPG ae WS ok aik cca c Socaes cei csses eee eee ee 
ES ee ...Per Doz. 4.50 
164% x 124%” . Ss Ss anche. ewes Per Doz. 5.50 
ee ee rere, 


All Kinds of Small Attractive Giftwares 


oo Importers of 
i set = 1 DO GOO) er 
on Request . i Goods 





3 East 17th Street, New York 


























G. Granata & Company 
225 Fifth Avenue, New York Room 602 








JAPAN ART STUDIO 


NECKLACES, PENDANTS and CARVED 
FIGURES in JADE, CARNELIAN, AMBER, etc. 
Mounted Colored Silk Cords for Pendants. 

We repair, mount and restring. 
624 Lexington Ave. (at 53rd St.), New York 


—— a, 




















THE BUYERS’ DIRECTORY 
Price $1.00 


The Jewelers’ Circular, 11 John St., New York 
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The Fourth Edition 











RADEA\AR KS 


JEWELRY np 
++» KINDRED TRADES -°: 





Price $5 .00 Express Charges Paid 





The Only Complete Record to Use 
to Identify Trade Marks in 
This Industry 


Containing 9,000 trade marks, names and the 
titles of flatware and toiletware, registered and 
un-registered, used by Manufacturers, Jobbers 
and Importers of jewelry, silverware and cognate 
lines. 

Arranged in classification as to the goods on 
which they are stamped, with three index refer- 
ences. j 
Handsomely bound in cloth, 486 pages, size 7 
x 103% inches. 

Trade Marks of the Jewelry and Kindred -: 
Trades, Fourth Edition, is the final accomplish- 
ment of over twenty-five years’ research and is 
the only record extant containing current~and 
discontinued marks used,by present day Manu- 
facturers, Jobbers and Importers as well as th 
obsolete marks of firms and individuals long ou 
of business. 


’ 


Order Your Copy Now | ye 


The Jewelers’ Circular Publishing Co., 11 John St., New York, N. Y. 


































Illuminated Aquariums 


This Aquarium is 18% inches in 
diameter. The base and cover are 
made of copper, and completed in a 
bright or oxidized finish. The light 
is in the base connected with silk cord 
and a two-piece plug. The bowl is 
made of plate glass. 


6.56 == 


$72.00 Dozen 


EMIL S. LARSEN 
225 Fifth Ave., New York City 


Send for Catalog and Price on Ex- 
elusive High A1t Metal Novelties. 



















The: Jewelers’ Circular Buyers’ Directory 


of the Manufacturers, Importers and Jobbers in the 
Jewelry and Kindred Trades 


Price $1.00 





Copyright, 1924, by 


The Jewelers’ Circular Publishing Company 
11 John Street New York 








Quality in merchandise of this character is due to the appli- 
cation of skilled workmanship on materials of the first grade. 
Products of quality are also products of substance, and a sub- 
stantial line of gifts will lend real character to the displays 
of a gift shop. 

The set illustrated above is representative of a line in which 
quality predominates, and that consideration, coupled with 
moderate prices, makes it an extremely profitable line for 
gift shops to carry. 


Candlesticks Mortars Tea Sets Lanterns 
. Candelabra Nut Sets Gongs Writing Sets 
Wall Sconces Jewel Boxes Chimes Smoking Sets 
Sun Dials Trays Vases Bridge Lamps 
, Door Stops Coffee Sets Humidors Book Ends 


Door Knockers Write for information. 


ART METAL PRODUCTS CoO. 


Manufacturers of Distinctive Brass and Copper Ware 

















799 Broadway, New York City 
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No. 8&9 


Height, 82 Inches 
Width, 22 Inches 
Depth, 15 Inches 


NEW YORK SALESROOM 
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586 Fifth Ave., N. Y., Robt. E. Wilkes, Mgr. 


rt and Service 
Ty ane Savice 


HIMING HALL Clocks have 
become very popular and the 


well appointed home is not. 


complete without its stately presence. 
Surely no article of the home com- 
bines such beautiful art and ever- 
lasting service as a HERSCHEDE 


clock. 


As the oldest makers of Chiming Hall 
Clocks in this country, we point with 
pride to the endless number of homes en- 
joying the restful ticking and beautiful 
chimes of our clocks. 


Cases are of exclusive design and have 
been the recognized leaders in the art for 
years. They are made of solid mahog- 
any. 


Our movements are made on specially 
designed automatic machines and finished 
by hand, insuring the greatest accuracy 
and finest finish at minimum cost. Solid 
cut steel pinions used throughout. 


The chimes are made from “Triple Proc- 
ess” refined metal of our own formula, 
together with the most careful tuning by 
one of Cincinnati's leading Professors of 
Music, and are really very beautiful. 


The cost to the consumer is no more than 
ordinary clocks and leave a good mar- 
gin of profit for the dealer, beside the con- 
tinuous reminder to your customer that 


you sell the finest quality clocks. 


CHIME HALL CLOCKS 


List $190.00 to $1710.00 
CHIME MANTEL CLOCKS 
List $78.00 to $126.00 


HALF-HOUR STRIKE MANTEL CLOCKS 
List $17.00 to $57.00 


DESK CLOCKS © With fine 11-jewel Lever Escapement 
List $26.00 to $34.00 


CINCINNATI, OHIO 





Two of Our Many Beautiful 
. Hall Clock Designs 





No. 250 
Height, 83 Inches 
Width 20% inches 
Depth, 14% Inches 

3url Redwood Panels 


Send tor our latest Hall and Mantel Clock Catalogs 


THE HERSCHEDE HALL CLOCK COMPANY 


A. 1. HALL & SONS, INC. 


Pacific Coast Representative. San Francisco, Calif. 
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That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with THE 
JeweELers’ CIRCULAR regarding any advantageous 
device or plan which they are utilizing in con- 
nection with their business. 













Mother’s Day—a Jeweler’s Opportunity 





Some Practical Suggestions for the Enterprising Merchant 


Written Expressly for The Jewelers’ Circular 




















i lew jeweler should study the gentle art 
of gift giving. If his business is to 
rest on a foundation of “Gifts That Last” 
it is necessary for him to know the last 
word about gift giving. The more he 
knows of the subtle psychology of gift giv- 
ing the more easily he will be able to com- 
municate his knowledge to others—to the 
public to which he looks for his business. 

Mother’s Day is an appropriate date for 
gift giving. It is a gift season that may 
well vie with Christmas in the size of the 
individual sales, for there is no time when 
sentiment will be stronger in the mind of 
the purchaser, and in making it a worth 
while gift. 

It was suggested in one advertisement in 
former years that some trinket be selected 
for a gift for mother. Perhaps the jeweler 
who made this suggestion has seen the 
error of his way. If not, and he reads this 
paragraph, he may well pause to consider 
the question. Gifts that last are not usually 
of the trinket class. Neither should a gift 
to mother be a trinket in any sense of the 
word. Mother’s gift should be a worth 
while gift, and the jeweler should keep this 
ever before his mind. A western jeweler 
had the right idea when he advertised: 
“Nothing is too good or too dainty for 
mother.” 

li the jeweler starts off with the propo- 
sition that nothing is too good—or too ex- 
pensive as a gift for the mother—he will be 
in a better position to create a business that 
is worth something. It must not be thought, 
however, that every gift will be an expensive 
one. There will be many inexpensive gifts 
given to mother with just as much love 
behind it as the expensive gift conveys. Not 
everyone is in a position to give expensive 
gifts, but those who are should be urged to 
do so, 

The jeweler should not wait until the last 
few days to launch his Mother’s Day selling 
campaign. It is not too early to start off 
with the campaign by the beginning of the 
month. Mother’s Day falls this year on 
May 10. Even late in April hints may be 


given in the advertising and in the window 
displays that Mother’s Day is approaching 
and that every one who has a mother should 
make preparations to give her a gift that 
lasts, 


Ae 
“Scatter California Sunshine with LITTLE'S Better Greeting Cards” 











Mother’s Day 
Sunday, May 





A Message to Mother 


It’s just a simple message 
Bringing love and hope and cheer, 
To the best one of all mothers 
On the best day of the year; 
And the best of love is in it 
That my heart knows how to say, 
That’s my message to my mother, 
With my love on Mother’s day. 


James W. Foley 


DON'T FORGET HER GIFT 
OR GREETING ON THIS DAY 


STATIONERS ART DEALERS ENGRAVERS 


432 South Broadway 


@ THE SIFT SH°P WITH A NATIONAL cimieeil 








TAKE A TIP FROM THIS DEPARTMENT STORE AD. 


Circular letters and printed mailing matter 
in reference to Mother’s Day may be safely 
sent out during the last week of April as a 
reminder of the approaching event and as a 


starting point in the selling campaign. 
This advertising matter can be made much 
more resultful if the jeweler will make sug- 
gestions as to the kind of gifts the mothers 
of America will appreciate most from their 
children. These suggestions, with the hints 
of the privilege of giving, with the hint of 
the duty of giving, and a decided statement 
of the pleasures to be received from the 
gift will aid the jeweler in doing a great 
deal more business. 

There are two classes of mothers to be 
considered in making the advertising re- 
sultful. One class, those mothers who are 
at home, or who live in the immediate 
vicinity of their children. The other class, 
those mothers who are not at home, but who 
live in distant places and are not often 
visited. The class of mothers who are living 
at the homes of the children, or who live in 
the same locality afford the jeweler an op- 
portunity to offer expensive gifts, and gifts 
of greater bulk than those who are living 
at distant places. But even this distinction 
should not be drawn too finely, because the 
safety and sureness of the parcel post 
service makes it possible for mothers in dis- 
tant places to receive gifts of any value and 
of any size. 

The jeweler can promote business by 
fostering the idea of a “Family Reunion” on 
Mother’s Day. Together with this idea the 
jeweler should suggest the combining of the 
financial means, and the gift of a chest of 
silver, or other merchandise of this nature, 
as a “surprise” gift to mother. 

At the other extreme the jeweler can do 
a nice little business in Mother’s Day Greet- 
ing Cards for mothers away from home. 
This business may be boosted as an addi- 
tional item, because they are very appro- 
priate to accompany the gifts that might be 
purchased and sent away. 

The gifts made to mother are of a very 
wide variety. This means more possibilities 
to the jeweler who will recognize the op- 
portunities this event presents to him. It 
is also true that gifts for mother usually 
fall into two classes, one, a gift for her 
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personal adornment, the other a gift to in- 
crease her comfort. 

Personal ornaments or dress accessories 
are among the first class mentioned. The 
jeweler should play up this class of mer- 
chandise strongly in his advertising and in 
his window displays. He should suggest 
that. even though mother may be old her 
thoughts are young, and that her pleasure 
in receiving modern jewelry may only be 
guessed at, but that there is no doubt that 
such gifts will be treasured in the heart as 
well as worn on the person. 

Silverware, glassware, china, toilet acces- 
sories, watches, clocks, percolators, electrical 
appliances and many other lines will add to 
mother’s personal comfort. This class of 
merchandise should be just as aggressively 
offered as suitable gifts as the jewelry orna- 
ments and dress accessories. Men and 
women sometimes see the value of a gift of 
utility where the same cannot be said for 
the ornament. The appeal for business 
should reach all classes and meet only on 
common ground in the consummation of 
sales of the lines the jeweler offers from 
his stock. 

Some of the appeals to the public for 
business in mother’s gifts may be mentioned, 
because they will be helpful in aiding 
jewelers to reach out for this business. 

The chief element in gift giving is the 
thought of the pleasure to be given to the 
one who receives the gift. “It is more 
blessed to give than to receive,” but the 
pleasure of the receiver cannot be over- 
stated in the jeweler’s advertising. The 
“surprise” element in the reception of the 
gift should be made prominent in the ad- 
vertising of a gift for mother. One jeweler 
did it thus: 

“Surprise her with a gift of jewelry, a 
longed-for piece of silver, a strand of creamy 
pearls, some new articles for her dressing 
table, a reading lamp or a smart hand bag.” 

“Surprise her” has a wonderful tonic effect 
on the man or woman who has failed to do 
this often. It gets under the skin of most 
of us as we are reminded by those two 
words of the sacrifices mother has made for 
her children, and the all too unthoughtful 
return that is made to her for them. 

The “Duty” appeal should also be strongly 
played up, but it should never be baldly 
stated, merely suggested. The suggestion 
is worth a world of plain statements. A 
Los Angeles jeweler did this to perfection 
a couple of years ago when he penned the 
following advertisement : 

“Mothers’ Day should be every day, 
really—but next Sunday has been set aside 
as one day, at least, when boys and girls 
of all ages shall turn their thoughts for a 
little while from the ordinary humdrum of 
life—and think of ‘Mother.’” 

Another jeweler brought out this senti- 
ment in the following words: 

“Make this Mothers’ Day long to be re- 
membered. 

“Mother love—ever constant, everlasting! 
Through the years it grows in tenderness, 
in loyalty and understanding. It is perfect 
love, worthy a gift that may be treasured 
from generation to generation.” 

Another: jeweler makes the 
thus : 


suggestion 
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“Are you going to observe Mother’s Day? 

“How glad we should be for the day that 
is nationally observed in honor of mothers! 
Our love for mother is so-apt-to be screened 
by the affairs of everyday life that it is 
good to have a certain day in which we 
can pay her homage, do something unusual 
for her, and give her something to make her 
happy. Countless are the gifts that you may 
select with assurance of appreciation, and 
by. way of suggestion we mention a few 
below :” 

The pleasures of the mother upon the re- 
ceipt of some token of remembrance from 
her children is suggested in the following: 

“Most mothers have a way of not want- 
ing much—just a little thought now and 


pauenznznzuzuzwt, HALLMARK 7 len 
MOTHER.... 


The best friend 


a ‘feller’ ever had. 
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The one who 
shares our sorrows 
as well as our joys. 


The one who be- 
lieves against the 
whole world's 


doubts. 


The one who is—well, just Mother. 








Let us remember here in a substantial way with 
something she wants. Why not a clock for her 
dresser, or a sterling (solid) silver comb, brush 
and mirror, a bar pin or cuff pins, strand of beads 
or pearls, or a new wrist watch. 


There is a host of other suggestions. 


I Herbert HALL company 
96 East Colorado Street 
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MOTHER’S DAY ANNOUNCEMENT OF A ’FRISCO 
JEWELER 


then—or a letter from the boy or girl who 
has gone away. Why not remember your 
mother this year with something can 
treasure and keep for all her years? Give 
her something that will fittingly convey the 
love that goes with it. Can’t you just see 
her next Sunday morning—opening the box 
with trembling fingers—and speaking your 
name ? 

“Some folks would give a great deal for 
the privilege which you have today—for 
mothers have a habit of leaving us when 
least expected.” 

Such a message should get under the skin 
of the man or woman who through business 
affairs and social duties has neglected 
mother, without intending to do so. 

The appropriateness of jewelry as a gift 
for mother is fittingly brought out in the 
following : 

“A gift of jewelry will express not only 
the sentiment, but its enduring quality. It 
may be a valuable jewel-set ornament at any 
price range, or a bit of silver for her tea 
table valued as low as $1.” 

“Most fitting for a gift on Mother's Day 
is a piece of jewelry that is as permanent as 
the sentiment of the day.” 

“Let your gift be a lifetime gift that it 
may be a reminder of your love.” 

Make Mother’s Day another gift event 
of supreme importance by reminding the 
sons and daughters of a mother’s love. 


she 
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ONE of the younger jewelers of a large 

Eastern city was meeting with a fair 
amount of success. Nothing exceptional ; yet 
his business may be called above the average 
of that in a large city where a majority 
of the jewelry firms do not tabulate fancy 
revenues when the books are balanced and 
the red line drawn in the ledgers after the 
Christmas holidays. The jeweler at the head 
of this business was one of the most active 
of the younger men of the town, a great 
joiner, a good mixer, and had a number of 
ideas for pulling business. He may have 
been termed a good “go-getter.” 

When I dropped in one day on one of the 
older and perhaps more successful jewelers 
of the town, whose business was well known, 
who took things quietly and consistently, ap- 
parently making haste slowly, never flaring 
out in many directions at the same time, 
we happened to discuss Mr. X. 

“He’s a fine young fellow, my friend,” 
said the older jeweler. “But he has too 
many ideas. It might sound like a paradox 
to hear me say this; nevertheless, it’s true. 
I will illustrate what I mean by the follow- 
ing story which you may have heard when 
a boy. It’s the story of the game and the 
hunter, and recounts how, after searching 
for some time, the hunter came upon a fine 
bird, who tried to fool him with his tricks. 
He teetered on the edge of a branch, and 
when the hunter was about to fire, flew up in 
the air, alighting again on the bough of a 
ne‘ghboring tree. He grinned sardonically 
at the disappointed man. When the hunter 
lifted his gun again, the bird concealed him- 
self in the hollow of the tree. The hunter 
waited while the bird pulled off all his fa- 
vorite tricks (and he had a host of them 
making fun of the hunter all the while. At 
last, the hunter fired before the bird could 
get away, and the game was brought to the 
ground. 

“Now the hunter came to an animal, and 
this animal saw him coming and _ feigned 
death. He lay quietly on the ground, mak- 
ing believe that he was dead. The hunter 
gazed at him a long time, pitied him, and at 
last went on. The possum had a single idea, 
but it was a good one, and he carried it out 
with resolution and eminent effectiveness, 
and thus escaped. 

“So the logic of this is that the jeweler 
should concentrate his business upon one 
point, for only by intense application can he 
gain a full measure of success.” 

When the shrewd jeweler had finished 
talking, I reflected long uopn this, and it 
may be admitted that there is much in what 
he’ said. Certainly Grant’s great remark: 
“I will fight it out on this line if it takes 
all summer” is one that has survived several 
decades and still stimulates the imagination 
of those destined for success. Winners in 
every line have adapted this remark, and 
extended it to prolonged battles for success 
all through the summer and the winter, and 
even the summer and winter again. 

Concentration is the aim steadier in going 
after increased business. It is far better to 
have one idea, and that a good one, than @ 
number of theories and schemes that are not 
worth while, which the really trained mind 
rejects at first blush. You cannot pull down 
big game with scattering shots. 
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The Merchant’s Viewpoint 
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An address delivered before the recent annual meeting and dinner of the Retail Jewelers’ 
Association of Greater New York and Vicinity, 
Organization counsel, Black, Starr & Frost. 


by Charles A. Hammarstrom, 














HEN Mr. Kohn honored me by asking 
me to speak here this evening, I made 
up my mind to prepare a humdinging speech, 
and I did. That speech had a peroration, 
it launched boldly into the body proper and 
ended up with an epilogue. It so happened, 
however, that Alfred Morell and I had an 
errand just before we came here, and that 
errand took that speech clear out of my head. 
Since the month is young, I purpose to- 
morrow morning to put the two best sleuths 
that our organization sports upon the job of 
finding this speech. I shall send them to the 
Lost and Found Department of the Metro- 
politan Museum of Art. If, perchance, they 
do not find that speech there, I shall not 
distribute the cost of that speech over the 
various selling departments in accordance 
with the volume of sales, numbers of pack- 
ages, numbers of transactions, or some other 
equally suitable procedure. I purpose to 
charge that cost in full and direct to Mr. 
Alfred Morell’s department. 

And you, Mr. Chairman, you have been 
most generous in your introduction. Your 
introduction reminds me of the story of the 
Georgian darky that Judge Kennedy of Vir- 
ginia was fond of telling. This darky was 
that worthless, crap-shooting, chicken-steal- 
ing kind; he had been so successful in his 
operations that he finally found it necessary 
to leave the scene of his depredations. Six 
months thereafter also found the place too 
hot for his friend, and he also left for the 
neighboring country. The first thing he did, 
on reaching this new environment, was to 
look up the colored church. He entered it, 
took a seat in the front row and awaited the 
proceedings to proceed. Presently the par- 
son arrived, dressed in a long black coat, and 
walking up the aisle with a stately step. He 
mounted the platform and sat down and read 
over some notes; then he announced that the 
congregation would sing Psalm four-eleven- 
fifty-nine. At the conclusion of the song 
the parson got up to make some announce- 
ments hut, as he arose, he chanced to look 
down the front row and there he recognized 
his old pal from the same village as himself. 
The parson stopped dead in his tracks; the 
announcements were never made. He thought 
hard and fast, and finally said: “Brethren 
and sistren, my text for this evening am 
from the 37th Chapter of St. Mark’s which 
reads ‘If you know me, say nothing. I’ll see 
you later,’ ” 

But speaking seriously, I am glad to be 
with you this evening, not only as a guest 
but also as a co-worker in a great craft— 
a craft with a glorious past, an honorable 
present, and an enviable future. This craft, 
however, in common with every other field 
of distribution, is living in a new world for 
three reasons. First of all, the trend of com- 
modity prices today is, has been for the past 
three years, and according to leading econ- 
omists will be for the next 10 years, irreg- 
ularly downward. For about 25 years up to 





1920 the commodity price trend was irregu- 
larly upward. The present downward tend- 
ency does not mean that business is going to 
be poor; it does mean, however, that those 
who before 1920 had enjoyed a free ride will 
now have toearnit. Second, increased means 
of communication have brought about in- 
creased competition. New York competes 
with Chicago for the trade of New Orleans; 
the jewelers compete with the automobile 
business for the purchasing power of the 
consumer. Third, costs of operation of re- 
tail stores have been consistently upward for 
the past many years and today are close to 
the peak, in spite of the fact that the retailer 
is not able to add the additional cost to the 
mark-up of the merchandise. 

These conditions demand new and im- 
proved methods of management. In the past 
the management of the retail store has tended 
to place the emphasis upon the selling func- 
tion; today the emphasis tends to be on the 
buying function as the most important; but 
the truly successful store of tomorrow will 
place the emphasis in its management upon 
neither of these functions, but rather upon 
a combination of those elements that enter 
into the service that the retailer performs. 
These elements I have chosen to call the 
“Merchant’s Viewpoint.” What do I mean 
by the “Merchant’s Viewpoint”? I mean 
that eye for the whole chessboard, for the 
bearing of one set of ideas upon another; 
that ability to review the problems of a 
retail store in-terms of four aspects—buying, 
selling, finance and service. The man with 
the “Merchant’s Viewpoint” aims to have 
his store attain a high average rather than 
have the individuals within the store tower- 
ing mountain peaks of attainment. He seeks 
to express the sentiment of Kipling when 
he said: 


“Tt is not the individual 
Nor the army as a whole, 

But the everlasting teamwork 
Of every blooming soul.” 


The man with the “Merchant’s Viewpoint” 
has three habits of thought. He thinks, first, 
in terms of ‘turnover; second, in terms of 
percentage of expenses in relation to sales; 
and third, of percentage of mark-up in re- 
lation to sales. I have expressed these habits 
of thought in terms of ratios, in order to 
emphasize this one point, namely, that facts 
in themselves are of no value, but that to 
hecome of value they must be interpreted 
and placed in relation to other facts. What 
will these three habits of thought do for us? 
The turnover ratio will enable us to plan our 
stocks correctly, in harmony with our past 
experience and our present attainment. 
When you plan your stocks thus, you un- 
consciously introduce into your stock the 
budget idea. A store seeking to operate a 
budget, without thinking in terms of turn- 
over, has a budget on its hands that is ex- 
actly like the budget of the newly-wed lady. 
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Her husband had learned that it was proper, 
correct and fashionable to run a_ budget. 
He, therefore, asked his wife to operate ac- 
cording to one, which she did. At the end 
of the first month the husband said: “Dar- 
ling wife, I should like to audit your budget 
books.” “Darling husband,” replied the wife, 
“here is my budget book.” The husband 
opened the book with a flourish and there 
found the first dozen items perfectly clear; 
there was an item “shoes $12; “soda (was 
awfully thirsty) $20c”; then followed one 
item “G. O. K. $2”; then a series of other 
items that were perfectly clear, “chicken $1,” 
“vegetables (all I could carry) 98c”; then 
two more items “G. O. K. $10,” “G. O. K. 
$4,” and then some more items that were 
clear, only to be followed by three items, 
G ©. & Sih’ “G. © ZK. 75a" “a Sk 
$25.” “Wifey,” said the husband, “what 
does G. O. K. mean?” “Darling, that means 
‘God Only Knows.’” 

I pass to the second item, percentage of 
expense. This presupposes that you know 
your total expenses and are able to place 
them against your total sales for the store 
as a whole for the department. Anybody 
who fusses long enough can make columns 
balance, and for that reason I pass right on 
to the third point—percentage of mark-up in 
relation to sales. This point is most impor- 
tant, because it holds within itself the power 
to take part of the sting out of the present 
five per cent. jewelry tax. A great many 
jewelers who have found the five per cent. 
jewelry tax like a perennial dental operation— 
painful when the tax is completely abolished— 
will find themselves in the same predicament 
as the two Irishmen who were about to start 
on their separate journeys. They were bid- 
ding each other good-bye at the railroad. 
“Pat,” said Mike, “when you are about to 
take the train, do not ride in the last car.” 
“Why not ride in the last car?” said Pat. 
“Well,” said Mike, “if there is any trouble 
that is where the greatest difficulty will al- 
ways be.” “Well, then,” said Pat, “why 
don’t they leave it off?” So it is with the 
jewelry tax with some jewelers. They are 
going to find that, when the jewelry tax 
has been abolished, they will have another 
last car full of difficulties; and the reason 
that some jewelers have found this five per 
cent. tax so serious is because they have 
been thinking of their mark-up in relation 
to cost instead of in relation to sales. 

There are 13 reasons why the percentage 
mark-up should always be expressed in rela- 
tion to sales. Now, if you were to ask me 
to give those 13 reasons, I would feel exactly 
as a friend of mine felt attending a lawn 
party. He was enjoying himself very much, 
sitting on the lawn and surveying the happy 
gathering, when presently up came the little 
daughter of the house, sat down beside him, 
nudged up close and said bewitchingly, “Now 
Mr. Brown, tell me all about God.” I am 
going to give you but three of the 13 rea- 
sons ; first, expenses are always expressed in 
relation to sales. To get an adequate com- 
parison of your income, you must express 
your mark-up in relation to sales. Second, 
a whole host of deductions are always made 
on the basis of sales; such deductions are 
the mercantile taxes and allowances to cus- 
tomers. Third, every retail store has two 
kinds of capital, merchandise capital and op- 





(Continued on page 164) 


















































































154 | THE JEWELERS’ CIRCULAR April 29, 1925 























































IF IT’S STAMPED WESIRAY IT’S MADE RIGHT 

PRODUCTS 

‘CIncinnati, Onio. 
WHOLESALE a / 
JEWELERS’ JEWELERS ‘ 
Trunks, Tele- Showcase and : 
scopes, Trays Window Dis- S 
and Cases play Trays. : 
Combination Poker Sets and p 
Game Chests Racks 
No. 702 No. 701 : 
66 99 , 
They sell the goods 
S 
Displays that reflect the full value of the merchandise they contain. Our a 
individual trays take less stock and make a much better display. Learn ¢ 
about our wonderful complete line. Write for catalog and new price list. . 
Have many new ideas. . 
7 
WESTERN TRAY & CASE COMPANY 
Established 1864 p 
427-429 Plum Street CINCINNATI, OHIO 
—_ S 
a 











Profit More— 


Every month there are 
big specials in VALUE 
BELLS. Offer these values 
to your trade and they'll 
sell fast. Buy for less and 
you'll profit more. We'll 
gladly put your name on 
our mailing list. 
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Seamless 


Wedding Ring 
Blanks 
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AISENSTEIN-WORONOCK & SONS, Inc. | 
20-22 Eldridge St. Established 1885 New York, N. Y. |# 
~J 
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< an SAASA SA SA QAO ON OA OAS WAALS 


IN ANY WIDTH OR SHAPE ITALIAN SILVER FILIGREE 
in 
Chokers, Necklaces, Bracelets, 


SIMSON BROS. oo 


Also in Matched Sets 


FINDINGS Baclusive Stytes in All Plntihes 
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Prize Winning Window Displays 
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A MARKED improvement has been noted 
in the effectiveness and attractiveness 
of jewelers’ window displays, concerning 
which so many suggestions have been pub- 
lished during the past several years in the 
Storekeeping Department of THE JEWELERS’ 
CircuLAR. It is much more difficult to make 
an attractive jewelry store window than dis- 
plays featuring other merchandise and for 
that reason all the more credit is due to the 
progressive retail jeweler whose displays 
attract unusual attention. 

The Fisher Jewelry Co., 308 N. Main St., 
Pueblo, Colo., was recently awarded two 
trophy cups by a local newspaper, not only 
for the best window displays at the Spring 
Style Show, but for the best advertisement, 
as well. A local newspaper carried voting 
coupons and voting was open to the general 
public. 

E. R. Fisher of the firm, in a recent com- 
munication to the Storekeeping Editor of 
THE JEWELERS’ CIRCULAR, said: “We are 
quite proud of our success and thought you 
might be interested in knowing that both 
prizes went to a jewelry store. We were all 
the more pleased since the general public 
does not consider the style of jewelry as 
seriously as it does the style of wearing 
apparel.” 

The two windows are shown herew'th. 
Fig. 1 first attracted attention by its back- 
ground of crimson and its brilliant display 
of jewelry. “Close observation,” says the 
Star Journal of Pueblo, “revealed a vase of 
flowers with red ribbon streamers and a 


much admiration from passersby. In con- 
junction with the jewelry, a number of well- 
known brands of wrist watches for women 
and men’s watches in gold, white gold and 
platinum, were exhibited. Vanity cases and 
cigarette cases of the latest and smartest 
design, and many other useful articles for 
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interested in a strand of pearls which was 
half submerged in the water. The latter, 
by the way, did not dim the pearls’ lustre in 
the least. Peering over the edge of the case 
of gold fish was a doll bedecked with a 
strand of real pearls. Pearls were shown 
ranging from the tiniest to the largest. The 
windows were decorated by George Schrody 
and Mrs. A. W. Hendershot. 
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Store Service 


FRED J. COOPER, 13 N. 13th St., Phila- 
delphia, Pa., sends out a little card, well 
printed on hard paper, 434 inches by 3 


inches, and worded as follows: 





I—TEE BEAUTY AND COLOR OF THIS WINDOW DISPLAY OF DIAMONDS, WATCHES AND 


HIGH GRADE JEWELRY EXCITED GENERAL ADMIRATION 


the well-groomed man and 
shown. 
Fig. 2 represents an inviting display of 


pearls. The background of this window was 


woman were 





Fic. 2—AN INVITING DISPLAY OF PEARLS 


well-chosen assortment of diamond jewelry. 
Rose petals were strewn about the window 
and Jn each was a scintillating diamond sug- 
sesting a drop of dew. Other diamonds set 
mM rings, platinum bracelets, etc., aroused 





royal blue, embroidered ‘crepe. Brilliant 
necklaces consisting of one, two and three 
strands, were shown. In the background 
was shown an aquarium of gold fish of bril- 
liant hue swimming about and apparently 





Frev J. Cooper, 
203 Rusu Bui pine, 
13 N. 13TH STREET, 


I am interested 


PHILADELPHIA, Pa. 


re ee ee 


(article) 
I am interested in a present for 


The little plan is designed to be helpful 
to the giver as well as to the jeweler. When 
a retailer knows about how much is to be 
invested in a gift a number of suitable sug- 
gestions at that price may be submitted. 

Mr. Cooper also sent out a pamphlet, “The 
Great Quest,” intended to show the desira- 
bility of giving jewelry as the most suitable 
gift. The text is a prize essay of Lloyd A. 
Robeson, of Newport, R. I., distributed by 
the National Jewelers’ Publicity Association. 





“Sam, I heard you is dead; if you is, tele- 
gram me; if you ain’t, send me $10.” This 
is a copy of a telegram received in Green- 
ville, S. C., from another negro living in 
North Carolina. 

Sam, who has about recovered from re- 
cent gunshot wounds, drafted this answer: 
“I is dead; your ten will be eplied to a 
coffin.” 

A question submitted the other day by a 
young woman to the editor of a lady’s jour- 
nal ran in this wse: 

“Dear Editor: Please state who should 
keep up the instalments on the ring when 
the engagement is broken off.” 
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SAMPLE CASES, TRAYS and TRUNKS 


Complete Outfits 
for Jewelry and 
Silverware Salesmen 
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AGENTS FOR 


‘FABER UTICA” TRUNKS 


No. OA Leather Telescope No. 2102 Ring Wallet 
RUECKERT MANUFACTURING CO. 
O13 Maiden Lane PROVIDENCE, R. I. hia 

















If Your Time Is 
Worth a Dollar a Day 


The Hoke-Jewel will pay for itself in 
a few months. 


Your Repairs of Mesh Bags 
and Silverware 


Will be handled quickly, accurately, and exactly 
as you want them. Our complete factory, mod- 
ern in every particular, assures clean, thorough 
workmanship and low cost. 


. . . Send in Your Plating Work Also’ 
It solders gold, white gold, silver, platinum; welds—makes rings 


ee brazes, anneals; broad or thin flame;—regulated SWARTZ & CISKE 


Ask Sor Cataleg C. &. 
ocibatni - “Plating That Lasts” 


JEWELERS TECHNICAL ADVICE ce] 10 S. Wabash Ave. Chicago 
22 ALBANY St? NEWYORK CITY 


SAM W. Mcr. 
for 50 years the Standard Lubricant 
for Watches and Clocks 


Buy of Your Jobber 


If your time is worth a dollar an hour 
the Hoke-Jewel will pay for itself in 
a few weeks. 



































Fourteen Karal Gold 


ONYX 
Jewelry 


Samuel Lawson 


ee e 71-73 N Street 
Repairing and Special Orders New York 
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INTERBORO MEDAL& BADGE CO. ‘33 RATAN WEARS 
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NEW YORK CITY 
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SWEEPS 
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Milestones of Progress 








An address delivered April 21, by Thomas K. Kelly, Minneapolis, Minn., before the conven- 
tion of the Texas-Louisiana Retail Jewelers, held in Dallas, Tex. 

















MERSON said, “The properly dressed 
men and women have a feeling of ultra- 
tranquillity that even religion has not power 
to give,” and to be well dressed, good jewelry 
is an absolutely necessity. 

The people of the Southland are recog- 
nized as being very particular in their jewelry 
tastes and this habit being fostered by con- 
structive newspaper advertising on the part 
of the retail jewelers of the south will mean 
the greater prosperity by retail jewelers 
during the next five years than ever, but it 
must be kept in mind that retail jewelers 
must be consistent in their efforts to educate 
the public in reference to the merits of their 
goods through newspaper advertising, for 
this medium of advertising is the most eco- 
nomical and effective marketing method for 
quick and permanent returns of any publicity 
purchasable. 

Spasmodic advertising should not be prac- 
ticed by the retail jewelers of Texas and 
Louisiana; it is the consistent advertiser 
who is continually reminding the public 
about his merchandise that gets the greatest 
portion of trade. 

Link up your window display with news- 
paper advertising, calling attention to what- 
ever specials you want to emphasize that 
week. Tell your story in the newspaper just 
the same as if a customer entered your store 
to purchase a watch or other styles of jewel- 
ry. The more critical your buyers are the 
more pleased you should be for if you have 
confidence in your merchandise you are look- 
ing for critical buyers. 

Make your store the Tiffany store of that 
town—impress the people of your community 
in regard to the high quality of your mer- 
chandise through good salesmanship on the 
part of yourself and your clerks, through 
newspaper advertising. Be thoroughly sold 
on your goods, believe in them, and you will 
have no trouble in convincing others to be- 
lieve likewise. 

The reason we all have a certain favorite 
newspaper which we religiously read is be- 
cause we have confidence in the editorials, 
news items as well as the display advertising, 
so every retail jeweler of Texas and Louisiana 
should capitalize upon the confidence the 
newspaper enjoys through having thousands 
of families who spend their assets through 
the information received from their favorite 
newspaper. Every newspaper has a host of 
friends—a few have some enemies. 

It is not the jeweler who buys the largest 
amount of space in newspapers that gets the 
greatest returns but the merchant who ad- 
vertises religiously, even though he may buy 
only a small space, for by consistent adver- 
tising he instills confidence through his style 
of advertising and this will bring him big 
returns. 

Some jewelers may say—‘“The size of my 
store and stock, the amount of my profits 
Prevent me from buying newspaper space.” 
This is entirely the wrong impression be- 


cause 50 of the leading distributors of mer- 
chandise in the United States today started 
in their advertising campaigns with an ap- 
propriation of less than $25, but consistent 
newspaper advertising has enabled them to 
increase their appropriations each month due 
to the splendid returns they have enjoyed, 
proving newspaper advertising to be a sound, 
sure, profit bearing investment. 

Feature certain merchandise during cer- 
tain months in the year. For instance, make 
June a diamond month—make the month of 
July pearl necklace month, and stress the 
sale of these specific lines in preference to 
others. Get the people excited about your 
store and merchandise; have them think of 
your store when they think of jewelry— 
ghow them where they can get better values 
from you than buying their jewelry from 
other stores that do not specialize in jewelry 
but merely have it as a side line ; demonstrate 
to them that it pays to buy at your store in 
preference to sending out of town for their 
jewelry. Make your store different, make it 
an outstanding store and one that people will 
mention favorably. 

There is no better way to reach the public 
than through the newspaper route. Do you 
realize that the newspapers of the United 
States now sell an average of 31,450,600 
copies a day, which means that 28 per cent. 
of. our population buys a newspaper daily 
and that there is one copy of a newspaper 
every day for every home in the United 
States? This in spite of the presence of both 
alien and colored people who are not news- 
paper buyers. 

No retail jeweler can afford to pass up 
newspaper advertising when you consider 
the scope of newspaper ‘circulation, and it is 
a fact that newspapers have contributed in 
a greater measure to the development of 
business than any other agency. 

Remember in your window displays to 
keep in mind that the human brain can only 
carry one or two things at a time, so I 
would not put more than one or two articles 
in the window. A great many jewelry win- 
dows seem like a haze to me—a conglom- 
eration of everything, whereas if a jeweler 
would concentrate on one or two articles in 
his windows he would leave a more definite 
impression on the minds of the onlookers. 
This is an age of specialization—stress one 
or two pieces of merchandise at a time, then 
back it up with newspaper advertising and 
window display, working the two hand-in- 
hand, and impressing upon the public the one 
or two facts that you want to drive home 
to them. 

The biggest trouble we have experienced 
the last five years is that the trade is run- 
ning around in cycles. They patronize one 
store today and another one tomorrow, so 
every jeweler should exert every effort to 
draw his old trade like a magnet as well as 
retaining the new trade in the future and by 


-keeping on along that line, dividends in sub- 
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stantial- amounts _ are» bound- to come, 

Treasure the T€orifidence of the-public by 
always making truthful. statements about 
your merchandise, never shatter ‘the faith 
of the people in you or your merchandise; 
selling jewelry is the same as selling other 
lines of commodities—you have got to build 
up confidence through explaining the values 
to your customers in such a clean-cut fash- 
ion that they will have faith in your state- 
ments. Play the Golden Rule, for a jeweler 
is like a banker—he is carrying on one of 
the highest class professions—one that neces- 
sitates training for years and years in order 
to equip himself, to fit himself for the pro- 
fession. 

We all know the reason why we select a 
certain bank to do business with—it is be- 
cause we know the officers of the bank are 
reliable, the assets of their bank are suf- 
ficient to pay us our money at any time we 
demand, because they extend themselves at 
all times in explaining various securities and 
how we should invest our money; they cheer- 
fully give us service of the highest order, 
for they realize they must build up confi- 
dence. Ninety-eight per cent. of the sales 
made in jewelry stores today are consum- 
mated through the confidence the public has 
in that specific store. 

The time is not coming, but it’s here right 
now when jewelers must spend at least three 
per cent. of their gross sales for newspaper 
advertising.~. No jeweler’ need feel that he 
is not capable to inaugurate an advertising 
campaign, for his wholesalers and manufac- 
turers are orily too glad to co-operate. The 
days of bombastic advertising and jewelry 
auctions have passed away and dignified 
newspaper advertising has taken its place, 
which has resulted in really astonishing 
returns. 

Tell in your newspdper copy. why your 
store carried the’ particular line of goods 
that you are handling, explain about the su- 
perior manufacturing process used in turning 
out the different articles of jeWelry, capi- 
talize upoh the good naime of the manufac- 
turer you purchase from, and explain that 
this choice was made after an extended in- 
vestigation of the field. In short, educate 
the people to trade with you through con- 
sistent newspaper advertising. Build up in 
your district and among your trade the per- 
sonality of a jewelry expert. Remember, 
people respect the man who knows more 
about a given subject than they do. They 
like to deal with such“a-man for they have 
confidence in him and his business. Only 
through religiously advertising in your home 
paper can you hope to accomplish this. 





Smile Awhile 





“T wish to complain,” said the bride 
haughtily, “about the flour you sold me. 
It was tough.” 

“Tough, m’am?” asked the grocer. 

“Yes, tough. I made a pie with it, and 
my husband could hardly cut it.” 





He (fearful of a rival): “Bobby, does a 
young man call here in the evening to see 
your sister?” 

Bobby: “Well, not exactly to see her, 
’cause there’s no light in the room when 
they’re there.” 









Pens 
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NO GRINDING, CUTTING OR TOOLS 
REQUIRED 


FOR FITTING 


Domed and Finished to Size 
Send for FREE samples 


WATCH CRYSTALS 
ROUND AND FANCY SHAPES 


Anyone can fit quickly— without any trouble 6s Ree, 


Over 7,000 jewelers are now using the 


Improved G-S Flexo Crystals 


and highly recommend them. Try them once and 
you will always use them. 

Beware of substitutes—insist upon the genuine bearing Pana aaa 

G-S trademark Registered 





CRYSTALS YOU GANT BREAK 








G-S FLEXO CRYSTALS are made of a special material for watch crystals only, having a hard, glassy surface, highly trans- 


parent and cannot be distinguished from glass when inserted in watch, THEY DO NOT CHIP, BREAK OR_ CRACK. 


PACH AND EVERY CRYSTAL FIT TIGHT — NO DUST OR TARNISH ON DIAL 


The G-S Fancy Shape Crystal Outfit 


Is the simplest for fitting fancy crystals 


Very easy to fit—all that is necessary is to obtain crystal 
desired and snap into case with very little work. 


IS USED PROFITABLY. 





Complete 
outfit 
consists 
of 30 sizes, 
to fit all 
ladies’ and 
gents’ wrist 

watches 





The G-S Flexo Round 
Crystal Outfit 


is the most practical and profitable system 
introduced to the Jewelry trade for fitting 
watch crystals. It enables a jeweler to fit 
any case in a minute, giving customers 
prompt service and entire satisfaction. 

A small stock of only 4 gross G-S FLEXO 
CRYSTALS (% dozen per size) is required 
for a complete assortment to fit any size 
or make of watch, both the open and hunt- 
ing case. (Hunting case crystals are made 
specially thin to fit the thinnest watch.) 
(Open case crystals are extra thick.) 


Write for full particulars 
Manufactured by 


GERMANOW-SIMON in 
MACHINE CO. Patented 


545 West Ave., Rochester, N. Y., U. S. A. G-S Flexo Crystal 


Canadian Representative—Dominion Jewelry Imptg. Co., Inserting Machine 
489 St. Paul St. W., Montreal, Canada. Complete 
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GET RID OF 
POLISHING DUST 


Think what it means to get rid . 
of all the dust, dirt, danger [E®®*® SO OCU eer eETErEDEDerrrerii4y| 


srotent when yee polish wit, | DON’T MAKE 
out a dust collector. Your A DUST RECEPTACLE 
OF YOUR LUNGS. 








workroom with a clean, cool, 
sanitary appearance—no dust 
or dirt anywhere to be seen. 


Then no danger—which means 
none of that danger which is 
always present when polishing 


7 

| 

IT’S NOT ONLY 
| 

| 





without a dust collector where 
the operator perforce must in- 
hale the dust. Into his lungs 
it goes to eventually cause 
disease if not death itself. 
With this dust collector the 
dust is drawn automatically 
into the machine away from 
the work, by the powerful air 
suction. 


UNCLEANLY, 
IT’S POSITIVELY 
DANGEROUS! 


WEECCCCTCCCCCCC CCS 
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L ca B Many users have had their machines 

for many years and would not part with 
t elman ros. them. They report steady and pleasing 
incomes from the gold contained in the 


PATENTED dust saved. You can have this same 


income which is equivalent to so much 


e oa 
business done. It’s as truly money 
@) 1S Ing made as any charge you may make for 


work done. Don’t forget that! Its in- 


come that you might have had all last 
ust year and the year before so don’t g° 
another day without it. 


J C ll These machines operate very smoothly, 
uietly and with the highest efficiency. 
F Ollector (s an 


collecting every particle of dust and 
carrying it to specially arranged cabinets 
under the bench to be held there at! 


For the Store, Showroom, Shop or Factory _ |» spotter sessing “andthe 


covery of the value of the gold, silver 


This is the machine so well known in the trade, and used all over the world—The first thing that users in Japan did after | and platinum. 


the earthquake was to cable us for new machines—They knew what the machines do. 


LEIMAN BROS, —°°°2,'sP ENABD 5 


MAKERS OF GOOD MACHINERY FOR 35 YEARS 


Don’t polish another day without a dust col- 
lector because you are daily undermining your 
health, spoiling your shop and throwing money 


away in the lost dust every hour. 
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Valuable Clocks in Gold Enamel 











Translated Expressly for The Jewelers’ Circular from the German of Carl Marfels in 
Deutsche Uhrmacher Zeitung 














OLD enamel! What a magic word for 

the collector of specimens of old gold- 
smith work! What ravishing pictures, like 
dream visions, does it not call up in those 
who have had the opportunity to immerse 
themselves in the wonderful creations that 
have come down to us from the earliest 
periods and for the most part from un- 
known masters of the goldsmith’s art. 
Whether we consider the discoveries in the 
graves of the Pharaohs, such as the won- 
derful gold enameled little onyx buttons in 
the Musee Muinicipale at Turin or the 
splendid pieces set with gems of Tutanka- 
men, or the serene effects of the ancient 
Greek excavations, or the Byzantine enam- 
eled placques, illuminated with fiery glow, 
in the Louvre, or what are known as the 
subscription goblets in the British Museum 
at London, or the wonderful cups and mon- 
strances of the German church treasures, or 
revel in remembrance of the gold enameled 
drinking vessels and jewels that, in the 
Hofmuseum at Vienna, in the green vault 
at Dresden, in the Schlossmuseum at Ber- 
lin, in the Reichen-Kapelle in Munich and 
in the Louvre at Paris, excite our enthusi- 
asm, or the fine snuff boxes that we find in 
so many repositories sacred to art, we in- 
variably experience the feeling that their 
creators were inspired with the one idea, 
sought but the one object, to create some- 
thing great and beautiful, that would inspire 
the later generations. And, nevertheless, 
the originators of these works of art were, 
in race, in religion, in culture and views of 
the world, as diversified as human beings 
could be. Separated as they were in different 
countries and by such long intervals of time 
might not the words of Byron, spoken of 
the ancient Egyptian artists, be applicable: 


“Dust long outlasts the storied stone, 
But thou—thy very dust is gone.” 
Yes, of those, not even the dust remains, 
long as it might outlast the stone memorial. 
When the novice in collecting hears the 
Prices of old goldsmith work, he is at first 
astonished at the great difference in value 
between objects of the same art, according 
to whether they are wrought in bronze, sil- 
ver or gold. He usually thinks the differ- 
ence in price, of practically the same work, 
could only amount to as much as the differ- 


ence in value of the silver or gold, compared 
with the bronze. Where precious stones and 
pearls are used, at most their value is to be 
added. This idea is, however, radically 
wrong. Let us consider—to remain with the 
calling most familiar to me, watchmaking— 
the case of three egg-watches of the 16th 
century, of about the same artistic condition. 

















Fic: 1 


One has a bronze case, one has a case of 
silver, the third has a gold case. The bronze 
case represents a material value of one mark 
gold. The silver case of five marks and the 
golden case of 200 marks. Placing a market 
price of 500 gold marks on the bronze watch, 
the silver watch, according to the idea of our 
novice, should cost 504 marks, and the gold 
one about 700 marks. As a fact there is no 
truth in this, for the silver watch would in 
this instance cost several thousand marks 
and the gold watch as much as 10,000 marks. 
The reason, on close consideration, is not 
diffcult to recognize. A golden object is, 
to begin with, worked with much more care 
than one of silver or of the base metal. 
Again, gold admits of much finer chasing 





and engraving, and above all, of much finer 
enameling. It is only necessary to consider, 
on the one hand, the difference between cop- 
per and silver enamel, and gold enamel on 
the other. How hard and cold are the two 
first, and how much finer effects, compared 


_ with these, can be accomplished in paint- 


ings in gold enamel. Consider with this 
also the subdued effect of the table-shaped 
precious stones in the old work of the gold- 
smith, which, as compared with our modern 
productions, never stand out dazzlingly on 
the whole, and we may then understand why 
old works in gold enamel are in such eager 
demand and consequently bring so much 
higher prices than similar works in base 
metal or silver. 

The use of gold for art industrial produc- 
tions has always been restricted to articles 
not of too large a size, such as goblets, snuff 
boxes, watches, lockets, rings, chains, mount- 
ings for vessels, etc., because in large arti- 
cles the cost of the gold is too great. But 
in silver, gigantic works of art may be en- 
countered, as for instance, the silver monu- 
ment of St. Nepomuk, weighing 80 hundred- 
weight, in the Hradschin Cathedral at 
Prague. Fine works of art in gold, of the 
magnitude of the Pala doro, in the church 
of St. Mark at Venice, or the golden jewel 
casket in the Louvre, constitute rare excep- 
tions. Nevertheless, we know that immense 
pieces of work were executed in gold in an- 
cient times. I recall the statue of the Pal- 
las Athene, in the Parthenon at Athens, 
which stood 12 meters high, a production of 
Phidias, for which no less than 44 talents, 
equivalent to 760 kilos of gold, were re- 
quired; the Zeus in Olympia, by the same 
artist, which, according to ancient authori- 
ties, was not less than 15 meters high, or 
the temple of Solomon, lavishly bedecked 
with gold, in which stood two cherubims, en- 


cased in gold, 10 ells (12% yards) in 
height. Of these works, owing to the high 


value of their material, nothing remains. 
To what extent, in the production of 
bulky objects generally, the material value 
was considered, may be noted in the fact 
that even in the making of table clocks, the 
object always of large outlay, it is very 
rarely that one is encountered that is made 
entirely of gold. There are, admittedly, in 
museums, frequently table clocks that are 
described to visitors as of gold, but as a 
rule they will be found to be silver gilt, 
adorned with gold figures or ornaments. 
As specimens made entirely of gold only the 
four table clocks herewith described are 
known to the writer to be in existence. 
We will first consider the small standing 
clock shown in Fig. 1, which is in the pos- 
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Refiners 


After Completing Our Course in Watchmaking, Gold of 
Engraving and Jewelry Repairing 


* ’ 
W:. cannot satisfy the Jarge demand for com- Silver fin 


petent, skilled workmen, graduates of our school 


—able the very day they finish their courses to Platinum > 


accept good paying positions. Will you fill one of these cl 
positions ? 


You can save time and money by preparing at our school. 
For 30 years satisfied students have been trained by our 
system of practical education. You do real work in a 
shop thoroughly equipped with modern tools. You re- 
ceive individual attention and careful supervision from 
instructors qualified by years of successful experience in 
actual business and in teaching. |, 











A better position is waiting for you. Why delay prepara- 
tions! Begin today by writing for our FREE booklet that 
will give you full information. 


ag HANDY @ HARMAN 


P hiladelphia Colle ge of Horology 31 Gold St., New York City Bridgeport, Conn. 


Broad and Somerset Streets ; 
Classes for Men and Women PHILADELPHIA, PA. SHIP TO EITHER PLANT 


When Writing Please Mention Jewelers’ Circular 















































New Price Liston Request ~. Ta. We remit promptly for your 


PLATINUM SOLDERS | | Serap Gold, Platinum, 


“mg - oan i Sebaesuneecsscecee poe +a . Poa Ft 
oO. Dit ccsshpasseaess Shebseiee were Ae \ Poes 
ae 2 setae thers ck nikeean coke 4 oe ver, Cc. 
J D> Cubiserrcicheseun devices 130 a. 5 : 
No. 4 Extra EE nc iisdunannihabel 1400 M.P. You'll like that service. Goods returned 
No. 5 (A welding solder) ee 1500 M.P. on demand if remittance is not satis- 


pplied in any desired form. 


GOLD SOLDERS factory. 
I viper mae a A. ROBINSON & SON 











Low Ke'6 8 i0'id 14 18 Ke i alae White hard REFINERS 
a special solder 
Special solders supplied for special purposes. 149 Canal Street New York 
WHITE GOLD (L. L. Standard) - 
Green—Yellow 








20 Kt. 18 Kt. 14 Kt. 10 Kt. t 
Supplied in sheet or wire to gauge. Send today for the new price list. 


W 18-For 18 K ALLOYS 14 K Yellow ! Gold y Silver 


W 2—For 2 White G-1—For 14 K Green 

(Very soft) (Without silver) an 
W 10—For 10 K White G-2—For 14 K Green 
W 14—For 14 K White (With silver) 


Electrolytic Nickel and Copper, C. P. Zinc, Cadmium, Tin ete. Platinum 

















L. LELONG & BRO., INC. Refiners and Assayers | 
UFACTURERS 
Metallurgists, Refiners and Sweep Smelters 
GOLD—SILVER—PLATINUM 
Plant: Newark, N. J. New York Office: T. B. HAGSTOZ Ba SON 
145 W. 45th St. 709 Sansom St., Philadelphia 


Founded 1858 
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session of the Hofmuseum (now Kunst- 
historisches Museum) at Vienna, famous 
for its notable collection of old goldsmith 
work. The beautifully formed piece is car- 
ried out in the form of the small, round, 
horizontal traveling clock and stands on 
four white and blue enameled gold sphinxes, 
with lion’s heads and female breasts. The 
gold-mounted rock-crystal case is encircled 
by five rows of garnets, cut table shaped, 
which are surrounded, above and below, with 
a white or blue band. Above the lower row 
of garnets is a broad golden belt, decorated 
with enchanting grotesques (animals, plants 
and scroll work). A narrow band, with 
fne cartouche work of engraved gold, forms 
the introduction to a channeled and open-work 
rim. The rock-crystal sides are ornamented 
with appliqué open-work and allow of a 
clear view of the fine clock movement. A 
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Poictiers.” As the catalog states, this piece 
was by a French goldsmith (probably about 
the year 1700), transformed from a watch 
into the charming little pendulum clock illus- 
trated, apparently, in the 17th century; 
watch movements of an earlier date were 
often used for transformation into small 
table clocks, the work of the goldsmith being 
frequently real achievements. In this green 
vault there are two other small table clocks 
in which, according to a note in the catalog, 
such a change was effected. 

The most costly table clock known is 
probably the charming little clock shown in 
Fig. 3, which is one of the finest pieces in 
the green vault. In a ball of rock-crystal, 
hollowed out and divided into two parts, set 
on an ornately open-work, gold-enameled 
stem, is a finely modeled group of figures, 
Orpheus singing to the wild animals of the 
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gold band around the case bears the engraved 
inscription, “Michael Sneberger in Prague— 
1606.” The crown piece is reached by a 
hollow throat, displaying, on a background 
of blue enamel, scroll work in white gold 
and green. The upper closure on the clock 
is very choice. A rock-crystal lid, adorned 
with a gold-enameled white knob, covers the 
horizontally disposed severally divided dial 
and imparts to the clock a very symmetrical 
form. This extraordinary timepiece was 
made, according to the above quoted inscrip- 
tion, in the year 1606. 

Another small golden table clock is to be 
found in the green vault at Dresden, which 
contained such a wealth of art objects. It is 
what is known as a monstrance clock 
(Fig. 2). The foot, column and capital are 
of black, Oriental agate. The framework 
of the dial, as well as the column and foot, 
are richly decorated with’ gold-enameled 
flower-vines, and with cameos and precious 
stones. The rear side displays chased and 
stippled leaf and scroll decoration. The 
clock work is signed “Jehan Drouynot, 
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forest. A number of the larger animals are 
shown, such as the horse, the stag, the uni- 
corn, dragon, lion, ram, lizard, as well as 
various birds sitting in the branches of a 
tree. These forest figures are finished in 
vari-colored enamel, precious stones; table- 
cut being also introduced. To show the fig- 
ures to better advantage, the front, half of 
the ball, in the illustration, is represented as 
removed. The circular foot displays artistic 
open-work, graced by full-shaped animals 
and little figures, and adorned with diamonds 
and rubies. On the large rock-crystal globe 
there is a smaller crystal ball, containing a 
clock movement that records the hour on a 
glass band that revolves on it, the bent lance 
of a Saturn figure serving as a pointer. 
Beneath the mound on which Orpheus sits 
and strikes the lyre, the following inscription 
appears: “Orpheus knows how kindly to 
court the birds and wild animals so that 
they become mild and gentle and frisk gladly 
and graciously.” This wonderful piece is 
ascribed to the Dresden goldsmith, ‘Gabriel 
Gippe, who was active about 1600. 
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Finally, the monstrance clock (Fig. 4), 
which has been for nearly 20 years in the 
author’s collection, and was previous to that 
one of the finest clocks in the famous Spitzer 
collection at Paris, merits consideration. 
The clock shows, on three silver dials dis- 
posed on a richly chased gilded background, 
the hour, the date, the day of the week, the 
moon’s phases, the sign of the Zodiac, the 
length of the month and the age of the moon. 
The well-preserved clock movement, with 
finely chased bridges, was made by Francois 
Lafille, of Paris, who lived in the 16th cen- 
tury. 

The case that contains the movement 
is of red jasper, made with a gold-enameled 
setting and richly decorated. The post and 
foot are also made of red jasper, artistically 
adorned with enamel ornamentation. The 
clock case is surmounted by a handsome 
gold-enameled cupid, standing on a winged 
terrestial globe, a quiver at his side. The 
god of love, decorated with diamonds and ru- 
bies, is shown in the act of launching an 
arrow from his jewel-set bow. The vari- 
colored enameling of the case, the modified 
brilliance of the precious stones, together 
with the richly engraved and yet so subdued 
and excellent dial, produce a harmonious 
effect. 


It is much to be regretted that whereas, 
in superior clocks almost always the name 
of the master who made the movement is 
known, that of the master who created the 
case, the most artistic, and ae regards the 
value of the piece the most important fea- 
ture, is rarely recorded. Even in regard to 
the superb timepiece~shown in Fig. 3, there 
is, in this respect, only supposition. In the 
above instance, even an exhaustive inquiry 
by State Councillor Von Falke, general-di- 
rector of the State museum in Berlin, failed 
to reveal the name of the goldsmith. Never- 
theless, his detailed opinion, in which his 
excellency von Body also concurred, estab- 
lishes with certainty that it dates from the 
16th century, and that it is, in both respects, 
of French workmanship. 


If, in conclusion, the question is raised as 
to the origin of the above described and nu- 
merous similar works of art, we must at first 
consider that between artistic workmanship 
of today and that of earlier times, a great 
difference exists. Today, if it is desired to 
purchase a golden art object, we go to a 
jeweler, who, in addition to the customary 
goldsmiths’ productions, factory made, usual- 
ly has one or more pieces on hand calculated 
to satisfy a more exacting taste. In former 
years it was different. At that time the cus- 
tomer would express to the goldsmith a de- 
sire for the creation of an article that should 
meet certain specific requirements and which 
should possess definite qualifications. If the 
goldsmith was endowed with a creative mind 
he would himself prepare a suitable design; 
if not, he would utilize one of the beautiful 
copies prepared in large numbers by the mi- 
nor producers of the 16th century, or even 
by one of the great artists, and make the 
article desired, with all the devotion and care 
we can recognize in the production of an 
ancient work of art. Only in this manner 
ean the production of most of the goldsmith 
works of olden times, which have inspired us 
and our forefathers, and will doubtless con- 
tinue to inspire countless generations, be ac- 
counted for. 
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LEES & SANDERS. 


lf You Want TOP Prices Send 
Us Your Sweeps | 


SWEEP SMELTERS,. 
BIRMINGHAMI,ENG. 









REFINERS and SMELTERS 


Precious Metals 


PLATINUM 








In all Degrees of Hardness Welded on Gold in all Ratios 
Works: General Office: — 
NEWARK, N. J. 24 JOHN STREET 
BROOKLYN, N. Y. NEW YORK 








THOMAS J. 


DEE & €O. 
REFINERS 


. , s i . ° ° e manufacture real gre 
a us or ated oe Sweeps, Polishings, Gold, Silver, -green gold—plates, wires, 
soit Pp atinum plates, Pl ti Ps | Pl f Ps | S and solders in 10Kt., 14Kt., 
solders and wires, also atinum an ate craps. leo white golds and 


ium plainum |) MANUFACTURERS neicsent working || 
Platinum and White Gold Wedding 
Ring Blanks. Fancy White Gold 


Mountings. Selections Sent on Request. 
Purchasing and Sales Dept.: ’ Refining and Manufacturing Plant: 


5 So. Wabash Ave. CHICAGO 317-319 E. Ontario St. 

















LABELS and SEALS teweiry Trate te Protection Ring Guard 


w eer in Pearl T Has No Points to Catch or Scratch 
inti Gusasteamined eee EASY TO PUT ON 
j a veces tape memati » Made in 14K Yellow, White and 
n 


CHICAGO 
_2 Wart Seer ~=- RICHARD M. KRAUSE The Lion Safety Pin Cletch Co. 


450 Little Bldg. 130 West 42nd St., New York Pat. Feb. 20,1917 100 W. Zist St., Room 411, New York Pat. May 25, 1920 
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simulation of a bird or the like and said back- FreDERICK WILLIAM Stark, Meriden, Conn., 
ground having a natural iridescence imparting a assignor to International Silver Co., Meriden, 










Nia 


ions ————— depth or distantial effect simulating the appearance 


— cf the sky. 
[patents Granted by the United States and DESIGNS 
the Registered Trade-Marks.] 67,071. WATCH CHARM. Cuartes W. Cam- 
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1,534,140. CUFF LINK. Victor Beam Rocers, 
Buffalo, N. Y. Filed Jan. 7, 1925. Serial 958. 


6 Claims. 
A cuff link, including a shank, a conical helical FieLD, Newkirk, Okla. Filed June 19, 1922. 
spring on the shank and a hollow dome like button Serial 2,729. Term of patent 7 years. Conn. Filed Nov. 6, 1924. Serial 11,303. 


67,072. WATCHCASE. Arrtuur P. Conant, Fort Term ot patent 14 years. 
Thomas, Ky., assignor to The Wadsworth 67,10. TEAPOT OR SIMILAR ARTICLE. 
FREDERICK WILLIAM Stark, Meriden, Conn., 





member housing the spring whereby the latter is 

universally connected to the shank. 

1,534,442. GEM SETTING. Josern F. Donanue, 
Providence, R. I. Filed Dec. 10, 1921. Se- 
rial 521,508. 2 Claims. 

A gem-setting comprising a continuous seam- 
fess integral channel frame formed of sheet stock 
with a hottom. portion and two opposite substantial Watch Case Co., Dayton, Ky. Filed Nov. 21, 

} 


paralle] tendable ide walls standing upwardly 1924. Serial 11,432, Term of patent 14 years. 


67,0860. FINGER RING. Samuer Grossman, New 
York, N. Y., assignor to David Klebanoff and 


Er A : 
Sih | Ber [EB 
therefrom forming a continuous channel, whereby 


gems of varying diameters may be longitudinally 








assignor to International Silver Co., Meriden, 


adjusted while being set to cause their margins / 

to closely abut, the adges of said walls being sae Samuel Grossman, Copartners, trading as Kle- Conn. Filed Nov. 6, 1924. Serial 11,304. 

vided with a continuous beveled seat for the gams banoff & Grossman, New York. Filed Jan. 10, Term of patent 14 years. 

the thin edges of said beveled walls being adapted 1925. Serial 12,090. Term of patent 3% 67,1077. DISH OR SIMILAR ARTICLE, Frepea- i 
to be folded over the edges of the gams to bind years. tcK Winttam Stark, Meriden, Conn., assignor i 
them in their different set positions in the setting. 67,061. FINGER RING. Samuer Grossman, New 

1,534,586. BRACELET. Georce D. Harrison, York, N. Y., assignor to David Klebanoff and 


North Attleboro, Mass., assignor to Providence 

Stock Co., Providence, R. I. Filed Feb. 9, 
1924. Serial 691,789. 10 Claims. 

In a bracelet, an ornamental unit having bev- 

tlled portions which meet in a line on one face 

thereof and having its opposite face formed with 


a 





Samuel Grossman, Copartners, trading as Kle- 
banoff & Grossman, New York. Filed Jan. 10, 
1925. Serial 12,001. Term of patent 3% 
years. 

67,101. WRIST-WATCH CASE. Harry W. 


ScHWETTMAN, Cincinnati, Ohio, assignor to 











4 series of transverse grooves, links having two 
central portions one of which is straight and en- 
gaged in the grooves of the units and the other 
of which is of inverted V-shape, and engaged with 
the bevelled portions of the units, each of said links 
having two pairs of shoulders engaged with the 
respective opposed sides of the units and rings on 
the link end portions abutting the shoulders, the 
outer ends of the links being of approximately cir- 
cular form and abutting the rings. 





to International Silver Co., Meriden, Conn. 
Filed Nov. 6, 1924. Serial 11,306. Term of 
patent 14 years. 

















—— PENDANT. Lewis S. Cuitson, Attle- UNITED STATES TRADE-MARKS 
eae. ogg to J. M. Fisher Co., At- [The following trade-marks have been adjudged 
ce wy Filed Aug. 3, 1922. Serial So ceereneiamciimacamere entitled to registration under the Act of Feb. 20, 

1441, Claim. 4 : : 1905, and are published in compliance with Section 
An ornament of the character described com- sa p 


Ag 6 of said Act.] 
Prising a background member formed of mother-of- 








pearl, a protectin . ene : : The Gruen Watch Co., Cincinnati, Ohio. Filed 

’ tecting lens, me: fi s said h- ’ " 
lens and background -together, feathers or the like May 26, 190. Seid 9207. Tem of po || TO i he eS 
Secured to the surface of said background member ent 3% years. Ser. 191,250. (CLASS 28. JEWELRY AND PRE- 






beneath said lens, said feathers being arranged in 67,105. TEAPOT OR SIMILAR ARTICLE. CIOUS-METAL WARE.) Art Wrre anpb 



































































pacar Ne caret area 
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StampPinc Co., Arlington, N. J. Filed Jan. 25, 
1924. 


STA-LOCKT 


Particular description of goods.—Gold-Plated and 
Gold-Filled Cuff Buttons. 
Claims use since early in 1916. 
Ser. 192,122 (CLASS 27. HOROLOGICAL IN- 
STKUMENTS.) Horrman Bros., Inc., New 
York. Filed Feb. 11, 1924. 


TART AR 


Particular description of goods.—Watches, Watch 

Movements, Watchcases, Clocks, and Parts Thereof. 

Claims use since Feb. 1, 1924. 

Ser. 193,838. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) Tue Keystone Watcu Case 
Co., Philadelphia, Pa. Filed Mar. 15, 1924. 

No claim is made to the word “Standard” apart 
from the mark as shown in the drawing. 


Starrdaracd 


Particular description of goods..-Watches, Watch- 
cases, Watch Movements, and Parts Thereof. 
Claims use since Jan. 29, 1924. 

Ser. 206,975. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) Picarp, Hermann & FIs, 
ALExorA Watcu Manuractory, La Chaux-de- 
Fonds, Switzerland. Filed Dec. 19, 1924. 


ALEXORA 


Particular description of goods.—Watches, Watch- 
cases, Watch Movements, and Watch Dials. 
Claims use since about November, 1915. 








LETTER TO THE EDITOR 


Offers to Show How Buildings May Be 
Protected Against Thieves 


New York, April 22, 1925. 
Editor, THe JEWELERS’ CIRCULAR: 

A number of prominent jewelry firms have 
called to my attention today the large in- 
crease in burglar insurance for jewelers re- 
cently put on by Lloyds. It therefore seems 
a matter of very great importance to the 
jewelry trade that this matter should be 
taken up in some way with the proper 
authorities. So far as protection in the 
jewelers’ offices, this can be done by the 
owners if they wish to satisfy their tenants. 

I have just devised an entirely new system 
of burglar alarms, work on which is now 
in progress in the Lorsch building. By co- 
operation with the police department, the 
policemen of this district are informed that 
when the large gong rings on the exterior 
of this building, that their attention is im- 
mediately needed at this building, and inas- 
much as there is always a policeman at the 
corner of Nassau and Maiden Lane, almost 
m front of this building, there is immediate 
police protection available. 

Each office is so equipped that when the 
bell on the floor where the signal is set off 
rings, it rings simultaneously with a large 
gong on the exterior of the building, Should 
a wire be cut anywhere in the building, the 
floor on which such wire has been tampered 
with is immediately located and the gongs 
set off until the superintendent personally 
shuts off the electric current. The system 
provides a means whereby the bells are rung 
and it is impossible for anyone to leave the 
building or to enter it, except the police, and 
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the elevator operators can locate exactly 
where the trouble is instantly. There being 
no fire escapes on the exterior of the build- 
ing no one can enter or leave the building 
after the alarms: are set off. 

We also have installed a watchman’s clock 
system on every floor so that we have a 
watchman’s hourly time record of inspection 
of every part of the building during the 
night, Sundays and holidays. In addition, 
we have arranged with a detective service, 
at our expense to maintain an inspection of 
the building. We are in hopes that protec- 
tion of this character will be a benefit to all 
tenants and will result in a reduction of 
insurance rates to them so far as this build- 
ing is concerned, 

For the protection of the jewelry trade, 
the writer is willing to furnish the design 
and details to any owner of buildings where 
jewelers are located downtown without any 
expense to him. This system is so eco- 
nomical that it will pay for owners to install 
same. 

Very truly yours, 
MAURICE DEUTSCH BLDG. CORP. 
Maurice DeEuTSCcH, 
President. 








Canada Notes 

Thomas Smallwood, jeweler, of Toronto, 
died recently. 

E. M. Trowern, formerly in the jewelry 
trade, who has been associated with the Re- 
tail Merchants’ Association of Canada, since 
its foundation 29 years ago, has resigned his 
position as secretary and general manager. 

Ontario buyers calling on the Toronto 
trade recently included Norman Patterson, 
Sault Ste. Marie; D. J. Brown, Ottawa; N. 
L. Wilmot, London; Bruce Murphy, Orillia; 
George Savage, Guelph; A. Britain, 
Wyoming; N. J. Alteman, Brampton; 
George Burr, Fort William; and W. R. 
3eal, Pembroke. 

Israel Bernstein, jeweler and optician, 
Simcoe, Ont., was found dead in his apart- 
ments over his store on the morning of 
April 13. Noticing that the lights in the 
store had not been turned off for two days 
previous the police effected an entrance. 
Mr. Bernstein was about 60 years of age 
and was born in Germany of Russian ances- 
try, coming to Canada about 40 years ago. 
He was a broker in Chicago. 








The Merchant’s Viewpoint 


(Continued from page 153) 








erating capital; the merchant is entitled to 
a return on both. He can only provide for 
that return intelligently by expressing his 
mark-up in relation to sales. 

Every thought, the psychologists tell us, 
tends to find expression in some external 
form. The thoughts of which I have spoken 
will find their external expression in three 
things: first a budget, second a cost system, 
and third the ability to tell at any time what 
your net profits are from the beginning of 
the fiscal period to date. This last demands 
that you know with reasonable accuracy the 
value of the stock on hand. Thinking in 
terms of mark-up on sales inevitably de- 
velops the system whereby you can get the 
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value of the merchandise on hand at any 
time, namely the retail method of inventory, 

It has been said that wisdom lies in know. 
ing what to do next, skill in knowing how 
to do it, and virtue in doing it. This associa- 
tion can help tremendously in seeing to it 
that the jewelers be not only persuasive sales- 
men, not only shrewd buyers, but also com- 
petent merchants. 
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A. W. Buela, Harrisburg, and Archie K, 
May, York, visited Lancaster on _ business 
last week. 

Harry E. Wolfert, head salesman for S, 
Kurtz Zook, served as a juror last week in 
criminal court. 

Charles Ezra Bowman, of Ezra F. Bow- 
man’s Sons, last week visited his brother, 
Christian Bowman, formerly of the Bowman 
establishment, now manager of the Wehl 
Machine Tool & Die Co., Roselle, N. J. 

The beautiful bronze tablet dedicated re- 
cently at Christ Lutheran Church in honor 
of the youths of this church who served in 
the World War was furnished by James M. 
Cain, Lancaster. 

F. A. Wheeler, of the traveling sales force 
of the Non-Retailing Co., left last week on 
an extended western business trip, and L. 
J. Welch, of the staff, has just returned 
from a two months’ trip through the middle 
west. Just 25 years ago on April 21, Willis 
B. Musser, of the Non-Retailing Co., be- 
came vice-president of the Lebanon Springs 
Co., Lebanon Springs, Pa. 

The Hamilton Watch Co. will soon break 
ground for an additional building, to be 
located to the north of the present west 
wing. In size it will be 55 by 128 feet and 
will follow the type of the present west 
wing. The first floor will be for storing 
supplies, the second for a meeting room and 
recreation rooms for employes and the third 
will contain the cafeteria. A four acre tract 
of ground recently purchased by the com- 
pany will be reserved for future building 
purposes, 

The J. F’. Apple Co. and its employes are 
more than pleased with the action of the 
local court in dismissing a petition for a 
temporary injunction against the company. 
It was an action brought by two parties who 
claimed that a steam hammer used in the 
factory was a nuisance, by reason of noise 
and jarring a neighboring dwelling. The 
evidence failed to substantiate the plaintiffs’ 
allegations. Had the court taken action that 
would have resulted in ousting the steam 
hammer the matter would have been serious 
to the company. 

Dr. Carl W. Wittman, of the Smith- 
sonian Institute, Washington, D. C., visited 
the Bowman Technical School last week on 
two days, gathering information about 
watches in connection with his work 4s 
Curator of Technology of the United States 
National Museum. John Peterson, Waltham, 
Mass.; Ray H. Scheffer, Phillipsburg, Pa-; 
F. L. Bolzer, Tippecanoe, O., and Fred R 
Shively, Du Bois, Pa., have entered the Bow- 
man Technical School as students. Robert 
Hillar, Philadelphia, a former student, was 
a recent visitor to the school. 
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=. 
THINKING JEWELERS 


Know that there is a limit below which 
dependable watches cannot be produced. 


DO NOT CONSIDER PRICE ONLY 


It has often been said, 
and it stands repetition 
that 





WHAT YOU GET 


is far more important 
than what 








Has Stood the Acid Test of Time — 
A Watch With a Reputation for Service — 
Housed In Cases Manufactured Exclusively by 


UNTERMEYER ROBBINS 6 CO. 
20 WEST 47* STREET 
NEW YORK 
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’ ' T 
Results of Last Trial of Watches at U. S. Naval Observatory 
4 T | nurs : ré ine Ie og M 
In-as-much as there have been no new trials at the U. S. Naval Observatory since this splendid 
. g ‘ — a A . . 
showing of LONGINES OBSERVATORY WATCHES, we beg to submit same again to the trade, 
(The signs are astronomical, +losing; —gaining. Data of new watches with trial numbers greater than 25 omitted; data of old watches with trial numbers greater than 35 omitted.] 
, N 
Mean daily rates. Mean daily rates. h 
t | 
Special temperatures Special temperatures (orien- ; : mitt N 
(orientation not changed). Ptation Bot changed). Ordinary temperatures (orientation changed). ‘ 
SDN ODL ss cules» wobbedend ha bniekeecabaesenbenunaeee degrees F..| 90 85 70 55 55 70 85 90 | 5 69.9 72.1 | 68.2 | 64.0 | 61.5 | 603 | 58.4 | 58.5] 584 . 
ae ——— ee Se ee re eee eee eee ol 
Relative humidity by sling psychrometer........... ee percent..| 50.5 | 55.5 | 50.0] 63.5] 640 | 64.5 | 55.5 | 57.0 | 65.0 | 69.5 | 72.0 | 64.0 | 65.0 | 62.5 | 63.0 | 59.3 | 60.5 | 550 Ww 
Ree FS RE anne Daas DS EE RE A. NS ieee of 
Balance: Point of compensation. 
o-ordinary 
rt Verifvar Bal aia 
= | Hairspring pone Trial July A Aug. |‘Aug. [| Aug. | Sept. | Sept. | Sept. | Oct. | Oct. | Oct. | Oct. | Nov. | Nov. | Nov. | Nov. Dec, | Dec. 
A papelledium hair. | 24- | tem Temper- 0 | o199,| Ito | 2ito { 28to | Glo | 15to | Mto | 6to | 13to | Wto | 27to| 3to | 10to | 17 to | W#to 1tog.| 3% 
5 5=stee! spring.| et- ee (ee al. 18, . |Sept.4.] 13. . |Oct.1.} 13. | 20. | 27. Nov.3| 10. | 17. | 24. | Dec.1. 15, = 
3 - - fare. constant. L | 
ro r if 
3S Watch Kind. 
New. 
a a. 2. &. a a. &. &. &. &. $. Ss a. a. 8. &. &. &. &. % 
1 | Longines...) 2065511) T.B.W.| v.s. | 5.90-| 92.5 |4+2.99 |+0. 00049 |43.00 |4+3.07 /4-3.07 |43.73 | +3.63 |4+3.41 |+2.96 |+2.74 |+3.50 |+3.56 |+3.54 |+3.41 |+3.74 |....... +3. 74 |4+3,96 |+3.83 | +3.6: 
2] Hamilton ..| 1260445, T.B.W.| v.s. | 8.50 /272.6 |+1.48 |—0. 00007 |+0, 13 |4+0.17 |—0. 14 |—0.23 | —0.11 |+0.40 |+0.64 |+0.20 |+0.19 |+0.46 /+0.51 |+0.33 [40.11 |+0.10 |+0.13 |40.20 |+0.10 | +0. Ter 
3 | Longines...) 2517930] T.R, W.} v.s. 8.54 | 530.9 |—1.63 |4+0. 00049 |—0.77 |—1.04 |—1.27 |—1.64 | —1.59 |—1.63 |—1.07 |—1.49 |—1.61 |—1.5L |—1.23 |~—1.41 |—1.37 |....... —1.40 |—1. 26 |—1.39 | -1.4 
4| Hamilton...) 1260449 T. B. W.| v.s. | 14.60 | 85.@/+0.20 |—0. 00009 |—1.20 |—0.11 |—-0.27 |-0.27 | —0.29 |—0.16 |—0.30 |—0.63 |—0.16 |+0.21 |+0.36 | 0.00 |+0.04 |+0. 13: |+0.09 |+0.19 |+0.14 | +0.49 _ 
6 | Hamilton...} 1260443) T.B.W | v.3s. | 17.96 | 85.1 |+3 44 |—0. 00113 |+3. 56 |4+3.14 [42.84 |4+2.41 | +2.41 |+3.53 '+3.73 (43.74 |4+2.74 |+3.26 '+3.36 [43.54 [43.37 |4+3.21 [42.96 [43.31 [42.91 | +3.0 Rel 
old. | ms 
1 | Ditisheim...| 45066] T.B.W.| v.s. | 827 |125.0 |+0.08 |4-0.00013 |—0.13 |40.31 |+0.41 [40.94 | +0.56 |+0.59 |+0.31 |+0.20 |+°0.61 +1.20 | +0. 87 '+0.66 |+1.05 |+0:80 |+0.73 |+0.93 |+0.91 | +0.83 
2 enema 0 T.B.W.| v.68. | 11.84 | 64.2 |_0.02 |+-.00231 +1.61 |+0.93 |—0.21 |4+0.16 | +0.21 |+0.34 [41.04 |+1.54 |—0.26 |+0.03 |+0.11 |—0.10 |—0.17 |—0.20 |—0.30 |—0.16 |—0.14 | -0.17 é 
3 | Longines 159751] T. B. W.| Vv. 15. 03 |109.6 |4+1.37 |-0.00031 +1.70 141.33 [41.07 |4+0.73.| +0. 24 |4+0.76 |+1.11 |+1.06 [40.13 |4+0.91 |4+0.84 |+0.74 |+1.03 |+0.74 |+0.81 1+0. 96 |+0.63 | +0.90 | 
4 Hamilton. ..(N))5201) T.B.W.| v.s. | 15.23 seph eed waemned ~0.83 |—2.07 |—2.13)]4+-0.24 | +0.40 |—0.60 |-0.96 |-1.21 |—0. 46 |—1.01 |-0.96 |-0.93 |—0.46 |-0.27 |-0 39 |-0.19 |—-0.24 | —0. & 
= | 6 
5 Hamilton... 127, T.B. W.| s.s. | 16.63 | 81.9 —0.68 | +0. 00213 —0.69 |—0.83 |—0. 57 |4+-0.86 | +0.86 |—0.19 |—0.50 |—0.80 |+0.44 |+0.43 +0.07 |+0.20 [40.26 [41.07 |4+1.07 [41.20 [41.17 | +1.38 $ 
} } v 
4 Longines... .(()4414) T.B.W.| v.s. | 10.84 | 69.3 |—1.30 |+0.00224 |+0.20 |—0.71.|—1.53 |-0.89 | —0.79 |—1.07 |—0.79 |—0.39 |—1.79 |~1.36 [1.36 —1.20 |—1.23 |-1.57 |—1.80 |—1.67 |—1.34 | —1.47 6 
7 | Longines. ..; 4419, T. B. W.} v.s. | 21.67 | 67.1 |—1.04 l4 0. 00369 |+0.57 |+0.07 |—1.31 |—0.59 | —0.40 |—0.71 |+0.20 |+0.64 |~0.43 |—0.64 |—0.46 |—0.37 |—0.44 |—0. 44 |—0.49 |—0. 14 |—0.31 | —0.11 T 
| 1 
8 | Hamilton... T B.W.| v.s. | 22.75 | 81.6 |—0.45 |+-0.00233 |—0.36 |—0.56 |—0.27 |4+1.11 | +1-30] 0.00 |—0.30 |—0.50 |—0.19 ~0.27 |-0.49 —0.01 |+0.03 |—0.11 |+0.11 140.19] 0.00) —0.19 1 
9 | Longines... )4002| T.B. W.| v.'s. | 25.20 | 32.9 {—0.79 |40. 00091 |4+2.08 |+1.49 |+0.49 [0.27 | —0.43 |+0.43 |+1.86 |42.01 |+0.04 |+0.44 | +0.60 |—0.26 |—0.93 |—0. 41 |—1.09 |—0.63 |—0.73 | —1.21 ’ 
10 | Hamilton...\(N)5210| T.B. W.| v.s. | 26.74 | 63.8 |~0. 16 |4+0. 00209 |+1.64 |+0.74 |—0.34 |—0.04 | +0.03 |+0.19 |+0. 81 +0.83 —0.44 -027 |. —1.U1 |-L.%4 |—0.81 |—0.89 |—0.97 |—1.06 | 1.18 a 
41} Longines...(N 4003) T.B. W.| v.s. | 32.22 | 62.5 |—1.32 |+0.00131 |+0.71 |—0.49 |—1.17 |—1.31 | —1-16 |-1-31 }|—0.81 |—0.87 |—2.30 |—1.33 — —1.23 |—1.36 |+1.60 |~1. 77, |—1.24 |—1.46 | -1.9 6 
42 | Hamilton... 5108, T.B. W | s.s. | 32.76 | 84.9 |+0.05 |40. 00229 |+0.30 |—0.06 |+0.51 |+2.10 | +2.11 |+0.61 |+0.16 |—0.04 |+0.89 |+0.71 apie +0.93 [£1.39 '}+2. 49 |4+2.33 |+2.61 |+2.40 | +2.57 
43 Hamilton ($225 T.B.W.| v.s. | 33.08 | 74.3 |-0.04 |+-0. 00209 |+0. 54 |+0. 16 |—0.01 |+0. 96 | +0.61 |+0.01 |+0.23 |+0.54 |+0.27 |+0.83 |+0.79 |+0.50 |+0.74 |+0.30 |—0.17 |+0.31 |+0.07 | -0.09 1 
| | ! 
1, 
Norte.—All rates at 50° F. and-on 2 watches one rate at ordinary temperature were lacking in this trial. 7 
{o computing the trial humbers, theoretical terms were used to give the trial numbers the same value ag 
they probably would have had ifthe test had been conducted in the regular manner. 
DATA OF TRIAL OF NEW AND OLD TORPEDO BOAT WATCHES AT U. S. NAVAL OPSERVATORY, WASHINGTON, D. C., JULY 24 To pec. 15, 1920 
(The signs are astronomical, +-losing; —gaining. Data of new watches with trial numbers, greater than 25 omitted; data of old watches with trial numbers greater than 35 omitted] _- 
Mean daily rates. Mean daily rates. - 
Special temperatures (ori- { Special temperatures (orientation not : : 
Ccaniion Get changed) P peneed. Ordinary temperatures (orientation changed). 
Te 
ENON oo GenbespenicoeskbbabkesbbeneaenSibicemnens pense degrees F .| 90 85 70 56 »”D 50 55 70 85 9 | 67.3 | 64.7 | 65.6 | 67.1 | 68.4 | 70.1 | 71.1 | 74.1] 77.3 | 709 — 
—- ce — Re 
Relative humidity by slink psychrometer......... deeessevesvecee percent..| 32 35 39 | 44 58 % 52 | 60 | 38 | 37 | 58 | 57 | 6t | 68 | 67 | 6 | 65 | 64 | 73 | 6 - 
Balance: Point of compen- : 
o=ordinary. sation. Fy 
‘ v=invar. : June < 
= a na po Trial an. Feb. | Feb. re. Mar. | Mar. | Mar. ~~. Apr. | Apr.| 4 to | May | May | May i June} June | June} June | 99 tp . 
& pepeiadion hair- |UD"), - Fep. | 52 | 14t0] sfar.| 5 £0 | 12t0 | 21 to} Apt § £0 | 1S tO) aay | 4,20 | 11 £0) 18 10) june! 2,00 | 8 t0 | 15 to 22 101 July 3 
= ins "i r. |Tem- emper- P B ° , ¥ f . ' ne 8 8 5 f . . . 5 
= s=steel. spring. pera-|Rate| ature 3. 6. 4. 2. 6, © 
S ture. constant. 
<a ‘a 
5 Watch | Kind. 1 
onal —s —_— 2 
3 
New ; ; “ 
° 8. 8. é. 8. 8. 8, 8. & & &. & & & & & &. & & 8 & & ° 5 
1 | Longines......] 2352421 2. B.W. v.8. | 10.87] 99.1/+0.65!+0.00020! +0.76] -+0.67/+0.70]+0.96! 41.33] +1.44]+1. 11/40. 934-0. 71/+0. 33] 0.00]+0. 19]-+0. 24] +-0. 04!—0,03/4-0.071-4-0. 2114-0. 36/+0. 49)+0. 8 6 
2| Longines...... 2517939] T. B. W.| v.s. | 13.13] 58.0/—0.36|—0.00044| —0:73] —0.64|—0.44|—0. 54] —0. 19] —0.06|—0.17|—0. 41|—0. 73|—-0. 69\—0. 70|-0. 63]—-0. 36|—0. 40'—0. 29] —-0. 03! —0. 26/—0. 41|—-0. 81|—1. 98 7 
3 | Ditisheim.....} 36134 .T.B.W. V.S. | 13.85) 81.6)+0. 07/40. 00076} —0.11) —0. 17/40. 10/+0.51} +1.01] +1. 26/40. 69) +0. 24/+0. 33|—0. 04/+-0. 07|+-0. 20! +0. 641-40. 43] 4-0. 24/+-0. 47/40. 40| +0. 39+0. +0.80 8 
4 | Longines...... 2517934 T. B. W. | v.S. | 15,14) 111. 8/44. 14/—0.00047/ 44.31] +3. 89/+3.24/4+2. 69) +2. 54) +2. 49/42. 57|+-3, 40/43. 70) +3. 764-3. 17| 4-3. 19|+3. 19] +3. 50/43. 61/+3. 87|-+4. O1+4.1 +4.31/+4.8 9 
5 | Hamilton......] 1260445] T. B. W.| v.s. | 16.06) 145.0/+6.38/—0.00009) +1.57) +1. 26/+1.17 +1. 29] +1.17] +1.40/41. 04/41. 60/+1. 87/42. 26) +2.-13/+1. 86] +1. 90] 4-2. 04] +2. 40/4-2. 44/42. 4-2, 44]4-2. 61] +299 10 
6 | Longines......| 2388120) T. B. W.| v.s. | 36.99] 76.2/—1.72/40.00051] —1.10) —1.50/—1.81/—1.61| —0, 89} —0.73/—1,37|—1. 60|—1. 87/—2. 09|—1. 97|—1. 60/—L. 71/—L. 71/—L. 61/—1. 33/—L. 41/—1. 29-1. —0.% 
7 | Longines......} 2965523] T.B. W.| v.s. | 17.23} 302. 5|—1.08/+-0.00002] +0.54] +0.34] 0.00/40. 23] +0. 44) +0. 47/40. 34]+-0. 231-0. 40] —0. 60!-+0. 391 +0. 33] +0. 50/-+0. 64] +0. 4714-0. 631-40. +0.49,+0. nt = 
8 | Longines...... 2965531) T.B. W. | v.s. | 21.39) 80.6/+2.10/+0.00149} +1.81] +1.97/+2.14/+2, +3.73) +3. 73/43. 17|+-2. 40/+2. 29 sane be +3. 73) +3. 66) +3. 71] +3. 93/43, 99|4+-4. 20)+4. 2: +4.01/44 
Old. 
1 | Longines 9) T.B.W | v.s | 19.85] 67.8|—0.31|+0.00178) +1.01] +0.23|-0.34|—0. 27 +0.54 +0.69]+0. 24|—0. 27]+0. 21/0. 13|—1. 16-0. 971-0. 71|—0. 54-0. 31-0, 29-0. 51|—-0. 944-0. 44) -0-87 
2 | Hamilton T.B.W.| v.s | 23.70) 78.7/—1.31/+0.00116} —0.24) —1.40/—1.11/—0.77} —0. 20 Pa: Vs ie: Hes pee: Ree Ie Hee Nea fet ~1. 13|-0.96}-0.0 
3 | Hamilton T.B.W.| v.s. | 24.95] 79.3|~1.57/+0,00224] —1.19) —1.29|—1.44/—0.60} +1.01] +0.96|+0. 10}—1. 31/—1. 70)—2. 07/—1, 64,—1. 51/—1. 31 ee 1, 36-1.67/-1.61 
4 | Hamilton...... 1) T.B.W.| v.s. | 26.21] 74.2)4-0.02/+0.00231] +0.54) +-0.07/-0.36/+0. 41] +1.50) +1. 43/+-1.33/+0. 49] +0. 51) +0. 63/+0. 41|-+0. 83] +0. 97] +-0. 86)+1.09'-+1. 10/+0.7 40.79) -+1. 11) +0. 
5] Hamilton...... 5212) T.B. W.| v.s. | 20.50) 64.8)—0.75/+0.00218] 1.56) +0,36|—0.77/—0.71) —0. 64 = ‘ht ‘eos ime: tame Sis 079-001-0201 —0.01)+0.29}+0.9 































































DATA OF TRIAL OF NEW AND OLD TORPEDO BOAT WATCHES AT U. S. NAVAL OBSERVATORY, WASHINGTON, D. C., JAN 27 To juLy 6, 1921 








April 29, 1925 


Tests of New and Old Torpedo ests. In the test from Feb. 5 to July 9, 
1920, seven torpedo boat watches were ac- 


cepted out of which six were Longines. 
Nearly half of those accepted in the trial 
from July 24 to Dec. 15 and more than half 
of those accepted in a trial Jan. 27, 1920, to 
July 6, 1921, were of the same make. 
of four accepted in the tests held Aug. 3, 
1921, to Jan. 3, 1922, three were Longines, 
and out of 10 accepted in the test from 
C., Jan. 19 to June 26, nine were of the same 


Boat Watches at U. S. Naval 


[* 


Observatory 


the issue of Jan. 3 there was published 
a report given out by the United States 
Naval Observatory showing the results of 
the trial of old and new watches at the 


Naval Observatory in Washington, D. 
for different periods. 


The accompanying tables show the results 
of tests given of old and new torpedo boat 
Noteworthy are the achievements 
of these 


watches. 


of the Longines watch in many 


THE JEWELERS’ 


make. 


CIRCULAR 


It will also be noted that the Hamilton 
made an excellent showing, ranking second 
in the order of merit in some tests. 

A great many interesting devices for aero- 


27 


nautical uses were tried out at the ob- 
servatory. These included two new types of 
aero compasses and a gyro compass, but 
neither one of these is sufficiently developed 
for use at the present time in heavier than 
air machines. 

A British low reading altimeter proved 
quite successful. A temperature compen- 
sated high reading altimeter was developed 
by the Bureau of Standards, but further ex- 
perimentation will be necessary. It will be 
remembered that watchmakers were much 
in demand during the war not merely to 
repair watches but to repair altimeters and 
many other precision instruments, such as 
mentioned above. 





{The 
































Balance: 
o= ordinary. 

3 v= invar ! 

‘5 | Hairspring: | Bal | 
f|  p=palladium. Baie 
pet s= steel]. aire 
o spring 

§ | 

5 Watch. Kind | | 

New. | | 

lj Longines?...... 2059736] T. B.W.| o.s. | 
2) Longines.......|2352417|T. B. W.| 0.s. 
3] Longines... 2388122! T. B. W.| 0.5. 
4| Longines...... 2965529 T. B. W.! o.s. 
5| Longines3...... 2059718] T. B W.| 0. S. 
6) Longines... ... .[2517915}T B W | o.s. 

ov. | 
1| Patek Philippe.| 178464/T.B.W | v.s. 








53, 63. 4) 


sation. 


nag | l Feb. | Feb. 
'Tem-| |Temper-| 12. 


pera-|Rate.| ature 


ture . 











} Allowance made for acceleration during first 10 weeks 
Eleventh week lacking. Value assumed in computing trial number 


DATA OF TRIAL OF NEW AND OLD TORPEDO BOAT WATCHES AT UNITED STATES NAVAL OBSERVATORY, 
To JULY 9, 1920 


Point of compen- | 


+1.071+0.00071] 41.04] + 
58) 39. 2140. 35140. 00069) +1.89) + 
76. 9|+2. 52 +0.00109| +2.30) + 

26. 5|+0.67|—0. 000221 —0.29] — 
45. 2142. 12'+0. 00073; +3. 21] + 
48. 7|—3. 1540. 00084] —1.53} — 


SL. 2/40, 27 


signs are astronomical, + losing: -- gaining Data of watches with trial numbers greater than 25 omitted.] 





Mean daily rates 


Mean daily rates. 





| 
| 


| Special temperatures (orien- 
tation not changed) 


degrees F | 90 85 


deer Sesksseeteuss ooo percent... B 25 


Special temperatures (orientation 





90 e74| 7.6 | 67.4 | 69.1 | 69.5 | 69.8] 72.9] 732.0! 73.6] 75.1 











jconstant. 
| 
| 
] 





| 
| 


| 
| 



































+0. 00062) +0. "7 +0.51 


Ordinary temperatures (orientation changed) 








69 70 71 72 63 












































Se ee SEE Eee ee een newens eree) eee) 
i 
| | 
A M 
.| Apr. | APF-| May | May | May | MY | sune/ June} June} JUDe 
| 30 to! 5 28 to 25 to} Jul 
to 7to | 14to} 21 to 4to | 11 to! 18to 
28, iad 4. | 21 | 2. [F4De) 47 | a8. | 25 |Suly |2t08, 
| | 
a | ee | ae |e | een | amen | a | | es 
| } 
a1 & 8. 8 8. &. 8. s !s. 8. 
+2. 01] +0. 89/41 11)+1. 03) +1. 40/41. 40] +1. 13]-+1. 74]-+1. 63) +1. 81]41. 86 
+2. 11/40. 81/-+0. 66|-+0. 64] +0. 71) +1. 07/40. 91] +1. 37|+1. 36/+1. 26141. 40 
| ae +3, 26|+3. 27/43. 46| +3. 89] +3. 71] +3. 73] +3. 63/43. 83/43. 50 
+0. 09' +0. 54] +0. 74) +0. 73|+0: 74]-+-0. 60]-+0. 63] +0. 34|-+0. 101+0. 07|—0. 07 
$4.04)... +2. 71|+-2. 86] +3. 06|-+3. 33)+3. 46] +3. 63|+3. 56+3. 66|+3.70 
—2. ri 01/—3. 17|—3. 21|—3. 17|—2. 83) —2. 60] —2. 03/—2. 11/—2. 24/—2. 26 
+0. 29-0. 30 +0.77/+0.07 +0. 11] +0. 04] +0. 211-0, 1-0 slo. 54!--0.61 








WASHINGTON, D C., FEBRUARY 5, 1920, 





The signs are astronomical, + losing: 





Temperature 





gaining ata of watches with trial numbers greater than 25 omi(ted.) 














Mean daily rates 


Mean daily rates. 





degrees F 9” 5 





Relative humidity by sling psychromoter 














Balance: 
3 o= ordinary 
t v=invar 
z Hairspring: Trial 
: p= palladium num- 
ss l r 
3 “ | 
$ Watch. | Kind 
| | 

1| Longines. .......2965537| T. B. W:| 6.69) 
3| L mgipes . 1927924) T. B. W. | 11.71) 
; | pongines. 2965514) T. B. W. | 12.97) * 
6\1 ongines . 2517919) T. BW. | 17. 82 
$| ongines. 2517936) T. B. W. | 18.06 
7 pet n 2511720) T. B. W. | 18.15 
8 oneines. 2517938) T. B. W. | 18. 28! 
9 Nongines. 2965526) T. B. W. | 20.78 
0 Ladin... +) 21964) T. B. W. | 21.89 

mgines. ... ——— i T.B.W | 22.49 
ee 




















em-| 


“i 





57. 4|—0. 23 


Point of compen- 
satior 


| Jan 19 





= 


Special temperatures Special temperatures. 


Ordinary temperatures. 





percent..| 22 5 29 





Jan 25 


Temper- 5 10 
: oo | Rate.; pre 8 1026 | Feb 4. 














&. s 8. 
66. 2|—-0. fi!—0. 00133} —1.04] —1.07/—0. 80 
73. 5|—0. 93|+0.00067| —0.47| —0.81/—1.06 
65.0140. 03-0. 00213} —1.59] —0.87|— 
—14. 1|—4: 40, +0. 00022, —1.67} —1.97)—3. 00-3. 67 
64. 1/40. 47/40. 00082} +1.13] +1. 06|+0. 83 
57. 5|+2. 341+0. 00053] +3.27| +3. 16/+2. 59 
~95. 0|-4+2.92'40.00013| +224) +1.77|+0.99 
70. 0|+2. 46\—0.00071| +2.06] +2. 17/42. 41 
87. 5|+1. 18'+0. 00027 +0.94] +1.00/+0.93 
+0. 00001} +0,40} +0. 13-027 























90 | 70.5 | 64.6 | 67.3 | 70.5] 70.2] 71 | 70.7) 74 | 75.2) 74.8 








‘) Apr. | Apr. Ame. May | May | May | May | 2549, | June} June | June 


lto | 8to | 15to/| 22to 5to | 12 to/| 19to 
May) ‘8. | 15, | 22. | 20. |74me) 42. | 19. | 28 























8 . 8 . . 8 . 4. 5. 
—1.61|—1, 89|—1. 76|—1. 79] — bh 80}~ 1. 81} —1. 63/—1. 57|—1. 93 —1. 83/—1. 79 
—0, 92'—0. 97 Bee ae 93|—1. 00|—1. 03) —0, 96) —0. 70|—-0. 41-0. 44/—-0. 10 





—1,19,—0. 73/—0. 5 0. 57| —0. 69|—0, 60) —0. 47|—0. 39| —0. 50|—0. 37|—0. 17 
47 —2.90, -3. 24)—3. 20 —3. 49) —3. 51|—3. 70|—3. 51|—3. 39|—3. 29}—3. 19|—3. 24 
| +0. 29,40. 21) +0. 31 +0. 19|+0.11 +0. 19) +0. 70) +0. 66/+-0. 64/+0. 50) +0, 33 


15 + 1.3114 1.37 +1.30)41. 53/4160) +184] +2 06142 23141. 89) +1 76 
47|+0. 14 +0. 10 +0. 36|+0. 46] +0. 30|+0. 39]+-0. 43) 4-0. 26]+-0. 36 
1. 89|+ 1. 83/42. 07|+2. 39]+2. 70| +2 0|+2. 71|+2. 67 

1, 16) +0. 56;+-0, +63) +0. 97) +1. 30) +1. 31)+1. 20) +1. 37}+ 1. 26)+1. 69 
0.04|—0. 14 ~0.61|~0. 59] +-0.07] +0. 46) +0. 23-0. 50). 09)-0.14 























T B W.=Torpedo-hoat watch. 


O 


1 V4 
DATA OF TRIAL OF NEW WATCHES AT THE UNITED STATES NAVAL OBSERVATORY, WASHINGTON, D C., JANUARY 19, 1922, to yuNE 26, 1922 


NEW YORK 





he above 


is reprinted from Tue Jewerers’ CIRCULAR, Feb. 14, 1923 


A. WITTNAUER CO. 


MONTREAL 


CHICAGO 


PARIS GENEVA 
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Aids to greater solid silver sales 
in May and June 


With this simple plan, you should be able to sell, during 
May and June, more solid silver than ever before 


N the past there has been a gap of 
misunderstanding and ignorance 
between the customer and the retail 
dealer, which has cost the dealer a 
vast amount of solid silver business. 


The Towle Silversmiths, America’s 
largest exclusive manufacturers of 
solid silver, are going to bridge that 
gap with this splendid Spring adver- 
tising effort. The May and June 
issues of the largest and best national 
women’s magazines will carry two 
full pages of history and fact about 
American silverware from 1690 to 
the present day. To give you an idea 
of the unique character of this adver- 
tisement we have reproduced it in 
miniature on the opposite page. 


How this helps you 


Here is how the Towle dealer will 
benefit from this nation-wide pub- 
licity— 


1. It establishes the store which car- 
ries Towle Solid Silver as an 
up-to-date authority in that field. 


2. It should bring into the Towle 
store a solid silver business from 
purchasers who otherwise may 
have been content with plated 
ware. 


It ties up the Towle retailers 
with traditions of American sil- 
ver designing reaching back to 
the earliest days of America. 


It provides the Towle dealer 
with effective, timely selling 
material. 


The tie-up in your store 


The use of the special display 
material will definitely connect your 
store with this great Towle advertis- 
ing achievement. If you do not re- 
ceive your large display card, and if 
you wish a special quantity of the 
leaflets for distribution to your cus- 
tomers, send for them at once, using 
the coupon below. 


Bear in mind that Towle patterns are 
the permanent patterns of the silver 
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